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Republicans  Stage  A  Gigantic  Spectacle 
For  News,  Picture  and  Radio  Men 

00  Working  Journalists  Surround  Rostrum  in  Cleveland — City  A  Carnival, 
With  Plenty  of  Entertainment  But  Few  Surprises  for  Reporters 


(flj  tekgraph  tc  Edito*  &  Publisher)  D  ARTH 

ilZVELAND,  June  ll.-An  “all  oy 

Fourth  Estate”  atmosphere  sur-  15  minutes  afterwards.  The  speeches 
unded  the  closing  hours  of  the  of  Senator  Steiwer  and  Representa- 
tpublican  National  Convention,  tive  Snell  were  nicely  timed  for  an 
broughout  the  week  journalism  and  even  hour’s  delivery.  These  ad- 
media  of  communication  had  dresses,  and  that  of  Mr.  Hoover,  were 
rovlded  most  of  the  thrills,  the  con-  written  for  delivery  to  an  unseen  au- 
Bition  itself  lacking  almost  entirely  dience,  and  while  a  few  phrases  in 
»  oratory  and  stage-managed  de-  each  brought  the  16,000  people  jam- 
ices  diat  have  thrown  past  meetings 
ito  periodical 

Newspapermen  became 
e  central  figures  during  the  past  24 
ours,  with  the  collapse  of  the  minor 
residential  booms,  assiuring  an  ac- 
amation  nomination  for  Governor 
The  Kansan’s  successful 
rategy  had  been  governed  from  the 
art  by  a  group  in  which  newspaper 
len  were  dominant 

Central  figures  in  the  Landon  coim- 

Is  induded  Roy  Roberts,  managing 

jit(7  of  the  Kansas  Star;  Oscar 

i.  Stanffer,  publisher  of  several  Kan- 

IS  and  Missouri  and  Nebraska  dailies; 

lilliffln  Allen  White,  of  the  Emporia 

«2<tte  and  former  Senator  Henry 

tlec  of  the  Topeka  State  Journal. 

he  li^t  beat  more  fiercely  on  the 

lumalists  when  Landon’s  nomination  ^ 

as  seconded  by  Col.  Frank  Knox,  flk 

ibMer  of  the  Chicago  Daily  News 

id  Senator  Arthur  H.  Vandenburg,  1^1  \ 

finer  editor  of  the  Grand  Rapids  U  \ 

rmid.  1  \ 

An  unexpected  platform  fight  held  ■  \  M 


of  out-of-town  newspapers,  dark  room 
for  news  reel  and  picture  agencies, 
and  Postal  and  Western  Union  offices 
directly  linked  to  every  important 
city  in  the  coimtry. 

In  its  press  contacts  the  Naticmal 
Committee  had  the  assistance  of  James 
D.  Preston,  who  forssxik  his  office  in 
the  Archives  building  in  Washington 
to  taste  again  the  pleasure  of  shep¬ 
herding  his  newspaper  friends  around. 

In  addition  to  the  tremendous  work¬ 
ing  space  in  the  Auditorium  itself,  all 
of  the  press  associations  and  some 
newspapers  had  headquarters  and 
workrooms  in  the  downtown  hotels. 

The  Associited  Press,  United  Press 
and  Chicago  Tribune  had  wires  run¬ 
ning  into  the  Hotel  Cleveland;  the 
UP  also  had  an  oflUce  in  the  Hollenden 
and  the  AP  in  the  Hotel  Statler.  In¬ 
ternational  News  Service,  King  Fea¬ 
tures,  and  Universal  S^ice  had  a 
large  suite  in  the  Hollenden. 

The  latter  hotel  was  Landon  head¬ 
quarters  and  the  scene  of  continuous 
receptions,  parades,  and  band  music. 
The  Knox  and  Borah  headquarters  in 
the  Cleveland  were  less  boisterous. 

ming  the  floor  and  galleries  cheering  news  reel  photographers,  while  the  In  the  Ohio  delegation.  Grove  Pat- 
to  their  feet,  the  old  fashioned  con-  panoramic  pictures  of  the  first  two  or  terson,  editor  of  the  Toledo  Blade, 
vention  oratory  was  distinctly  not  three  sessions  were  made  from  special  fought  a  hard  and  eventually  losing 
their  technique.  And  it  was  hmd  to  platforms  at  both  ends  of  the  audi-  battle  to  keep  Walter  F.  Brown,  for- 
find  a  headline  phrase  in  any  of  them,  torium  and  with  glaring  li(^t  batteries  mer  Postmaster  General,  as  Ohio’s 
A  reading  desk  no  bigger  than  a  of  their  own  that  also  destroyed  vision  National  Committeeman.  Mr.  Patter- 
chapel  pulpit  concealed  the  micro-  in  the  pressbox  for  a  few  moments,  son  was  also  a  hard-working  journal- 
phones  of  three  broadcasting  systems.  And  round  and  about  the  hall  like  ist,  in  charge  of  convention  coverage 
and  of  the  public  address  suspended  fireflies  flitted  a  hundred  or  so  local  for  the  Blade.  In  the  conflict  for  the 
system  whi<^  th\mdered  the  speak-  and  agency  photographers.  committee  place,  S.  Knight,  edi- 

er’s  words  from  a  dozen  great  ampli-  There  were  nearly  860  ladies  and  tor  of  the  Akron  Beacon  Journal,  re- 
fiers  suspended  in  draped  cages  from  gentlemen  of  the  press  flanking  the  ceived  votes  on  two  ballots, 
the  ceiling.  A  jigger  resembling  a  rostrum  on  both  sides  and  elaborate  William  Allen  White,  editor  of  the 
thermometer  mounted  behind  the  preparations  were  made  for  their  Emporia  Gazette,  sat  directly  in  front 
platform  on  one  of  the  radio  booths,  con^rtable  functkxnng.  Seats  were  of  us  as  a  correspondent  fmr  North 
recorded  by  the  fluctuations  of  its  distributed  by  the  Standing  Commit-  American  Newspaper  Alliance,  anH 
column  of  light  the  intensity  of  ap-  tee  of  Correspondents,  headed  by  was  frequently  called  from  his  seat 

platiae  that  greeted  the  more  resound-  Thomas  L.  Stokes,  Washington  cor-  for  a  word  concerning  Governor  Lan- 

ing  vdiacks  at  the  New  Deal.  respondent  of  New  York  World-  don,  his  protege  for  the  nomination. 

Behind  the  press  box  and  the  plat-  Telegram.  Actual  di^iensation  of  the  Senator  Arthur  H.  Vandenburg,  un- 

form  towered  the  booths  of  the  Na-  credentials  was  in  the  hands  of  Wil-  til  comparatively  recent  years  ^tor 

tiooal,  Columbia  and  Mutual  broad-  liam  J.  Donaldson,  veteran  of  25  years’  <d  the  Grand  Rapids  Herald,  was  a 

casting  outfits,  vdiere  technical  staffs  service  to  the  House  and  Senate  press  popular  figure  among  the  newspapm: 

did  their  mysterioiu  stuff.  Each  had  galleries.  groups  reedy  wifii  printable  com- 

announcers  on  the  platfoitn  itself,  as  This  included  reporters  from  all  ments  on  the  situation  and  a  smiling 
ajm  get  under  well  aa  in  the  glass  walled  boodis.  over  the  United  States,  representatives  subject  for  the  camera  batteries, 

es  later.  Night  Elaborate  as  the  radio  arrangements  of  many  European  journals,  a  group  Another  candidate.  Col.  Frank 

pm.  are  call^  were,  the  picture  facilUias  ran  them  a  filing  to  Australia — fH'obably  a  higher  Knox,  puUisher  of  the  Chicago  Daily 

actually  begin  close  second,  the  platform  baked  un-  proportion  of  professional  writers  and  News,  was  not  present,  but  his  picture 


ey  woma  ne  maae  s^ene  in  the  basement  of  Convention  Hall,  Cleveland,  showing  the  huge  battery 
s^ntOTTung,  when  the  convention  teletype  machines  used  to  send  out  the  hundreds  of  thousands  of  words  on  the 
f  Teach  a  new  climax  of  recogni-  Republican  convention.  Placards  indicate  cities  with  direct  hookups. 

1  for  journalism  m  the  expected 
minioua  nomination  of  CoL  Knox 
^  vice-presidency, 
t  was  an  appropriate  close  to  a  na- 
lul  convention  in  which  the  mach- 
Ty  for  informing  the  public  of  the 
‘vention’s  actions  provided  greater 
west  and  was  more  evident  than 
*  paoide  and  mechanism  which 
the  decisions. 

one  tonight  will  estimate  the 
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in  heoric  size,  graced  the  Hotel  Cleve¬ 
land  lobby. 

High  in  the  strategic  councils  of  the 
Borah  group  was  Frank  E.  Gannett, 
of  Rochester,  N.  Y.,  while  others  in 
the  New  York  delegation  included  Ed¬ 
ward  H.  Butler,  Buffalo  Evening  News 
publisher,  and  Alanson  C.  Deuel,  pub¬ 
lisher  of  the  Niagara  Falls  Gazette. 

Paul  Block  kept  his  preference  for 
Governor  Landon  and  a  coalition 
ticket  before  the  delegates  in  special 
editions  of  his  Pittsburgh  Post-Gazette 
and  Toledo  Blade,  carrying  signed 
editorials  on  page  one. 

Mr.  Block  and  Oliver  J.  Keller,  edi¬ 
tor  of  the  Pittsburgh  daily,  were  also 
working  journalists. 

The  Scripps-Howard  Newspapers 
were  represented  by  many  members 
of  their  high  command,  among  those 
noted  in  the  press  seats  being  Robert 
P.  Scripps,  president;  Roy  W.  How¬ 
ard,  chairman  of  the  board;  George 
D.  Parker,  general  editorial  director; 
W.  W.  Hawkins,  general  business  di¬ 
rector;  W.  G.  Chandler,  general  man¬ 
ager,  and  Karl  A.  Bickel,  in  charge 
of  Scripps-Howard  radio  interests. 
Near  them  sat  Heywood  Broun  and 
Westbrook  Pegler,  Mr.  Boun  raising 
his  great  bulk  to  cheer  solenmly  and 
wave  his  hat  at  the  conclusion  of 
Senator  Steiwer’s  keynote  peroration, 
“The  Banner  of  A  Nation’s  Liberties.” 

Most  of  the  famous  names  of  the 
Washington  corps  were  here.  We 
picked  out  of  the  passing  crowd, 
Mark  Foote  of  the  Booth  Newspapers; 
Fred  Essary  and  Frank  R.  Kent 
among  the  large  Baltimore  Sun  staff 
headed  by  Paul  Patterson,  publisher; 
Harry  J.  Brown  of  the  Oakland 
Tribune  and  other  western  newsoa- 
pers;  James  L.  Wright  of  the  Buffalo 
News,  and  James  F.  Doyle  of  the 
Buffalo  Courier-Express  working  with 
Burrows  Matthews,  editor,  and  W.  J. 
O’Conors,  Jr.,  publisher;  Arthur 
Sears  Hetming  of  the  Chicago  Tribune, 
and  Gene  Speck  of  the  Tribime  Press 
Service. 

Walker  Buell  headed  a  large  staff 
for  the  Cleveland  Plain  Dealer.  The 
Cleveland  Press  coverage  was  in 
charge  of  Louis  Seltzer,  editor,  while 
the  Cleveland  News,  which  was  cried 
by  boys  on  the  streets  as  “the  only 
Itepublican  Newspaper  in  Cleveland,” 
did  an  aggressive  news  job  imder  di¬ 
rection  of  Jack  Kenan. 

Also  much  in  evidence  were  W.  T. 
Thornton  and  Mark  Goodwin  of  the 
Dallas  News  and  Journal  Washington 
staff,  and  Bascom  Timmons,  corre¬ 
spondent  for  the  Dallas  Times-Herald 
and  other  Southern  journals. 

David  Lawrence,  writing  news  and 
comment  for  a  number  of  newspa¬ 
pers,  was  one  of  the  busiest  men  in 
the  stand,  frequently  edging  through 
the  crowd  to  the  platform  for  a  per¬ 
sonal  word  from  the  convention  lead¬ 
ers.  Jay  Hayden  of  the  Detroit  News 
also  filed  for  North  American  News¬ 
paper  Alliance.  Frank  R.  Kent  and 
Alice  Longworth  sat  with  V.  V.  Mc- 
Nitt,  Charles  B.  Driscoll  and  Frank 
Murphy  of  the  McNaught  Syndicate. 

Mark  Sullivan,  Walter  Lippmann  and 
Dorothy  Thompson  had  up  front  seats 
for  the  New  York  Herald  Tribune  and 
its  syndicate.  Roy  Roberts,  almost 
as  well  known  in  Washington  as  in 
Kansas  City  divided  a  busy  week  be¬ 
tween  directing  the  Kansas  City  Starts 
coverage  and  encouraging  Governor 
Landon’s  progress. 

Ulric  Bell  and  Lorenzo  Martin 
were  on  duty  for  the  Louisville 
Courier-Journal  and  Times  with  a 
large  staff. 

Robert  Allen,  Drew  Pearson,  and 
Carlyle  Bargeron  were  also  among 
the  column  commentators  present 
Charles  Michael  headed  a  large  staff 
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William  Allen  White,  publisher  of  the 
Emporia  (Kan.)  Gazette,  waves  his  hat 
in  acknowledgment  of  greetings  as  he 
arrived  at  the  Republican  national  con¬ 
vention  in  Cleveland  this  week. 

which  manned  the  New  York  Times 
seats,  a  workroom  in  the  auditorium 
basement  and  another  in  the  Cleve¬ 
land  Hotel. 

Gladstone  Williams  covered  for  the 
Atlanta  Constitution,  and  Sacramento 
Bee  and  several  other  newspapers  and 
the  Bee  was  also  represent^  by  John 
W.  Kelly  of  the  Portland  Oregonian, 
who  was  accompanied  by  Paul  Kelty, 
editor.  The  Oregon  Journal  was  rep¬ 
resented  by  Carl  Smith  and  Ralph 
Watson.  Interest  in  Senator  Stei¬ 
wer’s  keynote  speech  and  his  potential 
candidacy  caused  a  large  file  to  Port¬ 
land  dailies. 

Neil  Whitney  and  W.  J.  and  Eliza¬ 
beth  Lynett  kept  close  to  the  pivotal 
Pennsylvania  delegation,  which  held 
the  destination  of  its  75  votes  a  secret 
vmtil  the  climax  approached.  Mr. 
Lynett  has  not  missed  a  convention  of 
either  party  for  a  quarter  century. 

All  St.  Liouis  newspapers  had  large 
staffs,  both  from  Washington  and  home 
offices.  R.  P.  Brandt  was  in  charge 
for  the  Post- Dispatch;  J.  J.  McAuliffe, 
managing  editor,  for  the  Globe-Demo¬ 
crat,  and  Sam  O’Neil  for  the  Star- 
Times. 

More  than  100  Associated  Press 
men  and  women  were  xmder  the  di¬ 
rection  of  W.  J.  McCambridge,  assis¬ 
tant  general  manager,  and  Byron 
Price,  chief  of  the  Washington  Bu¬ 
reau,  in  charge  of  the  Convention 
staff. 

General  staff  reporters  included  the 
following  from  Washington;  William 
S.  Ardery,  Sigrid  Ame,  W.  L.  Beale, 
Jr.,  Martin  Broadfoot,  J.  F.  Chester, 
Douglas  Cornell,  R.  J.  Crowley, 
James  W.  Douthat,  L.  J.  I>uffy,  Bess 
Furman,  Eddy  Gilmore,  Jerry  Greene, 
Preston  L.  Grover,  IJoyd  Lehrbas, 
Joseph  L.  Miller,  Anne  Muller,  W.  B. 
Ragsdale,  Nathan  Robertson,  Kirke 
L.  Simpson,  Richard  L.  Turner,  Frank 
I.  Weller  and  Milo  M.  ’Thompson  of 
New  York,  and  P.  D.  Shoemaker, 
Cleveland. 

Regional  reports  were  filed  by  J.  B. 
Engle,  J.  H.  Short,  E.  G.  Warren,  Larry 
Allen,  Joseph  B.  Crossley,  Heywood 
Bell,  Milbum  Akers,  T.  F.  Cooman, 
Carson  Lyman,  Benn  Conner,  Donald 
Yoimg,  Frank  Ewing  and  E.  E.  Bomar, 
all  of  Washington;  Max  Harrelson, 
New  York;  George  R.  Loveys,  Albimy, 
N.  Y.;  Herbert  E.  O’Keefe,  Baltimore; 
Henry  L.  Supple,  Boston;  Leo  S, 
Sheridan,  Harrisburg;  Samuel  G. 
Blackman,  Trenton;  Carl  J.  Latumia, 


New  Haven;  Harry  E.  Famham, 
Portland,  Me.;  Glenn  Ramsey,  At¬ 
lanta;  Henry  S.  Wrenn,  Tallahassee, 
Fla.;  O.  P.  Hanes,  Little  Rock;  John 
Hightower,  Nashville,  Tenn.;  H.  S. 
Daugherty,  Columbus,  Ohio;  Charles 
V.  Warren,  Des  Moines;  Claude  Wolff, 
Indianapolis;  Irving  Perimeter,  Lin¬ 
coln,  Neb.;  D.  R.  Mackenzie,  Minne¬ 
apolis;  L.  B.  Dilbeck,  Los  Angeles;  A1 
West,  Albuquerque;  J.  L.  Wheeler, 
Salt  Lake  City;  Frank  G.  Gorrie, 
Seattle;  Lawrence  May,  Jefferson  City, 
Mo.;  Ovid  A.  Martin,  Topeka  and 
Charles  Haslet,  Oklahoma  City. 

The  photo  feature  staff  included 
G.  D.  ^ymour,  F.  A.  Resch,  G.  W. 
Mayo,  C.  E.  Kenyon,  L.  G.  Johrden, 
Mxuray  Becker,  Jos  Caneva,  John 
Carlton  and  Irving  Desfor  all  of  New 
York;  also  Max  Hill,  George  Skadd- 
ing,  W.  C.  Allen  and  W.  E.  O’haire, 
Washington;  R.  H.  Strobel  and  Harry 
Hall,  Chicago;  C.  L.  Hamm,  Kansas 
City,  and  P.  E.  Dion,  Clevelwd. 

'The  traffic  staff  included,  Arnold 
Fehse,  R.  F.  Sullivan,  J.  F.  Breen, 
Joseph  Keleher,  Robert  Lightfoot  and 
Max  Desfor,  New  York;  John  Kelly, 
James  R.  Carter,  Genevieve  Schneller, 
Russell  Burwell  and  Manuel  Joseph, 
Cleveland;  Edward  Barth  and  John 
Kirsis,  Chicago,  and  J.  H.  Robinson 
and  Max  Shlafer,  Newark,  N.  J. 

Wirephoto  and  mail  service  pictures 
were  developed  in  the  Convention 
Hall  basement  and  Wirephoto  clients 
were  served  from  the  Cleveland  News 
transmitting  station.  Mail  service 
pictures  were  matted  at  the  local 
Western  Newspaper  Union  office  and 
dispatched  by  airplane. 

The  United  Press  was  represented 
by  26  men,  imder  direction  of  Earl  J. 
Johnson,  general  news  manager,  op¬ 
erating  from  four  points  in  the  city. 
A  double  trunk  coast-to-coast  wire 
carried  the  nmning  story  and  side¬ 
lights,  supplemented  by  two  round- 
robin  circuits  connecting  the  head¬ 
quarters  in  the  Cleveland  and  Hol- 
lenden  hotels,  the  workroom  in  the 
public  hall  and  the  local  UP  bureau. 
In  the  press  box  a  silent  printer  was 
plugged  in  on  the  trunk  lines  at  im¬ 
portant  news  junctures. 

Besides  Mr.  Johnson  and  Hugh 
Baillie,  president,  the  convention  staff 
included  Lyle  C.  Wilson,  Washington 
bureau  manager;  Merton  T.  Akers, 
New  York  bureau  manager;  L.  B. 
Mickle,  superintendent  of  bureaus; 
Joe  Alex  Morris,  Senate  correspon¬ 
dent  at  Washington;  Henry  Minott, 
New  England  manager;  Haory  Fer¬ 
guson,  New  York;  Henry  McLemore, 
features  and  comic  angles;  Frederick 
C.  Othman,  Harrison  Salisbury,  Ron¬ 
ald  Vantime,  Mack  Johnson,  Arthur 
F.  Degreve,  Ruby  Black,  John  R.  Deal, 
Frederick  W.  Lewis,  all  of  Washing¬ 
ton;  Don  Chamberlain,  Springfield, 
ni.;  Paul  H.  King,  Albany,  N.  Y.; 
Willard  R.  Smith,  Wisconsin  man¬ 
ager;  Delos  Smith,  New  York;  John 
S.  Dittrich,  New  York,  and  Elmer 
Lower,  Cleveland  bureau  manager. 
Wm.  F.  Fitch  was  chief  operator  and 
Harry  Breuer,  chief  mechanic. 

International  News  Service,  Uni¬ 
versal  Service,  and  King  Features 
staffs  were  led  by  Joseph  V.  Coimolly, 
president.  Barry  Faris  was  in  gen¬ 
eral  charge  of  the  INS  organization, 
which  included— New  York  office: 
Edwin  C.  Hill,  James  L.  Kilgallen, 
Kenneth  Downs,  Dorothy  Ducas,  Burl 
A.  Ely,  Bill  Corum,  James  A.  God¬ 
frey  and  Mrs.  George  B.  Simmons; 
Washington  office:  George  R.  Holmes, 
William  K.  Hutchinson,  William  A, 
Neal,  Robert  B.  Lockett,  Robert  G. 
Nixon,  Robert  A.  McGill  and  Eric 
Freiedheim;  also  Leo  O’Brien,  Al¬ 
bany,  N.  Y.;  Sydney  Eiges,  Pittsburgh; 
E.  J.  Cadou,  Indianapolis;  Roy  Dunn, 


Chicago;  and  Alvin  Kreig,  Jqi^ 
Rukenbrod,  Weston  Dash,  and  Chsii 
Histed,  from  Ohio  points. 

’These  services  had  large  «ork 
rooms  in  the  Auditorium  basesitg 
and  also  three  large  parlors  ia  b 
HoUenden  Hotel. 

Editors  were  prominent  in  the  Io« 
delegation,  among  those  on  the  floi 
being  John  Huston,  Ottumtoe  Cos 
ricr;  H.  Hall,  Mason  City  Globe 
Gazette;  and  Ray  Chase,  Atlnu 
News-Telegraph,  winner  of  the  IS] 
Pulitzer  editorial  award.  E.  P, 
president  of  the  Lee  Syndicate^  «) 
in  the  press  stand  heading  a  laq 
staff  for  the  Davenport  Democfitai 
Davenport  Times,  Ottumwa  CourU 
Mason  City  Globe  Gazette,  Heaaih 
(Mo.)  Courier-Post,  Muscatine  Joto 
nal,  Lincoln  (Neb.)  Star  and 
Journal;  Madison  (Wis.)  (kpH 
Times  and  Madison  State  Jeana 
and  LaCrosse  (Wis.)  Tribune.  D.  I 
Mich,  managing  editor  of  the  Sto 
Journal,  was  also  in  the  press 
Besides  the  hosts  of  reportes^td 
tors,  telegraphers,  printer  opezstoi 
photographers,  and  messengeti  e 
gaged  in  the  actual  business  of  aaec 
bling  the  conventions  not  too  plat 
ful  news,  another  army  throng  tl 
streets  selling  the  delegates  fresh  td 
tions  of  their  home  town  new^pspa 
Airplanes  were  almost  as  comma 
Cleveland  as  automobiles.  Besdf 
those  engaged  in  rushing  pictomt 
distribution  points  for  all  of  the  na 
reel  companies  and  the  news  pictun 
service  several  were  kept  busy  lay 
ing  newspapers  from  New  York,  Qi 
cago,  St.  Louis,  Pittsburgh,  Uhi 
and  Dallas. 

It  is  impossible  here  to  cheek  i 
of  the  out-of-town  newspapat  d 
fered  by  boys  downtown,  but  wsiN 
late  editions  of  the  New  York  3a 
New  York  Herald  Tribune,  Nets  Ys 
Sun,  New  York  World-Td«i 
Chicago  Herald  and  Examiner,  Qi 
cago  ’Tribime,  Cffucago  Daily  Sn 
Pittsburgh  Post-Gazette,  Pittiksq 
Sun  Telegraph,  St.  Louis  Globe  Den 
crat,  Dallas  Times-Herald,  DtH 
Times,  Pittsburgh  Press,  Top^  Cif 
tal,  and  Toledo  Blade.  The  ChHa 
Science  Monitor  delivered  to  en 
hotel  room  a  copy  of  its  previous  di( 
Central  edition. 

Picture  coverage  was  fast  andb 
ish.  International  News  Photoaw 
headquarters  in  the  Central  h 
plant  near  the  convention  hall,  mi 
direction  of  Arthur  Levy.  Airptoi 
livery  was  made  to  N.  Y.  and  CUp) 
Other  photo  services  also  iMh 
planes  to  transport  their  pictiMi 
had  large  staffs  operating  from  km 
quarters  in  the  convention  hal  s 
also  from  other  bureaus  locslii 
Cleveland. 

The  Associated  Press  pictors  n 
vice  operating  from  the  hall  and  d 
from  the  office  of  the  Clevekatild 
Dealer  was  in  charge  of  G.  D.  Si 
mour  and  F.  A.  Resiffi. 

Wide  World  Photos  also  opos* 
from  the  Plain- Dealer  office,  ss  « 
as  the  convention  hall,  under  ths  < 
rection  of  Frank  J.  GUloon,  rnsSM 
NEA-Acme  staffs  were  in  chagi 
R.  P.  Dorman,  general  manstft 
the  hall  and  12(X)  West  3rd  8bib 
Working  newspapermen  have  W 
time  for  social  affairs  durtag^  ^ 
conventions,  especially  on  the  P 
vailing  sch^ule  which  puts  ail  i 
portant  activity  in  the  late  ess* 
hours.  On  Monday  evening,  ktS 
the  opening,  all  visiting  jouMsk 
were  the  guests  of  the  thnse  Of 
land  newspapers  and  the  Grestll^ 
Exposition  at  an  elaborate 
ment  on  the  new  show  boii  ^ 
Moses  Cleveland. 

Talent  was  supplied  by  the 
{Continu^  on  page  40) 
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CONVENTION  BY-LINERS  ARE  WILLING  *  VICTIMS*  FOR  PHOTOGRAPHER 


LEFT:  Lyle  Wilson, 
chief  of  United  Press 
Washington  bureau. 


RIGHT:  CoL  Frank 
Knox,  Chicago  News 
publisher  and  Presi¬ 
dential  aspirant,  greets 
Gov.  II.  S.  Bridges,  of 
N.  H. 


LEFT ;  Byron  Price, 
head  of  the  Associated 
Press  Washington  bu¬ 
reau. 


RIGHT:  Arthur 

“Bugs”  Baer  laughs 
things  over  with  Da¬ 
mon  Runyon. 


LEFT:  Joseph  V. 

Connolly,  president  of 
International  and  Uni¬ 
versal  News  Services, 
and  King  Features. 


RIGHT:  J.  A.  Hag- 
erty.  New  York  Times 
and  EL  S.  McIntosh, 
New  York  Herald- 
Tribune  (extreme 
right) . 


LEFT:  Gould  Lincoln 
of  the  Washington 
Star  staff. 


RIGHT:  The  Univer¬ 
sal  desk.  On  the  right 
is  Seymour  Berkaon. 
editor.  John  Lambert, 
Washington  bureau, 
on  the  left. 
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ALL  FOUR  TELEPHOTO 
GROUPS  OPERATING 


PARTIES  TO  USE  RADIO 


Air  Procr.m.  Will  Cut  PoliticiJ 
Acm  GuU  Ito  System  Under  Way  for  Groups’  Newspaper  Budyet 

Cleeolaad  Convention — Haarst,  {Special  to  Eoitos  &  Publishes) 

AP,  Wide  Worid  Also  Wire  Washington,  D.  C..  June  11.— It  is 

^  D*  ^  becoming  apparent  that  the  fimds  to 

onven  ion  ic  ures  ^  newspaper  advertising  by 

The  Cleveland  convention  this  week  DemoCTatic  and  ^pubUcan 

marked  the  inauguration  of  Acme  comrm^  wUl  be  heai^y 


Telephoto  service.  With  International 


Newi  Photos,  Associated  Press,  and  {or  cam^ 


for  the  payment  of  radio 


Wide  World  also  filing  pictures  by 
their  own  wire  systems,  the  Republi- 


Each  organization  ^>ent  in  the 
neighborho^  of  $500,000  in  the  cam> 


cJrf  with  id^oto  by  dl  <h. 


major  picture  agencies. 

Acme,  last  to  get  its  system  in  op- 


greater  part  in  1936  than  ever  before. 

Following  the  broadcast  of  the  con¬ 
ventions  and  notification  ceremonies 


eration,  emerged  from  the  experi-  «remom« 

mental  stage  of  its  telephoto  history  NBC  and  CBS  and  other  radio 
confldent^t  its  venture  will  meet  go  coir^erci^  ^d  cl^e 

the  wide  acceptance  which  has  greeted  radio  time  of  t^  mdivid- 

the  respective  methods  of  the  AP.  '“1  pai^  presentations^  These  pr^ 
.  —  . .  gram  charges  will  nm  high,  with  the 


International  and  Wide  World. 


Fred  Ferguson  of  Acme  said  trans-  ‘*«rge  CK  for  ^  evening  pro- 

mitters  are  now  in  readiness  in  Los  stations  amountmg 

Angeles,  San  Francisco,  Chicago  and  how.  ,  , 

New  York,  as  well  as  the  portable  set  network  of  65 

in  Cleveland.  When  the  convention  is  ftotior^,  Ae  chffge  for  ^  hour’s 
over,  regular  service  will  be  rapidly  about  $16,5M;  wlule  for  ite 

imdertaken.  This  week’s  convention  ^  stations,  it  is 

pictures  were  transmitted  to  the  re-  flS.OOO.  The  Mutual  System  with  a 
ceiver  in  the  Acme  New  York  offices  four-staUon  hookup  charges  $3,000  for 
in  7  X  9  size  in  three  minutes  and  a  ao  hows  in  the  evening. 


half  each,  he  said,  over  ordinary  tele¬ 
phone  connections.  Some  time  is  con¬ 
sumed,  of  course,  in  conversation. 
They  carry  100  lines  to  the  inch. 


It  was  a  big  week  also  for  Wide  campaign. 


President  Roosevelt  has  set  the  pace 
for  political  presentations  by  his  great 
use  of  the  radio.  The  Republicans  will 
carry  the  fight  to  the  ether  waves  dw- 


World.  The  Minneapolis  Star  an¬ 
nounced  that  it  will  act  as  the  Min- 


Thus,  it  is  expected  that  the  adver¬ 
tising  formerly  placed  in  the  newspa- 


neapolis  bureau  for  Wide  World  will  be  largely  supplanted  by 

Wired  Photo.  A  special  sending  and  radio,  except  in  the  rural  areas,  iso- 
receiving  room  with  observation  space  from  metropolitan  districts. 

^  built  “  the  Star  office  The  CONFERENCE  RE^t'dRAFTED 

Star  held  a  senes  of  meetings  to  ac-  _ 

quaint  employes  with  the  Wired  Robinson-Patman  Bill  Recommeiida- 
Photo  operations.  Telegrams  were  tjon.  Go  Back  to  Conyres. 

sent  to  managers  of  all  <^ier  sal^-  ^sp,M  E„,„,  &  Publishe.) 

men  branch  stations  and  a  circular  . 

was  prepared  for  carrier  distribution.  Washington,  D.  C.,  June  10. — A 


EDITOR  A  PUBUSHER 
CONVENTION  CALENDAR 

June  14-15 — Texas  Circula¬ 
tion  Managers’  Assn.,  Dallas. 

June  14  —  Alabama  Press 
Assn.,  convention  during  7-day 
Cuban  tow. 

June  16-18  —  International 
Circulation  Managers’  Assn., 
Dallas. 

June  16-19  —  Newspaper 
Group  Special  Libraries  Assn., 
Montreal. 

June  18-20 — Theta  Sigma  Phi 
journalistic  sorority,  Driskill 
Hotel,  Austin,  Tex. 

June  18-1&— Tennessee  Press 
Assn.,  65th  Annual  meeting, 
Nashville. 

Jime  19 — Maine  Press  Assn., 
Poland  Springs  House,  Poland 
Springs.  Me. 

Jime  19-20 — Kansas  State  Edi¬ 
torial  Assn.,  Topeka. 

Jime  19-20  —  Oregon  State 
Editorial  Assn.,  Grants  Pass. 

June  21-28 — National  Edito¬ 
rial  Assn.,  Poland  Springs 
House.  Poland  Springs,  Me. 

June  25-27 — Michigan  Press 
Assn.,  Hotel  Whitcomb,  St 
Joseph,  Mich. 

June  28-July  2 — Advertising 
Federation  of  America,  Statler 
Hotel,  Boston.  Also  following 
departmental  sessions:  National 
Newspaper  Promotion  Assn.; 
Newspaper  Advertising  Execu¬ 
tives  Assn.;  Public  Utilities  Ad¬ 
vertising  Assn.;  Outdoor  Adver¬ 
tising  Assn.;  Premium  Adver¬ 
tising  Assn,  of  America,  Inc.; 
Magazine  Group;  Nation^  Re¬ 
tail  Dry  Goods  A^n.,  Sales  Pro¬ 
motion  Division;  Industrial  Ad¬ 
vertising  Conference;  Direct 
Mail  Advertising  Assn.;  Inter¬ 
national  Assn,  of  Sales  Elxecu- 
tives. 


Photo  expansion  which  already  en- 


bill  has  been  drafted  and  is 


was  prepared  for  earner  distnbution.  It  is  reasoned  that  since  it  will  no 

Adffition  of  the  Minneapolis  point  re^rt  on  the  Robinson-  long^j.  possible  to  select  a  few 

is  one  more  step  in  Wide  Wwld  ^  IwgT  adve^g  ditay" 

Photo  expansion  which  already  en-  ^  ^  a^on^Ln  J"  payments  for  window  and 

compasses  most  major  news  points  of  to  features  will  be  discontinued,  and  ad- 

^  United  State  and  which  will  in-  ,  vertising  budgets  wiU  be  directed 

dude  many  other  pomts  as  rapidly  P  anS,—  ^  almost  exclusively  toward  newspaper 

a.  maxhin..  Ka  KiitU  ar<.nfvi:n<y  tcxas,  co-author  of  the  oiigmal  bilL  _  rn _ :•! _ . 


compasses  most  major  news  points  of  when  Congress  re- 

the  United  States  and  which  will  in-  to  Wa^gt^  Mon^y. 


space.  The  requirement  that  all  such 
allowances  be  spent  for  advertising  is 


a.  machine  can  be  built,  accoTdin^  Tei^  of  the  original  bill,  ^ 

to  Wide  World  officials.  Equipment  aSiimnSTlTs^t  for  ad?erSin"t 

hMS  been  instaUed  in  Washington,  “  “  expected  by  Patman  to  have  the  sLe 

Boston,  Chicago,  Dayton,  Cleveland,  suKi  *  ^  diversion  of  these  funds 

and  Little  R^  nmhihif  _ _ _ presentaUon  of  the  bilL 


and  Little  Rock.  auow^ces.  u  aoes  not  presentation  of  the  bill 

George  Hill,  manager  of  the  Bos-  b'^|“bit  manufacture  from  ^vmg  - - 

ton  Wide  World  bureau,  filed  several  allowances  to  ffieir  distributors  MACKAY  PETITION  DENIED 

pictures  thin  week  from  the  new  photo  sets  up  two  requirements,  namely.  The  Federal  Communications  Corn- 
studio  of  the  Portland  (Me.)  Press  rat  when  an  advei^g  allowance  mission  has  rejected  the  application 
Herald.  He  took  a  Wired  Photo  port-  “  to  one  disteibutor  or  retailer  of  Mackay  Radio  and  Telegraph  for 

able  transmitter  into  Maine  to  send  "  be  offered  on  proportional  permission  to  establish  radio  connec- 

wfaat  is  believed  to  be  the  first  tele-  ^  ^  °“®*’  “s^ibutors  or  re-  tions  with  Oslo,  Norway,  in  competi- 

photo  originating  in  that  state.  “  the  conunumty;  and,  it  is  a  tion  with  RCA,  on  the  ground  that 


what  is  believed  to  be  the  first  tele-  ^  °*®*’  dis^ibutors  or  re-  tions  with  Oslo,  Norway,  in  competi- 

photo  originating  in  that  state.  “  the  conunumty;  and,  it  is  a  tion  with  RCA,  on  the  ground  that 

Hie  Walter  Howey  Sound  Photo  of  the  law  to  divert  an  ad-  available  business  does  not  require  a 

system  began  operation  out  of  Bos-  vertismg  aUowance  to  other  purposes.  new  circuit 
ton  this  week.  Added  to  Chicago,  San  ' 

Francisco,  Los  Angeles,  CHevebmd  and  NEWS  AND  FEATURE  HIGHLIGHTS 

New  York  points  on  the  International  IN  THIS  ISSUE 

RepubUcans  Stage  Gigantic  Hopkins  to  Address  NEA 

. .  i« 

the  riow  production  of  portable  sets.  Convention  Bv  -  LineiV "  "a»  Carriers  and  Parents 

whidk  is  hampering  all  the  other  ser-  Willing  “Vic^”  for  Hio-  ^  Moines  Pa- 

vices  in  their  competitive  drive  for  tnoranh-rc  e  _  pers  .  18 

^te,  i.  a  fa^r  to  be  rockon^  in  Na^^  Press  ciii' &ve  De:  ^torial  .  M 

the  expansion  of  the  Hearst  service.  moenM-y  7  Personal  . 25-26 

The  Associated  Press,  with  its  estab-  jj  _  Ta/  List'  Pl^’  ciite*  iw  ®®dio  Conference  Next  Week 

lished  network  continuously  in  op-  ^  o  WUl  Survey  Entire  Field...  30 

is  rui^  manufw^  of  Dramatize  Yom  M^u^  Ad  Carrier  Contests  at  ICMA 

por^le  *f»  with  which  it  mtands  to  Told  9  Meet;  Prizes  for  Boy  Com- 

Employ^rat  A^^nl  .  31 

plac^  tra^tto  in  a  ^ies  on  ^t-^  LinMe  to  Advertisers  and  Advertising 

f”*  it  B*  Studied . .  10  Men  . 32-33 

M*!S^of“coS^  ^®  Show  Our  Own  World  of  Letters...  35 

TENNESSEANS  MEET  JUNE  lg.20  bi  Daily’s  New  Photo  De-  Agencies  Surveying  Smaller 

Press  Association  will  be  held  in  .  ^ 

HashviDc,  June  18,  19  and  20.  Written  by  Oakland  Manager  14  Shop  Talk  at  “Thirty” .  44 


Republicans  Stage  Gigantic 
Spectacle  for  News,  Picture, 

Radio  Men . 

Convention  By  -  Liners  Are 
Willing  “Victims”  for  Iho- 

tographers  . 

Nation’s  Press  (3an  Save  De¬ 
mocracy  . 

New  Tax  List  Plan  Cuts  De¬ 
linquency  . 

Dramatize  Your  Medium  Ad 

Men  Told  . 

Effect  of  Employment  Agen¬ 
cies  on  Want-Ad  Linage  to 

Be  Studied  . 

Blay  Linage  Figures  Show 

Gain . 

Peak  of  Modernity  Achieved 
in  Daily’s  New  Photo  De¬ 
partment  . 

New  Classified  Text  Book- 
Written  by  Oakland  Manager 
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$300,000  R.R.  BUDGET 
FOR  851  DAILIES 

6036  Weeklies  Also  to  Share  Seei. 
mer  Advertising  Program  of 
Western  Railroads,  Jane  30 
to  September 

(Special  to  Eoitos  &  Publiihss) 

Chicago,  Jime  9.— Eight  hundred 
and  fifty-one  daUy  newspapers  am) 
6,036  different  weekly  newspapers  of 
midwest  and  western  states  wUl  re¬ 
ceive  advertising  copy  from  the  WoU 
em  Association  of  RaUway 
tives,  for  their  joint  adverting 
campaign  this  summer,  according  to 
Chairman  Harry  G.  Taylor. 

This  decision  has  just  been  readred, 
as  a  result  of  a  movement  whidi  in. 
creases  the  advertising  budget  to 
$300,000  for  the  summer,  so  that  every 
newspaper  in  their  western  area,  both 
daUy  and  weekly,  can  be  used. 

“Starting  with  a  June  30  aimounoi- 
ment,  in  all  daily  papers,  regardag 
our  second  annual  Railroad  Wetk, 
July  13  to  18  inclusive,  this  campBigp’ 
wiU  continue  on  into  SeptemlNr,'' 
said  Mr.  Taylor.  Tlie  second  a. 
nouncement  will  be  released  ig 
July  7. 

’The  rest  of  the  campaign  will  fol¬ 
low  the  institutional  type  oi  copy, 
featuring  the  50  per  cent  increaw  k 
air-conditioned  equipment,  the  low 
fares  made  available,  and  the  suem- 
sion  of  new  time  records  which  vfl] 
doubtless  be  made  by  new  stream¬ 
lined  trains. 

Free  pick-up  and  delivery  g 
freight  service  will  be  featured.  Im¬ 
proved  coach  service  will  be  di- 
scribed.  Improved  schedules  will  bt 
emphasized. 

During  the  1935  newspaper  cam¬ 
paign,  only  352  daily  papers  aere  ' 
used.  The  original  $M,000  appropti-  ' 
ation  has  now  expanded  to  )^,000. 
The  territory  covered  is  as  folloai: 
east  of  Mississipppi  River,  the  artt  | 
south  of  the  Indiana-Illinois  border  Id 
the  Gulf;  west  of  the  Mississipii  ' 
Canada,  Mexico  and  the  Pa^  ! 
Ocean  are  the  borders.  ' 

“The  outstanding  success  of  'Rail¬ 
road  Week’  last  year,  when  400  citim 
and  towns  participated,  pronqited  a 
general  request  that  it  be  made  m 
aimual  affair,”  sadd  Mr.  Taylor.  “We 
are  going  to  put  on  a  great  show  ede- 
brating  100  years  of  progress  and 
transportation.” 

TTie  advertising  campaign  is  beag 
handled  this  year  by  the  Chiea|o 
‘  agency,  Reincke-Ellis-Younggreco  k 
Firm. 

Tliat  idl  railroads  will  substantial^ 

^  increase  their  newspaper  advertiteg 
^  appropriations  this  year  over  the 
$3,500,000  spent  in  1935,  was  indicatei 
by  a  statement  released  this  vndt  bgr 
the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  As¬ 
sociation. 

The  plan  of  the  Association  of 
American  Railroads  to  run  an  institi- 
tional  campaign  in  magazines  thie 
year  has  prompted  many  individ«i 
companies  to  announce  additioosl 
newspaper  advertising  expendituras. 

According  to  a  letter  sent  to  Willhte 
A.  TTiomson,  director  of  the  Bnresu 
of  Advertising,  by  L.  A.  Downs,  presi¬ 
dent  of  the  Illinois  Central,  that  caor 
pany  has  increased  its  newq>aper  ap¬ 
propriation  for  1936  to  $340J)00.  IWi 
road  spent  $133,000  in  newspaparl 
space  in  1935. 

'Die  action  of  the  Illinois  Central, 
according  to  Mr.  Downs,  followed  ^ 
decision  made  last  week  at  Louisvile 
by  the  Southern  Railroatds  to  incresit 
newspaper  expenditure  by  eadi  ooa- 
pany  in  that  group  in  coiineetian  eik 
the  advertising  to  be  done  by  the  As¬ 
sociation  of  American  Railroads. 
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NATION’S  PRESS  CAN  SAVE  DEMOCRACY 

f^ew  Crusading  Technique  to  Awaken  Voters  Must  Spring  from  By-Ways,  Not  Great  Cities, 

Says  Nelson  Poynter  in  Don  Mellett  Lecture 


PEAKING  as  the  1936  Don  R. 
_  Mellett  Memorial  lecturer  before 
the  University  of  Minnesota  joumal- 
isn  sAool,  Nelson  P.  Poynter,  editor 
,prf  publisher  of  the  Columbus  (O.) 
Citueii,  expressed  fears  for  the  future 
of  democracy  in  this  country,  but 
oounselled  that  if  the  bulk  of  the  na¬ 
tion’s  press— particularly  in  the  by- 
will  tell  the  real  story  to  our 
■potent  midie  class”  it  will  not  yield 
widiout  a  fi^t  to  a  “black  shirt  dic- 
atorship  of  plug-uglies.” 

Mr.  Poynter  eugolized  the  career 
•f  Don  Mellett,  who  was  assassinated 
rf  Canton.  O.,  gangsters  in  1926  be- 
tause  of  his  editorial  campaign  in  the 
Conton  News  against  criminals. 

His  career  is  memorialized  each  year 
n  an  address  by  some  outstanding 
lational  journalistic  figure. 

1  want  to  express  appreciation  to 
Don  Mellett’s  memory,”  Mr.  Poynter 
aid,  “but  I  know  his  copy  pencil 
would  be  qxiick  to  strike  out  any  over- 
itatement  due  to  human  bias.  He 
would  be  first  to  say,  ‘Stop!  Don’t 
slop  over.  Why  edl  this  fuss  about 
me?  I  had  no  monopoly  on  covurage 
and  integrity  in  the  newspaper  field. 

"Yes,  that  is  true,  but  we  cannot 
minimize  that  he  was  one  whose 
courage  was  tested  and  not  found 
wanting.  It  is  proper,  therefore,  that 
aw  canonize  him,  that  we  make  his 
memory  a  symbol  of  what  is  best  in 
American  journalism.  In  this  way, 
perhaps  his  memory  will  inspire  others 
to  rise  to  his  same  high  sense  of 
.responsibility  for  the  printed  word, 
and  give  renewed  meaning  to  what 
called  the  Fourth  Estate. 

“American  newspapers  need  more 
Don  Melletts  today.  He  fought  the 
graft  and  corruption  of  racketeering 
bootleggers  who  invaded  the  govern¬ 
ment  of  his  city.  He  realized  that 
democracy  was  thwarted,  and  he  lies 
buried  as  a  mart3rred  example  of 
what  gang  rule  can  do  to  a  free  ex¬ 
pression  of  opinion. 

“It  is  the  spectacular  cases  which 
sober,  and  inspire  the  press  of  the 
nation  to  do  better  things.  But  there 
ae  other  forces  threatening  democ¬ 
racy  that  are  even  more  insidious  and 
>enetrating  than  the  racketeers  of 
^ton,  Minneapolis  and  St.  Paul.  To 
iefeat  them  will  require  the  combined 
lusade  of  every  weekly  and  every 
laily  newspaper  in  America.  Upon 
hem  rests  the  answer  of  the  greatest 
hallenge  in  150  years — can  democracy 
orvive  in  the  United  States? 

“It  is  on  this  less  spectacular  cru- 
sding  that  I  want  to  dwell. 

“We  can’t  wise-crack  ourselves  out 
f  the  fact  that  democracy  is  not 
•nriving  in  Evirope.  We  cannot  ig- 
ore  the  signs  of  indifference  to 
knocracy's  survival  here. 

“Yes,  I’m  uneasy  about  democracy. 
“I  am  not  uneasy  in  a  Liberty 
*>gue  sort  of  way.  I  do  not  share 
k  uneasiness  of  many  sincere  pat- 
hts  who  see  a  conununist  behind 
>07  lamp  post.  I  do  not  share  the 
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“For  six  years  we  have  witnessed 
a  breakdown  of  local  government  in 
many  parts  of  the  country.  Schools 
and  hospitals  have  closed,  street  lights 
have  been  tuimed  out,  playgroimds 
have  gone  unguarded,  police  and  fire 
departments  have  been  decimated, 
garbage  has  not  been  collected  while 


WilUM  k  ' 

-  oetsmess  of  those  gentlemen  who 

^  •uH  save  America  by  upsetting  the 

we  cannot  save  democracy  by 
■aodation,  by  red  baiting  and 
'  ^  oaths.  We  can  save  it  only 

cwapaiw  Ifce  peopig  tr\ily  want  it.  ’Ifiey  will 
.  it  only  if  they  prize  it,  and  they 
ill  prije  it  only  when  they  know 
?  functions  adequately  in  their  behalf. 
‘Yhetefore,  the  best  way  to  protect 
'  ttocracy  is  to  make  it  work.  It 

®  Dot  work  for  the  whole  United 
'tk*  Mm  if  it  fails  in  the  component 
f  w  Af  eii  of  government  whidi  make 
1  the  United  States. 


Nelson  Poynter 

streets  have  gone  uncleaned  and  credi¬ 
tors  unpaid. 

“In  communities  where  such  things 
have  happened,  democracy  has  failed 
in  rendering  the  minimum  service 
which  the  stock-holders  of  govern¬ 
ment  expect.  Racketeering  and  cor¬ 
ruption  have  caused  these  failures 
only  in  few  instances.  Neglect,  and 
indifference,  more  dangerous,  more 
costly,  and  more  undermining  to  our 
democracy  than  obvious  graft  and 
corruption,  have  caused  most  of  these 
failures. 

“These  failures,  I  believe,  are  an 
indictment  against  the  American  press. 

I  cannot  believe  that  the  people  actu¬ 
ally  are  indifferent  to  such  breakdown 
in  their  government  when  it  affects 
so  vitally  their  lives  and  pocketbooks. 
Siuely  we  have  failed  as  newspaper¬ 
men  to  awaken  the  electorate  to  the 
remedies  which  lie  in  their  power  to 
prevent  such  breakdown. 

“’Ifie  question  now  arises,  can  we 
meet  this  challenge  and  turn  a  retreat 
of  democracy  into  attack,  and  achieve 
a  higher  degree  of  democracy,  and 
better  government  than  we  have  ever 
known  in  the  past?  Must  we  wait 
for  spectacular  killings,  sensational 
graft,  shameless  corruption  and  un¬ 
blushing  privilege  to  appear  before  we 
crusade  for  honest  and  efficient  gov¬ 
ernment? 

“The  assignment  calls  for  new  tech¬ 
nique  in  newspapering.  We  have  a 
marvelous  human  interest  story  in 
our  grasp.  It  affects  every  minute 
of  the  lives  of  our  readers.  The  family 
pocketbook,  the  welfare  of  children, 
the  protection  of  aged  and  crippled, 
the  security  of  the  home,  the  price  of 
food,  and  gasoline,  are  all  angles  of 
this  drama. 

“It  is  our  fault  if  our  readers  are 
indifferent.  With  such  marvelous  pos¬ 
sibilities  for  copy  surely  we  can  cap¬ 
ture  their  interest.  We  must  spell  out 
to  the  reader  how  much  each  malad¬ 
justment  of  government  is  costing  him 
personally.  Overlapping  and  dupli¬ 
cation  mean  nothing  to  him.  News¬ 
papers  have  been  missing  a  marvelous 
local  story.  We  have  failed  to  dig 
deeply  enough  for  facts,  and  the  facts 
we  have  used  have  not  been  drama¬ 
tized  and  interpreted  to  arouse  reader 


interest  enough  to  compete  with  Lil 
Abner  and  Popeye. 

“I  believe  it  is  upon  the  small  news¬ 
papers — upon  what  is  referred  to,  par¬ 
ticularly  by  the  newspaper  gentry  in 
New  York  and  Chicago,  as  the  country 
press,  both  daily  and  weekly  papers — 
that  the  job  of  making  democracy 
function  depends.  ’This  is  a  job  that 
only  the  country  press  can  accomplish, 
and  it  is  the  most  important  work 
today  confronting  the  press. 

“We  are  too  prone  to  think  of  gov¬ 
ernment  only  in  the  li^t  of  Washing¬ 
ton,  or  in  the  light  of  St.  Paul,  or 
Columbus,  O.,  or  Albany,  N.  Y.  These 
are  only  the  focal  points  of  govern¬ 
ment,  only  the  apex  of  broad  p}rramids 
whose  ba^s  rest  in  the  villages,  small 
towns,  townships  and  counties. 

“The  metropolitan  press  can  ham¬ 
mer  away  at  file  peaks  of  these  pyra¬ 
mids  until  the  end  of  time  and  not 
accomplish  half  so  much  as  the 
country  dailies  and  weeklies  which 
can  exert  their  influence  at  the  base 
of  the  pyramids. 

“Government  starts  with  towns  and 
townships.  It  starts  with  ward  and 
precinct  committees.  It  starts  with 
the  little  local  politician  who  fixes 
traffic  tickets,  or  who  sees  that  his 
friends  get  the  inside  track  on  bids 
to  repair  three  miles  of  gravel  road 
in  some  obscure  Minnesota  or  South 
Dakota  community.  It  is  out  of  little 
acorns,  like  a  waste  of  $1,000  in  re¬ 
pairing  that  the  stretch  of  country 
road,  that  spring  the  great  oaks  of 
million  dollar  or  billion  dollar  waste 
and  inefficiency  in  state  and  national 
government. 

“We  think  of  the  national  govern¬ 
ment  as  being  the  biggest  tax-doUar 
consumer.  ’That  is  because  the  na¬ 
tional  government  spends  billions 
while  the  little  town  and  covmty  gov¬ 
ernments  spend  only  thousands.  But 
there  are  so  many  of  those  little  thou-, 
sands!  And  when  they  are  all  rolled 
into  one,  they  are  greater  even  than 
the  cost  of  the  federal  government. 

“In  normal  times  out  of  every  one 
hundred  dollars  of  taxes  paid  by  the 
citizens  of  the  United  States,  only 
about  $25  goes  to  Washington.  $16 
or  $17  goes  to  your  state  capital,  and 
the  remaining  $56  or  $58  is  spent 
within  20  or  30  miles  of  the  place  it 
is  collected.  Even  today,  with  all  its 
enormous  emergency  expenditures  for 
relief  and  recovery,  the  federal  gov¬ 
ernment  gets  less  than  50  cents  out 
of  each  dollar  of  taxes  collected. 

“Can  the  Chicago  Tribune,  the  New 
York  World  Telegram,  the  Pittsburgh 
Press,  thxmdering  mighty  editorials  at 
the  national  government,  do  anything 
about  this  60  per  cent  or  70  per  cent 
of  the  waste  and  inefficiency  in  gov¬ 
ernment?  Of  course  they  cannot. 
That  is  the  job  for  the  country  press. 
And  unless  the  country  press  does 
its  job  well,  no  amount  of  thundering 
from  the  metropolitan  press  is  going 
to  do  much  good  in  relieving  the  tax 
burden  of  the  nation. 

“Few  newspaper  readers  ever  have 
the  good  fortime  to  write  a  check 
for  $100.  Millions  live  resp^table, 
comfortably  lives,  educate  their  chil¬ 
dren  and  die  without  experiencing 
a  business  transaction  of  $1,000.  Yet, 
when  we  tell  them  the  story  of  their 
city,  country,  state  and  federal  gov¬ 
ernment  we  toss  hvmdreds  of  thou¬ 
sands,  then  millions  and  finally  bil¬ 
lions  of  dollars  at  them.  Our  writers 
drift  into  the  easy  professional  par¬ 
lance  of  city  hall  or  state  house.  ’Ihe 
larger  the  unit  of  government  the 


more  meaningless  and  astronomical 
our  stories  become. 

“We  have  nibbled  at  the  edges  of 
a  big  story.  Let  a  Minneapolis  bank 
be  held  up  for  $5,000  and  we  smash 
it  hard  all  over  page  one.  Let  the 
city  auditor  get  away  with  $50,000 
and  it  is  a  big  story  for  days.  In  my 
state  of  Ohio  we  now  have  a  U.  S. 
Senator  who  once  saved  the  tax  payers 
40  cents  by  refusing  to  pass  a  public 
servant’s  expense  account  for  a  baked 
potato.  Because  of  this  he  became 
Governor,  and  then  Senator.  Yet 
Senator  Donahey  did  not,  and  few 
newspapers  in  the  state  of  Ohio  will, 
tackle  the  job  of  saving  the  tax  payers 
millions  and  millions  of  dollars  by  the 
elimination  of  costly  duplication  and 
overlapping  of  city,  township,  county 
and  state  government. 

“I  believe  that  better  men  can  be 
attracted  to  public  office  if  the  news¬ 
papers  will  help  them  in  this  con¬ 
tinuous  job  of  keeping  government 
abreast  of  the  needs  of  the  people. 
A  well  managed  department  store, 
factory  or  newspaper  is  ever  combing 
its  operation.  Old  functions  are  elimi¬ 
nated  and  new  ones  assumed.  But 
the  man  or  newspaper  that  advocates 
this  be  done  in  city  hall  or  county 
government  is  branded  by  politics  as 
a  reformer.  Too  often  the  reformer 
has  failed  because  he  did  not  have  an 
adequate  blueprint  from  which  to 
make  his  changes.  Each  newspaper  in 
its  local  community  can  supply  his 
blueprint  and  the  men  to  execute  it. 

“I  am  not  discouraged.  The  depres¬ 
sion  has  caused  many  local  budgets 
to  be  balanced.  It  has  forced  us  to 
face  unpleasant  facts.  New  interest 
is  being  manifest  in  the  mundane, 
intimate  human  affairs  of  city  hall. 
The  cost  of  building  streets  and  sew¬ 
ers,  the  number  of  cops  on  the  beat, 
and  the  number  of  firemen  in  the 
station  house,  the  cost  of  collecting 
garbage  per  ton,  how  to  handle  the 
delinquent  boy  or  girl  are  becoming 
local  human  interest  stories,  more 
vital  to  the  reader  than  a  change  in 
the  President’s  cabinet.  Upon  their 
handling  depends  democracy. 

“I  cannot  believe  we  will  give  up 
our  freedom  lightly.  One  hundred  and 
fifty  years  of  democracy  have  biiilt 
a  potent  middle  class  which  we  call 
the  American  bourgeoise.  If  we  tell 
them  the  story  they  will  become 
aroused.  This  class  has  a  sense  of 
decency  and  justice.  ’They  will  not 
yield  without  a  fight  to  a  black  shirt 
dictatorship  of  plug-uglies. 

“And  because  most  newspaper  edi¬ 
tors  and  publishers  belong  to  this 
class,  I  believe  they  will  meet  this 
challenge — that  really,  “It  Can’t  Hap¬ 
pen  Here.” 

Mr.  Poynter  comes  of  a  publishing 
family.  His  father,  Paul  Poynter, 
publishes  the  Sullivan  (Ind.)  Times 
and  the  St.  Petersburg  (Fla.)  Times. 
It  was  on  the  Sullivan  Times  that 
Mr.  Poynter  received  his  first  news¬ 
paper  training.  He  was  graduated 
from  Indiana  University  in  1925,  and 
took  a  master’s  degree  at  Yale. 

He  worked  in  the  editorial  depart¬ 
ment  of  the  Washington  Daily  News. 
He  had  a  period  of  service  on  the 
Japan  Times  in  Tokyo.  He  became 
a  publisher  in  his  own  right,  putting 
out  the  Clearwater  (Fla.)  Sun  and 
the  Kokomo  (Ind.)  Dispatch.  In  1930 
he  disposed  of  these  papers  to  join  the 
Scripps-Howard  organization.  First 
working  on  the  business  side  of  the 
Cleveland  Press,  he  became  advertis¬ 
ing  manager  of  the  Washington  Daily 
News,  and  in  1935  was  made  editor 
and  publisher  of  the  Columbus  Citizen. 
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J«;w  TAX  LIST  PLAN 
CUT  DELINQUENCY 


ANSWERS  LOTTERY  CHARGE 


BIRMINGHAM  CARRIERS  WIN 


I*  A.  County  List  Publuhod  in  Newt* 
paper*  for  First  Time — Formerly 
Appeared  Only  in 
f  i  Ugal  Paper 


lSt>rciai  to  Eoito*  &  Pusushh) 

Los  Angeles,  June  8. — Breakdown  of 
the  delinquent  tax  list  for  publication 
in  the  41  incorporated  cities  of  Los 
Angeles  County  outside  of  Los  An¬ 
geles  City,  has  given  newspapers  in 
theae  cities  a  total  additional  revenue 
of  $61,000.  This  is  the  first  time  the 
tax  list  has  been  published  in  this 
manner,  and  resulted  in  about  40  per 
cent  of  the  list  going  to  the  local  pa¬ 
pers,  according  to  the  Los  Angeles 
Newspaper  Service  Bureau,  which 
handles  legal  advertising  for  most  of 
the  county’s  papers.  Formerly  the  en¬ 
tire  list  was  published  in  the  Los  An- 
geles  Journal,  official  county  legal 
newspaper. 

Breakdown  of  the  list,  and  conse¬ 
quent  advance  publicity  of  the  plan, 
is  credited  by  the  tax  collector  as 
being  in  a  great  measure  responsible 
for  the  fact  that  this  year’s  tax  de¬ 
linquencies  are  25  per  cent  less  than 
last  year’s,  and  collections  approxi¬ 
mately  $4,000,000  greater.  Newspapers 
made  the  required  three  publi¬ 
cations  between  June  3  and  today. 


PRIVILEGE  BILL  DENOUNCED 


Would  Permit  Character  Wrecking, 
N.  J.  Bar  A**b.  Say* 

(Special  to  Editok  &  Publishek) 

Atlantic  City,  June  8. — The  pend¬ 
ing  bill  in  the  New  Jersey  legislature 
“to  make  privileged  communications 
of  the  published  statements  of  cer¬ 
tain  law  enforcement  officials”  was 
denounced  here  as  “one  of  the  most 
dangerous  bills  in  years,”  at  the  an¬ 
nual  New  Jersey  State  Bar  Associa¬ 
tion  convention. 

William  W.  Evans  of  Paterson,  new 
president,  declared  such  a  measiure 
“would  be  an  open  bid  for  all  manner 
of  police  and  prosecutors  to  try  their 
cases  in  the  newspapers  in  advance 
of  trial.  This  is  a  practice  which  has 
reached  most  obnoxious  proportions 
in  the  last  few  years. 

"It  would  permit  wrecking  a  per¬ 
son’s  character  without  any  safeguard 
or  redress.” 

Reporting  for  the  legislative  com- 
mittM,  Evans  reported  that  “we  also 
disapproved  the  bill  forbidding  pho¬ 
tographers  or  broadcasting  in  the 
courtrooiiL  We  feel  that  the  court 
can  use  its  own  judgment.  It  can  be 
trusted  and  relied  iqion  to  preserve  its 
own  dignity.  If  it  chooses  to  forbid 
such  action,  then  any  violation  will 
be  punishable  as  contempt”  Hiis  bill 
was  killed. 


Globe  -  Democrat  Denie*  C  b  a  n  c  e 
Played  a  Part  in  Conte*! 

The  St.  Lout*  Globe-Democrat  has 
filed  in  the  State  Supreme  Court  at 
Jefferson  City  its  answer  to  the  charge 
of  Attorney  General  McKittrick  that 
its  recent  Famous  Names  Contest  was 
a  lottery,  and  therefore  in  violation 
of  the  state  lottery  laws. 

The  newspaper  asserted  that  “the 
element  of  chance  plays  no  part  in 
the  solution  of  any  of  the  puzzle 
cartoons. 

“The  contest  is  in  no  sense  whatso¬ 
ever  a  lottery  or  a  scheme  in  the  name 
of  a  lottery,”  says  the  newspaper’s 
answer,  “but  a  series  of  puzzles  de¬ 
veloped  with  some  attempt  at  artistry 
on  the  part  of  the  artist  who  prepared 
them  in  final  form. 

“If  it  is  possible  that  some  of  the 
cartoons  are  believed  to  be  susceptible 
of  more  than  one  appropriate  solu¬ 
tion  with  respect  to  the  names  ap¬ 
pended  to  it,  the  same  was  the  result 
of  oversight  through  failure  by  the 
artist  or  creator  of  the  particular 
puzzle  cartoon  to  appreciate  that  such 
was  the  fact.” 

It  is  further  asserted  that  “chance 
plays  no  greater  part  in  their  solution 
than  in  ffiat  of  any  problem  of  per¬ 
sonal  or  business  life  where  the  human 
equation  is  involved.” 

The  Globe-Democrat  was  repre¬ 
sented  by  the  law  firms  of  Igoe,  Car- 
roll,  Higgs  &  Keefe;  Bryan,  Williams, 
Cave  &  McPheeters,  and  Jones, 
Hocker,  Gladney  &  Jones. 


NIEMAN  WILL  SUIT  BEGINS 


PACIFIC  COAST  RADIO  INCOME 


Dmrived  56%  from  Local  Advertising, 
23%  from  National  Networks 

(Special  to  Editob  &  Publisbeb) 

Washington,  D.  C.,  Jime  8. — In  a 
report  of  the  Census  Bureau,  it  was 
dikdosed  that  total  receipts  of  77 
radio  stations  on  the  Pacific  coast 
from  the  sale  of  radio  time  in  1935 
amounted  to  $6,441,623.  Tliis  report 
included  43  stations  in  California,  20 
in  Washington  and  14  in  Oregon. 

Of  these  revenues,  56  per  cent  was 
derived  from  local  advertisers,  20.6 
from  national  and  regional  adver¬ 
tisers,  and  23  per  cent  from  the  na¬ 
tional  networks  for  payment  of  chain 
programs  carried  by  the  Western 
stattcms. 


Relative*  Seek  to  Set  Aside  Bequest 
to  Harvard  University 

(Special  to  Editob  &  Publisbeb) 

Milwaukee,  June  11 — Hearings  on 
the  action  to  set  aside  the  will  of  Mrs. 
Agnes  Wahl  Nieman,  widow  of  Lucius 
W.  Nieman,  founder  and  president  of 
the  Milwaukee  Journal,  opened  in 
Milwaukee  County  court  before  Judge 
M.  S.  Sheridan  on  Monday. 

The  contestants  who  seek  to  break 
the  will  are  Fred  Wahl  of  Washington, 
D.  C.,  and  Robert  Wahl  of  Chicago, 
half-uncles  of  Mrs.  Nieman,  and  Mrs. 
Paula  Wahl  Pierce  of  Chicago,  a  half- 
aimt,  the  latter  having  bron  left 
$5,000  under  the  will.  The  three  rela¬ 
tives  charge  that  Mrs.  Nieman,  at  the 
time  the  will  was  drawn  late  in  Janu¬ 
ary,  1936,  was  of  unsoimd  mind  and 
insufficient  mental  capacity  to  make  a 
will,  and  that  she  was  under  undue 
influence  of  “persons  unknown  to  the 
heirs  objecting.”  Mrs.  Nieman  died 
Feb.  5,  five  months  after  the  death  of 
her  husband  who  left  an  estate  of 
$10J.85,000,  according  to  an  inventory 
filed  in  coimty  court,  and  which  in¬ 
cluded  1,100  shares  of  Journal  stock 
owned  by  Mr.  Nieman  and  valued  at 
$5,500,000,  or  $5,000  a  share. 

The  will  of  Mrs.  Nieman  left  spe¬ 
cific  bequests  aggregating  $250,000  to 
friends,  relatives  and  charities,  with 
the  bulk  of  the  estate  left  to  Harvard 
University  to  promote  journalism.  The 
plaintiils  specifically  exonerated  Har¬ 
vard  in  the  complaint  of  any  part  in 
the  alleged  “undue  influence.”  Should 
the  will  be  invalidated,  Mrs.  Nieman’s 
estate  would  descend  to  the  uncles 
and  aunt. 


News  and  Age-Herald  Boys  Selected 
by  Sontbem  Circulators 

(Special  to  EIditob  &  Publisbu) 

Atlanta,  Ga.,  June  8 — Carrier  sales¬ 
men  from  the  Birmingham  (Ala.) 
News  and  Age-Herald  were  selected 
Saturday  by  the  Southern  Circula¬ 
tion  Managers  Association  to  meet 
teams  from  other  regional  associations 
at  Dallas,  in  a  competition  for  the 
$500  trophy  awarded  by  Judge  R.  W. 
Bingham,  publisher  of  the  Louisville 
(Ky.)  Courier- Journal  and  Times, 
and  two  Editor  &  Publisher  prizes. 

The  boy  salesmen  are  George  Schop- 
pert,  who  played  the  part  of  the 
prospect,  and  EJbert  Moore  the  sales¬ 
man.  Don  R.  Davis  is  their  circula¬ 
tion  manager. 

Three  teams  reached  the  finals,  the 
Atlanta  (Ga.)  Journal  team  placing 
second  and  the  Tampa  (Fla.)  Tribune 
boys  placing  third. 

Circulation  managers  who  accom¬ 
panied  teams  to  Atlanta  for  the  final 
eliminations  and  who  judged  the  three 
surviving  teams  Saturday  included 
Fred  H.  Grim,  Jacksonville  (Fla.) 
Journal;  Harold  Hamilton  represent¬ 
ing  J.  C.  Coimcil  of  the  Tampa  Tri¬ 
bune;  Horace  Powell,  Atlanta  Journal; 
Charles  Coleman,  Atlanta  Georgian 
and  Sunday  American;  H.  E.  Johnson, 
Chattanooga  (Tenn.)  News;  F.  Gold- 
schmid,  Memphis  (Tenn.)  Commer¬ 
cial-Appeal;  E.  D.  Hood,  Savannah 
(Ga.)  News;  John  T.  Toler,  Atlanta 
Constitution;  W.  C.  Dreyfus,  Nash¬ 
ville  (Tenn.)  Banner;  J.  L.  Barksdale, 
Jr.,  Miami  Herald;  R.  J.  Sudderth, 
Chattanooga  Times  and  A.  M.  Law- 
son,  Miami  News.  Mr.  Davis  was 
chairman  at  the  informal  business  ses¬ 
sion  preceding  the  contests. 


HUMAN  ELEMENT  IS 
COVERAGE  PROBLEM 


William  Hillman,  Universal  Europasa 
Chief,  Giving  Attention  to  the  Back¬ 
ground  of  Men  Assigned  te 
Foreign  Field 


William  Hillman,  chief  of  staff  for 
International  News  Service  and  Uni¬ 


versal  Service  in 


William  Hillman 


Europe,  was  in 
America  thk 
week  scoutiig 
for  qualified 
young  talent. 
There  is  room, 
he  thus  implies, 
for  more  inten¬ 
sive  tilling  of 
fertile  foreign 
fields  by  Ameri¬ 
can  -  bom  and 
trained  newspa- 
permen. 

While  he  docs 
not  minimize  the 
hardships  in  dig- 
abroad  —  hardsfaipi 


WARTIME  MEASURES  AVOIDED 


Congress  Will  Pass  Over  Military 
Proposals  for  Pres*  Censorship 

(Special  to  Editob  &  Publisbbb) 

Washington,  D.  C.,  June  8 — ^The 
War  Department’s  proposal  for  strict 
military  rule  during  wartime,  involv¬ 
ing  draft  of  armed  forces,  labor  and 
other  necessaries,  and  in  airtight 
muzzling  of  the  press  will  not  be 
considered  at  this  session  of  Congress, 
if  at  all.  Senate  leaders  said  this  week. 

Hie  Department’s  suggestion  con¬ 
templates  stretching  the  Presidential 
wartime  powers  to  the  utmost.  The 
plan  is  generally  regarded  as  an  out¬ 
line  of  the  maximum  powers  possessed 
by  the  Government  for  use  in  time  of 
combat  rather  than  a  serious  proposal 
for  statute  law.  Its  provisions  relat¬ 
ing  to  press  censorship  are  absolute, 
placing  that  agency  directly  under  the 
control  of  the  President  who  as  Com- 
mander-in-(3hief  of  the  armed  forces 
would  become  an  absolute  dictator 
under  the  military  rule  discussed. 


If 


N.  Y.  DAIUES  TO  MEET 

Annual  summer  meeting  of  the 
New  York  Associated  Dailies  will  be 
held  at  the  Arlington  Hotel,  Bingham¬ 
ton,  N.  Y.,  July  6  and  7.  Addresses  at 
the  banquet  July  6  will  be  by  Edwin 
R.  Weeks  of  Weeks  &  Dickimson  and 
C.  Mossman  McLean  of  McLean’s  De¬ 
partment  Store.  On  July  7  a  visit  will 
be  made  to  the  International  Business 
Machines  Factory. 


ging  out  news 
which  he  sees  neither  increasing  ncr 
decreasing — Mr.  Hillman  has  the  slant 
that  censorship  and  governmental  ar¬ 
rogance  in  some  coimtries  are  factcn 
over  which  American  newspapers  have 
no  control,  but  that  there  is  one  an^ 
of  unsatisfactory  European  coveragi, 
correction  of  wltich  is  within  the  scope 
of  American  authority.  He  refers  to 
the  human  element  in  foreign  re¬ 
porting. 

Reporting  of  a  coimtry’s  activity  for 
American  readers  is  so  great  an  as¬ 
signment  that  no  man  can  understand 
that  which  he  does  not  previoudy 
know — he  will  probably  neglect  a 
country’s  artistic  development  and 
over -emphasize  its  engineering  ac¬ 
complishments  if  his  training  has  been 
a  technical  one.  A  foreign  correspon¬ 
dent  with  a  musical  background,  he 
points  out,  is  not  likely  to  do  a  good 
job  in  tell^g  America  what  industrid 
progress  is  being  made. 

This  is  a  factor  for  the  attentka 
of  American  publishers,  Mr.  Hillmaa 
said,  and  its  solution  might  mean  at 
much  as  the  lifting  of  censorship.  Re¬ 
gardless  of  rigid  control  of  news  by 
censors,  he  says,  a  man  in  Europe 
caimot  factually  report  what  he  can¬ 
not  see,  nor  that  of  which  he  has  ns 
backgroimd  for  adequate  imderstand- 
ing. 

Toward  that  end,  Mr.  Hillman  be 
lieves  that  the  employment  of  mon 
American  correspondents  by  new 
services  would  serve  to  give  a  piw 
sentation  of  European  facts  more  cob- 
prehensible  to  the  average  Amerksa 
Mr.  Hillman  is  refreshing  his  knowl¬ 
edge  of  events  here  by  a  trip  whkh 
will  end  in  two  weeks  when  he 
for  his  London  office.  He  believes  b|[s 
frequent  periodic  visits  to  this 
try  for  important  men  statioocdj^ 
abroad. 

Mr.  Hillman  worked  in  the  1^  k 
York  Universal  office  as  cable  edit*  jr 
before  being  transferred  to  Eunqe  | 
where  he  served  in  the  Berlin,  Psa  a 
and  London  bureaus.  He  became 
of  the  London  office  in  1932, 


ENTERS  DAILY  FIELD 
Hm  semi- weekly  Tupelo  (Miss.) 
Journal  began  publishing  as  a  daily 
in  the  morning  field  June  1.  George 
A-  McLean  is  Ae  editor  and  publisher. 


FIVE-DAY  WEEK 

(Special  to  Editob  &  Pubu'sbbb) 
Dayton,  O.,  June  11 — Publisher 
Lewis  B.  Rock  announced  this  week 
that  with  completion  of  schedules, 
editorial  employes  of  both  the  Herald 
(afternoon)  and  the  Journal  (morn¬ 
ing)  will  receive  one  day  weekly 
in  addition  to  the  regular  annual  two 
weeks.  The  plan  is  effective  immedi¬ 
ately  and  creates  a  five-day  week. 


NAMED  BY  NIXON  PAPERS 

Midland  Newspaper  Representatives, 
Wabash,  Ind.,  has  just  announced  ap¬ 
pointment  as  representative  in  the 
national  advertising  field,  ^  Nixon 
Newspapers,  Inc.,  effective  Jime  1. 
The  Nixon  papers  include:  Michigan 
City  (Ind.)  Dispatch;  Peru  (Ind.) 
Tribune;  Wabash  (Ind.)  Plain  Dealer; 
Middlesboro  (Ky.)  Daily  News;  and 
Elizabethton  (Tenn.)  Star. 


E.  H.  FEHL  PAROLED 

(By  telegraph  to  Editob  &  Publibs**) 
Medford,  Ore.,  June  10— In  a  sii  « 
den  reversal  of  his  formw  decid*  n 
not  to  accept  a  conditional  parole,  G*  f 
H.  Fehl,  former  Jackson  County  ju<3(  I 
and  publisher  of  the  Pacific 
Herald,  Medford  weekly,  has  b 
release  papers  dismissing  him  in* 
State  Penitentiary.  The  Medh*^ 
publisher  had  served  33  months  ^ 
four-year  sentence  following  conwty 
tion  of  conspiracy  in  ballot  theft 
election  fraud  here.  Fdil  h  **| 
strained  by  parole  from  retumtaj^ 
this  county  imtil  the  end  of  the  f<dt| 
year  term. 
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dramatize  your  medium,  ad  men  told 


•“kalifomia  Speakers  Say  Failure  to  Do  So  Constitutes  a  Weakness  of  Newspaper  Selling- 

Advertising  Managers  Meet  At  Santa  Monica 
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ANTA  MONICA,  June  8.  —  Fail¬ 
ure  to  dramatize  their  medium  as 
actively  as  do  competing  media  was 
ed  by  a  number  of  speakers  as  one 
the  newspapers’  greatest  weak- 
ies  as  the  California  Advertising 
iagers’  Association  gave  them- 
.  cs  a  microscopic  examination  at 
-ir  annual  convention,  which  closed 
.  iJay  at  the  Del  Mar  Club. 
Establishment  of  the  proposed  ad- 
1  using  department  of  the  California 
iJtwNpaper  Publishers’  Association, 
lich  is  expected  to  take  a  step 
[airer  realization  at  the  next  CNPA 
committee  meeting  at  Santa 
^ria  July  11  was  looked  upon  as  an 
uportant  factor  in  correcting  this 
Uun,  and  ad  managers  were  urged 
|ui  acquaint  their  publishers  with  the 
ai^sity  for  this  bureau. 

Other  speakers  urged  that  wherever 
ps.Nihle,  newspapers  should  make  ap- 
pication  for  radio  station  permits  in 
eder  to  keep  the  local  radio  situation 
indcr  control,  that  newspapers  should 
liimLnate  free  reading  notices  and 
aeap  retail  advertising  or  run  the 
|tsk  of  cheapening  both  their  news 
od  advertising  coliunns,  and  that  a 
.mmivsion  system  of  payment  for  ad- 
ertising  salesmen,  or  as  a  compro- 
iise,  a  bonus  system,  be  installed  to 
[ive  salesmen  a  real  incentive. 

The  convention  attracted  a  large  at- 
Icodance,  representatives  of  nearly 
[oo  California  newspapers  being  pres- 
int  Business  sessions  were  confined 
Saturday,  with  Ellis  Newsome, 
'etaluma  Argus  Courier,  president  of 
|he  northern  division,  presiding  in  the 
oming,  and  L.  A.  Copeland,  River- 
:de  Daily  Press,  president  of  the 
uthem  division,  handling  the  after- 
oan  session.  Harry  C.  Boehme,  Santa 
M&sica  Outlook,  was  convention 
bairman.  Since  the  association  is 
iivided  into  two  units,  officers  are 
ot  elected  at  the  annual  convention, 


By  KEN  TAYLOR 


newspaper  ad,  held  13  inches  from 
the  eye,  looks  just  as  big  to  the  optical 
nerves  as  a  billboard  50  feet  away.  It 
was  McQueen  who  urged  every 
newspaper  in  the  position  to  do  so  to 
make  application  for  a  radio  station, 
saying  “Newspapers  admit  radio  is  a 
good  mediiun,  and  should  do  what 


The  intensity  is  figured  on  the  basis  of 
the  local  interest  in  the  news  columns, 
and  the  reduced  competition  of  other 
advertisers.  Each  column  has  its  own 
personal  interest,  and  the  opportunity 
of  an  advertisement  being  seen  in  the 
small  paper  is  greater  than  in  a  large 
paper.  Each  additional  column  of  ad- 


Past  and  present  officers  of  the  California  Advertising  Managers’  Association 
convention.  Seated,  left  to  right.  Harry  C.  Boehme.  Santa  Monica  Outlook, 
convention  chairman;  Henry  Welsh,  Alhambra  Post-Advocate,  vice-president 
southern  unit;  E.  B.  Brown,  San  Pedro  News-Pilot,  secretary  southern  unit; 
L.  A.  Copeland,  Riverside  Press-Enterprise,  president  southern  unit.  Standing 
left  to  right,  Ken  Stacey.  San  Jose  Netvs.  past  president;  George  McQueen, 
Redwood  City  Tribune,  past  president;  Homer  Carr.  Westwood  Hills  Press; 
Hugh  Baumherger,  past  president;  Eugene  Bishop.  Palo  Alto  Times;  N.  L.  Herd, 
Hollister  Advance;  R.  L.  Conrad.  Inglewood  Daily  News;  George  Close,  Fenger’ 
Hall  Co.;  Ellis  Newsome,  president,  northern  unit.  Jack  Forbes.  Fenger  Hall  Co. 


they  can  to  control  the  situation.” 
Indicating  an  analogy,  he  said  ice 
companies  wouldn’t  be  in  the  position 
they  are  today  if  they  had  embraced 
electric  refrigerators  when  they  had 


^  ^  pi  ®re  chosen  for  each  unit  at  sub 
^  >>1  lequent  unit  meetings.  Between  the  the  oooortunity. 

Europe  bo  sessions  an  agency  luncheon  was  Within  fen  or  15  years,  McQueen 
with  West-HoUiday-Mo-  said,  national  representatives  will  add 

"““lensen  Co.,  Fenger  Hall  Co.,  and  Wil-  t*)  their  staffs  a  man  who  will  act  as  umns,  cheap  local  advertising  harms  - .  'fTr'  - - - -- 

•rstana-  bms,  Lawrence  and  Creamer  Co.,  as  national  advertising  manager  of  the  the  advertising  columns.  Publishers  f  the  full  range  of  the  day’s  activ- 


vertising  decreases  the  intensity.  If 
an  eight-page  newspaper  jumps  to  16 
pages,  therefore,  it  must  show  also  a 
normal  increase  in  circulation  to  com¬ 
pensate  for  the  intensity  decrease. 

He  warned  the  advertising  managers 
that  for  the  same  reason  that  free 
readers  reduce  the  value  of  news  col- 


the  Newspaper  is  the  Best  Advertis¬ 
ing  Medium.”  Ritcha  declared  that 
newspapers  have  fallen  down  on  the 
presentation  of  what  they  have  to 
sell  in  comparison  with  other  media, 
because  they  have  not  organized  and 
dramatized  their  story.  This  fact  was 
borne  home  to  him  through  months 
of  ad  club  work,  where  he  saw  other 
media  representatives  put  on  pro¬ 
grams  which  left  lasting  impressions, 
while  newspaper  programs  went  off 
with  a  hit-or-miss  aimlessness  which 
had  no  permanent  effect.  He  orig¬ 
inated  a  presentation  given  with  the 
aid  of  a  series  of  posters  in  which  he 
brought  out  ten  points  in  logical  or¬ 
der.  Briefly  his  presentation,  suitable 
for  staging  before  ad  clubs,  service 
clubs,  luncheons  and  similar  meetings 
stresses  these  facts: 

1.  Readers  want  newspapers,  and 
spend  100  million  cents  a  day  to  buy 
them. 

2.  Newspaper  advertising  gives  im¬ 
mediate  results.  An  ad  today  brings 
business  tomorrow. 

3.  The  newspaper  tells  where  to  buy. 
No  other  media  can  be  used  to  give 
this  assistance  to  the  national  adver¬ 
tiser. 

4.  Newspai)ers  enable  the  adver¬ 
tiser  to  check  results.  He  can  adver¬ 
tise  in  any  city,  for  any  period. 

5.  The  newspaper  dollar  goes  far¬ 
ther. 

6.  Newspaper  advertising  ins\ires 
dealer  goodwill  because  of  its  personal 
touch.  Radio  and  magazines  cannot. 

7.  Only  profitable  markets  need  be 
sold.  Newspapers  are  the  best  me¬ 
dium  for  test  campaigns. 

8.  Newsvertising.  A  newspaper  ad¬ 
vertisement  can  talk  about  a  news 
event  at  the  same  time  the  news  col¬ 
umns  are  full  of  it  An  example  is  the 
Camel  advertisement  which  ran  the 
day  after  the  winning  of  the  World 
Series. 

9.  Retail  advertising  brings  the  con¬ 
sumer  in  a  given  market  to  a  given 
store  at  a  given  time. 

10.  No  other  media  fits  the  market 
like  the  daily  newspaper,  which  cov- 


losts. 


papers  they  represent.  He  will  spend 
several  days  in  each  client’s  town, 
carry  on  correspondence  on  the  news¬ 
paper’s  letterheads,  and  handle  much 
of  the  detail  of  national  accoimts 
which  the  local  manager  is  supposed 
to  do  now.  but  cannot  because  of  the 
pressure  of  his  other  business. 

Discussing  the  advantages  of  news¬ 
papers  over  other  media  for  local  ac¬ 
counts.  Kenneth  Stacey,  San  Jose 
News,  enumerated  arguments  which 

|. .,  - - -  he  said  were  familiar  to  most  adver-  - -»-•  — - - 

ih  Post-Dispa^  tising  managers,  and  showed  that  on  advantage  of  the  local  rate  not  only 

,  its  rate  differential  dis-  the  basis  of  coverage  and  comparative  has  enriched  the  merchant,  who  fre- 

discussing  the  rea-  cost  the  newspaper  cannot  be  excelled,  quently  makes  a  side-profit  on  the  merchants  would  have  no  hesitation  in 
•  newspapers  present  the  best  He  urged  salesmen  to  refrain  from  deal,  but  has  given  him  the  idea  that  replying,  the  answers  indicated  a 

for  national  advertisers,  laying  down  a  barrage  of  arguments  he  can  go  into  other  exploitation  fields,  fairly  gratifying  estimation  of  the  so- 


nm  be  'While  there  was  some  discussion  of 
of  man  be  rate  differentiation  problem,  this 
y  new  ,pic  jjqj  given  the  prominence 
I  «  P""  "at  had  been  anticipated.  George 
IcQueen,  Redwood  City  Tribune, 
rged  newspapers  to  get  on  the  band 
■  Post-Dis- 

in  straightening  out  their  rate 
he  sp  tnictures,  as  reported  in  last  week’s 
lUeves  ■  bitoa  &  Publisher,  but  the  inclina- 
jn  of  most  of  the  advertising  man- 
staUoDN  ^rs  seemed  to  be  to  sit  back  for 


who  sell  retail  advertising  as  “a  loss 
leader”  simply  to  keep  their  linage 
up  and  expecting  to  make  up  the  dif¬ 
ference  on  national,  are  launching  a 
boomerang. 

Mr.  Burke  likewise  offered  a  slant 
on  the  differential  situation,  pointing 
out  that  the  difference  in  local  and 
foreign  rates  has  in  many  instances 
put  the  local  merchant  in  the  agency 
business.  His  success  in  selling  the 
manufacturer  on  placing  space 
through  the  merchant  in  order  to  take 


ities. 

Ritcha’s  presentation  serves  as  a 
model  for  the  type  of  cooperation 
the  advertising  managers’  association 
could  give  the  publishers  through  the 
proposed  advertising  department  of 
the  CNPA. 

Results  of  the  questionnaire  which 
the  southern  unit  of  the  CAMA  sent 
to  selected  advertisers  in  an  effort  to 
find  out  what  the  advertisers  think  of 
the  newspaper  and  the  newspaper’s 
advertising  salesmen,  were  given  by 
Henry  Welsh,  Alhambra  Post-Advo- 


lin,  Ippdium  ,, 

amechkfentg^  out  magazines  and  not 
^0  are  the  biggest  competitors  for 
Magazines  get  37  per  cent 
■ED  I  the  national  advertising  dollar, 

,  *■■'  46  per  cent,  and  radio  only 

I®  *  fT  8  to  12  per  cent,  he  said.  Illus- 
f  the  greater  effectiveness  of 

arole,  I^  tvert^ng  in  newspapers  than  in 
said  a  full-page  ad  in 
flc  Re^  I  newspaper  represents  from  one- 
■'Sf  ■rteenth  to  one-fortieth  of  the  total 
W®  Jr*  Nw  of  that  publicatkm,  whereas  a 
I*8e  in  a  national  magazine  gives 
;  ^'^rhser  only  one-one  htindredth 
space.  He  punctured  the 
^  M,  belief  that  billboards  because 
W  “  ®*ir  great  size  deliver  their  mes- 
(turoM  wiffi  a  greater  punch  than  news- 


when  talking  to  prospects,  but  rather 
to  keep  a  few  good  arguments  on  the 
tip  of  the  tongue  and  “snine”  them 
across  from  time  to  time.  This  strat¬ 
egy  will  give  the  advertiser  an  idea  he 
thought  of  the  argument  himself,  he 
declared. 

Closing  the  morning  session.  Wal¬ 
ter  Burke,  San  Francisco  office  of 
McCann-Erickson  Co.,  and  regional 
representative  of  the  Four  A’s,  gave 
the  managers  the  true  formula  for 
evaluating  media:  circulation  times 
intensity.  It  is  this  formula  which 
proves  to  the  agency  the  value  of 
using  small  town  paners  in  areas  also 
covered  by  metropolitan  papers,  even 
though  the  smaller  naper  has  a  con- 


,  V  mougn  uie  smaller  naper  nas  a  con- 

1  TPer*  by  pointing  out  that  a  25-line  siderably  higher  milline  rate,  he  said. 


He  is  now  also  selling  window  space, 
and  Mr.  Burke  declared  that  the  next 
two  months  would  see  an  A.B.C.  re¬ 
port  on  this  situation. 

The  only  way  to  compete  with  shop¬ 
ping  news  publications  is  on  a  basis 
of  value,  Mr.  Burke  declared.  There 
is  no  use  lowering  rates,  for  that  in¬ 
jures  the  newspaper’s  value.  While 
the  established  shoppers  are  attempt¬ 
ing  to  build  value  through  the  inclu¬ 
sion  of  editorial  features,  what  con¬ 
fidence  they  have  earned  is  waning 
because  of  the  distrust  generated  by 
new  sheets  which  constantly  come  and 
go. 

A  feature  of  the  afternoon  session 
was  a  presentation  by  Pete  Ritcha, 
Alhambra  Post- Advocate,  on  “Why 


licitors.  To  the  question,  “Does  the 
salesman  ever  bring  you  constructive 
ideas,  even  though  they  have  no  direct 
bearing  on  his  newspaper?”  five  an¬ 
swered  yes,  and  four  no.  “Does  the 
salesman  annoy  you?”  brought  two 
yes,  seven  no.  “What  does  the  sales¬ 
man  fail  to  do  that  he  should  do?” 
brought  suggestions  that  he  :diould 
rim  ads  for  the  specified  number  of 
insertions  only,  bring  suggestive  mats, 
get  mats  on  merchandise  the  store 
handles,  give  layout  suggestions.  By 
five  to  three  margin  salesmen  were 
considered  as  having  a  genuine  ra¬ 
ther  than  indifferent  interest  in  their 
customers.  Seven  merchants  believed 
the  salesmen  knew  their  subject,  one 
(Continued  on  page  41) 


EFFECT  OF  EMPLOYMENT  AGENCIES  ON 
WANT-AD  LINAGE  TO  BE  STUDIED 


National  Group  Meets  in  Asheville,  N.  C. — Marked  Improve¬ 
ment  in  Revenue  Noted  by  Representatives  of  Papers 
from  All  Sections  of  the  Nation 

A  RESOLUTION  to  appoint  a  com-  An  entire  session  was  devoted  to 
mittee  to  investigate  the  uctivi-  business  selling  idea  in  classified  de¬ 
ties  of  the  national  and  state  employ-  partment. 

ment  agencies  and  their  effect  upon  This  session  was  in  charge  of  George 
the  “help  wanted"  columns  of  the  J.  Bertsch  of  the  Baltimore  Sun  for 


Five  claMified  managerB  pictured  at  convention  in  Asheville,  this  week,  leh 
right:  Vaughn  WeidcL,  New  York  fForldTelegram;  George  W.  Bangher,  Soi, 
Island  Advance ;  A.  E.  Ball  Detroit  Times;  Byron  J.  DcHrich,  St.  Lomu  fa 
Dispatch,  and  George  T.  Bersich,  Baltimore  Sun. 

W.  H.  Pickett  of  the  Cincinnati  £t 


■  Star  and  McKeesport  (Pa.)  Times. 

Awards  made  for  National  Want  quirer,  president  of  the  organiattr 
Ad  Week  promotion  were:  opened  the  meeting  on  Tuesday 

In  the  group  of  cities  under  25,000  ing.  D.  Hiden  Ramsey,  general  man 

population:  First,  Ted  R.  Lehman,  ager  of  the  Asheville  (N.  C.) 

Goshen  (Ind.)  News  and  Democrat;  Times,  welcomed  the  visitors, 
honorable  mention,  W.  A.  Butler,  C.  M.  Carroll,  of  the  New  Yorl 

Holland  (Mich.)  Evening  Sentinel.  Times,  led  the  discussion  of  "Clas 
In  cities  25,000  to  50,000  population:  bed  in  Retrospect  and  Prospect,*  a 
First,  Kenneth  Frystie,  Clinton  (la.)  which  time  the  group  considered  thi 
Herald;  honorable  nvention,  Blaine  achievements  of  last  year,  and  line: 
nd  Journal;  C.  T.  Harden.  Glasman,  Ogden  (Utah)  Examiner.  advertising  managers  should  foiki 
-er ;  D.  H.  Ramsey,  general  cities  50,000  to  1^,000  popula-  during  the  next  year.  Statistics  pre^ 

Mans.  Cincinnati  Post.  tion:  First,  Henry  Connell,  Beaumont  sented  showed  classified  adveriisL".g 
(Tex.)  Enterprise  and  Journal;  and  is  on  the  increase,  and  will  coBtEua 

lewspaper  group  and  W.  honorable  mention,  Bert  Reh,  Lan-  to  move  upward  because  bett® 

of  the  Charlotte  (N.  C.)  coster  (Pa.)  News  Era.  economic  conditions, 

for  the  small  newspaper  in  cities  150,000  population  and  “Making  Classified  Please  the  Read- 

over:  First,  Walter  Lehmann,  San  er”  was  the  topic  of  the  afternaca 
ected  were:  A.  T.  Powderly  Antonio  Express;  and  honorable  men-  discussion  led  by  Norton  S.  (id*  d 
hester  (N.  Y.)  Democrat  tion.  Willis  Brown,  Minneapolis  Star,  the  Syracuse  (N.  Y.)  Post-Standard, 
iricle  to  succeed  W.  H.  Representatives  of  larger  and  small-  Other  subjects  and  discussion  lead- 
he  Cincinnati  Enquirer  as  er  newspapers,  representing  almost  ers  were  “Making  Classified  Pleas 
NLt.  Bertsch  was  chosen  every  section  of  the  United  States,  the  Advertiser,”  Frank  A.  Becker  ci 
resident;  Frank  Beeker,  and  some  Provinces  of  Canada,  at-  the  Flint  (Mich.)  Journal,  and  Mat- 
h.)  Journal,  second  vice-  tended  the  convention.  More  than  ing  Classified  Pay  the  Publiiher. 
Henry  Manz,  Cincinnati  no  delegates  attended  the  sessions.  Robert  K.  F.  Drew,  of  the 

ary;  Roy  E.  Ballou,  Peoria  In  charge  of  discussion  in  the  small-  (Wis.)  Journal. 
treasurer.  er  newspaper  group  on  "Telephone  Conventirm  committees  Hppei."..;: 


Photographed  at  Asheville  this  week,  left  to  right:  Felix  S.  Towle,  Jr., 
Island  City  Star;  Herbert  Tuehingham,  Camden  (N.  J.)  Courier-Post; 
Finneran,  New  York  American,  and  James  A.  Doherty,  Providence  (*■ 
Journal  Bulletin. 


A  Florida  group  at  Asheville,  left  to  right:  W.  D.  Wolff,  Tampa  Times 
Wolff  and  R.  E.  Goodale,  St.  Petersburg  Independent. 
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may  linage  continues  uptrend 

iClattified  Makes  Spurt,  General  and  Retail  Both  Strong,  Automotive  and  Financial  Dissap- 

pointing — April  Broadcasting  9.5%  Ahead  of  1935 


By  ROBERT  S.  MANN 


vtEWSPAPER  advertising  linage  in 
N  May  continued  to  gain  over  the 
ords  of  preceding  years,  according 
Records  measurements  of 
re  in  52  leading  cities.  The  Edi- 
_  &  Publisher  Linage  Index  ad- 
^,nced  to  112.2,  the  highest  level  this 
Utf.  At  the  start  of  the  year  January 
^  February  were  only  102.2  and 
101.0  respectively.  In  March  the  in- 
in  turned  up  to  104.7,  in  April 
^lOOi. 

May  linage  was  9.8  per  cent  more 
Oian  in  May,  1935,  which  also  was 
Ok  best  showing  made  this  year.  The 
May  linage  total  was  the  best  for  any 
luath  since  October,  1931. 

Classified  linage  made  the  biggest 
jain.  It  was  almost  20  per  cent  higher 
than  in  May,  1935,  and  the  classified 
linage  index  rose  from  April’s  114  3 
to  a  new  high  at  1212. 

General  advertising  was  likewise 
strong.  Its  index  figure  rose  three 
points,  from  110.5  for  April  to  113.5 
for  May. 

Retail  advertising,  by  far  the  big¬ 
gest  classification  in  volume,  rose  al¬ 
most  as  much,  its  index  stepping  up 
,  fr«n  April’s  107.7  to  110.6  for  May. 
jjJ  Department  store  advertising,  which 
and  Um  “  included  in  retail  linage,  kept  al- 
most  exactly  in  pace  with  the  retail 
total 

Automotive  and  financial  advertis- 
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ing  were  the  only  disappointments  in 
the  May  report.  Automotive  linage 
was  greater  than  in  April  in  actual 
space,  but  did  not  show  as  large  a  gain 
as  usually  occurs  in  May.  Conse¬ 
quently  the  Linage  Index  dropped 
back  from  April’s  109.1  to  102.1  for 
May.  Automotive  linage  was  5.4  per 
cent  behind  that  of  May,  1935.  Com¬ 
parisons  with  previous  years,  however, 
are  not  altogether  enlightening  for 
automotive  advertising,  on  account  of 
the  changed  monthly  pattern  caused 
by  the  new  dates  for  the  Automobile 
Shows.  April  has  been  the  only 
month  this  year  which  exceeded  the 
corresponding  month  of  last  year. 

As  for  financial  advertising.  May 
was  the  poorest  month  this  year  in 
actual  linage,  although  it  was  nearly 
20  per  cent  ahead  of  May,  1935,  at 
that.  The  financial  Linage  Index 
dropped  back  nearly  11  points  to  100.8. 

Broadcast  advertising  continues  to 
run  well  ahead  of  1935  volume,  al¬ 
though  April’s  margin  was  smaller 
than  in  February  and  March,  accord¬ 
ing  to  compilations  based  on  reports 
of  National  Association  of  Broadcast¬ 
ers.  May  figures  on  broadcasting  are 
not  yet  available,  April’s  having  just 
been  released. 

Total  broadcast  time  sales,  not  in¬ 
cluding  talent  costs,  amounted  to  $8,- 
829.488  in  April,  which  was  9.5  per 
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BROADCAST  ADVERTISING  RECORD 
(From  reports  of  Natioiud  Assodatioii  of  Broadcasters) 
April 


March 


►  Jr,  It* 

! 

ic«  (*•  ^ 


Hatmnai  Network .  $4,830,251 

ktgioiial  Network . 

Ifafl  Non-Network . 

Local . 

Total .  $8,829,488 


Time 

Pet.  of 

Time 

Pet  of 

Sales 

1935 

Sales 

1935 

$4,830,251 

109.8 

$5,400,252 

109.7 

113,647 

138.5 

112,546 

145.5 

1,937,800 

117.7 

2,097,400 

142.6 

1,947,790 

100.4 

1,722,170 

94.8 

$8,829,488 

109.5 

$9,332,368 

112  6 

TREND  OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  of  linage  in  52  cities) 


1936 

1935 

Pet.  of 

E.  &P. 

Linage 

Linage 

1935 

Index 

Total  advertising: 

May . 

127,182,374 

115,854,261 

109.8 

112.2 

Apnl . 

121,886,991 

112,803,427 

108  1 

109.5 

Display  only: 

May . 

103,009,993 

99,339,301 

95,680,354 

107  7 

110.3 

April . 

92,959,775 

106.9 

108  5 

Classified : 

May . 

24,172,381 

20,173,907 

119.8 

121.2 

April . 

22,547,690 

19,843,652 

113.6 

114.3 

Retail: 

May . 

69,085,575 

64,584,377 

107.0 

110.6 

April . 

67,226,716 

63,286,247 

106.2 

107.7 

Dept.  Store: 

May . 

28,219,070 

27,602,363 

26,718,135 

105.6 

110.3 

April . 

26,037,303 

106  0 

107.7 

General: 

May . 

23,497,922 

20,503,750 

20,313,333 

114.6 

113.5 

April . 

21,811,505 

107.4 

110.5 

Automotive : 

May . 

8,493,445 

8,977,874 

94.6 

102.1 

April . 

7,813,168 

7,466,615 

104.6 

109  1 

Financial: 

May . 

1,933,051 

1,614,353 

119.9 

100.8 

April . 

. . . .  2,487,912 

1,893,580 

131.4 

111.7 

cent  better  than  in  April,  1935.  In 
January  the  margin  over  1935  had 
been  8.8  per  cent,  in  February  13  per 
cent,  and  in  March  12.6  per  cent 

National  networks  in  April  were 
9.8  per  cent  ahead  of  April,  1935,  al¬ 
most  exactly  the  same  as  for  total 
broadcasting.  This  was  the  best  mar¬ 
gin  of  the  year  for  national  networks. 

National  non-network  broadcasting 
was  17.7  per  cent  ahead  of  April,  1935. 


In  February  and  March  it  had  been 
more  than  40  per  cent  ahead  of  last 
year. 

Local  broadcasting  exceeded  last 
year  by  less  than  half  of  one  per  cent 
In  February  and  March  it  had  shown 
losses. 

Regional  networks,  as  usual,  showed 
the  biggest  percentage  of  gain,  38.5  per 
cent  over  April,  1935,  but  the  su^l 
volume  makes  this  less  startling. 


FARLEY  CALLS  PRESS 
OPPOSITION  BITTER 

Addresses  Letter  to  Democratic 
Congressmen  Telling  of  Campaign 
to  Offset  Unfavorable  Edi¬ 
torial  Attitude 


fMAMJiASOND 
shows  coarse  of  actual  linage  by  months  since  the  beginning  of  1928,  as 
•Wwn  by  Media  Records  measnrements  of  newspapers  of  52  leading  cities 
thronghont  the  nation. 


{By  tclftnapk  to  Editos  &  PuBLisHn) 

Washington,  D.  C.,  June  11 — Demo¬ 
cratic  Chairman  Farley  has  addressed 
letters  to  all  Congressmen  of  his  party 
enlisting  their  services  as  campaign 
speakers,  and  stating,  “You  all  know 
as  well  as  I  the  handicap  of  a  bitter 
press  opposition.  To  offset  this  the 
committee  plans  an  extensive  cam¬ 
paign.  I  know  you,  as  a  leader  in  the 
administration,  can  help  us.’’ 

The  latest  assault  upon  the  press  is 
the  first  general  indictment  issued  by 
the  National  Committee.  Chairman 
Farley  in  recent  addresses  has  singled 
out  opposition  papers  in  communities 
where  he  spoke  and  leveled  criticism 
against  their  handling  of  political 
news,  but  in  those  instances  he  has 
identified  the  publications  against 
which  his  fire  was  aimed. 

In  the  earlier  years  of  the  Roose¬ 
velt  administration.  Chairman  Farley 
was  generous  in  his  compliments  for 
the  newspapers  of  the  nation,  and 
conducted  his  press  conferences  with 
an  air  of  cordial  intimacy  toward  cor¬ 
respondents.  Newspapermen  are  still 
greeted  cheerfully  and  co-operated 
with  at  Farley  conferences,  but  of 
late  the  Democratic  chief  has  dis¬ 
played  a  feeling  of  irritation  toward  a 
few  of  their  number. 

The  change  in  the  Farley  and  na¬ 
tional  committee  attitude  parallels  the 
experience  of  correspondents  covering 
White  House  press  conferences. 

The  President’s  most  direct  move 


to  quiet  opposition  writers  came  when 
he  made  the  suggestion  to  visiting 
editors  that  their  correspondents 
should  be  confined  to  an  objective 
presentation  of  the  news  rather  than 
be  given  a  free  hand  to  write  intM- 
pretive  articles.  This  was  a  blow 
aimed  directly  at  columnists,  few 
whom  are  considered  pro-New  Deal. 

Rooseveltian  cabinet  members  and 
departments  heads  have  likewise 
curbed  their  press  contacts  in  recent 
months.  While  weekly  schedules  of 
press  conferences  still  exist  they  are 
seldom  followed.  Scarcely  a  day 
ptasses  that  one  or  more  administration 
chiefs  do  not  announce  cancellaticm 
of  a  scheduled  press  confab. 

The  publicity  division  of  the  na¬ 
tional  committee  declined  an  explana¬ 
tion  of  just  what  portion,  if  not  all, 
of  the  press  is  intended  to  be  groiq>ed 
in  the  classification  “bitter  opposition.” 

RADIO  RECEIPTS  REPORTED 

(Special  to  Editob  &  Fuiusosb) 

Washington,  D.  C.,  June  11. — ^Radio 
stations  in  the  mountain  states  re¬ 
ceived  total  receipts  of  $1,760,684  in 
1935,  the  Department  of  Commerce 
reports,  continuing  its  releases  of  a 
survey  of  the  broadcasting  industry. 
This  report  covered  36  stations  in 
Colorado,  Arizona,  Idaho,  Montana, 
New  Mexico,  Ut^,  Wyoming  and 
Nevada.  These  radio  stations  received 
61.1  per  cent  of  their  revenues  from 
the  sale  of  time  to  local  advertisers. 


THOMASON  IN  NEW  YORK 

Publisher  S.  E.  Thomason  of  the 
Chicago  Daily  Times,  and  his  business 
manager,  Arthur  Bemstan,  have  been 
in  New  York  for  several  days  on  a 
business  trip.  Mr.  Thomason  has  just 
returned  from  a  three  weeks’  stay  in 
Tampa,  Florida. 
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PEAK  OF  MODERNITY  ACHIEVED  IN 
DAILY’S  NEW  PHOTO  DEPARTMENT 


Philadelphia  Bulletin  Layout  Embodies  Latest  Technical 
Devices  and  Many  New  Ideas — Stainless  Steel  Sinks; 
Lights  Treadle-Controlled 

By  JACK  PRICE 


Anew  note  in  the  progress  of  news¬ 
paper  photography,  marking  an 
appreciation  of  its  value  and  im¬ 
portance  as  an  integral  part  of  a 
progressive  newspaper,  has  been 


Co-operating  in  the  planning  and 
execution  of  the  Bulletin’s  new  photo¬ 
graphic  department  were  William  H. 
Yocum  its  manager,  Ernest  Mathew- 
son,  consulting  architect,  and  Andrew 


This  cabinet  is  specially  designed  to 
protect  the  apparatus.  It  is  air-tight 
and  has  shelves  and  other  compart¬ 
ments  which  are  necessary  and  help¬ 
ful.  The  top  of  the  cabinet  is  covered 
with  a  thi^  rubber  mat,  which  can 
be  easily  cleaned. 

Elach  room  is  cooled  by  means  of  a 
blower  system.  A  louvre  is  btiilt  in 
the  lower  part  of  the  door  to  permit 
the  intake  of  air  while  the  exhaust  is 
dravm  through  a  vent  in  the  ceiling. 
The  switches  controlling  the  develop¬ 
ing  lights  are  constructed  to  prevent 
any  possibility  of  a  shock  when 
handl^  with  wet  hands.  The  flooring 
is  the  same  as  laid  throughout  the 
plant  consisting  of  a  cork  material. 
In  all  there  is  ample  room  for  the 
cameraman  and  all  the  facilities  re¬ 
quired  including  running  ice-water. 

Before  describing  the  rest  of  the 
plant  we  wish  to  call  attention  to  a 
feature  which  we  believe  ■will  revo¬ 
lutionize  the  mechanical  setup  in 
dark  rooms.  This  feature  is  the  stain¬ 
less  all  metal  sink.  The  metal  is  a 
solid  stainless  steel  material  known 
as  18  and  8. 

For  two  years  the  Bulletin  experi¬ 
mented  on  steel  and  other  materials 
with  all  the  chemicals  used  in  the 
photographic  department  with  a  view 
to  ascertaining  their  resistance  to  cor¬ 
rosion.  After  thorough  analysis  and 
a  guarantee,  stainless  18-8  steel  was 
accepted  for  construction  of  the  sinks 
and  tanks.  These  are  not  pressed 
from  one  piece,  the  joints  are  soldered 
together  with  block  tin.  Soft  lead 
solder  was  not  used. 

This  is  the  first  time  in  which  the 
writer  has  known  of  an  all  metal  sink 
to  be  generally  used  throughout  a 
photographic  department  of  a  news¬ 
paper.  For  many  years  the  cypress 
wood  tanks  were  accepted  as  standard 
until  a  composition  material  was  in¬ 
troduced.  Porcelain  had  been  tried 
but  without  much  success  because  of 
its  brittleness.  Iron  sinks  had  been 
used  but  they  proved  hazardous.  The 
iron  would  rust  and  eventually  this 
type  of  sink  or  tank  would  cause 
irreparable  damage. 

The  profession  owes  a  debt  of  grati¬ 
tude  to  the  Philadelphia  Bulletin  for 
its  pioneering  work  in  establishing 
this  new  method  of  handling  the  tank 
and  sink  situation.  It  has  been  a 
satisfactory  experiment.  The  stainless 
steel  is  us^  tluroxighout  the  plant.  It 
is  easily  cleaned  by  bon-ami  soap  and 
ammonia  water. 

With  the  day  of  glass  negatives  fast 
disappearing  there  is  no  longer  fear 
that  the  bottom  of  the  sink  will  be 
dented  or  pierced.  Films  are  rapidly 
being  accepted  as  the  type  negative 
desired.  However,  it  is  suggested  that 
for  those  who  may  install  the  stain- 


Thi«  pholograph  i«  a  close-up  illustrating  the  turret-type  enlarging  camera 
with  three  sise  lenses,  fitted  in  special  mounts.  The  new  method  of  handling 
the  film  developing  hanger  for  printing  is  seen  in  operation. 


Scene  in  the  bromide  room  showing  the  sink  and  the  easels  of  the  two  enlargers. 


William  H.  Yocum  head  of  the  phift- 
graphy  staff  of  the  Philadelphia  Buttds 
illustrating  the  method  of  drying  h|. 
ative  in  the  new  oven  dryer. 


less  steel  tank  that  the  only  preea. 
tionary  measure  to  be  taken  is  pn- 
tecting  the  bottom  with  a  rubber  oat 
Returning  to  the  plant  itsdf  «t 
find  a  very  large  room  set  aside  far 
the  enlarging  and  printing  on  chloidi 
or  papers.  In  the  center  of  this  roca 
is  a  double  enlarger.  These  nnrhhni 
are  divided  by  a  center  piece.  Eick 
enlarger  is  about  13  feet  with  a  fold¬ 
ing  extension  which  adds  three  fist 
The  enlarger  is  made  of  steel  The 
solidity  of  the  construction  is  ndi 
that  a  person  may  jump  upon  it  with¬ 
out  endangering  any  part.  It  can  k 
jarred  while  in  operation  but  the 
vibration  will  not  be  noticed  in  the 
printing.  The  easel  is  made  of  watd 
and  set  upon  a  steel  carriage  wfaUi 
rolls  at  the  slightest  touch  of  a  fii^. 
The  tracks  are  also  steel.  The  carriige 
rollers  have  ball  bearings.  A  small 
wheel  is  used  to  roll  the  easel  and 
at  one  end  is  a  clamp  cleverly  de¬ 
signed  to  tighten  the  carriage  to  the 
tracks.  When  fastened  by  a  turn  of 
the  clamp  the  carriage  can  not  be 
moved  except  by  extraordinary  force  \ 
The  easel  also  has  folding  flapi 
which  allow  an  additional  foot  of  ; 
board  space  in  the  event  that  extra 
width  is  required.  When  not  in  use 
the  wings  are  folded  back.  Also  on 
the  easel  are  special  folding  spri^ 
arms  which  can  be  moved  about  in 
any  position.  This  innovation  solve 
a  problem  which  has  often  caused 
(Continued  on  page  28) 
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sounded  in  the  new  photographic  plant 
of  the  Philadelphia  Evening  Bulletin 
which  after  two  years  of  careful 
planning  is  now  nearing  completion. 

Under  the  direction  of  Robert  Mc¬ 
Lean,  president  of  the  Evening  Bulle¬ 
tin  and  William  B.  Craig,  its  man¬ 
aging  editor,  plans  were  drawn  for 
the  construction  of  a  plant  which 
should  be  technically  right  and  have 
incorporated  in  its  making  and  oper¬ 
ation  all  the  advantages  of  modem 
science,  convenience  and  speed  in  op¬ 
eration,  geared  to  the  needs  of  utiliz¬ 
ing  the  photographic  art  in  the  pre¬ 
sentation  of  news  and  other  iUus- 
trated  happenings  so  necessary  to  to¬ 
day’s  new^saper. 

Great  pains  were  taken  to  utilize 
only  that  which  was  practical  and 
workable  and  which  would  lift  the 
newspaper  photographic  department 
out  of  the  makediift  or  careless  class 
with  its  obsolete  appimtenances  and 
to  create  a  “straaktlined"  operation 
more  in  keeping  with  the  tempo  of 
the  times,  without  the  outlay  of  great 
expense. 


King,  an  engineer  who  also  possesses 
a  flair  for  photography  and  brought 
to  it  his  ingenuity  in  designing  new 
apparatus  and  mechanisms. 

This  new  plant  now  includes,  12 
individual  dark  rooms  for  the  photog¬ 
raphers,  two  printing  and  enlarging 
rooms,  one  for  chloride  and  the  other 
for  bromide  papers;  a  separate  room 
for  copying  and  one  for  the  prepara¬ 
tion  of  chemicals,  another  room  for 
the  repair  work  while  still  another 
for  the  finishing  work. 

’The  individual  dark  room  for  the 
staff  man  is  about  5x6  feet.  It  con¬ 
tains  a  sink  built  of  stainless  steel. 
This  steel  is  solidly  constructed  and 
will  last  indefinitely.  Above  the  tank 
are  three  light  compartments.  In  the 
center  is  a  white  light  with  an  opal 
glass  difhiser.  On  the  left  side  is  the 
green  light  for  panchromatic  work 
while  on  the  right  side  is  the  stand¬ 
ard  ruby  light  for  orthochromatic  de¬ 
velopment.  At  one  side  of  the  room  a 
steel  cabinet  has  been  placed  which 
acts  as  a  bench  and  a  safe  housing 
for  the  photographer’s  accoutrements. 


View  of  the  bromide  room  sbowinf  one  of  the  two  printing  lamp*. 
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History  reveals  that  sixty  homes  were  built 
in  the  frontier  settlement  of  Philadelphia  dur¬ 
ing  the  year  of  its  founding  .  .  .  each  with  its 
plot  of  ground  for  garden  or  orchard. 

Deep  grew  the  roots  of  those  early  settlers. 
Deep  was  the  home  instinct  which  they  willed 
to  succeeding  generations.  For,  although  Phila¬ 
delphia  has  grown  to  be  one  of  the  largest 
cities  in  America,  although  it  is  world-famed 
ns  an  industrial  center  and  a  port,  although  it 
IS  a  leader  in  art,  education,  music,  and  a  score 
of  other  accomplishments — 

— yet  Philadelphia  never  has  lost  its  identity 
*s  the  City  of  Homes.  And  that  original 
cluster  of  sixty  dwellings  has  grown  into  the 
ptatest  home  center  in  the  western  world! 

It  has  grown,  too,  into  a  great  market  for 
nnjr  service  or  product  which  will  add  to 


the  comfort  and  convenience  of  home  living. 

If  vou  manufacture  a  heating  plant,  a 
refrigerator,  laundry  equipment,  kitchen  ap¬ 
pliances,  bathroom  fixtures,  roofing,  paint, 
furniture,  rugs — or  any  of  the  thousand-and- 
one  home  products — you  will  find  far  more 
single-family  homes  in  Philadelphia  than  in 
any  city  on  the  American  Continent ;  more 
than  in  New  York  City  and  Buffalo  combined ; 
more  than  in  Chicago  and  St.  Louis  added 
together.  In  fact,  there  are  twenty-two  states 
in  the  L'^nited  States,  not  one  of  which  has  so 
many  single-family  homes. 

And  you  will  rind  a  great  home  newspaper 
to  carry  your  advertising  message;  a  newspaper 
which  has  won  its  way  into  nearly  every  home 
In  Philadelphia  and  suburbs  by  forty  years  of 
careful,  accurate  publishing;  a  newspaper  which 


is  bought  because  of  reading  Interest,  for 
premiums  or  circulation  contests  have  never 
been  used. 

— a  newspaper  which  has  averaged  more 
than  half  a  million  copies  daily  for  the  last 
thirteen  years  (two  and  one-half  times  the 
circulation  of  any  other  Philadelphia  evening 
newspaper  and  more  than  the  morning  news¬ 
papers  combined). 

You  will  rind  a  newspaper  with  a  coverage 
so  complete  that  alone,  it  does  a  thorough 
advertising  job,  and  at  an  unusually  low  rate. 

Consult  your  Advertising  Agency  about  your 
sales  opportunity  in  this  greatest  of  all  home 
markets  .  .  .  through  The  Evening  Bulletin—* 
the  newspaper  nearly  everybody  reads. 


©  1936,  Bulletin  Co.,  Philadelphia.  Robert  McLean, 
President.  IV m.  L.  McLean,  Jr.,  I'ice-Pres.  and  Treat. 
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Editor  &  Publisher  for  June  13,  1936 


NEW  CLASSIFIED  TEXTBOOK  WRITTEN 
BY  OAKLAND  TRIBUNE  MANAGER 


Morton  J.  A.  McDonald  Is  Author  of  New  Manual  Suited  for 
Practical  As  Well  As  Class  Room  Use— **Queen  Mary” 
Promotion  in  Boston  American 


DIRECTING  VANCOUVER  SUN  some  time  in  various  other  dep«i> 

P.  J.  Salter  and  Robert  Cromie  2nd  executive  personnel  o| 

Head  British  Columbia  Paper  Vancouver  Sim  remains  as  hert^ 
P.  J.  Salter,  FA  A.,  F.C.A.,  of  British  fore.  Herbert  Sallans,  managinj  edU 
Columbia,  who  became  president  and  for;  Herbert  Gates,  circulation  oua- 
general  manager  of  the  Vancouver  ager;  George  Cran,  advertising  dine. 


By  L.  PARKER  LIKELY 

Few  important  trade  fields  are  lection  department,  then  into  display, 
without  authoritative  published  and  finally  as  head  of  the  classified 


without  authoritative  published  and  finally  as  head  of  the  clas^^ 
works  on  their  whys  and  wherefores,  department  where  he  has  remained. 


when  and  how.  The  field  of  classified  An  unusual  opportunity  presented 


advertising,  nevertheless,  reaching  itself  there  ^en  Uie  classified  depart- 
deeply  into  the  customs  and  lives  of  ment  was  organized  with  young  men. 


citizens  of  every  city  and  hamlet  of  Then  the  war  broke  out  and  his  staff 
the  nation,  stands  out  conspicuously  volunteered  to  a  man. 


by  its  lack  of  a  broad  guide  as  to  how 
the  want  ad  business  is  operated. 


Confronted  with  that  situation,  Mr. 
McDonald  employed  good,  steady. 


In  a  few  weeks,  book  presses  will  middle-aged  men.  He  has  stated  that 


be  turning  out  the  first  and  only  text-  the  reason  he  could  hire  them  was 


r - - - 
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1 

P.  J.  Salt** 

Ronet  CeoMiB  II 

tor;  A.  H.  Middleton,  national  adm- 
tising  manager. 


book  devoted  exclusively  to  classified,  because  nobody  else  wanted  them.  _  .,1  r  n  •  .,1.  j  m  Qor. 

The  tide  will  be  “Getting  and  Keep-  But  soon  most  of  these  secured  good  fun  ^ntiy  followmg  the  death  of  ^d  Edi^  H  Wilder,  San  Franckeo 


VISITING  CNPA  MEMBERS 

Frank  Rospaw,  president,  Califo^ 
Newspaper  I^blishers’  Associatioa^ 
publisher,  Placentia  (Cal.)  CowRf 
was  scheduled  to  inaugurate  the  Ikn 
annual  president’s  tour  of  all  CHPA 
newspapers  Jime  12.  The  NortlMBi 
California  portion  of  the  tour  will  be 
extended  into  Oregon  to  attend  die 
Oregon  State  Elditorial  Associatkm'i 
convention  at  Grants  Pass,  Ore.,  June 
19.  Accompanying  Mr.  Rospaw  mn 
John  B.  Long,  association  managr, 


ing  Classified  Advertising.” 


jobs  in  shipyards  at  more  pay  per 


Its  author  is  the  well-known  Mor-  day  than  he,  himself  was  drawing  per 
ton  J.  A.  McDonald,  classified  adver-  week  at  the  paper. 


Oakland  So,  he  employed  good,  steady. 


Robert  Cromie,  was  associated  with  office  manager. 
Mr.  Cromie  since  the  formation  of  the 
present  Sun  Publishing  Company  in  TWO  PROM 
1917.  Previous  to  that  time  Mr.  Salter  John  J.  Sw< 


TWO  PROMOTED  IN  DAYTON 

John  J.  Sweeterman,  for  the  p«t 


Tribune,  a  member  of  the  Association  middle-aged  women  who  had  boss^  manager  of  the  News  Advertts^,  four  years  cl^ed  meager  of  ^ 

at  NewWr  Classified  Advertising  their  husbands  so  long  that  they  H^ald  and  J^nul.bm 

M«n»o*rnin«.  incention.  and  now  couldn’t  heln  from  Cromie  With  the  old  Morning  Sun  been  named  naUonal  advertising  msB- 


Managers  since  its  inception,  and  now  couldn’t  help  from  bossing  the  boss, 
one  of  the  directors.  He  has  been  And  finally,  in  desperation,  in  fear. 


into  the  present  Vancouver  Sun.  Mr.  ager.  Harry  G.  Binger,  who  has  bem 


a  leading  figure  in  West  Coast  classi-  and  trembling,  he  substituted  young  P"?^  org^ization’s  classified  d.- 

Aa/I  frkf*  women_«nd  th..  Trik.mo  k./ Certified  accountant  previous  to  that  partment  for  the  past  two  yean  me. 


fied  circles  for  many  years. 


women — and  the  Tribune  has  been 


Mr.  McDoj^d’s  lengthy  manuscript,  using  yoimg  women  for  classified  ad- 


ceeds  Sweeterman  as  classified  mm* 


now  being  edited  by  the  publisher  vertising  ever  since.  ,  ^  ^  x  ii.  it  x  *  j  u  _  *s _  1 

for  printing,  is  a  manual  of  classified  There  are  42  girls  in  Mr.  McDonald’s  secretary- treasurer  of  the  Van-  fwted  by  the  promotio^the  nat^ 

adve^g,  prepared  for  a  double  pur-  department  now-16  are  outside  soUci-  couver  Sun  was  formerly  active  in  advert^g  n^ere  ^t  ha.  bnn 
kook  for  tors.  His  o*norion«.  k««  k«.o  .o  the  editorial  department,  having  spent  unfilled  for  several  months. 


Robert  Cromie,  2nd,  vice-president  ager.  No  personnel  changes  arc  d- 


pose — first,  as  a  reference  book  for  tors.  His  experience  has  been  an 
executives  and  staff  members — and  unusual  laboratory  experiment  where 


secondly,  as  a  textbook  for  teachers  the  relative  abilities  have  been  tested 
and  students  of  advertising.  In  brief,  as  between  young  men,  elderly  men, 


it  is  the  story  of  the  Cinderella  of  elderly  women,  and  young  women. 


advertising,  the  source  of  plays,  ro-  Another  unsual  cycle  in  Mr.  Me- 


Worcester,  Massachusetts 


mances,  mysteries,  much  revenue  for  Donald’s  want  ad  span  is  his  five-year 
the  publisher,  and  many  headaches  devotion  to  radio  promotion  for  classi- 


for  his  classified  manager. 


He  wrote  and  announced  one 


Within  its  covers  nearly  every  topic  hour’s  continuity  a  day,  six  days  a 
and  division  of  the  business  is  to  be  week,  with  extra  programs  at  night. 


treated.  One  will  find,  for  instance.  He  has  often  reported  to  classified 
that  the  minimum  average  salary  for  managers  that  he  found  want  ad 


Forbes  Magazine  Notes  Recent 
Gain  in  Worcester  Business 


ooimter  clerks  among  typical  Ameri-  promotion  by  radio  decidedly  profit- 
can  papers  is  $15.85,  the  top  average  able  to  his  paper. 


is  $^,  with  a  spread  from  $12  to  $40.  Another  of  his  achievements  known 


The  author  states  that  if  the  counter  nationally  among  classified  men  is  his 
staff  is  looked  upon  as  the  home  guard,  development  of  church  advertising. 


the  telephone  room  force  is  the  avia-  From  one  or  two  small  ads  in  1915, 
tion  corps  which  can  be  shifted  rapidly  he  has  built  it  up  to  two  pages  regu- 


Worcester  has  recently  experienced  one  of  the  best  gains  in  boa* , 
ness  of  any  large  city  in  the  United  States,  according  to  a  survey 
made  by  Forbes  Magazine  and  published  June  1.  This  city  is  rattd 
among  the  10  best  in  the  country  for  business  improvement. 


to  meet  sudden  and  unforeseen  con¬ 
ditions,  and  temporary  markets. 

The  phone  room  will  receive  volun¬ 
tary  business  if — 

1.  The  public  remembers  to  call. 

2.  Confident  of  results. 

3.  It  is  easy  to  do  business  with  the 
phone  room,  and 

4.  The  price  is  not  too  hi^  in  rela- 


larly  every  Saturday,  with  10-page 
sections  at  Easter  and  (Christmas. 

Regarding  the  promotion  and  de¬ 
velopment  of  classified  fraternal  ad¬ 
vertising  which  averages  several  col¬ 
umns  a  day,  he  has  said: 

“If  you  think  churches  are  hard  to 
sell,  just  try  lodges.” 

“Getting  and  Keeping  Classified  Ad- 


The  Forbes  survey  dovetails  with  statements  by  local  businessmoi 
and  bankers  that  Worcester  business  in  April  hit  the  highest  peak* 
in  the  past  four  and  a  half  years. 


Kxi’epting  only  I>ei’eint»or,  1P35 — you  can't  bout  Santa  Claus. 


tion  to  the  profits  fiowing  from  ads.  vertising”  will  be  off  the  press  before 
Every  phase  of  classified  is  treated  fall,  and  will  be  offered  to  the  trade 


— sales  force  inside  and  out,  office  exclusively  throu^  the  Editor  &  Pus- 
records,  rates,  promotion,  campaigns,  lisher  Book  Mart. 


contests,  copy  service,  credits  and 
collections,  salaries,  bonuses,  staff 
training,  etc.  One  chapter  is  entitled 


Business  is  good  in  Worcester,  and  with  some  $16,000,000  bonus 
money  to  stimulate  trade  in  stores  already  prospering,  it  is  going  to 
be  better.  Advertisers  interested  in  the  Worcester  area  (maikd  by 
Forbes  for  “special  consideratiem”)  will  be  interested  to  know  that  the 
entire  Worcester  Market,  city  and  suburban,  can  be  effectively  culti¬ 
vated  through  the  Telegram-Gazette  ALONE. 


The  Boston  American  used  the 
maiden  voyage  of  the  “Queen 


“Peculiar  Problems  of  Big  and  Little  ♦  u  .  1 

Mary  to  get  up  a  catchy  want  ad 


Mr.  McDonald’s  entire  business 


career  has  been  devoted  to  service 
among  newspapers.  While  winding 


Above  a  four-column  cut  of  the  ship 
was  the  caption: 

“You  wouldn’t  c:ross  the  ocean  in  a 


up  his  high  school  course,  he  worked  foU 

tJL,,  Z  0=  oV,  Ur.,,  rowboat.  You  d  take  an  ocean  liner,' 


9i% 

*5% 


Of  all  newspaper  buyers  in  the  city  of  Worcester 
buy  the  Telegram-Gazette. 


from  six  to  midnight  as  an  office  boy  ‘ 
at  the  Son  Froncisw  Exominer.  WhUe  ™  ^ 

a  student  at  Ihe  University  of  Calif  or-  ^ 

nia  he  continued  as  a  subscription  • 


Of  all  homes  in  Worcester  and  the  average  18- 
mile  retail  trading  zone  which  everyday  take  a 
local  daily  paper  are  covered  by  the  Telegram- 
Gazette  six  days  every  week. 


derk,  and  later  as  advertising  clerk — 
at  a  time  when  Karl  Von  Weigand 
was  a  legman,  and  E.  D.  Coblentz  was 


INCREASES  CAPITAL  STOCK 

An  amendment  to  its  charter  au- 


Average  Net  Paid  Dmly  Circulation  Over 
100,000  for  More  Than  Eight  Years 


covering  the  really  picturesque  ’Frisco  thorizing  the  Chatanooga  News  to  in¬ 


waterfront 


crease  its  capital  stock  from  $250,000 


From  there  he  went  to  the  Oakland  to  $300,000  was  recorded  in  the  office 
Tribune  to  work  in  classified  and  of  the  county  register  June  5.  The 


accounting,  to  help  bring  what  was  amended  charter  provides  for  the  is- 
then  a  fast-growing  country  paper  suance  of  $150,000  in  common  stock 


into  some  SOTt  of  metropolitan  shape,  and  $150,000  in  preferred  stock  bear- 
Back  again  he  went  to  the  Examiner  ing  a  cumulative  interest  of  6  per 


for  a  while  selling  classified,  thence  cent  Before  the  amendment  the 
to  the  Son  Francisco  Call.  His  next  newspaper  was  authorized  to  issue 


THE  TELEGRAM-GUEnE 

Worcester^  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associatos,  National  Ropresantatives 


change  was  his  last  a  re-association  $150,000  in  common  stock  and  $100,- 
with  the  Oakland  Tribune  in  the  cx>l-  000  in  preferred  stock. 


New  York,  CklcMO.  Detrait,  Baetao,  PhilsAaltUs,  Ben  FrenoUoo,  Lm  Anzelei,  CtneiewH 


R 


jrpoDAY,  The  San  Francisco  News  is 
1 1  bridging  the  gap  between  alert 
id\trti^ers  and  active,  open-minded 
buyers  with  the  largest  city  and  largest 
■otal  circulation  in  its  history. 

W^ith  a  98%  concentration  of  circu¬ 
lation  in  the  retail  shopping  area.  The 


NEWS  also  offers  advertisers  the  lowest 
city-suburban  milline  rate. 

. . .  and  alert  advertisers  are  taking  ad¬ 
vantage  of  these  facts.  In  the  first  four 
months  of  1936  the  advertising  gain 
of  The  NEWS  over  same  period  of  1935 
was  350,353  lines . . .  by  far  the  largest 


Photo  by  Acme.  ©  Cmlif.  Toll  Bridgo  Anthot^ 

pin  in  San  Francisco . . .  where  business 
is  good,  ami  all  daily  papers  showed  a 
gain. 

For  the  rapidly  changing  picture  of 
newspaper  recognition  in  San  Francisco, 
check  your  current  Standard  Rate  & 
Data  and  Media  Record  reports. 


The  San  Francisco 

A  S c r i p p 8  -  H  o w a r d  Newspa 


News 


per 


national  advertising 
department  of 
SCR  I  PPS- HO  WARD 
newspapers 

210  PARK  AVENUE,  N.  Y.  C. 
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HOPKINS  TO  ADDRESS 
NEA  CONVENTION 

Prorrain  Announced  by  President 
Pritchard  Lists  PWA  Administra* 
i  tor  and  Governor  Brann— Con¬ 
test  Awards  to  Be  Exhibited 

The  official  program  for  the  Na¬ 
tional  Editorial  Association  conven¬ 
tion  at  Poland  Springs,  Maine,  June 
21  to  28,  has  been  announced  by 
Robert  H.  Pritchard,  editor,  Weston 
(W.  Va.)  Democrat,  and  president  of 
the  NEA. 

Harry  L.  Hopkins,  PWA  administra¬ 
tor,  is  scheduled  to  be  the  principal 
speaker  on  the  afternoon  of  Jtme  24. 
Governor  Louis  J.  Brann  will  address 
the  group  on  the  opening  day. 

The  winning  entries  in  toe  NEA 
National  Newspaper  Contests  will  be 
exhibited  during  the  convention  and 
the  awards  also  will  be  made  at  that 
time. 

After  the  three  days  of  convention 
sessions  the  group  will  take  a  1,000- 
mile  auto  and  boat  tour  of  Maine 
vdiich  will  take  about  three  days. 

The  program  as  announced  follows: 

Monday,  June  22 

9:00  A.M.  Mrvtins  Board  of  Directors. 
Kegistration. 

11:00  A.M.  Convention  called  to  order  by 
President  R.  H.  Pritchard,  editor,  IVestOH 
(W.  Va.)  Democrat. 

Address  of  welcome.  Gov.  Louis  J.  Brann 
of  Maine. 

Response,  Director  R.  C.  Stitser,  publisher, 
Humboldt  Star,  Winnemucca,  Nevada. 

Report  of  Committee  on  Convention  Rules, 
W.  H.  Conrad,  editor  and  publisher,  Medford 
(Wis.)  Star  News. 

1 :30  P.M.  President's  Annual  Address — R. 
H.  Pritchard. 

"Typographic  Dress  of  Tomorrow’s  News- 
Itaper,”  Gilbert  P.  Farrar,  t}rpograpbic  coun¬ 
sellor,  American  Type  Founders,  Elisabeth, 
N.  J. 

Report  of  acting  managing  director  and 
treasurer.  Will  W.  Loomis,  editor,  La  Grange 
(111.)  CiitMen. 

“Homemakers’  Holiday" — A  Motion  Picture 
Cooking  School,  J.  W.  Ii^lefield,  of  Home 
Economics  Service  Corporation. 

"Way  Down  East,"  Roland  T,  Patten,  for¬ 
mer  publisher,  Skowkegan  (Me.)  Independent 
Srporter. 

Horesboe  pitching  contest  in  charge  of  Ray¬ 
mond  B.  Howard,  London,  Ohio,  publisher  of 
Horsethoe  U'orld,  director  NEA.  Trophy — 
Gold  Horseshoe  contributed  by  Maine  Con- 
vaoticn  Committee. 

Golf  tournament  for  Maine  cup  to  be  awarded 
by  (jOv.  Louis  J.  Brann.  18  holes  handicap. 

7:00  P.M.  Informal  Dinner  with  Vice- 
President  C^yton  Rand  presiding.  Presenta¬ 
tions  of  trophies  and  awards  in  NEA’s  Annual 
Better  Newspapers  contest — Gene  -Mleman, 
editor,  Xational  Publisher. 

Tuesdav,  June  23 

9:00  A.M.  Report  of  Credentials  Committee. 
"Advertising  Needs  a  Mirror,’’  Louis  Glaser, 
president,  Louis  Glaser,  Inc.,  advertising 
agency,  Boston,  Mass. 

“Tdling  the  News  with  Pictures,”  Philip 
T.  Rich,  president,  Michigan  Press  Association, 
publisher,  the  Republican,  Midland,  Mich. 

Address,  “Profitable  Mistakes,”  W.  O.  Tay¬ 
lor,  publisher,  the  Buckeye,  Archbold,  Ohio. 

Special  morning  entertainment  for  ladies  in 
charge  of  Hostess  Committee. 

1 :30  P.M.  Report  of  Reorganization  Com¬ 
mittee  by  R.  C.  Stitser — Discussion. 

Visit  to  famous  Rangeley  Lake  region.  En¬ 
tertainment  by  Maine  guides.  Maine  woods 
dinner  served  outdoors  at  5:30.  Return  to 
Poland  Spring  in  evening. 

Wednesdav,  June  24 

9:00  A.M.  “Building  Advertising  —  Local 
and  National,”  Aruthr  H.  Deute,  president. 
National  Brewing  Company,  Baltimore,  Md., 
and  former  advertising  manager,  the  Statesman, 
Salem,  Oregon. 

“A  Washington  Checkup,”  William  L.  Daley, 
Washington,  D.  C. 

"Leadership,”  Fred  Naeter,  co-publisher. 
Southeast  Missourian,  Cape  Girardeau,  Mo. 

1:30  P.M.  Address,  Harry  L.  Hopkins, 
PWA  administrator. 

Invitations  for  1937  convention. 

Election  of  officers. 

For  the  ladies,  a  special  bus  trip  to  Portland 
for  tour  of  historic  spots  and  shopping.  Head¬ 
quarters  at  Hotel  Eastland. 

Evening.  Annual  banquet. 

Toastmaster,  George  Dolliver,  publisher, 
Moon-Journal,  Battle  Creek.  Mich.,  past  presi- 


Editor  &  Publisher  for  June  13,  1936 


dent  NEA.  Greetings,  Governor  L.  J.  Brann. 

.'\ddresa,  Frederic  Snyder,  Kingston,  N.  Y.; 
"The  Lash  in  a  News  Flash.” 

Awarding  of  tournament  prizes  and  special 
Maine  attendance  prizes. 


TWO  JOIN  N.  Y.  TIMES 

Harold  A.  Lebair  and  John  Cun¬ 
ningham  have  joined  the  national  ad¬ 
vertising  staff  of  the  New  York  Times. 
Mr.  Lebair  was  formerly  of  the  Sher¬ 
man  and  Lebair  Advertising  Agency 
and  Mr.  Cunningham  formerly  was 
with  the  national  advertising  staff  of 
the  New  York  World-Telegram. 


N.  ROOSEVELT  MARRIES 

Miss  Tirzah  Maris  Gates,  of  Pasa¬ 
dena,  Cal.,  and  Mr.  Nicholas  Roose¬ 
velt,  editorial  writer  of  the  New  York 
Herald  Tribune,  were  married  June  5 
at  Pasadena,  liie  bride’s  father,  who 
died  in  1923,  was  prominent  in  the 
development  of  the  west  and  for  many 
years  was  state  senator  in  California. 
The  bride  attended  Leland  Stanford 
University.  Mr.  Roosevelt,  the  author 
of  several  books  on  America’s  political 
and  economic  problems  and  a  lectur¬ 
er  of  note,  served  as  American  Minis¬ 
ter  to  Hungary  imder  President 


Hoover.  He  joined  the  New  YoHi 
Tribune  in  1921  and  two  years  Ukr 
joined  the  staff  of  the  New  Yoi| 
Times,  where  he  specialized  on  into- 
national  affairs.  After  resigning  ))k 
diplomatic  post  he  returned  to  tk 
Herald  Tribune  in  1933. 


PATENOTRE  RENAMED 

Raymond  Patenotre,  owner  of  t)^ 
Philadelphia  Inquirer  and  publidnr 
of  several  French  newspapers,  vn 
declared  legally  elected  to  the  Chga,. 
ber  of  Deputies  following  a  recent 
run-off  election. 


EDITOR  &  PUBLISHER  says  this  is  an  advertisement  but  the  ROCK 
ISLAND  ARGUS  and  MOLINE  DISPATCH  say  it’s  front  page  news. 
(See  Page  1,  May  22,  1936,  of  these  papers.) 


EMPLOYMENT 
IN  TRI-CITIES  SETS 
NEW  RECORD 


Rock  bland-Moline 
Heart  of  Activity 


Factory  employment  in  the  tri¬ 
cities  now  stands  at  an  all-time 
hi^  of  23^15,  ac(x>rding  to  a  re¬ 
port  of  John  Deere  &  Co.,  Inter¬ 
national  Harvester  Company  and 
other  members  of  the  Tri-City 
Manufacturers’  Association.  And 
this  association  (x>mprises  ONLY 
90  PER  CENT  of  the  tri-cities’ 
industrial  payroll.  Ihe  remain¬ 
ing  10  per  cent  is  represented  by 
the  Rock  Island  Arsenal,  world’s 
largest  ordnance  plant;  and  the 
Silvis  Shops,  division  headquar¬ 
ters  of  the  R(xdc  Island  Lines. 

ROCK  ISLAND  -  MOLINE,  ILLINOIS 
are  the  heart  of  this  amazing  em¬ 
ployment  upswing.  Little  wonder 
that  in  these  commimities  retail 
sales  are  booming — that  new  car 
sales  show  astounding  pi(dc-up 
while  building  and  (^instruction 
go  forward  at  a  rapid  pace. 

The  Pay-off 

Opportunity  for  employment 
has  added  new  residents  to  tri¬ 


city  environs.  Now  total  Tri- 
City  population  is  148,332.  Of  this 
total,  84^13  people  live  in  rock 
iSLAND-MOUNE.  The  remainder 
63,579  live  in  Davenport  across 
the  Mississippi  River.  Tri-city 
residents  spend  where  they  live 
and  over  57  per  cent  of  this  popu¬ 
lation  live  in  R(kk  islano-moltne. 

Tip  to  Advertitert 

To  advertisers  anxious  to  cash 
in  on  this  juicy  market,  one  point 
must  be  remembered — no  one  city 
— no  one  newspaper  dominates 
the  situation.  However,  the  larger 
slice  of  the  Tri-City  consumer 
pie  can  be  most  economically 
and  most  completely  sold  through 
two  newspapers — the  rock  island 
ARGUS  and  the  moune  dispatch. 
Together  these  papers  (x>ver 
vrithout  duplication  95  per  cent 
of  the  ROCK  island-moline  mar¬ 
ket  and  57  per  cent  of  the 
Tri-City  market,  which  includes 
Davenport,  Iowa. 


National  Ropraaentativeg  for  Rock  Island  Argns  and  Moline  Dispatch 
are  Allen*  Klapp-Frasier  Co.,  Chicago,  New  York,  St.  Louis,  Detroit 
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Announces  Reduction  in 
National  Advertising  Rates 

—  Enabling  the  National  Advertiser  to 
buy  advertising  in  the  Daily  or  Sunday 
Globe-Democrat  on  practically  the  same 
net  basis  as  the  local  retail  advertiser 
in  St.  Louis — up  to  and  including  50.000 
lines.  I  Financial  and  Insurance  adver¬ 
tising  excepted). 

—With  No  Increase  in  Local  Rates 


This  reduction  has  been  made  as  the 
result  of  the  recognition  of  one  of  the 
major  problems  of  the  advertising 
agencies  in  maintaining  the  steady  flow 
of  national  advertising  to  the  news¬ 
papers  of  America. 


Delighted  to  hove  your  telegram  .  . .  an¬ 
nouncing  new  rate  structure  which  moves 
retail  and  general  rates  closer  together  on 
a  quantity  discount  basis  roughly  parallel  for 
like  volume.  A  big  step  in  the  right  direction, 
deeply  appreciated  by  advertising  agencies. 
Glad  you  are  giving  smaller  advertiser  also 
substantially  lower  rate  than  former  flat. 
You  are  to  be  heartily  commended.99 


iMm^ 

The  Newspaper  of 


Irmircrat 


The  49th  State 


NEA  Service^  Inc. 

461 — 8th  Ave.  IJOO  w.3rd  S». 

NEW  YORK.  CLEVELAND 

814  Mission  St. 

SAN  FRANCISCO 


CARRIERS  AND  PARENTS  FETED  BY  DES  MOINES  PAPERS 


A  group  of  advertising  men  from  all  parts  of  the  country  who  visited  in  Des  Moines  as  guests  of  the  Register  and 
Tribune  during  the  seventh  annual  carrier  salesmen’s  convention.  (See  list  of  those  attending.) 

{Special  to  EditOS  &  Publisbes)  B.  B.  Kimball,  Pontiac,  Mich.  (Pontiac  Mo- 

Des  MOINES,  lA.,  June  8— More  Car  Co.):  Fred  H  Kenkel,  New  York 

tw  10000  cm.,  sd.™..,,  mo-  f’SS;: 

tor  route  salesmen,  their  parents  and  stad,  Mfinnca^tolis  (Hutchinson  Advertising 
relatives  took  over  the  city  of  Des  Co.);  J.  D.  Kysor,  Detroit  (Campbell-Ewald 
Moines  today  as  guests  of  their  news-  Co.);  Lou  Navran,  Kansas  City  (Katz  Druit 

papers,  the  Des  Moines  Register  and  Co.). 

’  F.  S.  Newberry,  Jr.,  New  York  (Ruthrault 

A  u-  ui-  uo  <  .u  J  >  o-  •  ^  Ryan);  William  J.  O'Donnell,  New  York 

As  a  hlghhght  of  the  days  actavi-  (330.  &  o.);  Harry  Parnas.  New  York 

ties,  their  parade  was  witnessed  by  (Frank  Presbrey  Co.);  N.  H.  Pumpian,  Chi- 
some  50  advertising  executives  from  cago  (Henri,  Hurst  and  McDonaM);  D.  J. 

New  York,  Chicago,  Detroit,  St.  Louis,  Pykett.  New  York  (Arthur  Kudner,  Inc.). 

Kansas  City,  and  other  points,  and  by  „  J;  l^ea,  Sheldon  & 

.u  an  non  _  i  1.  !•  .1  au  Co.);  D.  D.  Richards,  Chicago  (Sears,  Roe- 
more  than  40,000  people  who  Imed  the  Co.):  Carroll  H.  Rickard,  Providence, 

downtown  streets.  3  j  (Larchar-Horton  Co.);  D.  C.  Roberts, 

Mrs.  Franklin  D.  Roosevelt,  in  Des  Detroit  (Chrysler  Sales  Corp.):  C.eorge  Schies- 

Moines  to  address  the  Drake  Uni-  ser.  New  York  (Erwin,  Wasey  It  Co.):  R.  T. 

versity  graduating  class,  took  time  out  C*“ca8o  (Montgomery,  Ward  &  C:o.); 

from  her  busy  day  to  watch  part  of 

the  annual  parade.  g  P_  Sn,3|j_  York  (Geyer,  Cornell  and 

The  parade  was  part  of  the  seventh  Newell) ;  William  Steers,  New  York  (Pedlar 
annual  Register  and  Tribime  carrier  and  Ryan);  Frank  Stein,  Chicago  (Ruthrautt 
salesmen’s  convention,  and  attracted  Ryan);  S.  M.  Sundell,  New  York  (Blaker 
4,200  of  the  4,820  carriers  who  deUver 

.  3^1  o/v/v  ^  (McManut,  John  and  Adams);  John  T.  Tat* 

^e  papers  m  more  than  800  towns  tersfield,  Chicago  (Mejunkin  Advertising  Co,): 
m  the  state.  Arthur  Terry,  Detroit  (Brooke,  Smith  and 

A  full  day  of  entertainment  was  en-  French) ;  J.  E.  Tracey,  Ponca  City,  Okla. 
joyed  by  the  delegates  and  their  rela-  (Continenul  Oil  Co,), 
tives.  A  brief  business  meeting  was 

B  ij  .  .B  ^  a.  •  xi_  ”  •  cbell):  John  Urice,  St.  Louis  (J.  Walter 

held  in  the  Colburn  in  the  mo^g,  Thomson);  F.  C.  Weber.  St.  Louis  (IVArcy 
at  which  the  delegates  heard  talks  by  Advertising  Co.):  L.  T.  Weston,  Lansing, 

Gardner  Cowles,  Sr.,  publisher;  Har-  Mich.  (Olds  Motor  Works);  Leon  Williams, 
vey  Ingham,  editor;  and  W.  A.  Cord-  ChicBgo  (Walgreen  Drug  Co.), 
ingley,  circulation  manager.  Howard,  St.  Louis  (Shell  Petroleum); 

During  the  mating,  J^es  Wright  (’^'“a\  K.:Jt ' )?  J 

Brown,  president  and  editor  of  Editor  (PkiMciphia  /n<,«frr). 

&  Publisher,  presented  the  cup  wmi  Osbom.  Scoiaro  &  Meeker.  Inc..  reprrtcn- 
by  the  Register  and  Tribune  in  Editor  tatives  were;  C.  Cour.  St.  Louis.  .\rt 
&  Publisher’s  annual  promotion  con-  H'xon,  Detroit,  Guy  S.  Osbom.  Chicago,  an.l 
test.  'The  award  was  accepted  by  Sullivan,  Chicago. _ 

Gardner  Cowles,  Jr.,  executive  editor.  OAnin  pfrmit  HFNIED 
FoUowing  the  business  meeting,  a  PERMIT 

special  showing  of  the  Bames-ckr-  ^  Pcblishe.) 

ruthers  circus  for  the  guests  lasted  Washimcton,  D.  C.,  June  10. — Ex- 
until  nearly  noon.  aminer  M.  H.  Dalberg  has  recom- 

Then  the  4,000  carrier  salesmen  mended  to  the  FCC  that  the  applica- 
formed  their  annual  parade,  with  22  tion  of  the  Press  Democrat  Publishing 
bands  and  drum  corps,  and  floats.  Company,  Santa  Rosa,  Cal.,  be  denied. 

In  the  afternoon,  the  boys  and  their  The  application  was  heard  in  conjimc-  _ 

guests  were  given  free  rein  at  an  tion  with  those  of  B.  A.  Thompson  mobile  tour  with  California  as  des- 
amusement  park.  Five  special  trains  for  a  station  at  Santa  Cruz  and  of  tination.  They  will  be  accompanied 
carried  the  boy*  to  and  from  the  Howard  N.  Mitchell  for  a  station  at  by  Mr.  and  Mrs.  Herman  Einstein 
convention.  Sacramento.  The  examiner  concluded  of  St.  Joseph,  Mo.,  and  en  route  will 

Following  is  a  list  of  advertising  that,  while  financial  and  operating  visit  their  children,  Mr.  and  Mrs. 
men  attending  the  convention:  al^ty  had  been  shown  by  the  pub-  Richard  Snstein  at  Omaha. 

O.  T.  Anderson,  DetreK  (Ruthrauff  and  llsher-appUcant,  public  service  justi-  His  many  years  of  activity  with  the 
Ryan);  Kmnrth  W  Andersra,  New  York  figd  denial  of  that  application  in  favoT  Evening  Btilletin  made  him  a  factor 
York  (Lird^rlrT^as)  ;'  R^y  A.  BradJ’  N^-  ^  between  the  two  other  m  he  retaU  advertising  field  in  Phila- 

ton,  la.  (Maytag  Co.);  James  Wright  Brown,  applicants.  delphia  and  unde^the  retirement  plan 

New  York  (Eoitob  A  Publishes).  operated  by  the  Bulletin  for  its  em- 

Joseph  Burland,  New  York  (Kelly,  Nason  OPENS  SUPPLY  HOUSE  ploye*,  he  will  enjoy  a  life  annuity. 

Md  Roosevelt);  L.  “T  Bush,  New  York  Joseph  Ckiggin,  representative  of  Mr.  Winstock  was  bom  at  Ridi- 
cS^“^FuL  &'smUh  &  RosS:^m^^^  m^V^,  and  on  Aug.  ^,18^  joined 

Coroelius,  Minneapolis  (Batten.  Barten,  Durs-  Freeport,  Ul.,  has  entered  the  newB-  TO  advertismg  forces  of  the  Bulletm, 
tine  and  Osbom);  Emmett  Corrigan,  New  paper  publishers’  supply  business  at  immediately  after  its  purchase  by 
York  (Albert  F^k-Guenther  Law) ;  G.  W.  407  South  Dearbon  Street,  Chicago,  William  L.  McLean. 

Cunninghra.  ^ica^  (Sears,  Ro^ck  &  Co.);  where  the  most  frequently  used  items  Mr.  Winstock  is  a  member  of  the 
Quentin  Da^^  Min^a^l.,  (David,  l^.);  will  be  carried  in  stock  for  mechanical  Poor  Richard  Club,  the  Philmont 
Ol):  Hugh  H.  J^nson,^inL  Mich.' (Bukk  departments.  He  continues  to  repre-  Country  Club,  Philadelphia  Real  Estate 
Motor  Car  Co.);  I.  Kau,  Kansas  City  (Katz  sent  the  Burgess  Chrome  Dry  Mats,  Board,  Sheiknah  Masonic  Lodge,  Con- 
Drug  Co.).  as  before.  gregation  Temple  Keneseh  Israel. 


JOINS  CALGARY  HERALD 


Paul  Reading  of  Southern  Papers  Is 
Named  Executive  Editor 

(By  teleuraph  to  Eoitob  &  Publishes) 
Calcary,  June  9. — The  Calgary  Her¬ 
ald  has  announced  appointment  of 
Paul  Reading,  well-known  Canadian 
jcumalist,  until  recently  financial  and 
economic  commentator  for  the  South- 
am  Newspapers,  as  executive  editor. 
No  other  annoimcemmt  is  made  of 
organization  changes. 

Mr.  Reading’s  extensive  newspaper 
career  started  in  Toronto  in  1910  when 
he  was  a  cub  on  the  News  of  that 
city.  Under  the  editorship  of  the  late 
Sir  John  Willison.  Later  he  joined 
the  Toronto  Globe  staff.  In  1913  he 
became  editor  of  the  Brandon  News. 
Following  the  war  he  rejoined  the 
Globe  but  left  to  go  to  a  Reuter  News 
Agency  post  at  Peking,  China.  After 
four  years  he  became  special  writer 
for  the  Toronto  Star  in  1924,  later 
becoming  travelling  writer  for  the 
Southam  Newspapers.  He  was  Wash¬ 
ington  observer  for  the  chain  when 
President  Roosevelt  took  office.  He 
succeeded  to  the  control  of  the  bureau 
on  death  of  C.  O.  Smith. 

In  1934  he  became  vice-president 
and  managing  director,  Hamilton 
(Ont.)  Herald,  closing  up  of  which 
was  recently  annoimced.  In  the  war 
he  served  with  Lord  Strathcona’s 
Horse  Regiment 

W.  B.  WINSTOCK  RETIRES 

Leaving  Philadelphia  Bulletin  After 
41  Years  of  Service 
After  41  years  of  service,  Walter 
B.  Winstock  of  the  retail  advertising 
department  of  the  Philadelphia  Eve¬ 
ning  Bulletin,  will  retire  from  that 
newspaper  July  1  and  with  Mrs. 
Winstock  leave  for  an  extended  auto- 


Romance 


Mystery 


Adventure 


SIX  twelve-installment 
serials — each  to  run 
two  weeks — that’s  NEA’s 
fiction  program  for  the 
summer  months. 


Beginning  June  is 

with  “Runaway 
Bride,”  by  Helen  Wcl- 
shiiner,  popular  colum¬ 
nist  and  poet,  this  series 
of  “summer  short”  se¬ 
rials  will  run  through 
September  9. 


CLIENT  editors  are 

enthusiastic  about  the 
innovation.  “A  knock¬ 
out” — that’s  how  one  of 
them  described  it.  Edi¬ 
tors  realize  that  this  new 
fiction  service  is  just  one 
more  evidence  of  NEA’s 
ability  to  keep  on  giving 
them  what  the  reader 
wants — both  in  feature 
and  picture  coverage. 


.  .  .  comprising  a  big,  prosperous 

market,  reached  and  influenced  by 
its  progressive  local  newspapers. 


Illinois  people  are  earning  and  spending  money,  evidenced  by 
the  fact  that  sales  tax  receipts,  representing  3%  of  actual  retail 
sales,  totalled  nearly  six  million  dollars  during  the  month  of  April 
this  year. 


During  the  same  period  building  construction  increased  30.2 
per  cent  in  number  of  buildings  and  94.8  per  cent  in  estimated 
costs,  compared  with  April  of  1935.  Farm  income  for  the  first 
four  months  of  1 936  was  double  of  that  reported  for  a  similar 
period  two  years  ago. 


Definite  figures  like  these  surely  prove  that  the  depression  is 
licked  in  Illinois.  Illinois  folks  want  to  buy  things  and  they've  got 
the  money  to  pay  for  them.  Tell  them  about  your  wares  and 
they'll  buy  from  you. 


Home  Town  newspapers  provide  you  with  the  most  direct 
and  effective  method  for  telling  your  advertising  story.  Illinois 
is  a  peculiar  state — proud  of  Chicago,  its  greatest  city,  but  its 
citizens  living  outside  Chicago  read  their  local  newspapers 
and  patronize  neighborhood  merchants. 


Let  these  HOME  TOWN  newspapers  serve  you 


Beardstown  lUinoian-Star  Belleville  News-Democrat 

Belvidere  Republican  Canton  Ledger  Centralia  Sentinel 

Champaign  News-Gazette  Charleston  Courier 

_  DeKalb  Chronicle  Danville  Commercial-News 

Peoria  Journal-Transcript  Peoria  Star 

\  Robinson  News  Freeport  Journal-Standard 

1  Jacksonville  Journal-Courier  LaSalle  Post-Tribune 

f  Lawrenceville  Record  Lincoln  Courier 

)  Journal  Moline  Dispatch 

ith  Review-Atlas  Dixon  Telegraph 

Beacon-News  Ottawa  Republican-Times  i 

Rock  Island  Argus  Sterling  Gazette 

Springfield  Illinois  State  Register 
Rockford  Register-Republic  &  Star 

N  Woodstock  Sentinel  A 

Taylorville  Breeze-Courier  ^1^ 
Waukegan  News-Sun  aHe 


EMPLOYMENT 
IN  STATE  SHOWS 
27  PCT.  INCREASE 


Martin  P.  Durkin,  director  of  the 
state  department  of  labor,  today 
announc^  an  increase  of  27  per 
cent  in  the  placement  record  of  the 
Illinois  state  employment  service 
for  April  over  the  record  for  March. 

April  report  shows  a  total  of  1 1,- 
196  men  and  women  placed  in 
private  industry  in  Illinois,  Mr. 
Durkin  said.  This  means  an  in¬ 
crease  of  41  per  cent  over  April, 
1935. 

“These  increases  in  placement  in 
private  indust^  indicate  a  decided 
improvement  in  industrial  condi¬ 
tions  in  Illinois,"  said  Mr.  Durkin. 
“There  is  also  evidence  of  a  new 
spirit  of  confidence  in  the  future 
on  the  part  of  both  industry  and 
labor.” . News  Item 
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VISIT  OF  QUEEN  MARY  STIMULATED 
DISPLAYS  OF  BRITISH  GOODS 

Chain  Store  Executives  Arrive  to  Study  U.  S.  Sales  Methods^ 
Groups  Seeking  Exemptions  from  Competition 
Called  Worst  Menace 


By  RICHARD 

The  maiden  voyage  of  the  Queen 
Blary  was  a  big  news  item  and  it 
got  a  ^e  play  in  the  promotion  of 
variotu  New  York  retailers — notably 
in  the  windows  of  the  Wanamaker 
store  which  displayed  British  made 
goods  of  wide  variety. 

On  the  Queen  Mary  came  the  an¬ 
nual  delegation  from  the  Lewis  De¬ 
partment  Stores,  Ltd.,  a  chain  of  seven 
stores  in  die  provincial  and  industrial 
cities  of  Engird,  to  study  American 
methods. 

“line  Business  Murdered;  Fortnum 
&  Mason’s  Done  to  Death”  is  the  rather 
yellow  head  on  a  very  interesting  and 
instructive  story  in  Retailing  (Execu¬ 
tive)  for  June  8  by  William  M.  Adam, 
vdio  was  one  of  a  committee  of  four 
appointed  in  1932  to  investigate  the 
operation  of  the  New  York  store.  He 
found,  he  says,  “that  F  &  M  had  such 
a  reputation  for  hi^  prices  that  some 
people  walked  on  the  other  side  of  the 
street  so  as  not  to  be  tempted.”  He 
comments:  “This  reputation  was  both 
an  asset  and  a  liability  and  had  to  be 
handled  most  carefully.  Mr.  Adam’s 
remarkable  story  outlines  the  mistakes 
made  before  he  took  charge,  the  im¬ 
provements  he  made,  and  the  sudden 
decision  to  close  out  the  business  when 
his  budgeting  methods  and  other  re¬ 
forms  had  trsmsformed  a  loss  of  $10,000 
to  $12,000  a  month  to  a  profit  of  about 
$5,000  a  month.  (Retailing’s  editors 
print  this  story  with  the  caveat: 
“The  opinions  expressed  are  entirely 
those  of  the  writer.”) 

*  •  * 

Dr.  PAUL  H.  NYSTROM,  Colum¬ 
bia  professor  of  marketing  and 
president  of  the  Limited  Price  Variety 
Stores  Association,  told  members  of 
the  Association  of  Buying  Offices  at  a 
luncheon  recently  that  “business  men 
and  business  groups  who  are  always 
boring  from  within  in  their  efforts  to 
secure  exemptions  from  competition 
are  the  major  forces  attacking  the 
foundation  principles  of  oiu*  economic 
system — and  not  the  Socialists,  Com¬ 
munists  or  Fascists.”  He  deprecated 
die  general  tendency  to  “hamper  and 
restrict  bigness  of  business.” 

The  author  of  the  trade  practice 
section  of  the  Master  Retail  Code  of 
the  National  Recovery  Administration 
is  Peter  'Van  Horn,  president  of  the 
National  Federation  of  Textiles.  Mr. 
Van  Horn  is  organizing  a  non-partisan 
and  non-politic^  Modem  (hivemment 
League  to  study  the  situation  created 
by  court  decisions  against  Federal 
control  of  labor  and  wages  and  against 
state  minimum  wage  laws.  “Many 
industries,”  he  says,  “are  in  one  or 
anodier  ‘No  Man’s  Luid.’  The  Modem 
Government  League  will  be  their  in¬ 
strument  for  finding  a  way  out  toward 
a  more  stable  business  condition,  a 
better  consequent  political  condition 
and  a  better  relation  between  capital 
management  and  labor.” 

•  •  • 

STERN’S  starts  the  second  week  of 
the  Four  Star  Sales  with  a  “Stem’s 
Customers  Rave-iew  of  the  first 
week,”’  sample  “raves”  being:  “Grand 
...  a  must  on  your  shopping  list!” — 
Mrs.  K.  of  Oyster  Bay  (she  bou^t 
handbags  for  her  entire  bridge  club). 
“More  exciting  fiian  Christmas  ...  I 
outfitted  myself  and  my  2  dau^ters 
from  head  to  toe  in  4  hours  11  minutes 
flat”— Mrs.  A.  W.  R.  of  Brooklyn. 

Hearns  used  newq;>aper  full  pages 
to  advertise  the  “Lai^t  Refrigerator 
Purchase  Ever  Made  by  One  Store! 


WEBSTER 

Hearns  $L000,000  sale”  of  Williams 
Ice-o-matic  Refrigerators,  $42  to  $130 
off  the  regular  prices,  “up  to  3  years 
to  pay  ...  a  small  down  pajrment  .  .  . 
convenient  monthly  payments  .  .  .  5- 
year  protection  plan.”  Of  9,000  re¬ 
frigerators  purchued  more  than  900 
were  sold  in  three  days.  The  one- 
day  annoimcement  advertisements 
cost  almost  $10,000.  Installment  sell¬ 
ing  was  financed  by  the  National  City 
Bank  with  payments  direct  to  the 
bank — so  that  Hearns  is  still  a  cash 
store!  Hearns  is  retailer  and  whole¬ 
saler  both  for  this  make  of  refrigera¬ 
tor  in  the  metropolitan  area. 

•  •  • 

A  $250,000  to  $500,000  campaign  to 
/a  bring  back  home  sewing  is  under 
consideration — a  cooperative  effort  of 
department  stores,  piece  goods  manu¬ 
facturers  in  different  materials  (and 
their  associations)  and  one  large 
maker  of  sewing  machines.  If 
there  is  enough  interest  the  pro¬ 
gram  may  be  extended  from  a 
single  year  to  five  years.  Rep¬ 
resentatives  of  New  York  City  con¬ 
tinuation  and  evening  schools  and 
the  State  Department  of  Education 
explained  that  free  classes  in  sewing 
in  evening  schools  had  suffered  from 
decreased  appropriations  and  that 
educational  authorities  are  eager  for 
help  from  manufacturers  and  retailers 
to  interest  students  in  sewing.  The 
present  plans  are  in  the  hands  of 
Herbert  Benington,  divisional  mer¬ 
chandise  manager  of  Bloomingdale’s. 
He  hopes  there  will  be  a  separate  cor¬ 
poration  formed  to  carry  on  the 
project  with  the  cooj)eration  of  an 
advertising  agency. 

•  *  • 

Newly  reported  salaries  of  retail 
executives  are:  Montgomery 

Ward  &  Co.,  $100,108  to  S.  L.  Avery, 
president,  $^,277  to  F.  M.  Folsom, 
$40,160  to  R.  H.  Fogler,  $44,613  to  a 
firm  of  accountants  and  $^,472  to 
Edwin  G.  Booz  &  Fry  Surveys;  Wil¬ 
liam  Filene’s  Sons  Company,  $80,000 
each  to  Lincoln  Filene,  E.  A.  Filene, 
E.  J.  Frost  and  L.  E.  Kirsten;  Fede¬ 
rated  Department  Stores,  $100,320  to 
Simon  Lazarus  and  the  same  to  Fred 
Lazarus,  Jr.,  $80,540  to  L.  E.  Kirsten, 
and  a  total  of  $738,980  to  12  directors; 
H.  L.  Green  Company,  $40,180  to  H.  D. 
Kittinger  and  $30,420  to  H.  L.  Green; 
Arnold  Constable  Corp.,  $30,420  each 
to  Isaac  Lieberman  and  Meyer  Lieber- 
man;  Franklin  Simon  &  Co.,  $30,040  to 


Grocers • .  • 

Largest  increase  in 
New  York,  by  a  wide 
margin  —  first  5 
months — in  retail 
grocers’  advertising. 

NEW  YORE 
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George  D.  Simon,  $30,000  to  David  H. 
Scholl,  merchandiM  manager,  and 
$25,000  to  William  T.  White,  sales  pro¬ 
motion  manager. 

*  •  • 

For  the  first  week  in  June  there 
was  the  biggest  gain  in  retail  vol- 
vune  since  the  before-Eastem  season. 
Dim  A  Bradstreet  estimate  the  whole 
country’s  gain  over  a  year  ago  at 
12  to  17%  at  retail  and  18  to  20%  at 
v^olesale.  By  regions  retail  sales  ad¬ 
vanced  over  the  first  week  of  June  in 
1935;  15  to  22%  in  the  East;  10  to  14% 
in  New  England;  18  to  21%  in  the 
Middle  West;  15  to  20%  in  the  North¬ 
west;  8  to  12%  in  the  South;  12  to  15% 
in  the  Southwest;  and  15  to  17%  on 
the  Padfic  Coast 

•  •  * 

The  National  Association  of  Direct 
Selling  Companies  held  its  21st 
annual  convention  this  month  at 
Wawasee,  Ind.,  and  estimated  that 
their  house-to-house  agents  will  dis¬ 
tribute  a  billion  dollars  worth  of 
goods  this  year.  In  1928  this  method 
of  distribution  accounted  for  $1,376,- 
000,000.  Hie  low  year  was  19^  with 
about  $600,000,000. 

DAILY  HAS  OPEN  HOUSE 

More  than  7,500  people  poured 
through  the  Minneapolis  Star’s  plant 
Friday  evening,  June  5,  and  saw  the 
making  of  a  modem  newspaper.  An¬ 
nouncing  open  house  for  the  one  eve¬ 
ning,  the  Star  invited  the  public  to 
see  the  new  equipment  and  improve¬ 
ments  in  the  plant  All  employes 
were  on  hand  to  greet  readers  and 
explain  the  functions  of  each  de¬ 
partment.  Open  house  was  a  promo¬ 
tion  stimt  to  acquaint  people  with  the 
new  composing  room,  mailing  room, 
stereotyping,  and  wired  photo  equip¬ 
ment.  In  its  expansion  since  last  fall 
the  Star  has  added  80  employes  and 
500  carriers. 


MORRISEY  TO  WILKES-BARRE 

Fort  Worth  Maa  Joiniaf  TImm. 

Loodor  M  Circulation  Maaagsr 

James  J.  Morrisey,  for  the  past  two 
years  circulation  manager  of  the  Fort 
Worth  (Tex.)  Press,  1^  resigned  to 
join  the  Wilkea- 
Barre  (P,.) 
Times-Leodcr  « 
circulation  man¬ 
ager.  CoLSkntst 
G.  Smith  h 
publisher. 

Mr.  Moniaiy 
will  take  up  hh 
new  duties  on 
July  1.  His  suc- 
cessor  cm  dw 
Press  is  Roy  C. 
Bailey,  recently 

TaioiI  Moui»v  Birmingham 

JAMSI  J.  MOSBISEY  j  ^ 

Age-Herald. 

Prior  to  going  to  the  Fort  Worth 
Press  in  April,  1934,  Mr.  Morrisey  was 
circnilation  manager  of  the  Scrij^ 
Howard  Youngstoum  Telegram  for 
two  and  one-hidf  years.  He  went  to 
that  paper  in  1931  from  the  circula¬ 
tion  department  of  the  Cleveland 
Press,  a  Scripps-Howard  Newspap«. 
His  earlier  training  vms  obtained  on 
the  Copley  newspapers  in  Illinois.  He 
was  for  several  years  circulation  man¬ 
ager  of  the  Joliet  (Ill.)  Herald- 
News. 

He  succeeds  Charles  T.  Buck,  who 
resigned. 

MISS  GRANT  ENGAGED 

Engagement  of  Miss  Barbara  Grant, 
daughter  of  Harry  J.  Grant,  publisher 
of  the  Milwaukee  Journal,  to  Donald 
B.  Abert,  of  the  sales  staff  of  WTBU, 
Journal  radio  station,  was  announced 
in  Milwaukee  last  week.  The  wedding 
is  to  take  place  late  this  summer. 


BURGESS  CHROME  MATS 


To  make  features  and  ad¬ 
vertisements  cleaner  and 
easier  to  read,  request  that 
they  be  sent  in  to  you  on 
BURGESS  Chrome  Syn¬ 
dicate  Mats. 

RIIDACCC  CELLULOSE  COMPANY 

Frssport,  Illinois  '  amo 

CHROME  MATS 


A  LABORATORY  PRODUCT 


PmMc  CmM  RwrMMitetiTC.  RALPH  LKBBR, 
4M  PalsMi  BUr-  tettlm  WaaUastoa 

i  BURGESS  CHROME  MATS  i 


Made  in  U.  S.  A. 
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Philadelphia’s  Own  Coffee? 


A  century  back,  in  1831,  Joab  Scull 
came  to  Philadelphia,  crossed  the  Dela¬ 
ware  to  Camden,  and  opened  a  general 
store.  In  1858  he  turned  the  business 
over  to  his  son,  William  S. 

These  Sculls  were  scrupulously  honest, 
and  paid  cash  tor  everything  they 
bought.  They  started  in  the  coffee 
business  by  ferrying  a  few  bags  at  a 
time  across  the  river. 


were  purchased  in  the  cities  of  Roch¬ 
ester  and  Dayton. 

Scull  now  had  three  plants  equipped 
with  the  latest  machinery  for  cleaning, 
roasting,  grinding  and  packing.  And 
by  this  time  a  hundred  salesmen  were 
needed  to  cover  the  trade. 

Scull  believes  in  continuous  newspaper 
advertising  the  year  round.  Another 
medium,  tried  in  1929,  proved  unpro¬ 
ductive. 

The  appropriation  averages  some 
$50,000  annually.  The  1936  plan  calls 
for  quarterly  schedules  of  2,400  lines 
or  3,600  lines  each. 
Copy  measures  200  lines 
and  600  lines,  and  is 
running  in  85  newspa¬ 
pers  in  62  cities,  radiat¬ 
ing  out  of  Philadelphia, 
Dayton  and  Rochester. 

NATIONAL  ADVER¬ 
TISERS . This  is  just 

another  story  of  a  pio¬ 
neer  who  builded  bigger 
and  better  than  he  knew, 
because  his  grandson  and  great-grand¬ 
sons  found  a  tool  with  which  they  could 
expand  many  times  as  fast  as  was  pos¬ 
sible  in  an  earlier  generation — NEWS¬ 
PAPER  ADVERTISING.  Nor  is  the  news¬ 
paper  proving  less  productive  for  Boscul, 
in  1936,  than  in  the  twenties. 

Advertisers  who  continue  regularly 
each  year  to  use  more  space  in 
newspapers  than  the  year  before,  with¬ 
out  costly  interruption  to  experiment, 
find  that  they  can  always  count  on 
steady  expansion  of  sales. 

Use  the  primary  advertising  medium 
and  be  sure  of  results. 


you  are  invited  to  consult  these 


NATIONAL  REPRESENTATIVES  OF 
SALES  PRODUCING  NEWSPAPERS 


on  marketing  and  stdes  problems 


Thu  Branham  Company 
Bryant,  Griifith  &  Brunson,  Inc. 

Th«  John  Budd  Company 
J.  J.  Devine  &  Associates  Inc. 

Chas.  H.  Eddy  Co.,  Inc. 

Eelly-Smith  Co.,  Inc. 

George  A.  McDevitt  Co. 

J.  P.  McSzmey  &  Son 
OT^ora  &  Ormsbee,  Inc. 

Prudden,  £ng  &  Prudden,  Inc. 
Beynolds-Fitzgerold,  Inc. 

SmalL  Spencer  &  Brewer,  Inc. 

Texas  Doily  Press  League,  Inc. 
West-Holliday-Mogensen  Co.,  Inc. 
\^^anis,  Lawrence  &  Cresmer  Co. 


In  1883,  William  C.  Scull,  a  grandson 
of  the  founder,  entered  the  business 
and  was  admitted  to  the  firm  in  1889. 
He  became  President  in  1916,  and  in 
1917  Lot  Boardman  be¬ 
came  Salesmanager. 

Then  things  began  to 
hum.  Early  in  the  twen¬ 
ties  advertising  started 
in  the  newspapers  and 
"a  small  army  of  sales¬ 
men”  covered  the  Phila¬ 
delphia  territory.  In  a 
short  time  the  business 
of  Wm.  S.  Scull  Com¬ 
pany,  now  "Coffee 
Roasters  and  Packers,"  had  "multiplied 
by  seven."  Soon  steamships  from  South 
America  were  docking  at  the  Camden 
municipal  pier  back  of  the  plant  and 
unloading  coffee  beans  into  a  fleet  of 
Wm.  S.  Scull  Company  trucks. 

The  newspaper  advertising  continued 
and  was  extended.  The  demand  for 
Boston  Scull  Coffee,  now  called 
BOSCUL,  and  the  first  coffee  east  of 
the  Mississippi  to  be  packed  in  vacuum, 
spread  from  South  Jersey,  Pennsylvania 
and  Delaware  to  Virginia,  North  Caro¬ 
lina  and  West  Virginia;  then  across  Ohio 
and  into  Indiana,  and  up  into  New  York 
State.  In  1927  and  1929  roasting  plants 


BOSCUL  COFFEE 


Shipment  of  Boscul  Coffee  landing 
from  Brazilian  Ports,  met  by  part 
of  the  fleet  of  Scull  trucks. 


THE  FLAVOR 


• . .  Boscut's  deep-rich 
satisfying  flavor  you  want 
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E  D  I 

THE  PRESS  IN  ITS  GLORY 

PESSIMISTS  who  fear — or  hope — that  news¬ 
papers  are  losing  their  grip  on  the  American 
public  ou^t  to  spend  a  week  at  a  national 
political  convention.  At  the  risk  of  being  diought 
rude,  they  mi^t  peer  at  the  bronze  buttons  and 
the  ribbcms  of  many  colors  to  be  seen  in  hotel 
corridors,  along  the  streets,  and  in  the  convention 
hall  itself.  Press  badges  it  will  be  evident,  are 
practically  as  numerous  as  those  attached  to  dele¬ 
gates,  alternates,  ushers,  local  and  national  func¬ 
tionaries. 

Exploration  of  the  convention  hall  itself  would 
reveal  that  greater  preparations  are  necessary 
for  the  information  of  the  absent  public  than  for 
the  actual  business  of  nominating  a  President  and 
Vice-President  and  the  drafting  of  a  platform. 
Nearly  800  seats  were  reserved  for  writers,  mostly 
daily  newspapermen,  surrounding  the  rostrum  at 
the  Cleveland  convention.  Directly  below  the  hall, 
a  space  equivalent  to  two  city  blocks  was  set  aside 
for  working  rooms  for  press  association  men  and 
representatives  of  the  metropolitan  press  of  the 
globe.  Scores  of  telephones  were  available. 

Flanking  the  hall  on  both  sides  were  balconies 
with  batteries  of  still  and  newsreel  cameras,  many 
recording  scenes  that  were  flashed  by  wire  within 
the  hour  and  printed  in  distant  cities  before 
sundown. 

Suspended  by  chains  from  the  ceiling  were 
clusters  of  gigantic  amplifiers  reproducing  in 
tones  that  would  have  shamed  Stentor  the  merest 
whiq>er  from  the  platform  and  the  audience.  And 
side  by  side  with  state  delegation  standards  were 
miniature  microphones  for  instant  action.  A  gen¬ 
tleman  from  Kansas  or  New  York  or  Hawaii  could 
no  longer  resist  the  urge  to  speak. 

Hundreds  of  thousands  of  dollars  were  spent 
by  newspapers  and  press  services,  telegraph, 
telephone,  and  radio  companies  in  Cleveland.  It 
will  be  duplicated  and  maybe  surpassed  at  Phila¬ 
delphia.  Nothing  has  been  spared  to  give  the 
people  of  America,  Europe,  Australia,  Japan, 
Soviet  Russia  (any  civilized  country  you  name 
was  represented  in  the  press  stand)  speed  and 
volume  in  the  printed  word 
Hie  pessimist  may  again  be  moved  to  wonder 
why,  in  view  of  the  instantaneous  transmission  of 
the  convention  scene  by  three  American  broad¬ 
casting  systems,  newspapers  make  such  efforts  on 
a  follow-up  performance.  If  the  answer  is  not 
immediately  self-evident,  it  is  not  hard  to  find. 

Hie  broadcasters  did  a  magnificent  job.  But  it 
is  self-limiting  and  not  completely  satisfying  to 
f’e  intelligent  citizen  who  wants  to  know  why 
events  moved  as  they  did.  Hie  broadcaster  tells 
history,  but  if  the  crowd’s  roar  drowns  an  im¬ 
portant  detail,  it  is  a  long  shot  that  the  announcer 
never  gets  around  to  repeating  the  lost  section. 

If  the  listener  leaves  his  receiver,  the  news  he 
loses  is  irretrievably  lost.  Hiese  things  are  in¬ 
herent  and  are  not  cited  in  criticism  of  a  valuable 
sMvice. 

Hie  newspaper,  fast  as  its  1936  service  is  in  all 
rejects,  can  analyze  events  and  give  its  readers 
the  printed  word  for  leisurely  and  convenient 
study.  That  is  also  inherent.  Hie  newspaper, 
moreover,  relates  the  national  event  to  the  local 
circumstance.  Hie  newspaper  records,  perma¬ 
nently,  the  performance  of  the  delegate  in  ac¬ 
cordance  with,  or  against,  the  wi^es  of  his 
constituency.  It  relates  the  official  and  personal 
adventures  and  arguments  of  people  important  to 
its  dimtele. 

In  all  of  these  functions  it  carries  out  the  duties 
laid  upon  it  by  the  first  amendment  to  the  Consti¬ 
tution.  Hie  press  cannot  abdicate  spot  news  to 
any  agency,  but  rather  must  amplify  its  service. 
Its  interpretation  of  the  rather  imdramatic  events 
leading  up  to  the  climax  at  Cleveland,  and  of  the 
aimilar  sequence  to  be  anticipated  at  Philadeli^iia 
next  weds,  is  not  only  in  accord  with  the  best 
newqiaper  tradition,  but  wifii  the  reqxxisibility 
laid  on  newspapers  by  the  economic  and  social 
developments  of  the  pMt  decade. 


G.O.P.  phrase-makers  did  not  mint  one 
S  at  Cleveland  that  sounds  immortal. 


Suffer  little  children  to  come  unto  me  and 
forbid  them  not  for  such  i«  the  Kingdom  of 
God.— St.  Luke,  XVIH;  16. 


Old  -  timers  at  Cleveland  recalled  that 
probably  not  more  than  300  men  reported 
the  conventions  o/  1912.  Five  times  that 
number  were  on  duty  ot  the  G.  O.  P.  meeting. 
Another  triumph  for  “labor-saving”  elec¬ 
tricity. 


THE  NEWSPRINT  PUZZLE 


I  A  L 


WHY  ADVERTISING  ALLOWANCES? 

A  WRITER  for  Dry  Goods  Economist  is  look¬ 
ing  for  the  answer  to  that  question.  So 
far,  his  quest  has  taken  him  to  a  depart¬ 
ment  store  buyer,  the  merchandise  manager  and 
advertising  manager  of  the  same  store,  the  manu¬ 
facturer  who  sold  the  goods,  and  the  manufactur¬ 
er’s  advertising  agent.  £)ach  passed  the  buck.  Each 
expressed  emphatic  disgust  with  the  system  which 
sells  “advertising  allowances’’  as  a  part  of  the 
merchandise  cost,  with  merchandise  that  fre¬ 
quently  is  not  advertisable  and  undermines  the 
reputation  of  the  store  that  displays  it. 

We  have  not  shared  the  fears  of  some  newspaper 
executives  that  legislative  prohibition  of  this  vi¬ 
cious  abuse  would  curtail  advertising  volume.  No 
informed  person  believes  that  the  tremendous 
amounts  revealed  last  year  as  allowed  by  manu¬ 
facturers  to  large  chain  retailers  were  spent  for 
advertising,  or  that  they  even  stimulated  retail  ex¬ 
penditures  for  advertising.  Whatever  the  inten¬ 
tion  of  the  manufacturer,  there  is  not  the  slightest 
doubt  that  these  allowances  were  regarded  by 
their  recipients  as  trade  discounts,  enabling  them 
to  compete  advantageously  with  the  man  whose 
volume  or  shrewdness  did  not  commend  the 
privilege. 

Newspaper  advertising  flourished  for  years  be¬ 
fore  one  big  buyer  after  another  forced  this  new 
load  on  the  back  of  the  competitive  system.  A 
small  part  of  its  loss  in  1930  and  1931  can  be  traced 
directly  to  the  beginnings  of  this  abuse  in  the  auto¬ 
motive  and  radio  fields  in  the  late  Nineteen  Twen¬ 
ties.  That  was  the  first  volume  to  be  lost  when  the 
economic  pinch  came.  In  late  years,  however, 
there  has  not  been  even  the  pretense  of  using  a 
large  part  of  these  allowances  for  space  purchase, 
and  the  net  result  has  been  to  give  many  a  manu¬ 
facturer  the  mistaken  view  that  his  advertising 
costs  were  disproportionate. 

While  the  pending  legislation  in  Congress  may 
not  be  the  answer,  we  see  no  reason  why  bona 
fide  advertising  men  should  oppose  the  principle 
of  regulation. 


with  voices  inevitably  influential  at  proviacjg 
and  dominion  capitals.  Their  presence  delays  tk 
correction  of  relations  between  buyer  and  stile 
but  they  can  be  expected  to  remain  in  cootij 
until  the  industry’s  problems  are  no  longer  ^ 
marily  financial. 

Fears  that  revival  of  newsprint  manufaetaJ 
in  the  United  States  will  severely  affect  fe 
Canadian  industry’s  future  seem  to  us  prei^ 
ture.  Canada  now  supplies  nearly  two-think^ 
the  newsprint  consumed  by  United  States  nei^ 
papers,  and  no  project  now  in  hand  or  in  si^ 
will  reduce  that  proportion  appreciably.  Many  d 
the  mills  now  operating  on  newsprint  in  tia 
coimtry  would  probably  be  diverted  profitahh 
to  other  grades  or  to  power  sites,  and  many 
be  as  reviving  business  creates  new  demand  fe 
paper  products. 

We  see  no  rush  by  United  States  capital  inti 
domestic  newsprint  production.  Hie  mill  gpoQ, 
sored  three  years  ago  by  the  Southern  Newip^ 
Publishers  Association  has  been  subjected  to  nut 
rigid  examination  by  financial  interests,  and 
might  have  been  underwritten  long  ago  if  iti 
publisher  sponsors  had  been  willing  to  pay  the 
money  market  in  the  same  terms  that  Iwouglit 
grief  to  Canadian  investments.  If  and  idus 
American  newsprint  mills  are  built  during  th* 
next  few  years,  it  should  be  a  basic  condition 
that  they  serve  a  definite  need  and  that  thdr 
capitalization  should  not  be  inflated  above  con¬ 
struction  and  operating  needs  to  supply  unearned 
bonuses  to  the  promoters.  If  that  is  so,  Pa»««d| 
has  little  to  fear  from  destructive  competitian 
and  our  new  mill  owners  can  be  grateful  f« 
the  lesson  in  how  not  to  build  a  basic  industry. 


There  was  no  reason  to  complain  of  pho¬ 
tographers  conduct  at  Cleveland.  No  newt- 
paper  job  there  was  more  difficult,  and  nose 
handled  with  more  expertness  and  digntty. 
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ANOTHER  CONVENTION 

WITH  130,000,000  pairs  of  eyes  and  eait 
bent  toward  the  Republican  convocation 
at  Cleveland,  it  mi^t  appear  that  no 
other  convention  in  the  country  was  worthy  of 
newspaper  notice.  Hiere  was  one,  however,  that  . 
deserves  the  closest  study  by  circulation  and  ad-  [rict 
ministrative  executives  of  newspapers.  It  was  tht  f  (]h 
aimual  meeting  of  carriers  and  their  families  put  Jioui 
on  this  week  by  the  Des  Moines  Register  and 


Ral] 

Tex. 


Tribune,  with  parade,  speeches,  and  refreshments 
of  a  milder  variety  than  prevailed  in  Cleveland. 

Hiis  convention  is  one  phase  of  the  most  in¬ 
tensive  circulation  work  done  by  any  newspaper 


kuri 

lune 


in  the  United  States.  Des  Moines  is  centrally  lo- 
cated  in  its  state,  surrounded  by  many  smaller 


CANADIAN  newspapers  have  recently 
printed  several  criticisms  of  the  apathy  of 
Ontario  and  Quebec  newsprint  manufac¬ 
turers  toward  the  apparent  revival  of  the  com¬ 
petitive  industry  on  this  side  of  the  border. 

Impending  construction  of  a  Southern  mill  which 
will  be  entirely  independent  of  Canadian  raw 
material,  and  file  encouragement  voiced  by  the 
A.NPA.  convention  for  restoration  of  the  indus¬ 
try  in  the  United  States  are  particularly  cited  as 
warnings. 

It  is  a  new,  if  not  strange,  situation  to  find  a 
news^per  finding  fault  with  the  bad  business 
methods  of  the  paper  manufacturers.  It  is  a 
new  note  also,  to  find  American  newspapers  alert 
again  to  the  importance  of  developing  domestic 
sources  of  the  basic  raw  materied. 

’Hie  Canadian  industry  is  still  suffering  from 
the  financial  indigestion  that  afflicted  it  six  years 
ago  when  it  became  evident  that  the  ctmsumer 
and  not  the  producer  determined  the  amount  of 
the  product  that  could  be  sold.  Direction  of  the 
industry  is  still  largely  in  the  hands  of  financiers. 


cities  which  support  thriving  daily  newspe^en. 
It  is  an  important  commercial  and  distributicB 
center  as  well  as  the  state  capital.  Its  picture  ii 
not  exactly  duplicated  elsewhere,  but  in  no  other 
locality  resembling  Des  Moines  in  any  respect 
has  the  circulation  performance  of  its  newspapen 
been  matched.  No  secret  attaches  to  it;  the 
Register  and  Tribune  people  seem  delighted  to 
expose  all  of  their  methods  to  public  view.  A 
closely  supervised  carrier  organization,  infexmed 
at  all  times  and  in  all  details  of  the  newspapen' 
editorial  program,  is  one  of  the  key  factors.  Aa* 
other  is  fast  and  punctual  delivery  of  newspapen 
to  the  earner  points,  no  matter  how  many  houn 
they  may  be  distant  from  the  publicafion  chf- 
Gardner  Cowles,  Jr.,  executive  editor,  reoendtr 
told  the  American  Society  of  Newspaper  Editon 
Aat  he  regarded  going  to  press  on  time  man 
important  than  holding  an  edition  for  the  lad 
detail  of  an  important  story. 

Behind  it  all,  of  course,  lies  an  editorial  per¬ 
formance  this  is  neither  skimped  nor  overdoen. 
Many  conflicting  shades  of  opinions  are  repre¬ 
sented  on  the  feature  and  editorial  pages.  Neoi 
coverage  throu^out  fiie  territory  is  aggreMiee. 
So  is  promotion,  as  is  attested  by  the  award  d 
the  Eorroa  &  Pokjsbxb  Cup  for  the  best  all-arosti 
promotion  during  1935,  presentation  of  vfiiidi  »*• 
one  of  the  features  of  the  1936  convention  cl 
carriers,  designed  to  impress  these  membais  d 
the  force  with  the  national  importence  (d  d* 
newspapers  they  represent  in  their  own  sjdur* 
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I  PURELY  PERSONAL 

L— - - - 

lOHN  COWLES,  associate  publisher, 
J  D«t  Moinet  Register  and  Trtbune, 


FAY  SEATON  AND  HIS  TWO  SONS 
PUBLISH  MANHATTAN,  KAN.,  DAILIES 

IN  Kansas,  father-and-son  combina-  The  Seatons  always  have  operated 
tions  in  Ae  newspaper  business  are  a  militant  newspaper,  alert  to  viola- 


WiBlam  S.  Howland,  general  news  almost  legion.  Few,  however,  have  tions  of  public  trusts.  One  example 
3Sor  Nashville  Banner,  renewed  worked  together 

^  ’frkndidup  in  Des  Moines  re- 
Sy  after  a  19  year  period.  Both 
^  attanded  Philips  Exeter  Academy 
h  1917  where  they  worked  on  the 
paper,  Exonian,  with  the  for- 
editor,  and  the  latter  a  re- 
Howland  and  three  other 
S^ner  representatives  were  in  Des 
to  observe  the  operation  of  the 
Dd  Mrines  papers. 

Q^rence  A.  McGrew,  editor.  Son 
jjtfM  (Cal.)  Union,  underwent  a  ma- 
taroperation  at  the  Mercy  Hospital 
-  Mav  12  Following  several  weeks  Fay  Siaton  beaton  ae-  Seatom  Richaad  Seaton 

•  •  _  _ ,  cided  to  enter  the 


worked  together 
with  greater 
success  than  has 
the  triple  alliance 
of  Fay  Seaton, 
publisher  of  the 
Manhattan  Mer¬ 
cury  (evening) 
and  Chronicle 
(morning),  and 
his  two  sons, 
Fred  and  Rich¬ 
ard  Seaton. 

When  the  elder 
Mr.  Seaton  de¬ 
cided  to  enter  the 


Richard  Seaton 


\y{m  ciaea  to  enter  me 

it  home  Araneta.  editor  Manila  jotumalism  21  years  ago,  he  of  their  efforts  in  behalf  of  the  Mm- 

Mnil  was  a  recent  selected  Manhattan  as  his  battle-  hattan  community  was  the  campaign 
!Li  to^M^aukee,’  where  he  at-  grou^  and  bought  out  the  Mercury  wag^  against  I»litical  corruption  in 

tv.,*  and  Chronicle.  local  omces  in  lluz. 

ta^ed  and  was  ^aduatcd  _  ^  equipped  for  his  ven-  After  an  extensive  editorial  cam- 


Ihrquette  University  College 
jiurnnli.<an  several  years  ago. 


local  offices  in  1932. 

After  an  extensive  editorial  cam- 


ture,  having  worked  previously  on  the  paign,  the  Mercury  and  Chronicle  won 
Saliva  (Kan.)  Daily  Journal.  For  a  their  point  and  the  situation  was 


Douglas  S.  Freeman,  editor.  Rich-  jgng  period,  he  also  served  as  editor  cleared.  But  along  with  the  victory, 

aoEd  (Va.)  Newt-Lead^,  wiU  ^  Occidental  Home  Monthly,  a  the  newspapers  fell  heir  to  a  $30,000 

jBong  10  American  leaders  m  me  fraternal  organ  published  at  Salina.  libel  suit  brou^t  by  one  of  the 

Uds  of  literature,  engineering,  mem-  Seaton  saw  to  it  that  his  sons  officials  upon  whom  the  editorial  barbs 

(joe,  journalism,  etc.,  who  wiU  receive  profession,  had  fallen.  The  newspapers  won  this 

tnnorary  degrees  at  the  8wd  annual  prom  the  time  his  sons  were  in  grade  suit,  and  another  brought  by  the 

{Kunencement  of  the  University  of  s^j^ool  they  spent  many  spare  hours  same  official  against  the  state  supreme 

ruronsin,  June  22.  Mr.  Freeman  will  Mercury  and  Chronicle  office  court. 

Rceive  the  Doctor  of  Letters  degree,  learning,  in  their  own  words,  **the  In  their  spare  time,  father  and 
R.  H.  Wessel,  editor,  Frederick  tricks  of  the  trade.”  sons  devote  long  hours  to  Republican 

iQ^la )  Press,  entered  the  Veterans’  TTie  result  of  this  training  is  ap-  politics  in  Kansas.  Right  now  they’re 


Rceive  the  Doctor  of  Letters  degree,  learning,  in  their  own  words,  **the  In  their  spare  time,  father  and 
R.  H.  Wessel,  editor,  Frederick  tricks  of  the  trade.”  sons  devote  long  hours  to  Republican 

iQ^la )  Press,  entered  the  Veterans’  TTie  result  of  this  training  is  ap-  politics  in  Kansas.  Right  now  they’re 
loqiital  at  Muskogee,  Okla.,  recently  parent  in  the  success  with  which  die  boosting  the  candidacy  of  Governor 
far  treatment.  He  expects  to  spend  team  fimctions  now.  As  the  senior  Landon.  Fred  is  state  chairman  of 
wo  or  three  weeks  there.  He  will  member  of  the  partnership,  Mr.  Seaton  the  Young  Republicans  of  Kan^. 
nntinue  to  write  his  column,  “The  serves  as  publisher.  Fred  is  the  asso-  Both  sons  and  the  father  are  active 
Ibserver,”  while  in  the  hospital.  date  publisher  and  Richard  is  the  in  civic  and  fraternal  work  in  their 

Emmet  Richards,  editor  and  pub-  business  manager.  community.  ,, 

isher,  Alpena  (Mich.)  News  was  Further  preparing  for  their  future  From  the  standpomt  of  all  three,  the 


diudged  Alpena’s  most  outstanding  careers,  the  sons  both  attended  the  association  is  a  big  success, 

itizen.  and  on  Jime  1  at  a  public  Kansas  State  College  at  Manhattan,  “Take  the  old  man  s  experience  and 

lanquet  was  presented  the  Book  of  taking  courses  in  industrial  journalism,  mix  it  with  the  enthusiasni  of  the 

loiden  Deeds  awarded  annually  by  Each  became  a  member  of  the  Beta  kids  and  you’ve  got  a  good  news- 

k  Alnena  Exchange  Club.  Theta  Pi  fraternity.  paper  combination,  says  the  father. 


k  Alpena  Exchange  Club. 

Ralph  Buell,  editor,  Brownsville 


paper  combination,”  says  the  father. 
Lloyd  Belville,  advertising  manager. 


^  dinner  given  June  Lloyd  Belville,  advertismg  manager, 
Tex.)  HCTald,  IS  a  candidate  for  dis-  ^  employes  in  recognition  of  the  Winona  (Minn.)  Republican-Herald, 
nc  c  er  o  ameron  c  y.  daily  winning  two  awards  in  the  re-  joined  the  1936  Hole-In-One-Club  of 

Charles  G.  Ross,  chief  of  the  St.  ^ent  N.  W.  Ayer  &  Son  contests  for  the  Westfield  golf  course  there,  when 


!  Charles  G.  Ross,  chief  of  the  St.  cent  Jl.  Vf.  J^yer  &  Son 
t  /Miii  Post-Dispatch  editorial  page,  typographical  excellence. 

i  seived  the  honorary  degree  of  Doc-  _ _ _ 

I  or  of  Laws  at  the  University  of  Mis-  in  THE  BUSINESS  OFFICE 
[_  yuri  commencement  service  held  *  j  ^  DAVIS  genei 
ort  in-  '“"^3  at  Colunibia.  He  was  fo^erly  Xwleton  (Wis.)  P 


ISW 


he  dropped  an  “ace”  on  a  117-yard 
hole,  using  a  number  five  iron,  while 
playing  in  a  foursome.  Mr.  Belville 


OUT!  commencement  service  held  ^  y  l.  DAVIS,  general  manager  accomplished  the  same  feat  in  July, 
une  3  at  Colunibia.  He  was  fo^erly  ri»  Appleton  (Wis.)  Post-Crescent,  1929,  when  he  scored  an  “ace”  on  a 
member  of  the  University  of  Mis-  addressed  700  delegates  at  the  first  135-yard  hole,  on  the  same  course. 

^  ^ool  of  joumauOT  faculty.  In  annual  convention  of  the  Wisconsin  Scott  K.  Cassill,  who  recently  re- 
he  received  the  P^tzer  pme  Publicity  Association  in  Ap-  signed  as  city  circulation  manager  of 


»  newspaper  correspondence  and  m  4 

w,  received  a  medal  by  the  Um-  tt-  j 

“  ’aaty  of  Missouri  for  distinguished  John 

*  mice  in  journalism.  rector,  Toledi 

In  r,  -r  -j,  f  from  a  vacatK 

’  Henry  C.  Lapidus,  editor  of  the 

'  Tilduiood  (N.  J.)  Leader,  was  last 
’  wk  appointed  by  North  Wildwood  iMRW 

*  Council  as  Police  Justice.  Lapidus  is 

n  ^opposed  for  election  in  November  JtJi 

A  br  Justice  of  the  Peace  at  North 
i  lild-ADod  on  the  Republican  ticket. 

I  Tom  Wallace,  editor,  Louisville 

Ky.)  Times,  addressed  the  annual 
B  hiited  States  Junior  Chamber  of  The  eye 
B  ^in.erce  meeting  at  Memphis,  Term. 

-  ^  5  on  governmental  regulation  of 
winess. 

n  L.  Bras,  publisher,  Centralia 

If  W^.)  Daily  Chronicle,  was  elected 
Qtizen  maximus”  to  serve  on  a  na- 
kmal  advisory  board,  at  the  recent 
f.  Jidiington  state  convention  of  the  A  large 
lownsend  Old  Age  Pension  organiza-  hinoranl 

*  ^  in  Olympia,  Wash.  DlOgrapl 

n,  Mark  Sullivan,  historian  and  poli- 
^  ^  commentator  for  the  New  York 
krald  Tribune,  made  the  principal 
Mdwsg  on  June  6  at  the  13Sth  com- 
^ement  exercises  of  Washington 

*  ^  Jefferson  College,  Washington,  El 

*  ^  at  adiich  he  was  tte  recipient  of 

■  ®  noncrary  degree  of  Doctor  of  Laws.  V.  V.  MeNitt 
fr  ^rdiner  Kline,  president,  Amster-  Chsirm.n 

*  (N.  Y.)  Evening  Recorder,  was 


John  Hinde,  assistant  circulation  di 


the  Seattle  (Wash.)  Post-Intelligencer 
to  enter  the  life  insurance  held,  has 


rector,  Toledo  Blade,  has  returned  been  named  Seattle  branch  manager 


from  a  vacation  in  Bermuda. 


(Continued  on  next  page) 


THIS  MAN  LANDON 

by  Col.  Frederick  Palmer 

The  eyes  of  America  are  focused  on  the  famous  Kansan. 


For  immediate  release — For  newspaper  publication  only. 

A  large  list  of  newspapers  has  already  ordered  this  great 
biography. 

Wire,  collect,  for  price  and  copy. 

The  Me  Naught  Syndicate,  Ine. 


TIMES  BUILDING 
NEW  YORK 


Key¬ 

noters 

of  fact 

T'^HE  bitterest  presidential 
campaign  this  nation  has 
seen  in  our  memory  is  formally 
begun. 

The  man  in  the  street  and  the 
man  in  business  are  vitally  in¬ 
terested.  Their  personal  for¬ 
tunes  are  bound  up  in  the 
outcome.  They  demand  to 
know  what’s  what. 

More  and  more  of  them  every 
day  are  reading  “THE 
WASHINGTON  MERRY-GO- 
ROUND,”  by  Drew  Pearson 
and  Robert  S.  Allen,  for  the 
background  of  the  news. 

Because  readers  find  in 
this  daily  column  upon 
national  affairs  the  salient, 

'  simply-put,  untwisted  facts 
about  them— —the  who’s  who 
back  of  the  ballyhoo — the  in¬ 
terests  underlying  issues— pre¬ 
views  of  news  in  the  making- 
diagnoses  of  developments. 

The  authors  of  “THE 
WASHINGTON  MERRY-GO- 
ROUND”  are  recognized  as 
keynoters  of  fact  by  a  con¬ 
vention  of  10,000,000  atten¬ 
tive  and  faithful  readers  of 
some  300  newspapers. 

Gain  your  share  of  those 
10,000,000  for  your 
newspaper.  Publish  “THE 
WASHINGTON  MERRY-GO- 
ROUND.” 

The  next  five  months  of  the 
campaign  and  election  are 
vitally  important  politicaUy. 
They  are  months  when  you 
get  plus  value  in  “THE 
WASHINGTON  MERRY-GO- 
I  ROUND.”  Start  now  and  get 
I  I  full  value.  Write  today  for 
I  samples  and  terms. 


United 


CHARLES  V.  McADAM 
President 


MONTB 
BOVSJAILT 
Ctmml  Ummam 
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f 


Harry  Rensel,  of  the  advertising 

PERSONAL  staff.  Harrisburg  (Pa.)  Telegraph  FOLKS  WORTH  KNOWING 

tn  newspapers,  who  was  seriously  ill  for  I  ,  ,  ,  ,  ,..i—  i.  — 

(Continued  from  page  25)  returned  to  his  desk.  AJOR”  HORACE  A.  HAW- 

John  B.  Shearer,  of  the  advertising  KINS,  librarian  of  the  Rich- 

of  the  Manufacturers  Life  Insurance  staff,  Harrisburg  (Pa.)  Telegraph  mond  (Va.)  Times-Dispatch,  com- 
Co.  newspapers,  has  been  appointed  scout  olet^  his  hfty- 


FOLKS  WORTH  KNOWING 


iilVyf  AJOR”  HORACE  A.  HAW- 
1*1  KINS,  librarian  of  the  Rich- 


R.  C.  Homer,  of  the  Ardmore  executive  for  *e  West  Shore  district 
(Okla.)  Daily  Ardmorcite  advertising  Pennsylvania. 

staff,  underwent  an  operation  for  Henry  Healey,  advertising  mana- 
appendicitis  on  May  20.  ger,  Holyoke  (Mass.)  Transcript- 

Earle  E.  Sims,  editor,  Fairfax  (Mo.)  Telegram,  has  been  elected  vice-pres- 


Forum,  has  been  named  assistant  to  ident  of  the  Howard  Wisehaupt  Sales- 
the  general  manager  of  the  Wapako-  manship  Club  of  Holyoke, 
neta  (O.)  Daily  News.  C.  L.  Tatum,  advertising  manager, 

Mexia  (Tex.)  Daily  News  and  pub- 
lisher  of  the  Mexia  Weekly  Herald, 

EDITOR  &  PUBLISHER  WUI  become  president  of  the  Mexia 
Indvdi^  Lions’  Club  on  July  1.  Mr.  Tatum’s 

Fourth  estate  selection  came  by  imanimous  vote  of 

NEWSPAPERDOM  Journalist  the  club  recenUy.  A-  Hawsins  (VaO  Newt 

W.  Baindollar  has  been  ap-  Lynchburg  Virginian 

pomted  national  advertismg  manager,  a«iuired  a  i 


James  Wrirtt  ffrown.  Prmid.it  mid  Editor.  - ‘  p  ’ 

Charioe  B.  Groomoi.  Treasurer  Pittsfield  (Mass.)  Berkshire  Evening 

J.  w.  Brow^  Jr.,  ^wetaiy  Eagle.  He  was  formerly  with  the 

^''oweniOffiMr*^'  Brooklyn  Eagle  and  more  recently 

Seventeenth  Floor  Old  Tunes  Buildin«  with  the  Bureau  of  Advertising, 

42Dd  Street  uid  BroRdwRy,  New  York  City,  N.  Y.  ANPA 
7*  HtpHowt' 

BRyant  0^2,  3068,  30M,  3055  and  3056 _  THF  PDITORIAI  ROOMS 

The  OMsit  PuUishen'  and  Advertan'  Journal  *  UKIAL  KUUM9 

_ in  America _  ¥  OHN  E.  KING,  managing  editor, 

_ *****  SttsrS^  Sian  18S4 _  J  DaUas  (Tex.)  Morning  News,  made 

.Arthur  T.  R^>  **“*••“  Kiihr;  Wmrsu  L.  Baa^,  principal  address  to  the  gradu- 
Mntasuis  SiOtr;  Biee  Cleaow,  AtUaf  Ntwt  Edilsr;  . 

Robert  8.  Mann,  Assseiate  Edtisr;  Robert  U.  Brown,  ating  class  of  the  Grand  Prauie  (TeX.) 

John  J.  Clou^. _  High  School  June  2. 

Charlsa  B.  Qmaasse,  Giasrsi  Jfaaafc^  Jamas  Wrifht  nr-ii*  n  tt  ^ 

Brawn.  Jr.,  Bmiiuss  Maaarr;  Charles  f.  Stuart.  Adser*  William  B.  Holt,  managmg  editor, 
timiti  JJaaoesr;  George  H.  Strate.  c^stisa  ilmtser;  Marshall  (Mich.)  Evening  Chronicle 
Elisabeth  McMahon.  CasXsr;  R  L.  Para.  Jatranoa. 


pleted  his  hfty- 
ei^th  year  as  a 
Virginia  news> 
i  paperman,  oldest 
in  point  of  ser¬ 
vice  in  the  state. 

^  He  started  in 
his  profession 
somewhere  be¬ 
low  the  bottom 
v^en  he  became, 
on  May  28,  1878, 
a  printer’s  devil 
on  the  Danville 
IlonACK  A.  Hawsihs  (Va.)  News.  , 
In  1882  he; 
joined  the  Lynchburg  Virginion  as  a| 
typesetter  and  there  acquired  a  repu-| 


Pittsfield  (Mass.)  Berkshire  Euen.ng  ^  compositor 

Eagle  He  wm  fomerly  with  the  ne4-writlng  as  well.  Mi- 

Br^fclim  E^le  and  more  re^nUy  Richmond  in  1887,  he 

“  Advertismg.  ^  old 

_  Richmond  Whig,  then  went  to  the 

IN  THE  EDITORIAL  ROOMS  Dispatch  (now  the  TimM-DispatA) , 
I  OHN  E.  KING,  managing  editor,  where  he  remained  imtil  the  Rich- 
J  Delia*  (Tex.)  MomingN*^*, made  mond  New*  was  organized  in  1894  and 


Arthur  T.  Robb,  Rranttw  Kdiisr;  Watrsn  L.  Bassett,  ^  nrineinal  address  to  the  eradu-  Jomed  that  paper  as  a  reporter. 

sate;  Bios  Clsmow,  Arttaf  Sne  Editor,  me  principw  Mfliress  to  me  ^<tu-  remained  with  the  News  and 

Robsrt  &  Maim.  AssseMr  Editor;  Robert  U.  Brown,  ating  class  of  the  Grand  Praine  (Tex.)  ™  .  '  „  .  ,  . 

John  J.  Cloutfw. _  High  School  June  2.  ^  o-u  w 

Charlsa  B.  GtooMS,  Gmsrai  Mmsse;  Jamas  Wri«ht  „  1*  -s  -  JOmed  the  staff  of  the  Richmond 

Broi^  Jr.,  Bwiasss  Mtmaser;  Charles  T.  Stuart,  Adsrr*  William  B.  Holt,  managing  editor.  Evening  Journal,  which  later  became 

Ch,^,  E»e,a«a  Di,p.tc>  There  he  re- 
ViAheiN  D.  c.  CeraiNedMt;  0-nl  Ftm,  *  **'™^f*"  IntercoUegiete  mained  until  the  Evening  Dispatch 

Jamm  1.  Butler  and  Geom  U.  Mannin|.  Jr.,  1233  trade  meet  at  Kalamazoo  Memorial  yifg^  suspended  in  1923,  when  he  trans- 1 
yatisuui  Press  Clut  MotwyoiitM  _  Day.  ferred  to  the  Times-Dispatch,  where 

ftSSSTiu  aS*5  Kingsley,  managing  editor,  he  has  remained  since. 

mSSs.  Asa,  Trtsphoim.  Dmrboni  077^’  Kenosha  (Wis.)  Euentng  News,  has  For  35  years  “Major”  Hawkins,  as 

Pasifie Coast RsgrsaiBtativss: Kjtttarial: CMBubsUffat-  been  elected  president  of  the  Kenosha  he  is  known  to  every  newspaperman 
JS  5M7^*S>  ffrtSrt*’&jid.,  Lo^  harbor  commission  of  which  he  has  in  Virginia,  had  the  state  offices  as- 

Angslss,  ^slsehotos,  Hsaaprtsad  STSt.  Aimiitint:  been  a  member  since  its  organization  signment  and  for  more  than  30  years 

three  years  ago.  covered  the  state  senate. 

Brsadwas,  Tshp^oBa,  Prosiwot  3471;  Smttls,  1004  Kit  Haynes,  formerly  with  the  Mur-  He  is  the  son  of  a  Confederate 


Sink,  Talsphoas  GarMd  0740,  Loa  Angeloa,  1151  S. 
Broadway,  Tdrabane,  Prowoot  3471;  Seattle,  1004 

iSreead  Amaue,  Telephime  Seneca  4400.  _ 

Loadoa  OSee:  e/o  The  Caztou  Masaiine.  Graad  BuUd- 
ioc,  Trafalcar  W.  C.  2.  Allan  Dehlbas,  Maaacer. 
Pi^  France  01^:  76  rw  deg  Petito  Chamjm,  Sydsey  R. 


He  is  the  son  of 


Confederate 


Clarke,  Manastr.  Japan  CorTeqiaiident,  Hana  R. 
Johanaim,  e/o  The  Janm  Review,  Yokohama;  China 


Repreerautive,  J^  Shei^  the  Centre  New*  Agmcy,  delphia  Evening  Ledger,  and  Mrs. 

— 55 - ‘  iiiiiiiii  riiiuiii^iTT -  Greene  are  the  parents  of  a  7%-poimd 

liktifT"**^*^®***  Yev  Book  ^»*w*>***-^-«w*"**w>w»f  drouU-  sotiy  LcRoy^  Jr.,  bom  June  9. 

tioBt,  Rdvertkiiig  rates,  News  sod  Feature  Senrioee.  wv—  %=**iaw*^%*  wa^^irea^to  ww<s^a.m. 

Names  oi  Editors,  Pubiisbers,  aod  Departmental  Execu-  Max  Hettinger,  on  geMral  assign-  Known  for  many  years  as  “Pop” 

IT®*®  J*!  Hawkins,  he  was  commissioned  a  ma- 

WorW—laet  Saturday  in  Janua^^l^r^T”  num-  r^gn^  to  take  the  hoi^  gj  ^g  Mobile,  Ala.,  convention  of 

b«ela*ttwoSat>ml*.vein,Apri-A.N,P.^  Mertmnioal  run  for  the  Lancaster  (O.)  Eagle-  XU-  TTnitiwl  Confiwlprate  Veterans  and 


freesboro  (Tenn.)  News  Journal,  has  soldier,  bom  in  Oktibbeha  County, 
joined  the  Nashville  Banner  as  copy  Miss.,  Sept.  10,  1861.  pf  Ws 

reader  and  re-write  man.  parents  were  natives  of  Virginia  and 

LeRoy  V.  Greene,  reporter,  Phila-  brought  him  to  their  state  shortly 
delphia  Evening  Ledger,  and  Mrs.  betwren  the  ste^. 

Greene  are  the  parents  of  a  7%-pound  Here  m  H^ax  co^ty,  be  s^nt  his 
son,  LeRoy,  Jr.,  bom  June  9.  ®  **  ^9 jears 

.r  TT  1  •  of  age  entered  newspaper  work. 

M«  Hettoger,  on  go^r^  assign-  Known  for  many  years  as  “Pop” 


Co.d««»l-tS.tuidAyu.  M.y-Adv«ti«.,Coov»-  Gazette.  - 

tion  number  fourth  SrtunUy  inJune— Annuel  Syndicete  the  title  has  become  irrevocably  part| 

end  Feetuie  Number  thiid  Seturdey  in  September—  Ralph  Smith,  formerly  of  the  Ft.  of  his  name 

S^th  (Ark.)  bureau  of  the  Asso-  He  married  Miss  Mary  Taylor,  of 
Review  eeoood  Setindsy  eech  month — Annuel  oompile-  elated  Press,  has  jomed  the  Jefferson  Lynchburg,  Va.,  February  23,  1887, 

(Mo.)  Capital  News  copy  desk,  and  is  the  father  of  four  ^dren. 
Amount  Newipeper  Equipment,  etc.— leit  Seturdey  in  R.  E.  Slighton,  of  the  editorial  staff,  Tliey  are  Major  H.  T.  Hawkins,  who 
Nto£?Guide-the  epeee  buyer.’  key  to  1600  city  mni  {fffers^  City  (Mo.)  Daily  Capital  rerved  to  the  World  War;  Sallie 

town  merkete  in  Unitad  Stetee  wd  Cenede-oonteininz  News,  has  jomed  the  Wichita  (Kans.)  Bruce  Hawkins,  Mrs.  Mary  H.  Parnell 
h^.tendmdi*rimto^n^  .«lmerk^d^on  E^gie  telegraph  desk.  of  Richmond,  and  Mrs.  William  Ed- 

ell  newmmpm  merkete— mat  Seturdey  m  November.  "  or™  u-xto 

Sue  of  tjrpe  pese  8H 1 12  inofaee— 168  egete  lines  (i2Mi  C!has.  K.  Brown,  of  the  news  staff  wards  Smith,  of  Greensboro,  N.  L. 

ems)on{burooluinn.-totelof672sKeteliiM.tothep^  f  render  Panoru  «:taiinf/in  Vn  - 

Divley  edvertitong  retee:  trenMit,  78e  per  igete  Ime.  “  “'®  luCOOer  i'a^re,  Staunton,  Va.,  SPECIAL  EDITIONS 

or  eeriee  of  ineertion.  »«  follow.: _  has  the  umque  distinction  of  bemg  _ artAvlAL,  C.U1 1  ivfns 

linm  i  6  18  26  52  awarded  two  degrees  to  one  day.  On  1  AtirttOIT  FREE  PRE2SS,  May  21, 

Time.  Time.  Time,  j^^g  9^  be  was  given  his  AB  at  12  Page  “Queen  Mary”  Edition. 

iPege  672  8250  1225  3200  81W  8168  Randolph  Macon  College,  a  part  of  New  York  Herald  Tribune,  June  7, 


P^wr  Sum — ud  depth  of  Crtumn. — Kind  ud 
Amount  Newwnpv  Equipmmt,  etc.— Imt  Seturdey  in 
Oetober. 

Mniket  Guide— the  epeoe  buyer.'  km  to  1500  city  ud 
town  nmrkete  in  UnitM  SUte.  wd  Cwnds— cooUining 
h«de  stwdwdiMd  merdumdiang  end  marketing  data  on 
all  newqmpm  market,  lart  Saturday  in  November. 
Sue  of  type  page  8Mi  x  12  inofaee— 168  agate  line.  (12Mi 
ena)  on  four  column.— totd  of  672  agate  line,  to  the  pa^ 
Dieplay  alyertuiv  rates:  tranaent,  75e  per  wate  line, 
or  aeries  of  ineertico.  a.  follow.: _ 


IS 

Time* 

26 

Timm 

52 

Times 

8200 

8190 

8168 

110 

100 

95 

68 

60 

55 

40 

33 

30 

20 

17 

16 

Bruce  Hawkins,  Mrs.  Mary  H.  Parnell 
of  Richmond,  and  Mrs.  William  Ed- 


SPECIAL  EDITIONS 

Detroit  free  press.  May  21, 

12  Page  “Queen  Mary”  Edition. 
New  York  Herald  Tribune,  June  7, 


The  angle  ootnmn  farty4wo  line  rate  maker  card  at  a  oort 
of  816  pa  w^  earns  a.  low  a  rate  on  a  53  time  basis  as 
any  otha  sdiedule,  namely,  8168  pa  page;  895  half  page; 
tfa  qaartar  paCB> 

dasafied  rates:  75e  pa  avte  line  one  time;  60e.  pa  agate 
line  feur  times. 


department  of  education. 

Frank  J.  McCarthy,  Jr.,  of  the  re- 


portorial  staff  of  the  Richmond  News  tabloid  size. 


^'*"***°°*  ?*“**‘l'  P**  P**  Leader,  has  been  named  alumni  sec- 

wate  line  three  tunes  (count  ax  word,  to  the  Ime).  _ ’  ,  ^ 

Suhaeription  rates:  By  mail  payable  in  advance  United  retary  of  the  V irgmia  Muitary  In- 
atatm  and  Maud  Poeaeaoiia  84  pa  year;  Capada  84.50;  stitute,  Lexington,  it  was  announced 

Throe  aibsoriptiow  to  separata  addremes  for  John  C.  Hagan,  president 

ca.  ywr  each  or  one  subaviption  fa  three  years,  810;  of  the  V.  M.  I.  General  Alumni  Asso- 


ca.  ywr  each  or  one  subaviption  fa  thrw  years,  810; 
five  aibmriptiona  to  dMhreat  addrame.  fa  one  year  each 
er  one  ailaoription  for  five  yeaia  815;  tea  nibmptiona 
oM  year  eaek  or  CBS  for  ten  yean,  8^  Member  Aaa>- 
oiated  Bueinsn  Papera 

Chtoter  Memlar  of  the  Audit  Bureau  of  CSradaticns 
with  an  avgjige  certified  net  paid  “AJ.C."  as  foBows: 
j  Six  Kontb  j  Nrt  I  Total  Di^ 

&ided  Paid  tributioB 


wa  V  e  aWA.  A.  VJiX?**CACU  n  •<* 

ciation.  He  will  begin  his  new  duties  position, 


to  September. 


Putting 

OUR  FOOT 
DOWN 

(INCH  BY  INCH) 


ANDY  GUMP  LEADS  ^ 
IN  EARLY  RETURNS  J 
FOR  KING  COMIC  J 

— Minneapolis  Journal,  May  28.  1986 


SMOKEY  STOVER, 
WALT, 

HAROLD  TEEN 
NOW  LEADING 

—Minneapolis  Journal,  May  39,  IIM 

DICK  TRACY 
ELECTED 
KING  COMIC 

— Minneapolis  Journal,  June  2,  1286 


Born  to  comiedom’s  purple, 
our  comics  once  again  demon¬ 
strated  the  affection  in  which 
they  are  held  by  their  newto 
paper-reading  subject.. 

In  the  recent  King  Comic  - 
poll  conducted  by  the  Minnea'  ^ 

poll.  Journal,  each  day’s  ballot-  ; 

ing  found  one  of  our  charac-  ~ 
ters  on  top.  When  all  return.  — ■ 
were  in,  however,  Dick  Tracy, 
the  original  and  by  far  the  moM  — 
popular  detective  .trip,  was  the 
winner,  being  crowned  King 
Comic  at  coronation  ceremonie. 
last  Saturday  before  an  audience  _ 
of  thousands  of  children. 

Let  King  Dick  and  our  other  — 
poll  leader,  rule  over  your 
comic  pages.  Write  or  wire  _ 
for  proof,  and  terms. 


the  Des  Moines  Register  copy  desk. 
Mrs.  Sally  Spicer,  travel  editor,  Cin- 


which  he  completed  with  the  class  of  4-page  Bermuda  section  printed  to 
1912.  In  the  evening  of  the  same  gravure.  A  double-truck  coloroto  ad- 
day,  he  was  awarded  his  MA  from  vertisement  of  the  Fumess-Bermuda 
the  University  of  Virginia,  to  the  Line  featured  the  section. 


Little  Rock  (Ark.)  Gazette,  June  3, 
Hostess  Handlxiok  Section,  24  page. 


Clifton  Forge  (Va.)  Review,  May 
31,  20  page  Anniversary  Number. 

Tul*a  (Okla.)  Tribune,  May  17,  102 
pages.  Ninth  International  Petroleum 


Houston  (Tex.)  Post,  June  3,  Bride’s 


A1  Benz,  for  the  past  several  months  ® 

with  the  Jefferson  City,  Mo.,  bureau  Clovis  (N.  M.)  News-Journal,  June 
of  the  Associated  Press,  has  joined  1*  Second  Annual  Pioneer  Edition,  40 


pages,  5  sections. 

Bay  City  (Mich.)  Times,  June  7, 


1929 .  10.120 


*91819  ctnnoti  Enquirer  for  several  years  and  Vacation  and  Tourist  Edition,  56  pages, 

10,488  formerly  woman  political  reporter  and  ^  sections. 

1W17  author  of  the  column  “Politics  and  Harrisburg  (Pa.)  Telegraph  News- 

ii!864  Powder-puffs,”  is  reported  seriously  papers,  Jtme  2,  ^-page,  11%  x  17, 


8.9*7  I  10.019  I  ill  at  her  home  there. 


High  School  Graduation  Supplement. 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ak''^h|jR 

.A.  •  3  13-3  2  '  E  ■  '  I  . ' 

Stv‘. 

f  r  o 
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HKnONAlCf] 
SOLD  I 

PftODUCT 


^ Y Stand  an  This  VlatfarwnI** 


There  is  a  growing  “constituency” 
in  this  Group-Market,  strongly  in  favor 
of  his  product.  In  fact,  its  continuous 
election  as  a  popular  sales  favorite  has 
been  a  “sure  thing”  for  years  in  this 
Great  Group-Market — ^because  of  this 
platform.  Elmulate  his  success  this 
Election  Year — with  your  new  prod¬ 
uct — on  the  same  platform! 

PENNSYLVANIA 

NEWSPAPERS 

Unlock  Buying  Power 
in  the 

KEYSTONE 

STATE 


aimounces  Mr.  Brand  Merchandiser, 
who  is  campaigning  for  Pennsylvania 
Profits — via  his  nationally  promoted 
product  he  has  nominated  to  sell  to  the 
Commonwealth. 


“And  I  will  NOT  change  my 
policy!”  he  adds  emphatically. 


He  has  reason  to  be  emphatic.  For 
results  count  in  advertising  campaigns 
just  as  vitally  as  they  do  in  political 
campaigns.  And  Mr.  Merchandiser 
knows  from  past  experience  that  a 
nomination  made  on  the  platform  here 
depicted — “is  tantamount  to  election.” 


Circtt-  2,500  10,000 


*  Altoona  Mirror . 

• . . (E) 

lation 

28,599 

lines 

.09 

lines 

.09 

'’'fBearer  Falls  News  Tribune.  .  .  . 

...(E) 

9,002 

.04 

.04 

*Chambersburc  Public  Opinion. 

...(E) 

6,912 

.045 

.045 

^Chester  Times . 

...(E) 

23,096 

.09 

.08 

'i'tClearfield  Progress . 

...(E) 

6,326 

.045 

.045 

*ConnellsTille  Courier . 

...(E) 

6,723 

.05 

.05 

tfCettysburg  Times . 

...(E) 

5,367 

.04 

.04 

*Greensburg  Reriew-Tribune.  .  . 

.(ME) 

9,812 

.06 

.06 

'i'tHazleton  Plain  Speaker . 

'i'tHaxleton  Standard-Sentinel .  .  . 

■}  (E) 

22,475 

.08 

.07 

tflndiana  Gazette . 

...(E) 

9,214 

.06 

.06 

tfLebanon  News-Times . 

...(E) 

12,077 

.05 

.05 

*McKeesport  Daily  News . 

...(E) 

20,069 

.075 

.075 

*MeadTille  Tribune-Republican. 

.  (ME) 

8,618 

.05 
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*  Norristown  Times-Herald . 

...(E) 

14,160 

.09 
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*Scranton  Times . 

...(E) 

52,976 

.15 

.14 

't'Towanda  Daily  Reriew . 

. . .  (M) 

5,550 

.045 
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ttWarren  Times . 

...(E) 

7,990 

.05 

.05 

*Wasbiagton  Observer  and  Reporter 

(ME) 

17,681 

.07 

.07 

§Wilkes-Barre  Times  Leader  .  . 

...(E) 

29,427 

.08 

.08 

*  Williamsport  Sun-Gazette  and 
letin  . 

Bul- 

,.(ME) 

26,148 

.10 

.10 

ft  York  Dispatch . 

. . . (E) 

21,916 

.07 

.07 

His  platform  flourishes  throughout 
the  Commonwealth — the  22  city, 
$300,000,000  yearly  Group-Market 
presented  here  being  one  of  its  highly 
immportant  factors. 
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the  original  miniature  candid  camera 
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Ack  the  Man  Who  Live*  There 

fpELLING  the  national  advertiser  to 
i  guide  himself  by  the  preferences 
cl  die  local  merchants  is  nothing  new. 
pijctically  every  newspaper  that  leads 
ia  retail  linage  has  pointed  out  to 
^ufacturers  the  fact  that  local  mer- 
(ksnts  know  local  conditions  and  local 
aunpapers.  The  story  and  the  ap¬ 
proach  are,  in  fact,  so  old  that  it’s 
^rd  to  get  a  new  and  interesting 


FROM  ovit  aoo.ooo  »0$T  famiiiis 


divans,  the  dresses,  the  dishes  and  the 
draperies  they  will  be  wanting  and 
buying.” 

“Over  200,000  mothers,  fathers, 
friends  and  relations  of  these  marry¬ 
ing  couples  will  be  reading  and  getting 
their  ideas  from  the  New  York  Post 
for  the  clocks,  the  candlesticks,  the 
crystal,  the  crockery  and  the  cutlery 
they  will  be  buying  and  giving.” 

The  Sun  ad  was  addressed  to  read¬ 
ers,  presumably  to  the  brides  them¬ 
selves,  and  urged  them  to  do  their 
buying  from  the  advertisements  in 


AW  *hca  you  to  koow  the  rifikl  newspaper  to  uac  to 
meh  the  PhilailelphUiM  who  ore  ipending  moocy,  gel  yoor 
tafirMelif  froa  the  loeol  merehanto  whooe  bwalneM  it  !• 
m  wN  them  every  day.  ** 

«  far  SI  cBOiMaiire  —As  rSiladal. 
rlUa's  dtpmrtmeut  slarM  have  asad 
aiare  «aara  ia  Aa  EsraA#  tadger 


EVENING  PUBLIC  LEDGER 


The  Philadelphia  Evening  Public 
Ledger,  however,  has  struck  a  new 
note  in  an  old  song.  In  a  series  of 
ads  in  trade  papers  it  shows  a  stranger 
in  Hiiladelphia  asking  another  guy 
how  to  get  here  or  there  in  the  Quaker 
town.  But  the  other  guy  is  a  stranger, 
too,  and  knows  nothhig  of  Phila- 
deli^iia.  The  moral  is,  of  course, 

“When  you  want  to  know  about 
Philadelphia,  ask  a  man  who  lives 
there”  .  .  .  “and  when  you  want  to 
know  the  right  newspaper  to  use  to 
reach  Philadelphians  who  are  spend¬ 
ing  money,  get  your  information  from 
the  local  merchsmts  whose  business  it 
is  to  sell  them  every  day.”  And  the 
copy  ends  with  a  starr^  paragraph 
that  points  out  the  Ledger’s  long  the  Svin.  “Your  shopping  may  be 
leadership  in  department  store  ad-  done  more  conveniently  through  the 
vertising.  Sim,  for  the  leading  shops  and  stores 

•  •  •  place  more  of  their  annoimcements  in 

the  Sun  than  in  any  other  New  York 
newspaper.” 

Allen  French. 


Blazing  new  trails  of  nautical  achievement, 
the  superliner  Queen  Mary  symbolizes  the 
spirit  of  advancing  civilization  —  the  same 
spirit  of  progress  that  has  raised  the  art  of 
printing  ink  mcmufacture  to  the  height  at¬ 
tained  today  —  the  culmination  of  95  years 
of  Morrill  research  and  development. ..Today 
Morrill  manufactures  more  newspaper  black 
and  color  ink  than  any  other  manufacturer 
in  the  world. 


Sun  Bride*  and  Post  Bride* 

ON  June  1,  the  New  York  Post  ran 
in  its  pages  a  full  page  ad  en¬ 
titled,  “Here  Come  the  Brides.”  On 
June  2  the  New  York  Sun  ran  a  full 
page  ad  entitled,  “Here  Come  the  Inland  Press  Association  has  voted 
Brides.”  Two  promotion  men  in  the  to  offer  its  office  facilities  to  members 
nme  town  sat  down,  thought  and  of  the  Audit  Bureau  of  Circulations 
thought  and  thought,  and  arrived  at  in  its  states  for  the  gathering  and  vot- 
^  identical  title  for  the  same  kind  ing  of  proxies  of  those  who  cannot  at- 
of  an  ad  .  .  .  and  that’s  news.  tend  the  annual  A.B.C.  meeting.  John 

The  similarity  stopped,  however,  L.  Meyer,  secretary- treasurer  of  the 
wiffi  the  title  and  with  the  fact  that  association,  has  b^n  appointed  as 
both  titles  were  shown  in  script,  proxy-holder.  Mr.  Meyer  told  Editor 
Ihe  Post  bride  was  shown  in  a  pho-  &  Publisher  this  week  that  the  plan 
iograph  and  aroimd  her  were  scat-  did  not  presage  any  special  attempt 
tered  all  the  things  that  she  would  to  change  A.B.C.  by-laws  or  pro- 
have  to  buy.  The  Sun  bride  was  cedure,  but  was  similar  to  what  has 
diown  in  a  drawing  that  occupied  been  done  by  some  other  associations 
laost  of  the  page.  os  o  regular  practice. 

Ibe  Post  copy  was  addressed  to - 

•|t*ertisers,  pointed  out  the  buying  DEPICTS  NEWS-GATHERING 
™t  is  done  for  and  by  brides,  urged  The  Buffalo  (N.  Y.)  Courier-Express 
wertisers  to  use  the  Post  because  on  May  24  and  31  ran  full  pages  of 
lae  marrying  sons  and  daughters  of  candid  camera  shots  in  its  rotogravure 
200,000  families  will  be  reading  section,  depicting  the  actual  gather- 
^  ge^  their  ideas  from  the  New  ing,  editing  and  printing  of  the  news 
*wk  Post  for  the  diamonds,  the  appearing  in  the  paper. 


LEADERSHIP !  Everr  veteran  pieuman  and  publiiher 
knowi  the  reatons  ior  Morrill  lupremacy  .  .  .  Skilled  workman- 
•hip  .  .  .  Finest  materials  .  .  .  Uniform  quality  inks,  cosily 
uiorked  .  .  .  Intelligent  service  .  .  .  Implicit  coniidence  on 
the  part  oi  users  oi  Morrill  inks. 
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Editor  &  Publisher  for  June  13,  1936 


RADIO  CONFERENCES  NEXT  WEEK 
WILL  SURVEY  ENTIRE  FIELD 


Television  and  Facsimile  Problenu  as  Well  as  Aural  Broad* 
casting  to  Be  Considered  by  FCC — Newspapers 
Will  Be  Represented 


WASHINGTON,  D.  C.,  June  10.— 
Called  to  survey  the  entire  field 


of  radio  broadcasting,  conferences  be¬ 
ginning  next  Monday  under  the  spon¬ 
sorship  of  the  Federal  Communica¬ 
tions  Commission  will  inquire  into 
the  status  of  television  and  facsimile 
and  seek  to  determine  whether  those 
services  may  soon  be  placed  upon  a 
conunercial  scale. 

To  be  considered  coincidentally  is 
the  question  of  reallocations  for  aiural 
broadcasting,  probably  expanding  the 
position  in  the  spectnun  within  v^idi 
radio  is  now  confined. 

Recognizing  that  newspapers  have 
an  important  stake  in  the  outcome, 
both  as  it  affects  the  new  services, 
i.e.,  television  and  facsimile,  and  as 
it  relates  to  the  probable  expansion 
of  wavelengths  for  additional  broad¬ 
casting  stations,  publishers’  represen¬ 
tatives  have  reserved  time  for  pre¬ 
sentation  of  their  suggestions. 

T.  J.  White  of  Hearst  Radio,  Inc., 
will  be  heard  during  the  presenta¬ 
tion  of  general  testimony  covering  the 
entire  field  of  radio,  and  he  will  be 
aided  by  two  other  representatives 
of  the  company,  whose  names  were 
not  disclos^.  Press  Wireless,  Inc., 
will  be  represented  by  L.  G.  Caldwell. 

Handling  the  subject  of  broadcast 
service  for  the  newspaper  interests 
will  be  Elisha  Hanson,  Washington 
attorney  for  American  Newspaper 
Publishers’  Association;  A.  H.  i^ch- 
hofer  of  Buffalo  Evening  News;  and 
R.  V.  Hamilton  of  St.  Louis  Star  Times. 

Next  week’s  conferences  result  from 
a  recommendation  made  by  the  Com¬ 
mission’s  engineering  division  in  April. 
The  engineers  reported  that  radio,  by 
reason  of  recent  technical  progress, 
has  arrived  at  a  cross-roads  in  its 
application  to  the  service  of  the  pub¬ 
lic,  placing  before  the  Commission 
the  obligation  of  solving  pressing 
problems  of  basic  importance.  These 
were  enumerated  as  follows; 

1.  Providing  new  radio  frequency 
channels  for  public  services  in  classes 
of  conununication  other  than  broad¬ 
casting,  as  well  as  providing  for  all 
classes  of  radio  service  in  the  interest 
of  safety  of  life  and  property. 

2.  Frequency  allocation  improve¬ 
ments  to  the  existing  broadcasting 
struchue — 550  to  1,600  kilocycles. 

3.  Visual  broadcasting  (television 
and  facsimile). 

4.  Aural  broadcasting  on  frequen¬ 
cies  above  1,600  kilocycles. 

While  it  was  agreed  that  these  prob¬ 
lems  are  so  interrelated  as  to  require 
consideration  of  each  before  arriving 
at  conclusions  in  any  one,  the  en¬ 
gineering  staff  cited  the  peculiar  prob¬ 
lems  confronting  visual  broadcasting, 
and  complicating  all  services. 

The  technical  requirement  for  an 
extremely  large  portion  of  the  limited 
ether  ^wctrum,  fiius  restricting  the 
amoimt  vdiich  would  be  available  for 
services  other  than  broadcasting,  was 
set  up  as  the  first  of  these.  One  of  the 
most  ticklish  and  technical  problems 
to  be  solved  by  FCC  is  how  to  make 
a  place  for  television  and  facsimile, 
vdiich  by  their  physical  nature  differ 
greatly  from  commercial  broadcasting. 
The  amount  of  range  or  space  in  the 
radio  spectrum  required  for  one  tele¬ 
vision  broadcasting  unit  is  equal  to 
die  amount  of  space  that  will  accom¬ 
modate  400  regular  commercial  broad¬ 
casting  stations.  This  brings  up  the 
necessity  of  utilizing  the  bands  of  very 
high  frequency — the  frequencies  above 
those  now  employed  for  aural  radio. 


By  JAMES  J.  BUTLER 

The  second  problem  listed  related  to 
the  economics  of  visual  broadcasting, 
including  the  possible  econcxnic  effect 
it  may  have  upon  existing  aural 
broadcasting  and  the  existing  receiver 
manufacturing  industry,  as  well  as 
the  newspaper  and  motion  picture  in¬ 
dustries. 

These  problems  must  be  solved  be¬ 
fore  any  of  the  other  basic  questions 
can  be  answered,  the  engineers  coim- 
selled,  and  they  recommended  a  policy 
of  proceeding  upon  the  doctrine  of 
“evolution  and  experimentation.”  To 
aid  in  reaching  this  objective,  public 
hearings  were  recommended  to  de¬ 
termine  the  probable  future  needs  of 
the  various  services  for  frequencies 
above  30,000  kilocycles;  to  obtain  a 
keener  insist  into  the  problems,  both 
industrial  and  regulatory,  in  the  ap¬ 
plication  of  new  frequencies;  and  to 
review  frequency  allocations  below 
30,000  kilocycles. 

First  to  obtain  a  slice  out  of  the 
very  high  frequency  facilities  will 
be  governmental  services.  Meanwhile 
private  experimentation  will  be  en¬ 
couraged,  but  with  no  promise  that 
those  paying  the  cost  thereof  will  be 
“intrenched”  or  guaranteed  a  spot  in 
the  hi^er  frequencies  as  a  reward 
for  the  money  and  effort  spent. 

Other  proposals  of  policy  include: 
Encouragement  of  standardization  in 
broadcasting  eqmpment  designed  for 
visual  programs;  encoiu^ge  the  de¬ 
velopment  of  coaxial  cables  between 
television  broadcasting  stations  which 
will  be  ultimately  licensed;  promulga¬ 
tion  of  visual  broadcasting  transmis¬ 
sion  performance  standards;  after 
standards  have  been  adopted,  con¬ 
tinue  the  policy  of  keeping  visual 
broadcasting  on  an  experimental  basis 
until  sufficient  data  has  been  accumu¬ 
lated  with  respect  to  the  economic 
factors  of  visual  broadcasting,  as  well 
as  the  possible  economic  effect  on 
other  broadcast  services;  continue  to 
encovurage  aural  broadcasting  on  an 
experimental  basis  on  frequencies 
above  30,000  kilocycles  until  sufficient 
data  is  accumulated  with  respect  to 
television  and  other  services;  then 
consider  the  desirability  of  commer¬ 
cial  aural  broadcasting  on  new  fre¬ 
quencies  above  30,000  kilocycles. 

The  engineers’  report  sums  the 
objectives  as  follows:  “The  general 
hearing  for  June  15  is  for  the  purpose 
of  guiding  the  Commission  and  the 
commimications  industry  in  the  next 
progressive  steps  that  may  be  neces¬ 
sary  in  the  development  of  commimi¬ 
cations  and  in  order  that  the  Com¬ 
mission  and  the  industry  mi^t  avoid 
pitfalls  that  might  be  involved  in 
premature  intrenchment  resulting 
from  large  investments,  which  mi^t 
serve  as  a  handicap  in  making  an 
orderly  allocation  of  frequencies  to 
various  commercial  and  govenunent 
services  in  the  future.” 

Hearings  will  be  conducted  before 
fire  full  commission  and  are  likely 
to  consume  the  entire  week.  They 
will  be  staged  in  the  Commission’s 
hearing  rooms.  No  cross  examination 
will  be  permitted,  excepting  by  com¬ 
missioners  and  their  aides. 

The  factors  upon  which  will  be 
determined  all  questions  relating  to 
new  or  expanded  facilities  are:  The 
dependence  of  the  service  on  radio 
rather  firan  wire  lines;  the  probable 
number  of  people  who  will  receive 
benefits  from  the  service;  fire  relative 
social  and  economic  importance  of  the 
service,  including  safety  at  sea  and 


MIN  ISTER4:ORRESPONDENT 
COVERED  CYCLONES 

Rev.  CURTIS  COOK,  preacher 
and  country  correspondent 
for  the  Wichita  Falls  (Tex.) 
Times  and  News  Record,  estab* 
lished  somewhat  of  a  record  when 
he  took  pictures  and  covered  a 
donble-cydone  story  in  Burkhnr* 
netL  Tex.,  June  6. 

After  phoning  his  city  editor 
that  the  story  was  breaking, 
among  other  things  he  took  pho¬ 
tographs  of  the  two  tornado 
clouds  coming  from  different  di¬ 
rections  ;  photographed  wrecked 
houses;  called  hospitals  and  un¬ 
dertakers;  heard  reports  of  dam¬ 
age  in  Devol  and  Grandfield. 
Okla..  and  drove  hurriedly  to 
those  towns  for  a  hasty  check-up; 
interviewed  a  citizen  from  Rand- 
lett,  Okla.;  grabbed  his  notes  and 
film  pack  and  caught  a  ride  to 
Wichita  Falls  and  the  Times  of¬ 
fice  and  wrote  two  columns  of 
copy  while  his  pictures  were  be¬ 
ing  developed  and  cuts  made. 

The  Rev.  Cook's  story  and  pic 
tures  made  the  front  page. 


NEW  LAW  WIDENS  FCC 
POWER  OVER  RADIO 


Zone  System  for  Allocation  of  Facii. 
ties  Abandoned  in  Favor  of 
“Efficient,  Equitable 
Distribution” 


property  protection;  the  probability 
of  practical  establishment  of  the  ser¬ 
vice  and  the  degree  of  public  support 
which  it  is  likely  to  receive;  the 
degree  to  which  the  service  should 
be  made  available  to  the  public,  that 
is,  whether  on  a  limited  scale  or  on 
an  extended  competitive  scale;  areas 
in  which  service  should  be  provided 
and,  in  general,  the  points  to  which 
commimication  must  be  maintained. 


iSfecial  to  Editob  &  Puslishh) 

Washington,  D.  C.,  June  9.— TV 
powers  of  the  Federal  Communication 
Commission  were  widened  this  wask 
when  President  Roosevelt  signed  da 
bill  repealing  the  Davis  amendnun 
to  the  FCC  Act. 

The  repealer  empowers  the  FCC  to 
“make  such  distribution  of 
frequencies,  hours  of  operation  and 
power  among  the  several  states  and 
communities  as  to  provide  a  fair,  ef. 
ficient  and  equitable  distribution  of 
radio  service  to  each  of  the  same." 

Formerly  the  FCC  was  restricted  in 
its  allocation  of  facilities  by  the  am 
limitations  established  by  Congrea. 
The  country  had  been  divided  into 
five  zones,  and  broadcasting  Ikenaa 
were  allowed  on  the  quota  basis,  and 
with  regard  to  the  population  requiie- 
ments  of  each  zone. 

Hie  repealer  amendment,  wliidi 
was  sponsored  by  the  FCC,  allovi 
the  commission  to  allocate  fadlitiei 
so  as  to  give  “the  best  possible  radio 
service  to  all  parts  of  the  country,' 
the  FCC  spokesman  stated. 

One  of  its  immediate  results  will 
be  to  build  up  local  stations  in  the 
middle  and  far  West,  thou^ 
changes  are  expected  for  the  Raft 


PAID  OVERTIME  IN  CASH 


HANSON  WINS  HEARST  PLEA 


$2,500  Distributed  to  Akron  Beecoo- 
Journal  Editorial  Staff 


D.  C.  Appeals  Court  Will  Consider 

Right  to  Enjoin  Senate  Group 

iSprcial  to  Editos  &  Publishes) 

Washington,  D.  C.,  June  8. — ^TTie 
District  of  Columbia  Court  of  Appeals 
agreed  today  to  consider  the  question 
whether  a  committee  of  the  U.  S. 
Senate  is  subject  to  injunctive  process. 

The  question  was  presented  to  the 
appellate  court  by  Elisha  Hanson, 
counsel  for  William  Randolph  Hearst 
in  the  Black  committee  telegram  seiz¬ 
ure  cases.  Hanson  filed  a  novel  form 
of  writ  asking  that  this  question  be 
speedily  determined.  The  effect  of 
this  is  to  speed  the  processes  of  law 
by  eliminating  some  of  the  procedural 
steps.  Althou^  the  court  granted 
Hanson’s  plea,  the  appeal  will  not  be 
decided  until  the  fall  term. 

Presiding  Justice  Wheat  of  the 
District  of  Columbia  Supreme  Court 
ruled  that  a  senate  committee  cannot 
be  enjoined  from  seizing  telegrams 
without  violating  the  principal  of  gov¬ 
ernmental  trinity  set  up  in  the  Con¬ 
stitution.  On  that  ground  he  dis¬ 
missed  the  Hearst  petition  for  injunc¬ 
tion,  and  Hanson  promptly  appealed. 

The  action  of  the  appellate  court 
does  not  have  the  effect  of  enjoining 
the  committee  pending  determination. 


CAF 
P 


R-  ^ 
A 


(Spreial  to  Eoitob  &  Publisheb) 

Akron,  O.,  June  8. — Overtime  accu¬ 
mulated  in  the  editorial  departinat 
of  the  Akron  (O.)  Beacon  Journal  un¬ 
der  the  terms  of  a  verbal  agreenwnt 
between  the  management  and  fix 
Beacon  Journal  unit  of  the  Akrcn 
Newspaper  Guild  was  eliminated  with 
one  stroke  when  John  S.  Knight,  pub¬ 
lisher,  ordered  a  cash  payment  cov¬ 
ering  everyone  who  had  overtime 
coming. 

The  payoff  amounted  to  $2,500  or 
more.  In  the  photographic  depart¬ 
ment,  the  division  was  approximately 
$600  among  three  men. 

Overtime  had  accumulated  during 
the  course  of  the  Goodyear  strike  and 
during  other  exigencies.  The  verbal 
agreement  called  for  repayment  of 
time  worked  over  40  hours  weekly  in 
time  off,  but  Publisher  Kni^t  de¬ 
cided  to  eliminate  the  entire  matter 
with  a  cash  disbursement. 

Practically  everyone  in  the  editorial 
department  with  the  exception  of  a 
group  of  sub-executives  shared  in  the 
distribution.  The  Beacon  Journal 
staff  is  now  operating  under  a  5-day 
40  hom:  week  setup,  the  sub-execu¬ 
tives  working  5V^  days. 
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ROBERT  GLEN  RETIRES 
Robert  A.  Glen,  dean  of  Pacific 
Coast  night  editors,  who  has  been 
telegraph  and  news  editor  of  the 
Spokane  Spokesman- Review  for  45 
years,  retired  June  1.  Mr.  Glen 
cmme  to  the  old  Spoksme  Review  in 
June,  1891,  after  a  year  on  the  tele¬ 
graph  desk  of  the  Portland  Oregonian. 
Mr.  Glen’s  place  as  night  editor  has 
been  taken  by  Msdcolm  Glendinning, 
(uty  editor  for  26  years.  Cheney 
Cowles,  youngest  son  of  the  publisher, 
has  been  named  cdty  editor. 


LEARN  TO  SWIM  CAMPAIGN 

With  the  slogan,  “Every  Edmonton 
Child  a  Swimmer,”  the  Edmonton 
Journal  started  its  fourth  annual 
Learn  to  Swim  campaign.  May  26. 


$200,000  DAMAGE  SUIT  FILED 

Hie  Louisville  Courier- Jourruil  hsi 
been  named  co-defendant  with  the 
Mammoth  Cave  National  Park  Assu- 
(uation  and  W.  W.  Hiompson,  assoda* 
tion  secretary,  in  a  $200,000  damsge 
suit  filed  recently  by  Dr.  H.  B.  Thooua, 
Horse  Cave,  Ky.,  because  of  a  recent 
editorial  whicfii  he  cfiaimed  refiected 
on  the  Floyd  Collins  Crystal  Csv^ 
which  he  owns.  Dr.  Hiomas’  peti- 
ticm  charges  editorial  references,  to 
his  and  other  properties  as  “small 
caves”  whose  owners  had  “bem  j 
thorn  in  the  side  of  the  assodatun 
becmuse  they  would  not  cooperak 
with  the  National  Park  project,  had 
damaged  his  business.  Hiompson  was 
named,  acxmrding  to  the  petition,  be¬ 
cause  the  statements  were  allegedly 
published  at  his  behest. 
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carrier  contest  at  ICMA  MEET; 

PRIZES  FOR  BOYS’  COMPETITION 

g,  W.  Bingham  Trophy  and  Two  Editor  &  Publisher 
Awards  Presented,  June  15  to  18— Special  Trip  to 
Mexico  City  Planned  After  Adjournment 
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The  International  Circulation  Man¬ 
agers’  Association  meeting  for  its 
gpniial  convention  at  the  Adolphus 
Hotel  in  Dallas,  Tex.,  June  15  to  18, 
(ill  discuss  circulation  from  every 
angle  including  economy,  promotion 
practices,  contests,  expenses  and  the 
(ompetition  of  free  publications. 

The  annual  carrier  boy  contest  spon¬ 
sored  by  the  circulation  managers  sec¬ 
tional  organization  which  will  be  held 
during  the  convention  will  be  judged 
by  Morrelle  K.  Ratcliffe,  president  of 
Ratcliffe  Advertising  Agency. 

Ibree  awards  to  winners  will  be¬ 
come  the  property  of  the  newspaper 
die  boys  represent.  First  prize  is  the 
R.  W.  Bingham  Newspaper  Boy 
trophy.  Second  is  a  bronze  plaque 
presented  by  James  Wright  Brown 
of  Editor  &  Publisher.  Third  prize 
is  a  Certificate  of  Distinguished  Merit 
also  given  by  Editor  &  F*ublisher. 

A  highlight  of  the  meeting  will  be 
broadcast  over  the  NBC  blue-network 
from  11:30  P.M.  to  12  midnight  e.d.s.t, 
June  17. 

The  program  will  feature  an  address 
by  Howard  Stodghill,  business  man¬ 
ager,  Louisville  (Ky.)  Courier-Jour¬ 
nal,  and  chairman  of  the  Newspaper 
Boys’  Welfare  Committee  of  the  Asso¬ 
ciation.  Music  will  be  furnished  by 
the  Booker  T.  Washington  singers, 
Negro  spiritual  vocalists.  A  portion 
d  the  broadcast  program  will  be 
devoted  to  a  surprise  presentation  of 
a  medal  to  a  newspaperman  who  has 
been  50  years  with  one  paper.  De- 
taib  of  diis  award  will  not  be  made 
public  until  the  broadcast  goes  on 
the  air  from  the  convention  h^. 

Following  adjournment,  the  enter¬ 
tainment  committee  has  arranged  for 
a  special  train  excursion  to  Mexico 
City,  open  to  the  newspapermen  and 
their  friends. 

The  ofldcial  program  for  the  ICMA 
convention  follows: 

MOND.W  AFTERNOON,  JUNE  15,  1936 
.Meetina  of  the  Board  of  Directors;  Report 
of  Committee  Chairmen;  General  Business. 

Dinner  will  be  served  at  6:00  P.M.  for  the 
oficers,  directors  and  committee  chairmen  after 
*hich  the  business  meeting  will  be  continued 
if  necessary. 


TION?”  Ray  Fourdray,  Pittsburgh  Post- 
Gasette. 

7.  “CARRIER  CONTESTS  —  SHOULD 
THEY  BE  PERIODIC  OR  CONTINUOUS?” 
E.  S.  Dobson,  Brooklyn  Times-Union;  J.  E. 
Rison,  Louisville  Courier. 

8.  “WHAT  NEWSPAPER  FEATURES 
INTEREST  THE  GREATEST  NUMBER  OF 
READERS?”  H.  W.  Cullis,  The  Times. 
Chester,  Pennsylvania. 

9.  “ARE  PUZZLE  CONTESTS  FOR 
READERS.  BOTH  GOOD-WILL  AND  CIR¬ 
CULATION  BUILDERS?”  Ray  South,  In¬ 
dianapolis  News. 

10.  “DANGERS  OF  BONUS  OR  SER¬ 
VICE  ALLOWANCE  TO  CARRIER  BOYS.” 
Bob  McCoy,  Houston  Press. 

11.  “CIRCULATION  EXPENSE  IN  COM¬ 
PARISON  WITH  CIRCULATION  REVE¬ 
NUE.”  F.  Goldschuid,  Memphis  Commercial 
Appeal. 

12.  “PROMOTIONAL  WORK  IN 
SCHOOLS.  WHO  HAS  TRIED  IT  AND 
WHAT  HAS  IT  ACCOMPLISHED?”  Shiel 
Dunskeb,  Cincinnati  Post. 

Following  this  will  be  a  round  table  dis¬ 
cussion  of  about  60  topics,  time  and  place  to 
be  announced  by  the  chair. 

WEDNESDAY  MORNING.  9:00  O’CLOCK 

13.  “FREE  WEEKLY  PUBLICATIONS; 
SHOULD  WE  IGNORE  OR  FIGHT  THEM?” 
Kobebt  Suddebth,  Chatanooga  Times. 

14.  “WHAT  ARE  YOU  DOING  ON 
CARRIER  TRAINING?  WHAT  IS  THE 


REACTION  OF  BOYS  AND  PARENTS?” 
Don  R.  Davis,  Birmingham  News- Age-Herald; 
Eabl  Buell,  Times  Press,  Akron,  Ohio. 

15.  “CARRIER  PAPERS  AND  HOUSE 
ORGANS.  HOW  TO  KEEP  THEM  IN¬ 
TERESTING?”  Fbank  S.  Newell,  Toledo 
Blade. 

16.  “CAN  AN  EVENING  PAPER  SUC¬ 
CESSFULLY  BUILD  RURAL  ROUTE  CIR¬ 
CULATION?”  C.  W.  Bevingbe,  Indianapolis 
T  imes. 

17.  “TELEPHONE  SOLICITATION.”  W. 
Rex  Fisheb,  Journal,  East  Saint  Louis. 

18.  “CIRCULATION  VALUES  FROM 
THE  ADVERTISERS’  STANDPOINT.”  W. 
G.  Andbews,  News-Sentinel,  Fort  Wayne. 

WEDNESDAY  AFTERNOON, 

2:00  O’CLOCK 

Demonstration  of  newspaper  salesmanship 
under  the  auspices  of  the  Newspapers  Boys’ 
Welfare  Committee. 

COMPETING  TEAMS:  Teams  represent¬ 
ing  and  sponsore<l  by  the  following  sectional 
organizations  will  appear  l)efore  the  convention. 
The  Central  States  Circulation  Managers’  As¬ 
sociation,  Jack  Kirwan  and  Ralph  Edsall  of 
the  Herald  Post.  Louisville,  Ky. ;  The  Texas 
Circulation  Managers’  Association,  E.  S.  Wil¬ 
liams  and  Bob  Shelton  of  the  Star  Telegram, 
Fort  Worth,  Texas;  The  Midwest  Circulation 
Managers’  Association;  The  Southern  Circula¬ 
tion  Managers’  Association. 

JUDGING:  The  judging  will  be  in  charge 
of  Morrelle  K.  Ratcliffe,  president  of  the 
Ratcliffe  Advertising  Agency,  who  will  select 
prominent  in  advertising  held. 

AWARDS:  First — The  team  selected  as  the 
best  will  be  awarded  the  R.  W.  Bingham  News¬ 
paper  Boy  Trophy,  which  becomes  the  property 
of  the  newspaper  the  boys  represent. 

Second — The  second  team  will  be  awarded  the 
beautiful  bronze  plaque  given  by  James  Wright 
Brown  of  Editob  &  Publisbeb.  This  is  to 
become  the  property  of  the  newspaper  the  team 
represents. 


Third — The  third  team  will  be  awarded  a 
Certificate  of  Distinguished  Merit,  given  by 
Editob  &  Publisheb  and  the  International  Cir¬ 
culation  Managers’  Association  jointly.  This, 
too,  is  to  become  the  property  of  the  news¬ 
paper  represented  by  the  boys. 

After  the  Judges  have  made  their  decisions, 
the  awards  will  be  presented  at  the  I.  C.  M.  A. 
Banquet  Wednesday  evening. 

THURSDAY  MORNING.  9:00  O’CLOCK 

19.  “ANY  PLANS  FOR  INCREASING 
CIRCULATION  REVENUE?”  Ralph  Cow  am, 
Toronto  Star. 

20.  “SHOULD  POST  OFFICE  DEPART¬ 
MENT  MAKE  AFTERNOON  DELIVERIES 
ON  R.  F.  D.  FOR  EVENING  NEWSPA¬ 
PERS,  AND  DO  SINGLE  WRAP  ROUTES 
IN  RUR.AL  ROUTE  SECTIONS,  IN  CON¬ 
NECTION  WITH  BUNDLE  DEUVERY 
PAY?”  John  R.  Masks,  Citisen-Times,  Ashe¬ 
ville,  North  Carolina. 

21.  “METHODS  EMPLOYED  AND  RE¬ 
SULTS  OBTAINED  IN  THE  CHANGE¬ 
OVER  FROM  MEN  CARRIERS  TO  BOY 
CARRIERS  IN  CITY  DEPARTMENT.”  L. 
W.  McFetkidge,  Daily  World,  Tulsa,  Okla. 

22.  “PUBLISHERS’  LIABILITY  FOR 
ACCIDENTS  TO  CARRIERS.’’  I.  Isbnbebc, 
Newark  Star  Eagle. 

23.  “WHAT  IS  THE  BEST  PLAN  OF 
HANDLING  SAMPLE  COPIES?”  B.  W. 
Bloom,  Pittsburgh  Sun-Telegraph. 

24.  “GOOD-WILL  PROMOTION.”  David 
Fair,  Patriot  News,  Harrisburg. 

25.  “ANY  NEW  IDEAS  ON  PROMOT¬ 
ING  NEWSSTANDS  SALES?”  C.  D. 
O’Rourke,  Cleveland  Press. 

26.  "ANY  SUCCESSFUL  CIRCULATION 
STUNTS  RECENTLY?”  R.  Sturm  am,  Nctps- 
Journal,  Wilmington,  Delaware. 

27.  “INSURANCE,  WHAT  IS  NEW?” 
George  B.  Mopfett,  The  Sentinel,  Milwaukee. 

Election  of  Officers,  Selection  of  Next  Meet¬ 
ing  Place,  Unfinished  Business,  Adjournment 
of  Convention,  Meeting  of  Board  of  Directors. 


TUESDAY  MORNING,  9:00  O’CLOCK 
Coaveotion  railed  to  order  by  President  Louis 
J.  Hoffmann.  Invocation  by  George  W.  Truitt, 
prtsident  Baptist  World  Alliance.  Address  of 
•dcome  by  George  Waverly  Briggs,  vice- 
Pttwlent  First  National  Bank.  Dallas.  Re- 
•Pons*  by  E.  R.  Hatton,  Free  Press,  Detroit, 
Midi. 

Etport  of  Board  of  Directors.  Report  of 
Hogiam  Committee.  Secretary’s  Report.  Re¬ 
pot  of  Committees.  President’s  Address,  mo¬ 
tions.  resolutions,  special  business. 

1.  “DO  GIRLS  OF  14  TO  18  YEARS 
read  our  NEWSPAPERS?  WHAT  NEWS 
OR  FEATURES  WILL  A'TTRACT  THEM?” 
J.  C.  Momtcomery,  Detroit  News. 

I  “CIRCULATION  ECONOMY.”  J.  T. 
Atlanta  Constitution. 

i.  “WHAT  ARE  SOME  GOOD  METHODS 
OF  PROMOTING  SMALL  TOWN  CAR¬ 
RIER  CIRCULATION,  OTHER  THAN  BY 
roadmen?”  a.  H.  Pruett,  Jr.,  Charleston 
Csstttr. 

4.  “HOW  DO  YOU  GET  SUBSCRIBERS 
TO  TAKE  THE  PAPER  WHILE  ON  A 
VACATION?”  Earl  May,  Daily  Jourrtal, 
Elist,  Michigan. 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 
5  “HOW  CAN  SMALL  CITY  PAPERS 
protect  CIRCULATION  AGAINST 

^ge  city  paper  promotion?”  W. 

P.  WtisoM,  Observer,  Washington,  Pennsyl- 

^  “WHAT’S  NEW  IN  SUNDAY  PRO- 
J^ON?”  Roy  Hattoh,  Detroit  Free  Press. 
^HATS  new  in  evening  PROMO 
*^8?”  George  Hicks,  Columbus  Citisen. 
^Ars  NEW  IN  MORNING  PROMO 


Publishers  Service  Company 

A  mericas  Foremost  Newspaper  Promotion  Organization 
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THE  NEWS  has  more  cir¬ 
culation  in  the  City  of  Char¬ 
lotte  than  any  other  news¬ 
paper.  The  vast  bulk  of  its 
circulation  is  urban. 


The  Charlotte  News 

National  Representativec 
£.  Kata  Special  Advertising  Agency 
500  Fifth  Are.,  N.  Y.  C. 

You’re  best  known  in  your  own  home  town.  The 
three  large  department  stores  of  Charlotte  use  MOST 
of  their  space  in  THE  NEWS.  Local  merchants  put 
MOST  of  their  advertising  in  THE  NEWS,  indicating 
that  THE  NEWS  enjoys  the  confidence  of  both  its 
readers  and  its  advertisers. 

The  largest  afternoon  newspaper  in  the  two  Caro- 
linas — a  client  of  Publishers  Service,  on  organization 
7vith  a  clientele  that  includes  America’s  finest  newspapers. 


Publishers  Service  reader- 
interest  plans  —  dignified, 
authoritative  and  self- 
financing  —  have  proven 
again  and  again  that  sum¬ 
mer  circulation  shrinkage 
is  not  a  necessary  news¬ 
paper  evil. 

For  over  ten  years, 
American  newspapers  i  n 
every  section  of  the  country, 
have  demonstrated  that  cir¬ 
culation  can  be  maintained 
and  increased  during  the 
hot  weather  period! 

Detailed  information 
about  Publishers  Service 
master-fashioned  promo¬ 
tions  is  available  on  request. 


PUBLISHERS 

SERVICE 

COMPANY 

75  West  Street 
New  York  City 
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AGENCY  RECOGNITION  A  SORE  SPOT; 
CLEVELAND  MEDIA  UNITE  ON  PLAN 

Texas  Newspaperman  Sees  No  Uniformity  at  All — But  Ohio 
Metropolis  Cuts  List  of  Agencies  in  Half,  Provides 
Paid  Arbitrator  to  Settle  Disputes 

By  ROBERT  S.  MANN 


This  department  evidently  touched 
a  sore  spot  in  its  recent  report 
(May  23„  page  55)  on  the  efforts  of 
die  Southwestern  Association  of  Ad¬ 
vertising  Agencies  to  end  abuses  in 
regard  to  granting  of  agency  com¬ 
missions. 

From  a  Texas  newspaper  man  who 
knows  thoroughly  what  is  going  on 
come  two  letters — the  first  one  indig¬ 
nantly  denying  that  there  has  been 
any  progress  at  all,  the  second  calmer 
in  tone,  but  equally  pessimistic.  Too 
few  newspapers  in  Texas,  he  indicates, 
are  willing  to  sacrifice  a  line  of  ad¬ 
vertising  for  a  principle  of  agency 
recognition,  and  those  that  have  done 
so  have  simply  lost  linage  without  ac¬ 
complishing  anything. 

Before  going  farther,  we  might 
point  out,  as  we  have  already  pointed 
out  to  our  informant,  that  our  article 
of  May  23  did  not  say  the  agents’  as¬ 
sociation  had  accomplished  any  mir¬ 
acles.  It  said  that  the  S.AAA.  had 
been  working  patiently  on  the  prob¬ 
lem,  had  made  protests  in  some  cases, 
had  offered  its  information  about 
agencies  to  publishers  to  aid  the  lat¬ 
ter  in  deciding  about  recognition.  Ap¬ 
parently  the  article  might  have  gone 
much  farther  than  it  did  in  referring 
to  abuses  which  the  agencies  had  tried 
to  combat. 

•  •  • 

More  Light  Wanted 

Says  the  second  letter  from  oim 
Texas  newspaper  friend — the  na¬ 
tional  advertising  manager  of  an  im¬ 
portant  daily: 

“The  relations  between  publishers 
(so  far  as  we  know)  and  agencies  are 
probably  as  good  in  Texas  as  any¬ 
where. 

“But  there  hasn’t  been  any  notable 
change  in  affairs.  Newspapers  con¬ 
tinue  here  (as  they  have  always  done 
in  Texas)  to  allow  agencies,  house- 
organized,  individuals,  or  otherwise, 
regardless  of  standing  or  credit,  to 
place  business  and  receive  their  full 
discoimt 

“Perhaps  we  interpreted  too  much 
in  yoiu:  story  of  the  23rd.  As  an  as¬ 
sociation  it  is  an  excellent  body  and 
no  doubt  is  serving  well  its  member 
agencies,  but  so  far  as  our  newspapers 
have  experienced,  the  association  has 
contributed  nothing  as  yet  toward  the 
stability  of  relations  between  pub¬ 
lishers  and  agencies. 

“This  is  no  new  discussion  to  our 
publications.  On  the  other  hand  it  is 
a  rather  sore  and  tender  one.  In  ef¬ 
forts  to  encourage  and  cooperate 
toward  improvement  of  these  condi¬ 
tions  during  the  past  six  years  we 
have  suffered  the  loss  of  considerable 
business,  tmtil  today  we  admit  there 
is  no  uniformity  whatsoever. 

“It’s  a  situation  that  probably  won’t 
get  any  better  until  it  gets  worse. 

“If  Editor  &  Pubusher  can  throw 
any  light  on  situations  elsewhere  that 
might  work  in  Texas  it  would  be  help¬ 
ful.  In  the  meantime  things  here  are 
pretty  much  at  a  dead  stymie.” 

•  •  • 

Agency  View 

Alfonso  Johnson,  executive 

secretary  of  the  SAAA.,  who 
was  quoted  in  the  original  article  in 
this  department,  was  unwilling 
week  to  engage  in  any  controversy 
over  the  extent  of  the  association’s 
accomplishments.  However,  his  ad¬ 
dress  prepared  for  delivery  before  the 
Texas  Press  Association  June  11  at 


Tyler,  Tex.,  took  up  the  question  of 
recognition,  pointing  out  the  value  of 
both  agencies  and  special  representa¬ 
tives  to  newspapers — weekly  as  well 
as  daily. 

Said  Mr.  Johnson  blimtly  to  the 
publishers  in  his  audience: 

“You  should  recognize  advertising 
agencies  with  the  same  care  that  that 
you  choose  your  doctor  or  your  law¬ 
yer.  You  are  paying  for  professional 
service  and  if  you  do  not  get  it,  you 
are  in  the  same  fix  as  if  you  had  a 
quack  doctor  or  a  shyster  lawyer. 

“The  agency  commission  system 
puts  into  the  hands  of  you  publish¬ 
ers  the  control  of  agency  practice. 
You  have  the  power  of  recognition — 
you  can  set  your  own  standards.  You 
can  keep  out  the  undesirables  if  you 
wish.  Too  many  newspapers  will  give 
recognition  and  commission  to  any 
person  with  a  piece  of  copy;  yea, 
verily,  even  though  he  be  but  the 
office  boy  of  an  advertiser.  This  is  a 
mistake  and  is  at  the  bottom  of  much 
of  the  malpractice  from  which  adver¬ 
tising  suffers.  It  is  the  greatest  cause 
of  advertising  graveyards.  It  fills  the 
press  with  poor  advertising,  unreli¬ 
able,  iminformative  and  crude.  The 
advertisers  suffer  first,  but  you  pub¬ 
lishers  suffer  most  since  it  is  your 
property — white  space — that  is  being 
depreciated.  Unless  the  agencies  you 
recognize  can  reduce  the  natural 
hazard  which  exists  in  all  advertising 
tc  a  point  where  it  pays  a  profit,  your 
market  for  white  space  w^  dwindle, 
and  may  disappear. 

“One  publisher  has  gone  on  record 
with  us  that  he  has  four  standards 
for  those  who  apply  for  agency  com¬ 
mission: 

“1.  Evidence  that  the  agency  is  le¬ 
gitimately  in  the  agency  business. 

“2.  That  it  is  financially  responsible. 

“3.  That  it  is  serving  at  least  three 
general  accoimts. 

“4.  That  it  is  not  a  house  agency. 

“If  every  publisher  and  every  pub¬ 
lisher’s  representative  would  use  the 
same  standards,  we  could  eliminate 
house  and  other  pseudo-agencies  that 
are  a  detriment  to  advertising  in  gen¬ 
eral.” 

These  views,  incidentally,  pnmilol 
comments  voiced  the  week  before  by 
John  Benson,  president  of  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies,  speaking  before  the  Inland  Press 
Association  at  Chicago.  There  is  no 
question  about  the  united  view  of  the 
organized  agencies.  It  is  among  the 
newspapers  that  views  diverge. 

•  •  • 

Cleveland  Plan 

OUR  Texas  newspaperman  asked 
for  information  about  what  is 
being  done  elsewhere.  Here  is  the 
new  plan  that  has  been  set  up  in 
Cleveland  by  joint  action  of  agents 
^d  media — newspapers,  radio,  out¬ 
door,  and  car  cards.  Backers  of  the 
plan  decline  to  say  as  yet  that  it 
is  a  success,  for  it  is  just  getting 
started;  but  they  feel  that  it  is  so 
organized  as  to  provide  quick  dis¬ 
closure  and  penalty  for  violations  on 
either  side,  and  they  think  it  will 
work. 

The  Cleveland  plan  was  initiated  at 
a  luncheon  meeting  called  by  Allen 
Billingsley  as  president  of  the  Cleve¬ 
land  Advertising  Club.  Mr.  Billings¬ 
ley  is  of  course  president  of  Fuller  & 
Smith  &  Ross,  and  the  original  meet¬ 
ing  was  attended  by  the  principals 
of  about  20  of  the  best- known  agencies 


in  the  city.  It  was  decided,  however, 
that  the  problem  of  ineffective  and 
non-independent  agencies  was  one 
for  the  media  to  solve,  and  the  latter 
then  formed  the  Cleveland  Media 
Group,  including  the  three  newspa¬ 
pers,  four  radio  stations,  and  the  domi¬ 
nant  firms  in  outdoor  advertising  and 
car  cards.  These  media  finance  the 
plan. 

Rules  adopted  for  the  recognition  of 
agencies  state  that  agency  commis¬ 
sions  are  paid  in  consideration  of  the 
creation  of  advertising,  development 
of  advertising  volume,  and  collec¬ 
tion  of  payment  Requirements  are 
that  agency  principals  must  be  of  good 
reputation,  with  advertising  experi¬ 
ence  and  ability;  that  the  agency’s 
financial  condition  must  be  satisfac¬ 
tory;  that  the  agency  satisfy  the  me¬ 
dium  that  no  rebating  of  commissions 
to  clients  is  done  directly  or  indirect¬ 
ly;  that  (normally)  the  agency  have 
at  least  three  commissionable  ac¬ 
counts;  and  that  the  agency  be  ready 
at  all  times  to  give  information  about 
its  condition  and  methods  of  opera¬ 
tion  upon  reasonable  request.  No 
agencies  except  those  in  Cleveland 
and  Cuyahoga  Coimty  are  affected. 

The  important  factor  in  making  the 
plan  effective  is  the  provision  of  an 
arbitrator,  who  is  paid  a  sizable  fee 
for  his  efforts.  The  arbitrator  is  Jules 
Eshner,  Cleveland  attorney,  experi¬ 
enced  in  the  legal  side  of  advertising 
but  not  connected  with  any  of  the 
advertising  interests  involved.  His 
activity  extends  only  to  matters  af¬ 
fecting  the  recognition  of  agencies. 

Recognized  advertising  agencies, 
which  are  naturally  keenly  interested 
in  success  of  the  plan,  are  invited  to 
submit  to  the  arbitrator  any  evidence 
they  may  obtain  that  other  agencies 
on  the  official  list  are  not  complying 
with  the  requirements.  Likewise  they 
may  submit  evidence  if  they  believe 
that  any  medium  is  giving  commis¬ 
sions  to  non-recognized  agencies.  The 
arbitrator  must  then  investigate  the 
complaints.  Self-interest  of  the  par¬ 
ticipating  agencies  and  media  is 
cotmted  on  as  the  motivating  force 
to  keep  all  parties  observing  the  rules 
impartially. 

First  list  of  recognized  agencies  in¬ 
cludes  27  names,  not  to  be  released 
until  next  week.  It  has  been  esti¬ 
mated  that  there  were  at  least  50 
firms  and  individuals  in  Cleveland 
calling  themselves  advertising  agen¬ 
cies.  Apparently  those  not  winning 
recognition  must  resign  themselves  to 
operating  on  a  fee  basis  if  possible, 
or  taking  the  merger  route. 

*  *  • 

More  on  the  Cleveland  plan  later. 

Can  anyone  supply  information 
about  effective  action  on  recognition 
and  commissions  elsewhere? 

PLACING  NEW  ACCOUNTS 
Fletcher  &  Ellis,  Inc.,  New  York, 
has  been  appointed  by  Calcium  Car¬ 
bonate  Company  of  C^Ucago,  producer 
and  refiner  of  calcium  carbonate  prod¬ 
ucts,  and  the  Malleable  Iron  Range 
Company  of  Beaver  Dam,  Wisconsin, 
nianufactiirer  of  electric,  gas  and  coal- 
wood  ranges.  The  Pennsylvania  Salt 
Manufacturing  Co.,  Philadelphia,  has 
appointed  Fletcher  &  Ellis  as  its  ad¬ 
vertising  agency  to  handle  the  adver¬ 
tising  of  its  Specialties  Division.  This 
division,  whose  headquarters  are  in 
Chicago,  includes  various  brands  of 
lye,  and  Old  Hickory  Smoked  Salt. 

HAS  NEW  ACCOUNTS 
Huber  &  Creeden,  Boston  agency,  is 
now  handling  the  accoimts  of  the  Bos¬ 
ton  Candy  Company  of  Boston,  For¬ 
rest  Hills  Hotel  at  Franconia,  New 
Hampshire,  and  the  Kodicon  Products 
Company,  medicines,  and  the  Worden 
Corporation,  management  engineers, 
both  of  Boston. 


AMONG  ADVERTISING  FOLK 

Mrs.  Erma  Proetz,  vice-president  of 
the  Gardner  Advertising  Compan* 
St.  Louis,  was  elected  president  of  th* 
Women’s  Advertising  Club  of  St 
Louis  at  its  annual  meeting  June  1  q 
the  Park  Plaza  Hotel.  She  rephoii 
Miss  Opal  Sweazea.  Other  officers  in. 
elude  Helen  K.  Martin,  Missouri  Pk. 
cific  Lines,  vice-president;  Audis* 
Grawe,  Gardner  Advertising  Co,  ttt 
retary,  and  Mrs.  R.  C.  Schroeder,  Sfa 
Baer  &  Fuller,  treasurer. 

Joseph  M.  Farrell,  former  prodiM. 
tion  manager  of  Blackman  Advertis. 
ing,  Inc.,  New  York,  has  joined  th* 
Harding  Photo-Engraving  Company 
and  the  Harley-Ajax  Press,  Tn^  „ 
vice-president  in  charge  of  sales. 

Howard  E.  Bowers,  for  four  and  i 
half  years  head  of  the  Chicago  copy 
department  of  the  L.  W.  Ramsey  C!o, 
has  joined  the  copy  staff  of  the  dhi- 
cago  office  of  Fletcher  &  Ellis,  Inc. 

Kirby  Torrence,  who  published 
newspapers  in  Idaho  for  8  years  and 
was  in  the  newspaper  and  advertisini 
business  in  San  Antonio,  for  several 
years,  has  established  his  own  agency 
in  Seattle  with  offices  in  the  White- 
Henry-Stuart  Building,  handling  gen¬ 
eral  advertising  accoimts. 

E.  L.  Baumiller,  assistant  space 
buyer  of  McCann-Erickson,  Inc.,  New 
York,  has  been  promoted  to  businea 
space  buyer,  to  succeeding  E.  Jacobi, 
resigned. 

Albert  E.  Haase  has  been  made  vice- 
president  and  director  of  sales  of 
Rogers-Kellogg-Stillson  Company,  di¬ 
rect  advertising  service  organization, 
printers  and  lithographers,  of  Ne* 
York,  and  of  Wilson  H.  Lee  Company, 
general  printing  service  organizatun 
of  New  Haven,  Conn.  He  will  m«k» 
his  headquarters  at  the  New  YoA 
office  of  the  Rogers-Kellogg-Stillaon 
organization,  461  Eighth  Avenue. 

Oscar  Coe,  formerly  with  Blackett- 
Sample-Hummert,  Inc.,  has  joined  the 
United  States  Advertising  Corpora¬ 
tion,  Chicago,  as  account  executive. 

Miss  Ruth  West,  formerly  head 
fashion  copywriter  for  the  J.  L.  Hud¬ 
son  Company,  Detroit,  institutkiial 
copywriter  for  the  May  Company,  Lot 
Angeles,  and  author  of  magazine  ar¬ 
ticles,  has  resigned  as  chief  faahioo 
copywriter  of  L.  Bamberger  &  Co,  to 
join  the  copy  staff  of  Fletcher  li  EDit, 
Inc.,  New  York. 

Hie  Campbell-Ewald  agency  ii 
sending  C.  J.  Schultz  to  its  (Siicago 
office  from  Detroit  headquarters,  to 
service  the  Chevrolet  account  R  K. 
Edmonds,  Chicago  manager,  has  re¬ 
signed.  N.  W.  Sharrock  continues  at 
the  C^cago  office. 

AD  MEN  ELECT  OFFICERS 

Thomas  W.  Hughes,  of  the  National 
Export  Advertising  Company,  waa 
elected  president  of  the  Association  of 
Advertising  Men,  recently.  Other  of¬ 
ficers  elected  were:  vice-president, 
Eugene  C.  Pilcher,  Pace  Institute; 
secretary.  Mack  LeBlang,  Hazard  Ad- 
verising  Corp.;  treasurer,  Steve 
Brodie;  ass’t.  treasurer,  Donald  Ter- 
williger,  John  S.  Swift  Co.;  ass’t.  sec¬ 
retary,  A.  J.  Gould,  Alexander  Pub¬ 
lishing  Co.  The  outgoing  president, 
C.  G.  Flinn;  secretary,  A.  J.  Segak 
and  treasurer,  Pliny  A.  Porter,  weR 
unanimously  elected  directors  f* 
three  years. 

TWO  ELECTED  TO  A.NA. 

Wildroot  Co.,  Inc.,  Buffalo,  N-  T, 
has  been  elected  to  membership  » 
the  Association  of  National  Adver¬ 
tisers.  H.  R.  Shehan,  vice-jaresident 
and  general  manager,  will  represent 
the  company.  National  Sugar 
ing  Company  of  New  Jersey, 
York  City,  has  also  been  elected  tj 
membership  and  will  be  represent* 
by  A.  D.  S.  Palmer. 
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4,000  UTILITY  ADS  JUDGED 

WiaMr*  in  Newspaper  and  Other 
Classes  to  Get  Awards  June  30  i 
More  than  4,000  advertisements  were  ^ 
enteied  in  the  newspaper  sections  of  | 
the  1936  Better  Copy  Contest  of  the  t 
Public  Utilities  Advertising  Associa-  * 
tjon,  Kenneth  Magers,  chairman  of  the  j 
jjoimittee  in  charge,  has  announced.  J 
ijbe  winners  in  the  six  sections  have  ' 
determined  by  a  board  of  three  ^ 
judges,  Mrs  Earl  Mason,  Syracuse,  N. 

Y.  a  reader-editor  of  the  Woman’s 
Home  Companion;  L.  E.  McGivena  of 
the  New  York  News;  and  John  Rose- 
of  Young  &  Rubicam,  Inc. 
Announcement  of  the  winners  and 
presentation  of  the  awards  will  be 
Bjade  at  the  meeting  of  the  associa¬ 
tion  in  Boston  June  30  held  in  con-  ' 
junction  with  the  convention  of  the 
Advertising  Federation  of  America. 

At  the  meeting  each  of  the  winners 
edl  discuss  why  his  winning  adver-  I 
tisement  was  prepared,  how  it  was  ; 
prepared,  and  what  the  results  were. 
The  Better  Copy  Contest  of  the  Pub-  ] 
lie  Utilities  Advertising  Association 
lias  been  held  annually  for  a  great  ■ 
many  years,  and  includes  all  types  of 
advertising  media.  Divisions  for  gas, 
dectric  and  street  railway  companies 
are  included  and  practically  every 
tompany  of  consequence  in  these 
ields  competes. 

remington-rand  on  air 

What  is  said  to  be  the  largest  inde¬ 
pendent  radio  hook-up  in  the  history 
of  broadcasting,  comprising  four  re¬ 
peal  networks  and  two  independent 
stations,  a  total  of  49  stations,  will  be 
used  by  Remington- Rand  to  carry  this 
gxaisors  program,  “News  Come  To 
Life,”  on  Simdays  at  5:30  pjn.,  E.S.T. 
The  program  includes  a  half-hour 
melange  of  dramatized  news  and  musi¬ 
cal  interludes.  WINS,  New  York  City, 
is  the  originating  station.  The  Yankee 
network,  the  Associated  Broadcasters 
of  New  York,  the  Michigan  Radio  net¬ 
work,  and  the  Affiliated  Broadcasting 
Company,  with  WSPD,  Toledo,  and 
WLTO,  Erie,  constitute  the  49  sta- 
I  tions. 

'  WILSON  HAM  IN  100  DAILIES 

*  Wilson  &  Company’s  “Tender  Made 
'  Ham”  is  being  sch^uled  for  a  six- 

week  newspaper  campaign,  beginning 
'  the  latter  part  of  June,  by  the  United 

•  States  Advertising  Corporation,  Chi- 
I*  cago.  More  than  100  newspapers  in 
-  over  80  cities  have  been  select^.  The 

copy  will  feature  a  preliminary  $1000 
“  prize  contest  This  will  be  the  first 
aggressive  campaign  in  some  time,  and 
the  layouts  will  range  from  full  pages 
^  down  to  250  lines,  according  to  the 
^  importance  of  the  market.  Spot  broad- 
,  easts  will  be  used  in  cities  that  have 
branch  offices  of  Wilson  &  Co. 

it, 

t;  heads  WOMEN’S  COUNCIL 

i-  Edgar  Kobak,  chairman  of  the 
n  Board  of  the  Advertising  Federation 
r-  d  America,  announces  the  appoint- 
e-  tent  of  Mrs.  Erma  Perham  Proetz, 
b-  ’ke-president  of  the  Gardner  Adver- 
at  bang  Company,  St.  Louis,  and  a  mem- 
li;  of  the  Board  of  the  Federation,  to 
St  m  the  unexpired  term  of  vice-presi- 
Eot  fcnt  and  chairman  of  the  Cotmcil  on 
Women’s  Advertising  Clubs,  left  va- 
®>t  by  the  death  last  month  of  Miss 
'(tephine  Snapp.  A  new  chairman 
Y,  will  be  chosen  by  the  Cotmcil  at  the 
convention  in  Boston,  Jime 
^  m  to  July  2  inclusive. 

gil  - 

»*  new  SEATTLE  AGENCY 
^  Capitalized  at  $60,000  the  Parmley 
Advertising  Company  was  incor- 
.  potted  in  Seattle  recently.  Named 
*  incorporators  were  K.  R.  Craw- 
^  Paul  Dewal  and  Joseph  Ussery. 


AFA  OFFERS  AD  ARTICLES 

A  series  of  15  articles  entitled 
“Short  Talks  on  Advertising”  have 


RATE  CHANCES  APPLAUDED  SEATTLE  MILK  CAMPAIGN  AFA  OFFERS  AD  ARTICLES 

(Special  to  Eoitok  &  Puvlishi*)  Strang  &  Prosser  advertising  agency,  A  series  of  15  articles  entitled 

St.  Louis,  June  8. — The  downward  Seattle,  has  been  retained  for  an  ex-  “Short  Talks  on  Advertising”  have 
revision  of  general  advertising  rates  tensive  cooperative  milk  campaign,  been  offered  by  the  Advertising  Fed- 
to  a  point  where  the  net  rate  is  prac-  making  use  of  newspapers.  This  new  eration  of  America  as  a  part  of  the 
tically  the  same  as  local  rates  by  the  campaign  features  a  “Seal  of  Surety”  program  to  promote  the  b^t  interests 
St.  Louis  Globe-Democrat,  as  reported  of  the  dairy  group  forming  the  of  advertising.  Prepared  by  the  Bu¬ 
rn  last  week’s  issue  of  Editor  &  Pub-  “Milk-for-Health,  Inc.”  It  repre-  reau  of  Research  and  Education  the 
USHZR,  has  been  commended  by  John  sents,  for  the  first  time  in  the  history  articles  defend  advertising  and  pro- 
Benson,  president  of  the  AAAA,  as  of  the  Seattle  Milk  Shippers’  Asso-  mote  the  idea  that  it  is  useful  to 
follows:  “Delighted  to  have  your  ciation,  cooperation  in  a  large  educa-  society  and  is  a  profitable  business 
telegram  May  31,  announcing  new  tional  newspaper  advertising  cam-  builder, 
rate  structure  which  moves  retail  paign  with  the  leading  distributing 

and  general  rates  closer  together  on  dairies.  The  advertising  campaign  of  — — 
a  quantity  discotmt  basis  roughly  the  “Milk-for-Health,  Inc.,”  is  spon-  AD  TIPS 

parallel  for  a  like  volume.  A  big  step  sored  by  412  selected  dairy  farms  and  - 

in  the  right  direction.  Deeply  appre-  milk  shippers.  Dairy  products  of  n.  w.  Ayer  a  Son,  Wa.hington  Square, 


Benson,  president  of  the  AAAA,  as  of  the  Seattle  Milk  Shippers’  Asso- 
follows:  “Delighted  to  have  your  ciation,  cooperation  in  a  large  educa- 


in  the  right  direction.  Deeply  appre-  milk  shippers.  Dairy  products  of 
ciated  by  advertising  agencies.  Glad  many  sorts  are  also  coming  under  the 
you  are  giving  smaller  advertisers  also  banner  of  the  new  milk  campaign. 


UK  smppers.  uairy  proaucis  or  n.  W.  Ayer  a  Son,  Wa.hington  Square, 
any  sorts  are  also  coming  under  the  Philadelphia,  Pa.  Placing  ordera  with  a 
inner  of  the  new  milk  campaign,  selected  list  of  newspapers  on  Cape  Cod 

substantially  lower  rate  than  former  -  Chamber  of  Commerce,  Hyannis,  Mass. 

fiat  You  „o  to  bo  commended.”  •TODAY”  CHANGES  FORMAT  W.W  . 

-  Begmnmg  with  the  Jime  20  issue,  of  Loft,  Inc.,  candiev,  Long  island  City, 

CANDY-COD  APPOINTS  Today  magazine,  published  by  Vin-  New  York. 

Candy-Cod  Laboratories,  New  York,  cent  Astor  and  edited  by  Raymond  Richard  A.  Foley  Advertising  Agency, 
have  placed  their  advertising  accoimt  Moley,  will  appear  in  new  size  and  1616  Walnut  Street,  Philadelphia,  obtained 
with  Mackay-Spaulding  Company,  format.  A  brilliant  four-color  cover,  heading  Railway  System, 

New  York.  Candy-Cod  is  a  vitamin  new  type  face  and  improved  paper  J  ..... 

product  in  chocolate  tablet  form,  each  stock  wiU  n^k  the  new  form  K^t  street  N^  Y^rk  Chy  Plying 

tablet  containing  the  vitamin  equiv-  or  more  additional  pages  of  editorial  jers  with  some  New  York  City  newspaperii 

alent  of  a  teaspoonful  of  natural  cod  departments  and  features  will  appear,  on  Miners,  theatricsi  cold  cream.  New  York 

liver  oil.  Newspapers  and  radio  will  The  announced  new  size  for  the  City. 

be  used  in  markets  to  be  selected  weekly  calls  for  a  type  page  8  5/16  by  Hlrsch-Turpen,  inc.,  25  West  45th  Street, 

gQQn  11^  inches,  or  632  lines.  These  di-  City.  Placing  orders  with  news- 


Hlrsch'Turpen,  Inc.,  25  West  45th  Street, 
New  York  City.  Placing  orders  with  news- 


-  mensions  compare  with  the  present  pridnTts^°i'' 

AMERICAN  HAT  APPOINTS  type  page  of  680  lines.  Raymond  J.  S.  New  York  cUy.’  ’  “ 


The  American  Hat  Company  of  KeUy,  formerly  production  manager  ^  Lexington 

Norwalk,  Conn.,  has  appointed  Hir-  of  Pictorial  Review,  has  been  ap-  Avenue,  New  York  City.  Placing  orders 
shon  Garfield,  Inc.,  of  New  York,  to  pointed  production  manager  of  Today,  with  some  New  York  City  new.spapers  on 


direct  its  advertising.  Magazines, 
newspapers  and  trade  papers  wUl  be 
used.  Two  separate  campaigns  are 


NEW  MOGENSEN  NAME 

Official  change  in  the  name  of  M. 


Salomon  &  Phillips,  Meltonian  Shoe  Cream 
New  York  City. 


planed  featS  TrimbirHate  for  C-  Mogensen  &  Co.,  publishers’  repre¬ 
men  a^d  Trimbll  “Futuna”  Felte  for  sentatives,  to  West-Holliday^ogen- 
women  Company,  Inc.,  has  just  been  an- 

_  nounced.  At  a  recent  directors’  meet- 

AUSTIN  &  ROSSITER  NAMED  ing  Robert  P.  Holliday  was  elected 
Turner’s  Gowns,  Waldorf-Astoria  president;  Paul  A  West,  vice-presi- 


Hotel,  New  York,  has  appointed  Aus- 

tin  &  Rossiter  Co.,  New  York,  as  its  dent. 

agency.  A  dramatic  type  of  style  pre-  - 

sentation  will  feature  fashions  in  class 
magazines  and  local  newspapers.  H.  y 

Sternberg  is  account  executive.  • 

HAS  SOAPINE  ACCOUNT  2l 

Kendall  Manufacturing  Co.,  Cam¬ 
bridge,  Mass.,  manufacturer  of  Soap- 
ine,  has  appointed  Dowd  &  Ostreicher, 

Inc.,  Boston,  to  direct  the  advertising 
program  for  Soapine.  ^ 

HAS  PEPPERELL  BRAIDING 

Atherton  &  Currier,  Inc.,  New 
York,  is  directing  the  accoimt  of  the 
Pepperell  Braiding  Co.,  East  Pep- 
perell.  Mass 

NAMES  DETROIT  AGENCY  . 

The  Schwitzer-Cummings  Company,  | 

Indianapolis,  manufacturer  of  auto¬ 
matic  feeds  for  furnaces,  has  an-  M 

noimced  appointment  of  McManus, 

Jdm  &  Adams,  Inc.,  Detroit,  as  na¬ 
tional  advertising  counsel. 


dent,  and  O.  W.  Stypes,  vice-presi- 


mi. 


71  New  Apartments 
26  New  Residences 

Now  under  construction  in 

DANVILLE,  VA. 

9,000  people  employed  in  one 
industry  alone. 


Xft 


50  years 

YOUNG 

Tills  year — 1936 — marks  the  fiftieth 
anniversary  of  The  Pasadena  Star- 
News,  whii'h.  In  connection  with  its 
morning  edition.  The  Pasadena  Post, 
delivers  96%  of  its  circulation  to 
HOMES  in  and  about  Pasadena — an 
unprecedented  figure  —  indisputable 
evidence  of  reader  preference  and  a 
splendid  tribute  to  fifty  years  of 
meritorious  public  serrii'e  and  con- 
sclent  ions  civic  leadership. 

The  STAR-NEWS 

and  The  POST  of 


PASADENA,  CALIFORNIA  SYDNEY,  AUSTRALIA 


**Bu9in€BM  la  Batter  in  Danville’*  ^ 

The  Register  &  Bee  p 

Morning  —  Evening  —  Sunday 
The  John  Budd  Company,  Nationad  I 
Advertising  Representatives  ~ 

IF  ~  t 

A  A  jrou  are,  or  anticipate,  f 
appropriating  advertising 
monies  in  Australia  and  L 
New  Zealand,  read  |[ 

NEWSPAPER  NEWS  [ 

The  only  Journal  covering  the  f 
activities  of  advertising,  publish-  m 
ing  and  printing  in  these  terri-  L 
tories.  f 

NEWSPAPER  NEWS  [ 

Warwick  Bldg.,  Hamiltcm  St.  f 

CVnMPV  AIIRXDAIIA  A 


C  Old  John  Public 

L  comprahends  pictoras 
[  mora  earilT  than  iniDt 


PRETTY  face  or  an  allur- 
ing  figure,  or  both,  often 
holds  his  attention  more  firmly 
than  a  profound  editorial  on 
the  state  of  the  nation. 

But  the  face  must  be  really 
pretty,  the  fig^ure  really  attrac¬ 
tive.  Botched  charms  are  a 
sacrilege  he  will  not  endure. 
It  takes  balanced  production 
to  produce  the  kind  of  pictures 
John  Public  likes  —  every  fac¬ 
tor,  including  stereotyping,  be¬ 
ing  coordinated. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  17.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  MxUson  Ave.,  Nsw  York,  N.  T. 


PublisM  MaatUjr— aubseriptiaa  lUla 
7/*  par  ysar,  past  fraa. 


Editor  &  Publisher  for  June  13,  1936 


NEWSPAPERMEN  WILL 
DISCUSS  PROMOTION 


Wednesday.  July  1  ofi  for  the  summer  mcmths,  awaiting  NEW  JERSEY  PRESS  MEEf} 

9:30  A.  M.  I937  models.  At  the  present  time,  ,  „  — - — 

I)i^s.ion-‘  Your  Problems  and  ^  though  Packard  will  lead  Kerney,  Jr.,  Elected  Pre«J,^ 


I 


(Opc.f  the  procession  again  this  year  with  the  — D.  H.  Moreau,  Vice-Pre«idN| 


Boston  Programs  Are  Completed  by 
Adeertising  Executiees  and 
Newspaper  Promotion 
Association 


urer,  NNPA. 


first  of  the  1937  models.  James  Kerney,  Jr.,  vice-presi^ 

The  Hudson  -  Terraplane  ^hedule  and  editor  of  the  Trenton  (K^ 


10:30  A.  M.  Aiuuaoii  -  and  editor  ot  the  Trenton  (K  Ji 

"What  Can  the  NNPA  Accomplish  in  the  consists  of  two  releases.  The  first  ran  Times  newspapers,  was  elected  uj*- 


. ..—  .......  - , — - . —  - — - -  V  - ^ —  A  newspapers,  was  elected  nnai 

last  week  and  the  second  runs  the  dent  of  the  New  Jersey  Press  W 

anH  10.^7?”  Rv  Csporgg  K^nnf^fiti.  Promo-  _ i_  r _ _  id  mL:-  •  -  _ ^  *■  *^»9  Aaftu 


and  1937?"  By  Gewge  ^nneyw.  Promo-  june  14.  This  business  is  ciation  June  6  at  Skvtnn  ^  n 

_  .  .  ..  ,  tion  Manager,  the  New  Tork  American —  _i__^  u,,  CmiAk  i  1iVor./>Vi  o-uon,  -une  O  at  axytop,  Pa.  Bj 

Intimate  discussions  of  newspaper  Founds  of  the  NNP.\.  Brooke,  Smith  &  French.  succeds  Garvin  P.  Taylor,  editor  rf 

problems  loom  large  on  the  programs  11:30  A.  M.  1"®  June  Pontiac  set-up  now  dis-  ^le  Montclair  Times, 

ot  the  Newspaper  Advertising  Execu-  Election  and  Installation  of  Officers.  closes  that  no  key  cities  nor  large  Howard  Moreau,  editor  of  Du 

fives  Association  and  the  National - cities  will  be  used  for  June.  Only  Hunderton  Country  Democrat  «» 

Newspaper  Promotion  Association  for  LINAGE  HOLDING  a*'**  only  in  elected  vice-president  John  W  ^ 


succeds  Garvin  P.  Taylor,  editor  d 
the  Montclair  Times. 


D.  Howard  Moreau,  editor  of  Dk 


cities  will  be  u^  for  June.  Only  Hunderton  Country  Democrat  ^ 

email  mill  rtA  iicA/i  anH  /Milv  in  _i  _a_  i  .  .a  .  *  •  _ *  I 


their  meetings  in  Boston  in  connec-  "  '  [  '  a  lew  01  those  wm  macivianus,  jonn  jjie  Summit  (N.  J.)  Herald  wasZ 

tion  with  the  annual  convention  of  STEADY  IN  JUNE  &  Adams  place  copy  because  of  small  elected  secretary  for  the  28th  cor^ 
the  AdvertUing  Federation  of  Amer-  -  cr^te.  ^  five  term  and  W.  B.  R.  Mason  of  Du 

\  AA  I-  *  ru  \  A  A  Chevrolet  Holding  Lead  in  Produc  Chronicle  «« 

In  addition  to  the  scheduled  ad-  •  *  mj  e  Ruthraufi  &  Ryan  a  small  passenger  reelected  treasurer  for  the  am 

•  V.  .  e  .1  AiiH  —  _ i:^a  mi  _ _ t.Ax,M«AA«:.A  ava  OOUl  COfi- 


STEADY  IN  JUNE 


a  few  of  those  will  MacManus,  John 


dresses,  time  for  discussions  from  the 
floor  has  been  provided  on  both  pro¬ 
grams.  The  programs,  just  released 
by  the  program  makers,  follow: 


tion  and  NewEpaper  Space — 
Packard  Expected  to  Intro¬ 
duce  '37  Model*  First 


car  list  to  fill  in  on  the  cooperative  egoutive  term 
campaign  and  the  billboards.  Patrick  H 


PULITZER  WINNER  HONORED 


NEWSPAPER  ADVERTISING  EXECU¬ 
TIVES  ASSOCIATION 
Monday  Moening.  Junb  29 
Parlor  A,  Statler  Hotel 
Address  of  Welcome  by  J.  Maxim  Ryder, 


(Special  to  Editox  &  Publishes) 
Detroit,  June  10. — Newspaper  ad¬ 
vertising  in  June  will  continue  along 
the  high  speed  record  of  the  spring  au- 


Public  Dinner  for  Cedar  Rapid* 
(la.)  Gaxette — Mar*kall  Speaker 


Patrick  H.  Feeney,  advertiaag 
manager  of  the  Newark  Evening  Nem 
was  elected  to  succeed  Arthur  J 
Sinnott,  editor  of  the  same  newspaper' 
as  chairman  of  the  executive  com 
mittee.  Taylor  also  was  elected  to 


The  Cedar  Rapids  (la.)  Gazette  was  the  executive  committee.  Dr.  Carl 


tomobile  production.  Some  350,000  honored  at  a  public  dinner,  June  4,  R  Woodward  secretarv  of  Rutow, 

_ ...111  1 _ 1 _ :iA  i-u  T _  _ 2-  _ ^sai _ ai.^  _ j  a^  aU^ 


president  of  the  New  EngUnd  Advertising  cars  will  be  built  in  June,  which  is  in  recognition  of  the  award  to  the  University,  was  elected  an  honoran 

i:- _ _  A....-:..: ....  Ai...  ACO  ooo  ....—  — .U  _ 1  e  .1  .  ..  1 


Executives  Association. 

Discussion  of  topics  proposed  by  members 


Tuesday  Mokning,  June  30  .  ^  ee  ■  .  .  ,  “  - - 

Parlor  A.  Statler  Hotel  Leadmg  all  other  automotive  adver-  year.  The  affair  was  sponsored  by  the  Newspaper  Institute,  which  is  h^ 

ilk  by  Ben  C.  Duffy,  of  Batten,  Barton,  tisers,  not  only  in  newspaper  usage.  Chamber  of  Commerce  and  the  lunch-  annually  at  the  university, 

Durstine  &  Osborn,  New  York,  subjj^,  but  also  in  the  production  and  sales,  eon  clubs  of  that  city.  Walter  L.  Tushingham  of  the  Com- 


a  reduction  on  the  480,000  cars  built  Gazette  of  the  Pulitzer  gold  medal  for  life  memter  of  the  agwig^,;^ 
in  May.  All  companies  have  heavy  the  most  distinterested  and  meritori-  recognition  of  his  services  in  initiatm* 
June  newspaper  schedules.  ous  public  service  in  journalism  last  and  directing  the  Press  Associatko 


"What  is  Good  Newspaper  Promotion?” 
Question  period. 

Discussion  of  topics  proposed  by  members. 


Chevrolet  will  continue  its  heavy  The  ballroom  of  the  Montrose  Ho-  den  Courier-Post  wm  elected  a  ram- 
newspaper  campaign  in  June.  Over  tel,  (Zedar  Rapids,  was  filled  to  ca-  ber  of  the  executive  committee  to 

7,000  daily  and  weekly  newspapers  pacity  for  the  dinner,  and,  although  succeed  Chauncey  F.  Stout  of  the 

will  carry  both  new  and  us^  car  additional  tables  were  placed  on  the  Plainfield  Courier-News.  Reelected  to 

advertising  which  has  been  placed  by  mezzanine  floors,  approximately  200  that  committee  were  Rudolph  E  Lmt 

the  Campbell-Ewald  Agency.  requests  for  reservations  had  to  be  of  the  Jersey  Journal,  Miss  j. 


Luncheon 

Tue-Sday  Noon,  June  .30 
Grand  Ballroom,  Statler  Hotel 
Address  by  James  G.  McDonald,  of  the  Ed¬ 
itorial  Staff  of  the  New  York  Times,  sub- 


the  Campbell-Ewald  Agency. 


The  large  Plymouth  list  consisting  refused. 


ject.  "Responsibilities  of  the  Newspaper  in  of  slightly  over  1,000  newspapers,  is  The  principal  address  of  recogni- 


Brown,  of  the  Keyport  Weekly,  W. 
H.  Chew  of  the  Salim  Standard  and 


a  Changing  World."  -\ll  A.  F.  A.  delegates  running  the  first  and  third  weeks  in  tion  was  made  by  Dr.  H.  M.  Gage,  Jerseyman,  and  Irving  J  Reimers  of 


and  guests  invited 


Tuesday  Aftebnoon,  June  30 
Parlor  A,  Statler  Hotel 


June.  The  basic  copy  is  640  lines  in  president  of  Coe  College,  Cedar  Rap- 
most  dealer  points.  Plymouth  is  ids,  who  declared  the  Gazette  had 


the  Perth  Amboy  Evening  Netos. 


Francis  N.  McGehee,  presenting  "Bathroom  Agency. 


placed  by  the  J.  Stirling  Getchell  assumed  the  responsibility  of  fighting  SAFETY  MATERIAL  WELCOMED 


and  Dressing  Table  Inventory  of  the  Cletv- 
land  Press." 

Question  period. 

Discussion  of  topics  proposed  by  members. 


About  500  newspapers  will  carry  of  a  free  press. 


for  righteousness,  a  part  of  the  duty 


the  De  Soto  schedule  in  June.  Tliis  Verne  Marshall,  editor  of  the  Ga-  Safety  Coancil  Featuro* 

schedule  is  also  placed  through  the  zette,  responded  with  a  discussion  of  Editors  and  publishers  are  giving 
Detroit  Office  of  J.  Stirling  Getchell.  the  Gazette’s  editorial  policy,  which  a  hearty  welcome  in  more  than  3I| 
Through  the  N.  W.  Ayer  Agency,  he  pledged  will  be  continued,  and  a  states  to  the  24-page  broadside,  “Safety 


K)  Paper*  U*inc  Free  Natmad 
Safety  Coancil  Feature* 

Editors  and  publishers  are  giving 


Wednesday  Moening,  July  1  Through  the  N.  W.  Ayer  Agency,  he  pledged  will  be  continued,  and  a  states  to  the  24- page  broadside,  “Safety 

Talk  b  DC***^Danfel  Sureh  ^of^^Dr  Daniel  the  Ford  national  copy  and  defense  of  the  freedom  of  the  press.  Service,”  recently  released  by  tfe 

"starch  k'^Sto^  New  York,  "subject,  "^ew  the  McCann-Elrickson  Agency,  placing  warning  that  when  newspaper  men  National  Safety  Council,  Chicago,  fci 

Trends  in  Research."  ’  ’  the  dealer  cooperative  copy.  Ford  will  no  longer  are  able  to  write  as  they  free  and  undated  use  in  canquigni 

Question  period.  maintain  their  large  scheduled  news-  please,  no  one  will  have  liberty.  on  the  highway  accident  problem. 

Discussion  of  topics  proposed  by  members.  paper  campaign  in  both  daily  and  “No  element  is  more  dangerous  to  More  than  200  different  newspapers. 


NATIONAL  NEWSPAPER  PROMOTION 
ASSOCIATION 
Sunday,  June  28 
12:00  Noon  to  6:00  P.  M. 
Kegistration 
7:00  P.  M. 

Acquaintance  Dinner — Hotel  Statler 
Monday,  June  29 
9:30  A.  M. 


maintain  their  large  scheduled  news-  please,  no  one  will  have  liberty.  on  the  highway  accident  problem 
paper  campaign  in  both  daily  and  “No  element  is  more  dangerous  to  More  than  200  different  newspapers, 

weeklies.  Both  Chevrolet  and  Ford  society  and  government  than  that  ele-  out  of  the  first  600  distribute  art 

appreciate  the  value  of  the  smaller  ment  which  tries  to  keep  newspapers  using  this  copy  which  has  been  ap- 

markets  and  use  newspaper  space  in  from  printing  the  truth,”  he  said.  proved  by  &e  Automobile  Manu- 


proved  by  the  Automobile  Manu- 


both  daily  and  weekly  papers  to  reach  Marshall  told  how  the  Gazette’s  facturers’  Association. 


Formal  Opening  of  Sessions  and  Reports  of  Anderson  Agency  which  ran  the  Week  vice-president  of  the  Gazette  Com-  hi^way  accidents,  and  the  wartime- 


Committees 
11:00  A.  M. 


Hudson-Terraplane  have  approxi-  sary  in  the  campaign  to  reveal  and  into  every  city  desk. 


"Why  Promotion?”  by  Don  D.  Patterson.  Na-  mately  2,0(X)  newspapers  on  the  June  stamp  out  the  alliance  between  en-  The  material  is  free  for  use  by 


tional  Advertising  Director,  Scripps-Howard  schedule 
Newspapers 

12:15  P.  M.  through  : 


'Uiis  campaign  placed  trenched  crime  and  politics  that  had  editors  intending  to  use  it  largdjr 


General  Luncheon  Session,  Ball  Room,  Hotel  lows  closely  the  new  list. 


through  Brooke,  Smith  &  French  fol-  grown  up  in  Iowa. 


Other  speakers  vtere  Don  Barnes,  for  special  campaigns  by  first  appli- 


IW 


this  important  market  which  is  so  fight  against  corruption  and  misgov-  Hie  copy  was  prepared  by  Tom  L 

sadly  neglected  by  some  companies,  emment  in  Iowa  had  originated,  Burke,  publicity  director  of  the  Coot* 

Hie  Chrysler  Sales  Corporation  praising  the  willingness  of  John  L.  cil,  at  the  request  of  editors  oho 

placed  a  June  schedule  through  Lee  Miller,  president,  and  James  Faulkes,  wanted  to  “do  something  about” 


pany,  to  approve  expenditures  neces-  like  casualty  lists  that  keep  poung 


Exclusive  privileges  can  be  obta^l 


Sutler,  Advertising  Federation  of  America.  No  plans  have  been  set  up  at  this  Cedar  Rapids  attorney;  James  R.  cants.  Mats  for  the  entire  layout  d 

Monday  P.  M. — after  the  graerai  session  of  time  on  Pontiac.  The  Cadillac-La  Rhodes,  publisher  of  the  Newton  (la.)  24  full-sized  newspaper  pages  are  fpt*- 
^semssi^’  Meeting  and  General  galle  advertising  is  also  cut  down  for  News,  and  A.  L.  Killian,  president  of  Copy  can  be  used  with  or  witiiout 

7-30  P  M  month  of  June.  MacManus,  the  Cedar  Rapids  Chamber  of  Com-  credit,  as  editors  prefer. 


.\nnual  Banquet  and  Ball,  Hotel  Sutler,  A.  John  &  Adams  place  both  of  these  merce,  who  presented  a  gift  to  Mr.  The  National  Safety  Council  ii » 


F.  A. — Radio  Stars,  EnterUinment,  Dancing. 
Tuesday,  June  30 
9:30  A.  M. 

"Research  and  Surveys.” 

By  Philip  Salisbury,  Executive  Editor, 
Sales  Management 

10:30  A.  M. 

Discussion — “The  Promotion  Budget" 


accoimts.  Marshall  o 

Under  the  Dodge  set-up  for  June,  the  dinner, 
the  national  schedule  will  be  unusu¬ 
ally  limited.  Hie  dealers  are  being  SWISS 
given  billboard  advertising  by  the  A  libel  i 


Marshall  on  behalf  of  those  attending  non-profit  organization,  devoted  b 
the  dinner.  combatting  accidents  in  homes,  shop*, 


SWISS  LIBEL  SUIT  SETTLED 

A  libel  action  against  the  editor  of 


schools  and  on  the  highways. 


factory  and  are  expected  to  handle  the  Iron  Broom,  Basle,  Switzerland, 
the  newspaper  copy  in  most  cases  organ  of  the  anti-Semitic  National 


OREGON  EDITORIAL  MEETING 

(By  telegraph  to  Editob  &  PuiLilXEi) 

Grants  Pass,  Ore.,  June  ll.—Meai- 


By  J°y“  A  Swan,  Pei^al  Assmunt  to  from  their  own  funds.  Although  the  Front,  arising  from  the  trial  in  which  bers  of  the  Oregon  Editorial  Assoeia- 

THbuiK  and  Vice^resid^*  NNPA  will  pay  for  this  newspaper  the  so-called  “Protocols  of  the  Elders  tion  will  gather  here  next  weekffli 

12:14  P.  m.  space,  it  will  be  placed  by  the  Ruth-  of  Zion”  were  proved  spurious,  was  Jime  18  to  20,  to  attend  the  4^  M- 

NPA  Luncheon  rauff  &  Ryan  Agency.  settled  June  9.  Dr.  Zander,  editor,  nual  convention  of  the  organizati® 

,  .  2:00  P.  M.  The  key  city  checking  on  Oldsmo-  agreed  to  withdraw  assertions  pub-  “The  Streamline  Newspaper”  will  « 

J  D  •  11.  placed  by  D.  P.  Brother  &  Com-  lished  in  his  paper  alleging  that  Dr.  the  title  of  a  talk  by  Frank  Rosp**- 


12:14  P.  M. 

NNPA  Luncheon 

2:00  P.  M. 

“Getting  the  Copy  Angk” 

By  Roy  Dickinson,  President  Printers'  Ink 
Publications. 

2:30  P.  M. 

"Charting  Researdi  and  Promotion” 

By  William  A.  Thomson,  Director,  Bureau 


pany,  shows  that  this  advertiser  will  Marcus  Ehrenpreis,  Chief  Rabbi  of  publisher,  of  Placentia,  CaL,  aw 
continue  to  follow  its  large  list  of  Stockholm,  a  plaintiff,  had  asserted  president  of  California  Newsp^?** 
newspapers  for  June  releases.  that  the  “protocols”  were  genuine.  Association.  Frederick  M.  Hunfei! 


Buick,  placed  by  the  Arthur  Kud-  Some  780  copies  of  the  document,  im-  Chancellor  of  Oregon  Higher 


Newspaper  Pub-  ner  Agency,  are  working  on  a  June  ported  from  Germany,  will  be  de-  tion  Institutions,  will  talk  on 


Ushers  Association 

3:30  P.  M. 
Discussion — “Make  It  Sdl” 


schedule.  stroyed  Dr.  Zander  agreed.  Hie  action  Creative  Quality  of  NewspapW* 

Following  the  large  June  releases  has  been  pending  since  June  21,  1933,  Judge  James  T.  Brand  will  discs* 


By  L.  E.  McGivena,  Manager  Publicity,  for  newspapers,  it  is  believed  that  the  and  was  brought  by  three  Jewish  “Judicial  Reform  and  the  New**- 


Nett  York  Doily  Newj 


automotive  sales  will  begin  to  taper  leaders. 


Editor  &  Publisher  for  June  13,  1936 


•UR  OVN  VOR!£> 

‘or  Letters 


COMEDY  relief  has  long  been  used 
by  playwrights  and  editors  but 
it  has  been  neglected  generally  by 
textbook  writers.  That  may  account 
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the  cartoons  was  Fred  L.  MoUenkopf, 
city  editor  of  the  Blade. 

One  chapter  undertakes  to  josh  the 
cub  away  from  the  danger  of  clutter¬ 
ing  his  news  writing  with  cliches. 
He  is  warned  that  nowhere  will  he 
hear  more  scoffing  at  bromides  than 
in  city  news  rooms.  Then  he  is  pre¬ 
sented  with  evidence  to  show  him 
much  trite  bombast  there  is  news 
writing  today.  All  the  examples  cited 
by  the  author  are  from  actual  nota¬ 
tions  he  has  made  in  his  daily  reading 
and  observation  of  news  writing  com¬ 
ing  from  all  parts  of  the  country  and 
produced  by  what  is  presumed  to  be 
the  most  skilled  writers.  The  cub  is 
told  to  beware  of  using  a  phrase  just 
because  someone  else  has  written  it. 
The  beginner  is  told  that  many  re¬ 
porters  go  on  continually  and  dully 
using  such  absurdities  as  a  pistol  was 


fired  point  blank.  Then  they  keep 
adding  to  the  overstock  of  newspaper 
bromides  by  wearing  to  shreds  new 
expressions  which  would  have  a  use¬ 
ful  place  if  used  with  moderation. 

One  of  the  cartoons  depicts  well 
worn  police  bromides  wiffi  a  man 
being  hit  over  the  head  with  a  blunt 
instruTnent,  the  police  swooping,  and 
another  officer  calling  for  the  badly 
frazzled  police  dragnet  to  get  it  around 
the  city. 

The  cliches  collected  from  the  daily 
flow  of  metropolitan  news  writing  of 
the  nation  are  presented  in  “Report¬ 
ing  News”  as  fossil  collections  and 
the  exhibits  are  classified  and  num¬ 
bered.  The  cub  is  told  to  leave  these 
expressions  in  the  museum  and  not 
to  try  to  take  them  with  him  as  so 
many  of  the  experienced  writers  are 
doing. 

The  design  for  teaching  suggested 
by  “Reporting  News”  is  based  upon 
extensive  newspaper  reading  by  the 
students.  The  author’s  plan  has  been 
to  exclude  clipped  examples  of  news 
stories  from  the  text.  The  reason  he 
gives  is  that  there  is  nothing  that 
grows  stale  so  quickly  as  a  news 


story — even  a  good  one.  It  is  difficult 
to  read  with  much  interest  the  em¬ 
balmed  news  writing  of  several  years 
ago  is  this  author’s  belief.  Therefore, 
the  text  contains  suggestions  for  con¬ 
tinual  newspaper  reading  and  the 
selection  for  examples  from  cur¬ 
rent  reading  to  add  to  the  class  dis¬ 
cussions. 

Less  than  a  half-dozen  clipped  news 
articles  are  reprinted  and  they  occupy 
little  space  in  the  book. 

“What  Is  Interesting?”  is  the  title 
of  one  chapter  in  the  new  book  on 
reporting.  This  imdertakes  to  show 
tliat  the  so-called  nose  for  news  is 
alertness  and  common  sense  which 
are  given  workable  quality  by  dis¬ 
cernment  of  what  interests  human 
beings.  For  the  purpose  of  systematic 
observation  and  evaluation,  the  in¬ 
terests  are  placed  in  three  categories. 
These  are  the  simple  xmtutored  curio¬ 
sities,  the  innate  interests  which  are 
linked  with  body  structure,  and  the 
acquired  interests  which  come  with 
the  life-long  conditioning  processes. 

The  book  will  appear  in  Jime,  pub¬ 
lished  by  the  D.  C.  Heath  &  Co.,  Bos¬ 
ton — ^R.  P.  O. 


At  la«t  a  pictnre  of  the  "blunt  instru- 
BMOt”  which  has  been  used  in  un> 
aambered  thousands  of  news  stories. 
Reporters  who  write  about  the  “blunt 
imlrament”  usually  say  tbe  victim  was 
hit  not  on  tbe  bead  but  “over  the  head”. 
This  cartoon  in  “Reporting  News” 
shows  how  it  would  be  to  get  bit  “over 
the  bead  with  a  blunt  instrument.” 

for  some  of  the  lack  of  alacrity  in  the 
classrooms.  But  at  last  a  journalism 
textbook  has  been  written  which  dares 
to  introduce  lighter  touches  to  take 
the  curse  off  so  much  serious  presen¬ 
tation  of  facts  and  principles. 

The  new  book  is  “Reporting  News.” 
It  is  written  by  William  E.  Hall,  mem¬ 
ber  of  the  editorial  staff  of  the  Toledo 
Blade  and  part-time  instructor  in 
journalism  at  the  University  of  Toledo. 
Hw  author  has  put  together  an  ex¬ 
perience  of  21  years  on  newspapers 
and  10  years  in  classrooms  as  an  in¬ 
structor  to  give  the  practical  essen¬ 
tials  which  beginners  in  news  writ¬ 
ing  are  expected  to  know.  The  lighter 
touches  are  inserted  to  take  pain  out 
of  the  educational  process. 

The  book  contains  several  cartoons 
by  C.  E.  Wittenbrook,  Toledo  Blade 
artist  Two  of  these  pictures  are  jousts 
between  the  city  editor  and  the  cub 
reporter.  There  is  strong  evidence 
that  the  model  for  the  city  editor  in 
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NawapaparMakaMia.byJoluK.Alien.  Iscrammad 
with  facta  which  will  bdp  you  coire  your  typogra- 
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$100 
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anas  Matheda,  by  Dtimond,  $250.  Nam  Photography,  by  Pri^  $250.  For  uwpmtMa:  Rafaranea: 


Nawapapar  I 
ManWsnai 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10%  to  Canadian  orderi. 
Addre»$  Book  Marts 
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ST.  LOUIS 
UNITED  IN  AD  PLAN 


Wholesaler  Sponsor*  Arrancement, 
Manufacturers  Pay  for  Space — 
Price  Appeal  Minimised, 

But  Tie-in  Provided 


DRUGGISTS  op®™**  *^®  manufacturers  wdiose 

products  appear  in  Ihe  advertisements. 
There  is  no  contract  to  buy  merchan¬ 
dise  from  any  specified  source.  The 
copy  will  be  prepared  by  the  news¬ 
paper,  and  the  only  item  of  expense 
is  the  charge  for  merchandising  win¬ 
dows,  and  this  is  optional  with  the 
individual  druggist  Arrangements 
have  been  made  with  a  window  dis¬ 
play  concern  which  will  contact  in- 


$200,000  CHEESE  CAMPAIGN 


CHARGES  CRIMINAL  LIBEL 


(SpecM  to  Editob  &  Publishes) 

St.  Louis,  June  8. — A  series  of  bi- 


Wisconsin  Association  Vote*  for 
Annual  Ad  Program 

(Special  to  Editob  &  Publishes) 
Appleton,  Wis.,  Jime  10 — By  a 
unanimous  vote,  the  Wisconsin  Cheese 
Publicity  Association,  composed  of 
510  cheese  producers,  voted  at  their 
first  annual  convention  here  recently 
to  start  a  national  advertising  and 


La  Gnardia  Issues  Summons  for  PiL 
lisher  of  Anti-Jewisk  Literature 

Explaining  that  he  was  not  tryitn 
to  restrain  the  freedom  of  the  prea 
and  that  the  ri^t  to  that  freedom  d*. 
pends  on  the  responsibility  of  Ou 
person  exercising  it.  Mayor  LaGuardk 
of  New  York  issued  a  summons,  June 
8,  charging  criminal  libel  agsimt 


JI«N» 


weekly  advertisements  of  the  Merit  dividual  druggists  and,  where  desired,  publicity  campaign  to  promote  con-  Rotert  E.  Edmondson,  who  sends 


Brand  Stores,  an  organization  of  575  of 
the  650  independent  retail  druggists 
of  St.  Louis  and  suburbs,  is  appear¬ 
ing  in  the  St.  Louis  Globe-Democrat, 
the  campaign  being  imderwritten  by 
the  Meyer  Brothers  Drug  Co.,  whole¬ 
salers. 

Hie  purpose  of  the  campaign,  as 
explained  by  Carl  F.  G.  Meyer,  Jr., 
vice-president  of  the  drug  company, 
is  to  bring  the  independent  retail 
druggist  to  the  attention  of  the 
consumer. 

The  plan  is  made  possible  through 
the  co-operation  of  manufacturers  of 
nationally  advertised  products. 

It  is  planned  to  extend  the  move¬ 
ment  to  the  approximately  1,700  stores 
within  a  radius  of  150  miles  of  St 
Louis,  whether  Meyer  Brothers  sells 
to  them  or  not  he  said. 

“Those  who  accept  the  plan  receive 
the  official  red  and  blue  decalcomania 
emblem  to  identify  the  store  with  the 
1,500-line  advertisement  featuring  na¬ 
tionally  advertised  products  which  will 
appear  every  other  Monday,”  Mr. 
Meyer  said.  “The  plan  will  be  com¬ 
pletely  divorced  from  any  effort  to 
advertise  private  label  lines. 

“A  imique  thing  about  this  promo¬ 
tion  is  that  merchandise  will  not  be 
exploited  on  a  price  appeal  basis,  since 
no  prices  will  be  mentioned  in  any  of 
die  advertisements,  except  where 
necessary  to  designate  size.  We  want 
to  discoiuage  destructive  price-cut¬ 
ting  among  retailers.  Instead,  attrac¬ 
tive  bull’s-eyes,  accompanying  the 
first  three  advertisements,  will  have  a 
blank  space  in  which  each  druggist 
can  mark  the  prices  prevailing  in 
his  commimity  on  the  items  being 
advertised. 

“Each  advertisement  will  carry  a 
special  message  calling  attention  to 
the  services  which  the  independent 
druggist  habitually  performs  for  his 
customers  and  his  community.  We 
believe  that  the  omission  of  prices 
will  be  effective  because  a  large  per¬ 
centage  of  merchandise  is  not  bou^t 
on  price.  These  service  messages  will 
be  used  to  make  the  consiuner  con¬ 
scious  of  his  local  drug  store,  so 
that  he  will  be  less  likely  to  be  en¬ 
ticed  away  from  his  natural  place  of 
purchase  for  some  particular  price- 
cut  item,  especially  since  the  bull’s- 
eye  on  the  store  windows  will  show 
him  that  his  druggist  is  selling  mer- 
^andise  at  the  prevailing  prices. 

“During  this  entire  promotion  the 
name  of  Meyer  Brothers  does  not  ap¬ 
pear  in  the  advertising.  The  cam¬ 
paign  is  initiated  by  mailing  copies 
of  the  first  three  advertisements,  with 
release  dates,  to  each  participating 
druggist,  together  with  an  explanation 
of  the  plan  and  bull’s-eyes  describing 
the  advertised  merchandise.  Our  sales 
force  will,  of  course,  cooperate  with 
the  manufacturers  in  seeing  that 
druggists  have  adequate  supplies  on 
hand  to  tie  in  wiA  the  advertise¬ 
ments.  In  addition,  the  participating 
manufacturers  will  have  the  advant¬ 
age  of  local  advertising  rates.  Meyer 
Brothers  salesmen  will  contact  the 
stores  and  advise,  each  druggist  in 
advance  of  the  release  date  as  to  the 
items  whidi  will  be  featured  so  that 
he  will  be  prepared. 


install  merchandising  windows  every 
two  weeks  at  a  reasonable  price.” 


HE  TELLS  'EM  PLENTY 


Real  Estate  Editor  Calls  Loan  Asso¬ 
ciation*  “Tight-Wads” — Urge*  Ad* 

(Special  to  Editob  &  Publisheb) 

Atlantic  City,  June  8. — Edward  F. 
Bataille,  real  estate  editor,  Newark 
Sunday  Call,  “got  ’em  told”  at  the 
recent  annual  convention  here  of  the 
New  Jersey  Building  and  Loan  League. 

“Of  all  financial  institutions,”  he 
said,  “building  and  loan  associations 
have  been  the  biggest  financial  tight¬ 
wads.  The  reason  is  mainly  that  for 
many  years  running  an  association 
was  the  hobby  of  thousands  of  men 
whose  livelihoiad  was  gained  in  other 
activities.  Until  the  depression  began 
we  were  lucky.  Our  advertising  was 
almost  entirely  word  of  mouth.  Our 
members  told  their  friends,  who 
passed  the  word  that  building  and 
loan  was  a  swell  way  to  save. 

“But  word  of  mouth  is  a  two-edged 
sword.  When  we  found  things  were 
not  so  good  with  many  of  our  asso¬ 
ciations  we  learned  one  of  the  causes 
was  the  well-known  whispering  cam¬ 
paign.  Many  of  those  withdrawing 
didn’t  really  need  the  money.  Ihey 
didn’t  know  what  they  were  afraid 
of,  but  they  heard  someone  talking. 
Then  came  recaptime  and  more  sour 
taste  among  borrowers. 

“So  we  had  a  survey.  We  gave  the 
old  building  and  loan  act  a  new  set 
of  glands  and  sewed  up  some  holes. 
Then  we  went  to  the  newspapers  and 
grabbed  a  couple  of  himdr^  columns 
of  free  publicity.  And  that  was  the 
end.  If  the  public  read,  it  forgot. 

“There  is  a  big  market  for  oiu:  type 
of  investment,  but  the  only  way  we 
can  crash  into  it  is  the  same  way  the 
life  insurance  companies  and  savings 
banks  are  going  after  it,  by  advertis¬ 
ing.” 


sumption  of  Wisconsin  natural  cheese. 

Assessments  of  one  per  cent,  to 
start  June  1,  were  voted,  based  on  the 
monthly  milk  check  for  farmers;  on 
income,  for  cheese-makers;  and  on 
operating  expenses,  for  factories.  An 
annual  advertising  fimd  of  $200,000  is 
being  sought  to  create  a  bigger  de¬ 
mand  for  Wisconsin’s  leading  dairy 
product. 

The  advertising  campaign  is  to  be 
conducted  in  17  major  cities  with 
newspapers  carrying  the  bulk  of  the 
campaign,  accor^ng  to  present  plans 
outlined  before  the 
John  L.  Lemmon, 

Klau-Van  Pietersom-Dunlap  Asso¬ 
ciates,  Inc.,  Milwaukee,  agency. 

The  organization  drive  was  made 
possible  by  a  loan  of  more  than  $7,000 
by  a  group  of  Wisconsin  newspapers. 
A  campaign  fund  of  $20,000  was  raised 
through  newspaper  cooperation  and 
from  bankers  groups  and  cheese  sup¬ 
ply  houses.  H.  L.  Davis,  general  man¬ 
ager  of  the  Appleton  (Wis.)  Post 
Crescent,  who  is  the  newspaper  rep¬ 
resentative  on  the  executive  board  of 
the  association,  was  among  speakers 
at  the  convention.  Walter  F.  Dimlap, 
president  of  Klau-Van  Pietersom- 
Dunlap  Assoc.,  Inc.,  was  also  a 
speaker. 


oat 


anti-Jewish  literature  from  a  printin* 
shop  at  80  Washington  Street,  New 
York  City. 

In  a  letter  to  District  Attorney  Wil- 
liam  C.  Dodge,  the  Mayor  inform^ 
him  of  the  summons  and  the  reasoo 
for  it,  and  said; 

“The  right  of  free  speech  is  based 
on  the  recognition  that  those  who 
indulge  in  it  or  claim  it  as  a  right 
must  be  prepared  to  be  held  respons¬ 
ible  for  their  utterances  or  their  writ¬ 
ings  if  they  transgress.  The  remedy 
Is  not  by  suppression  or  curtailment 
convention  by  speech  or  writing,  but  by  invoking 
vice  president,  th®  of  criminal  libel  if  the  state¬ 
ment  is  not  truthful  or  the  motive 
lawful.” 

Edmondson  has  described  himself 
in  his  own  sheet  as  a  newspaperman 
of  40  years  experience  and  a  writer 
on  financial  subjects.  He  says  he 
was  bom  in  Dayton,  O.,  in  1872,  the 
son  of  an  artist  and  describes  hii 
politics  as  non-partisan.  He  started 
his  crusade  “for  Americanism”  in 
1934,  distributing  his  pamphlets  at  cost, 
and  has  since  sent  out  5,000,000  of 
them.  He  says  that  he  has  been  under 
investigation  by  the  Department  of 
Justice  and  the  Postoifice  Depart¬ 
ment,  but  that  the  mails  are  open  to 
him. 


CARTOONIST  GUILD  STRIKES 


HOWARD  VICTORY  SEEN 


TEXAS  PRESS  MEETS 


Two-Day  Convention  Open*  at  Tyler, 
Texas,  June  11,  12 

(Special  to  Editob  &  Publisheb) 

Tyler,  Tex.,  June  11 — ^The  57th  an¬ 
nual  meeting  of  the  Texas  Press  As¬ 
sociation  convened  here  today  at  the 
Blackstone  Hotel  for  a  two-day  pro¬ 
gram.  Iheme  of  the  convention  will 
be,  “What  the  Press  of  Texas  Means 
to  All  Texas.” 

Interspersed  among  the  various  re¬ 
ports  of  the  Divisional  Press  Associa¬ 
tions  and  the  discussions,  are  sched¬ 
uled  many  addresses.  Among  them  is 
one  by  George  A.  Riley,  of  the  Ameri¬ 
can  Press  Association,  New  York  City, 
“Looking  Forward  with  the  Smaller 
Town  Publishers  Towards  an  In¬ 
crease  in  Foreign  Advertising.” 

There  will  also  be  addresses  by  Al¬ 
fonso  Johnson,  executive  secretary. 
Southwestern  Association  of  Advertis¬ 
ing  Agencies,  Dallas,  “Advertising 
Agent — Nuisance  or  Necessity”;  and 
Irl  W.  Brown,  Texas  Daily  Press 
League,  “The  Parity  of  Local  and 
Foreign  Advertising.” 

The  entertainment  program  will  be 
featured  by  the  Texas  Press  golf  tour¬ 
nament,  a  formal  banquet  and  an  in¬ 
formal  chicken  barbecue. 

The  Tyler  Courier-Times  loving  cup 


College  Humor,  5  Other  Magazines, 
Blacklisted  in  Minimum  Pay  Drive 

Following  the  refusal  of  the  pub¬ 
lisher  of  College  Humor,  monthly 
magazine,  to  recognize  the  cartoonist’s 
ri^t  to  bargain  collectively,  the  Car¬ 
toonist’s  Guild  of  America  called  its 
first  “strike”  last  week. 

College  Humor  and  five  other 
magazines  were  put  on  a  “blacklist” 
as  far  as  these  cartoonists  are  con¬ 
cerned,  when  the  publishers  refused 
to  meet  the  Guild  $15  minimum  pay¬ 
ment  demand  for  comic  drawings,  ac¬ 
cording  to  Adolph  Schus,  secretary 
of  the  Guild.  'Ihe  other  magazines 
are:  The  Rockefeller  Center  Weekly, 
The  Voyager,  Promenade,  Movie  Hu¬ 
mor  and  Real  Screen  Fun. 

The  group  was  formed  last  March 
and  its  constitution  is  patterned  after 
that  of  the  American  Newspaper 
Guild.  Roland  Coe  is  president  and 
Ned  Hilton,  vice-president.  Other 
members  are  Garrett  Price,  Syd  Hoff, 
Carl  Rose,  William  Gropper,  A.  Bim- 
baum,  Whitney  Darrow  Jr.,  Gregor 
Dimcan,  Abner  Dean,  Jaro  Fabry, 
Melisse,  Don  Herold,  Adolph  Schus, 
Fritz  Wilkinson,  Gregory  d’Alessio, 
Frank  Owen,  Jack  Markow  and  many 
others. 


Unofficial  Returns  Show  I.  T.  U. 

President  Re-elected 

(Special  to  Editob  &  PublishbbI 

Indianapolis.  Jime  11. — Charles  P. 
Howard  of  Indianapolis  appears  cer¬ 
tain  of  re-election  as  president  of  the 
International  Typographical  Union  on 
the  basis  of  imoificial  returns. 

Official  tabulation  began  Monday  m 
the  50,700  votes  received  from  684  local 
unions  and  was  to  be  complete  by  die 
end  of  the  week. 

Unofficial  tabulation,  made  at  head¬ 
quarters  here  on  the  basis  of  48, 6X 
votes  from  630  unions,  follows: 

For  president — Mr.  Howard,  28J50; 
Hu^  B.  McGann  of  Houston,  Tex, 
20.506. 

For  first  vice-president — Claude  M. 
Baker  of  San  Francisco  (incumboit), 
30,595;  Charles  T.  Laffin  of  Hartford, 
Conn.,  17,686. 

For  second  vice-president — Fiaucis 
G.  Barrett  of  New  York  (incumbent), 
27,487;  William  P.  McConnell  of  New 
York,  14,745;  Thomas  J.  Gethins  of 
Boston,  5,448. 

For  secretary- treasurer  —  Woodruff 
Randolph  of  Chicago  (incumbent), 
31,744;  Clarence  J.  Desper  of  Wadi- 
ington,  16,118. 
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CARABANA  CIGAR  CAMPAIGN 

Austin  &  Rossiter  Company,  New 
York,  has  been  appointed  merchan¬ 
dising  counsel  and  advertising  agent 
for  Carabana  Cigars,  manufactured 
by  A.  Siegel  &  Sons  of  New  York  and 
Camden,  N.  J.  An  intensive  campaign 
of  advertising  and  merchandising  in 
individual  American  cities,  beginning 
in  the  Northwest,  and  then  proceed- 


AIDED  IN  RESCUE  OF  DOGS 

Two  dogs,  helplessly  marooned  at 
the  base  of  a  400-foot  cliff  and 
hemmed  in  by  a  swollen  stream  in 
Cisco  Canyon  150  miles  northeast  of 
Vancouver,  B.  C.,  were  rescued 
through  the  efforts  of  the  Vancouoer 
Sun.  The  rescue  provided  some  thrill¬ 
ing  human  interest  stories  for  that 
paper.  Carl  Brazier,  managing  editor 
of  the  Seattle  Times  discovered  the 
dogs.  He  phoned  the  story  to  the  Sun 
where  it  was  published  and  broadcast 
A  Sun  correspondent  led  the  fin* 


ing  throughout  the  Pacific  Coast,  and  _ ^ _ _  _ 

gradually  working  toward  the  East,  rescue  party  which  failed  because  of 
is  being  launched.  In  the  begin-  the  rising  river.  Another  rescue  ptf  If 

J  _  -  - „ _ ^  ning  newspapers  will  be  used  exclu- 

"Hie  only  obligation  on  the  part  of  for  the  best  all  around  daily  paper  sively,  and  it  is  planned  to  add  radio 
the  druggist  is  to  agree  to  display  the  with  5,000  circulation  or  less  will  be  and  outdoor  advertising  shortly  there- 
Merit  Brand  Stores  emblem,  and  co-  presented  during  the  convention.  after. 
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from  Vancouver  arrived  later  to  find 
that  two  railway  section  man  b*^ 
heard  the  Sun’s  broadcast  and  had 
made  the  rescue. 
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UcENCY  SURVEYING 

^  SMAU-ER  papers 

Content,  Editorial  Quality, 
Kacorded,  as  Well  as  Proportions 
of  National  and  Local  Linage 
_ List  May  Reach  9000 


to  record  all  the  influences  which 
might  be  brought  to  bear  upon  any 
particular  group  of  persons. 

“The  newspaper  study  may  ulti¬ 
mately  include  as  many  as  9,000  news¬ 
papers,  both  dailies  and  weeklies. 
That  would  cover  all  that  might  be  of 
value  to  advertisers.” 


MINNEAPOLIS  STAR  BUYS  LAND 


N.  Y.  LIBRARY  HAS  OLD  PAPERS 


of 


Receires  Gift  of  90  Copies 
Bradford's  New  York  Gaaette 

Forty  issues  of  the  Nevo-York 
Gazette,  New  York  City’s  first  news¬ 
paper,  a  weekly,  established  in  No¬ 
vember,  1725,  by  William  Bradford, 
to  b  desired  to  place  in  the  agency’s  the  first  printer  in  New  York,  have 
information  about  news  reappeared 


Can  Doable  Present  Operating  Space 
on  New  18,000  Sq.  Ft.  Plot 

The  Minneapolis  Star  has  purchased 
18,000  square  feet  of  ground  adjoining 
its  plant,  Davis  Merwin,  publisher,  an¬ 
nounced  this  week.  The  property  ac¬ 
quired  is  L-shaped,  with  a  frontage  of 
M  feet  on  Fifth  street,  a  depth  of  165 
feet  and  a  width  at  the  rear  of  132  feet. 
The  property  adjoins  the  Star  building 
on  two  sides. 

“The  steady  growth  of  the  Star  and 
our  desire  to  provide  the  best  service 
to  our  readers  and  advertisers  has 
made  it  advisable  to  prepare  for  fur¬ 
ther  expansion  of  our  facilities,”  Mr. 


Ifew  interest  in  the  smaller  dailies 
the  weeklies  of  the  nation  as  ad- 
^ying  possibilities  is  the  basis  of  a 
«rvey  being  made  by  Batten,  Barton, 

S^itine  &  Osborn,  Inc.,  through  the 
tont  efforts  of  its  public  relations  de- 
^ttient  and  its  space  department. 

Ike  survey,  tentative  in  methods  thus 

far  is  designed  to  place  in  the  agency’s  .a,  x  ^  i  -  ”■*' - - ’  . 

fiu  essential  information  about  news  ®  S'"  York  Merwin  said.  “The  space  occupied  by 

content  and  editorial  quality,  as  well  Public  Library  by  George  F.  Baker,  a  g^j.  departments  has  already  in- 
the  statistics  of  advertising  rates  .  /  creased  by  one-half  with  the  result 

isd  linage  which  are  commonly  avail-  These  copies  disappears  soon  after  that  the  entire  five  floors  of  our  plant 
ihie  to  space  buyers.  Out  of  six  were  printed  and  until  now  3j.g  Jjj  active  use  for  editorial, 

minths  or  more  of  effort  may  come  nevM  bsn  seen  hy  an  American  mechanical  and  business  operations. 

Mne  system  of  classification  which  ^glish  historian.  From  the  tme  More  than  80  new  employes  have 

JSsimpUfy  the  selection  of  sub-  of  their  publication  unU  Mr  Baker 

bou^t  them  recently  these  40,  with 
50  others  that  make  up  the  gift,  have 
been  in  the  private  library  of  an 
English  family. 

The  New-York  Gazette  continued 
as  the  first  newspaper  until  November 

5,  1733,  when  Peter  Zenger  began  ATTACK  PARIS  NEWS  PLANTS 


fill  simplify 
metropolitan  newspapers  and  small 
oewspapers  for  coverage  of  desirable 
markets  or  for  coast- to- coast  cover- 
ge. 

Agency  executives  hold  out  no  spe- 
ofic  hopes  of  increased  linage  for  these 
newspapers,  pointing  out  that  in  many 
cases  small  circulations  are  accom¬ 
panied  by  high  milline  rates.  But 
There  the  use  of  the  smaller  news¬ 
papers  seems  desirable,  they  will  have 
nore  than  merely  a  circulation  figure 
uid  a  rate  to  go  on. 

To  make  the  study  possible  the 
igency  recently  asked  some  1500 
aewqnpers  to  send  copies  of  their  is¬ 
sues  for  the  next  six  months.  Replies 
showed  that  some  publishers  were  sus¬ 
picious  of  attempts  to  use  them  for 
clipping  or  free  publicity  purposes — 
an  interpretation  which  die  agency  of 
course  vigorously  rejects.  Most  of 
the  newspapers  responded,  however, 
and  half  a  dozen  members  of  the 
agency  staff  have  been  carrying  b\m- 
dks  of  papers  home  nights  for  exami¬ 
nation.  Returning  to  the  same  pa¬ 
pers  at  intervals,  they  expect  to  see 
five  or  six  copies  of  each. 

Fred  Smith,  director  of  public  re¬ 
lations  of  the  agency,  told  Editor  & 
Publisher  that  the  preliminary  studies 
now  being  made  may  result  in 
changed  methods  and  broadened  scope 
before  the  research  is  crystallized.  At 
present  the  newspaper’s  age,  circula- 
ti(m  and  population  are  being  re¬ 
corded,  then  the  percentages  of  news 
space  devoted  to  national  news,  local 
news,  photographs,  and  features. 
Syndicated  and  local  features  are 
listed. 

Strength  of  the  editorial  policy  is 
judged,  also  the  newspaper’s  pierson- 
ality. 

The  space  department  then  records 
the  nature  of  the  newspaper’s  make¬ 
up  and  printing.  “A”  and  “B”  make¬ 
ups  would  satisfy  almost  any  client, 
it  is  held;  “C”  make-up  is  not  so  good. 


joined  the  staff  in  addition  to  400  carr 
rier  salesmen. 

’The  acquisition  of  the  new  property 
will  enable  the  Star  to  more  than 
double  its  present  operating  space. 
The  Star  building  is  100  by  110  feet. 


publication  of  the  New-York  Weekly 
Journal. 

Besides  being  a  valuable  newspaper 
find  these  copies  bring  40  weeks  of 
New  York  life  to  light  that  imtil 
now  have  not  been  historically  re¬ 
corded. 

Of  the  50  other  copies  the  library 
has  only  photostatic  reproductions 
from  other  library  files  and  only  one 
copy  of  the  ninety  in  the  gift  were  in 
the  possession  of  the  New  York 
library. 

The  discovery  makes  it  possible 
to  date  the  famous  Bradford  map, 
the  first  to  be  engraved  and  print^ 
in  this  city.  This  map,  of  which  the 
New  York  Public  Library  has  the 
finest  of  three  known  copies,  was 
printed  by  Bradford  and  advertised 
in  his  newspaper  published  Sept.  6, 
1731. 


‘SWATCH”  EDITION  IN  N.  Y. 


N.  Y.  American  Carries  4-Page  Macy 
Ad  With  Samples 

The  New  York  American  of  S\m- 
day,  Jime  7,  contained  a  novel  4-page 
advertising  section  for  R.  H.  Macy  & 
Co.  Instead  of  the  usual  photographic 
illustrations,  or  drawings,  Macy’s  used 
swatches  (actual  samples)  to  illus¬ 
trate  the  merchandise  offered.  These 
were  pasted  in  place  by  hand. 

Altogether,  2,500,000  swatches  were 
pasted  up,  of  which  1,000,000  were 
sheet  swatches,  or  enough  to  make 
800  full-size  sheets.  There  were  500,- 
000  towel  swatches,  enough  to  make 
5,000  towels.  There  were  1,000,000 
shirt  swatches,  enough  to  make  2,064 
shirts. 


Mob*  Wreck  Paris  Soir  Composing 
Room — Beat  Up  Carriers 

Two  Paris  newspapers,  L’lntran- 
sigeant  and  Le  Soir,  owned  reputedly 
by  Louis  Dreyfus,  millionaire  mer¬ 
chant,  were  attacked  by  mobs  during 
the  rioting  that  took  place  in  France 
while  Premier  Leon  Blum’s  left  wing 
government  was  taking  control,  ac¬ 
cording  to  a  United  Press  dispatch. 

Striking  workers  formed  in  groups 
around  the  newspaper  offices  and  at¬ 
tacked  the  bicycle  carriers  as  they 
emerged.  ’They  seized  the  newspapers 
from  the  carriers  and  burned  them 
in  huge  bonfires  in  the  street.  A  mob 
then  broke  into  the  Paris  Soir  building 
as  the  paper  was  about  to  go  to  press 
and  wrecked  the  composing  room. 

An  Associated  Press  dispatch  re¬ 
ported  that  striking  employes  of  the 
Paris  Soir  beat  up  carriers  who  at¬ 
tempted  to  run  through  the  picket  line. 
Approximately  500  striking  members 
of  the  delivery  force  surroimded  the 
building  and  prevented  any  news¬ 
papers  from  reaching  the  streets. 

FOUR  JOIN  REVIEW  OF  REVIEWS 

David  Page,  recently  managing  edi¬ 
tor  of  The  Forum,  and  Richardson 
Wood,  formerly  on  the  editorial  staff 
of  Fortune,  have  joined  the  editorial 
staff  of  Review  of  Reviews,  New  York. 
S.  McL.  Loweree,  formerly  vice- 
president  of  Sears  Publishing  Co.,  has 
been  added  to  the  sales  staff,  and  D. 
J.  Kelley,  for  seven  years  with  the 
Boston  Transcript,  has  been  appointed 
eastern  manager  of  Review  of  Re- 


75  girls,  and  it  took  them  three  and 
a  half  weeks. 


iMautobklor  some'types  ol  adver-  ^ 

Was;  -D"  make-up  ia  iSdaairabla  to 
advertising.  Similarly  the  quality  of 
die  printing  is  keyed. 

Percentages  of  advertising  space  de¬ 
voted  to  local  linage  and  to  national 
Image  are  also  recorded.  For  many 
papers  national  linage  amounts  to  only 


LIBEL  MOTION  REVERSED 

Because  the  article  complained  of 
was  libelous  per  se,  the  Second  District 

in  X  , - - , - .  v'  Court  of  Appeals  of  California  has 

reversed  a  Superior  Court  judgment 
....  -  -  favor  of  the  Hollywood  (Cal.) 


it  is  found,  while  a  number  of  news¬ 
papers  have  been  found  with  not  a 
uM  of  national  advertising.  On  the 
other  hand,  several  were  foimd  with 
wit  a  local  advertisement. 


Citizen-News  in  a  libel  action  brought 
by  Sonny  Ray,  Australian  actor.  'Die 
article  on  which  the  suit  for  a  total 
of  $200,0000  damages  was  based  con- 
Awertising  cost  per  line  and  geo-  tained  the  statement  that  Ray  “has 
K^hical  area  covered  complete  the  been  released  on  $2,000  bond,  pending 
™wd»  except  for  a  key  number  to  fuller  investigation  of  charges  that  he 
designate  how  each  newspaper  might  overstayed  his  leave  and  f^ed  to  re- 
miwth  other  newspapers  of  similar  port  his  alleged  arrest  in  San  Fran- 
vPe  on  schedule.  cisco  in  1923  on  charges  of  contribut- 

is  a  huge  job,”  said  Mr.  Smith,  ing  to  the  delinquency  of  a  minor, 
only  reason  we  can  afford  to  do  and  also  to  report  an  unauthorized  de- 
H  it  that  it  is  part  of  a  larger  survey  parture  from  the  United  States.” 


In  1929 


Science  made  great  news 
stories : 

Airship  circumnavigated 
globe  .  .  .  South  Pole 
reached  by  airplane  .  .  . 
Oxygen  isotopes  discov¬ 
ered  .  .  .  Peking  man — 
China’s  oldest. 

SaENCE  SERVICE,  eight 
years  old  in  1929,  continues  to 
report  all  developments  in  all 
fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

2iOI  ComtiituUmm  Avm, 
Wmhimgiomf  D,  C* 


NEWSPAPER  WOMEN  ELECT 

Miss  Marjorie  Mears  of  New  York 
Sun  was  elected  president  of  the  New 
York  Newspaper  Women’s  Club,  June 
4,  at  the  aimual  meeting  at  the  Hotel 
Savoy  Plaza.  She  succeeds  Miss  Pru¬ 
nella  Wood  of  the  American.  Others 
elected  are:  Mrs.  Marie  M.  Maloney 
of  the  Herald  Tribune,  Marjorie  Shul¬ 
er  of  the  Christian  Science  Monitor 
and  Sally  MacDougall  of  the  World- 
Telegram,  vice-presidents;  Martha 
Coman,  the  founder,  treasurer;  Louise 
Seaman,  Herald  'Tribune,  assistant 
treasurer;  Peggy  Foldes,  North  Side 
News,  corresponding  secretary;  Cecile 
Gilmore,  Post,  assistant  corresponding 
secretary;  Mary  Dougherty,  Evening 
Journal,  recording  secretary;  Antoi¬ 
nette  Donnelly,  Daily  News,  assistant 
recording  secretary;  Miriam  Limdy, 
Daily  News,  membership  chairman; 
Edith  Barber,  the  Sun,  house  chair¬ 
man;  Charlotte  Pajme,  chairman  asso¬ 
ciate  members,  and  Ann  R.  Silver, 
director  of  publicity. 

‘‘ONCE  A  YEAR”  IS  FORTY 

The  Milwaukee  Press  Club’s  annual 
“Once  A  Year”  for  1936  recently  made 
its  appearance.  In  commemoration 
of  the  annual’s  40th  anniversary  the 
cqver  page  was  a  composite  of  covers 
for  the  first  years  of  the  preceding 
decades.  The  first  issue  was  Jan.  31, 
1896.  The  edition  ran  68  pages  and 
cover,  printed  on  magazine  stock. 
Throughout  the  anniial  were  stories 
written  by  old-timers  relating  their 
experiences,  pictures  of  the  officers  of 
the  Press  Club.  The  edition  carried 
a  full  page  portrait  photograph  of  the 
late  Lucius  W.  Nieman,  editor  and 
founder  of  the  Milwaukee  Journal, 
with  an  accompanying  story  written 
in  tribute  to  him  by  Bill  Hooker.  An¬ 
other  page  listed  the  entire  member¬ 
ship.  Advertisements  throughout  ran 
in  a  congratulatory  vein. 


200,000 
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Listings  Wanted  I 

of  (j) 


Daily  &  Weekly 
Newspapers 
For  Sale 

Prompt  action  on  a  confiden¬ 
tial  basis  among  our  numerous, 
qualified  buyers  for  both  types 
of  property. 


Newspaper  Appraisal 
Corporation 

Times  Bldg.,  Times  Sq.,  N.  Y. 
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number  more  than  50— have  had 
driving  unpulse  in  common  m 

dietoTh  tedinical  exceUenct 
them  photographs.  And  by  techn 
excellence  I  mean  not  only  ph< 
mechanical  perfection,  but  draiM 
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To  attain  this  they  have  eauim 
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^tauoimly  everything  pertaiS 
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lriir>i7NF  PET  PARADE  “hints  laxative”  to  tract  weekly  held  legal  medium 
DRW  1126  ENTRANTS  ^  - 

(Ore.)  Momin*  New*  Holds 
j^eeod  Annaal  Contest — Record 
Crowd  of  20,000  Wntcb 
Procession 

Securing  the  cooperation  of  the 
kIiooI  authorities  as  judges,  the  local 
^rchants  for  prizes,  and  the  theatres 
^  free  shows,  the  Eugene  (Ore.) 

Ugning  Newt  held  its  annual  Pet 
IPiede,  May  23,  with  1^26  boy  and 
rl  entrants. 

POA  an  increase  of  nearly  100  per 
,Bt  over  the  1935  parade  registration 
event  attracted  a  record  crowd. 

K  was  estimated  that  20,000  people, 

^  than  the  population  of  Eugene, 

^  the  streets  to  view  the  proces- 
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vice-president  and  general  sales  man¬ 
ager  of  Elizabeth  Arden,  has  acquired 
the  entire  sales  rights  of  Hints  Laxa¬ 
tive  Mint  for  this  country  and  all  for¬ 
eign  coimtries.  He  has  established 
Hints  Sales,  Inc.  Extensive  arrange¬ 
ments  are  being  laid  out  now  for  mer¬ 
chandising  and  advertising  which  will 
include  window  displays,  newspaper 
and  radio  advertising.  All  advertising 
on  this  account  will  be  handled  by 
W.  I.  Tracy,  Inc.,  New  York,  agency. 


son. 

Dick  Strite,  sports  editor  of  the 
])ows,  and  Pet  Parade  Director,  out- 
1^  the  following  method  for  launch- 
■g  the  scheme: 

1.  We  started  the  publicity  with 
a  ad  and  story  two  months  before 
ke  parade  and  continued  with  Sim- 
ky  ads  and  stories  until  the  week 
yore  the  event. 

“2.  Art  used  in  previous  parades 
IS  used  every  Sunday. 

“J.  Some  feature  stories  appearing 
seek  days  proved  effective. 

t  We  wrote  to  every  merchant  in 
k^ene  one  month  before  the  parade, 
fUng  for  their  cooperation  in  giv- 
Bg  prizes;  we  received  over  200 
(wards— valued  from  25  cents  to  $5. 
the  dmors’  names  appeared  in  an 
^al  prize  list  three  days  before  the 
arade  and  were  again  mentioned  in 
he  summary  of  the  prize  winners. 

“5.  Two  of  the  local  theatres  were 
.■ontacted  and  gave  free  shows  to  the 
Idds. 

‘6.  A  local  ice  cream  plant  was  con- 
laeted  and  we  arranged  to  serve  every 
pander  with  an  ice  cream  bar.  (For 
iTOT tinning  the  trade  name  of  the  ice 
seam,  we  paid  something  imder  3c 
per  bar). 

"7.  Ihe  schools  (city  and  county) 
vert  contacted  and  pledged  their  sup¬ 
port  (distributing  entry  blanks  to 
!very  boy  and  girl)  on  the  idea  that 
he  parade  is  an  educational  venture 
?  well  as  a  fun  fest 

“8.  Ibe  city  police  and  Boy  Scouts 
undled  all  supervision  of  traffic. 

“9.  Sdiool  ofi^ials,  juvenile  and  wel- 
are  workers  and  civic  leaders  were 
ecured  as  judges. 

TO.  Prize  tickets  were  awarded  the 
nnners  and  the  kids  took  the  tickets 
**  Morning  News  cdfice  for  their 
^  iwnds  following  the  parade. 

'One  member  of  the  editorial  staff 
bandied  the  whole  affair.  In  fact,  ex- 
kpt  for  possibly  one  or  two  days 
pare  the  parade,  that  one  staff  mem- 
cr  had  time  to  do  his  own  work.” 
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CARTOON  CONTEST  FOR  S.  O. 

(Cartoonists,  professional  and  ama¬ 
teur,  are  to  vie  in  drawing  cartoons  of 
their  impressions  of  Standard  Oil 
Company  service,  in  a  new  advertis¬ 
ing  campaign  just  laimched  by  Mc- 
Cann-Erickson  Inc.,  (Chicago,  for 
Standard  Oil  Company  of  Indiana. 
The  first  cartoon  to  appear,  by  George 
Lichty  shows  a  surprised  motorist 
who  finds  the  advertiser  satisfying  all 
his  service  station  desires,  before  he 
can  put  them  into  words.  Motorists 
are  also  invited  to  submit  their  im¬ 
pressions  in  writing  or  drawing,  and 
for  every  one  used.  Standard  pays  $10. 

HOLLINGBERY  FIRM  FORMED 

After  11  years  in  the  advertising  de¬ 
partment  of  the  Chicago  Herald  Ex¬ 
aminer,  George  P.  Hollingbery  has  re¬ 
signed,  effective  June  1,  to  go  into  the 
radio  representative  field,  having 
formed  a  company  imder  his  own 
name  at  307  N.  Michigan  Avenue,  Chi¬ 
cago.  Foiu:  years  after  joining  the 
(Chicago  Hearst  paper  Mr.  Hollingbery 
had  risen  to  the  post  of  national  ad¬ 
vertising  manager,  and  for  the  last 
three  years  has  been  manager  of  local 
advertising. 

OAKLAND  AGENCY  NAMED 

Appointment  to  handle  two  newspa¬ 
per  advertising  campaigns  scheduled 
for  the  fall  has  been  announced  by 
Tomaschke-EUliot,  Inc.,  of  Oakland, 
Cal.  Ice  Box  Flowers,  an  artificial 
product  made  in  Oakland,  will  be 
presented  in  newspapers  and  class 
magazines.  The  Pacific  Playing  Card 
newspaper  copy  is  on  its  E-Z-2-C 
Playing  Cards  this  fall. 

E.  C.  SCHMIDT  PROMOTED 

Carl  R.  Gray,  president  of  the  Union 
Pacific  Railroad,  has  appointed  Edgar 
C.  Schmidt,  editor  of  the  Union  Pa¬ 
cific  magazine  and  director  of  the 
road’s  news  service,  as  assistant  to  the 
president,  in  charge  of  public  rela¬ 
tions.  In  1925  he  was  general  man¬ 
ager  of  the  Pasadena  (CaL)  Morning 
Sun. 


Consolidation  Does  Not  Make  New 
Paper,  Coart  Rales 

Affirming  a  Superior  Court  deci¬ 
sion,  the  C^alifomia  Supreme  Ckiurt 
has  ruled  that  the  Wheatland  (CaL) 
Herald  as  consolidated  with  the 
Marysville  (Cal.)  Star  is  a  news¬ 
paper  of  general  circulation.  The  case 
developed  from  objection  filed  by  the 
Marysville  -  Yuba  City  Publishers, 
Inc.,  publishers  of  the  Marysville 
Appeal-Democrat. 

'The  Wheatland  Herald  was  sold  by 
(Taude  V.  Bitts  to  Ardiur  W.  Gluck- 
man,  publisher,  Marysville  Star,  on 
August  20,  1935.  Declaring  that  the 
paper  had  not  been  established  a 
year,  the  Marysville-Yuba  City  Pub¬ 
lishers,  Inc.,  filed  objection. 

Supreme  Court  justices  held  that 
the  consolidation  was  effected  legally 
and,  for  purposes  of  legal  publication, 
was  in  effect  the  same  paper  as  be¬ 
fore  its  sale  to  Mr.  Gluckman.  The 
Appeal-Democrat  is  published  by 
H.  E.  Thomas  and  S.  J.  Pickens. 


512  IN  BRIDGE  TOURNAMENT 

Five  hundred  and  twelve  persons 
participated  in  the  sixth  annual  West¬ 
chester  County  C^ontract  Bridge 
Championship  recently  held  for  the 
J.  Noel  Macy  trophy,  sponsored  by 
the  Westchester  County  (N.  Y.)  Pub¬ 
lishers.  The  county  was  divided  into 
ten  districts,  with  tluree  nights  of  play 
to  decide  the  respective  winners,  who 
received  cups,  and  who  played  for 
two  nights  in  the  championship.  The 
winners  hold  for  one  year  the  J. 
Noel  Macy  Cup,  donated  by  the  presi¬ 
dent  of  ffie  County  Publishers,  and 
receive  replicas  for  permanent  pos¬ 
session.  The  participating  newspapers 
were:  North  Westchester  Times;  New 
Castle  Tribune;  Tarrytown  Daily 
News;  Ossining  Citizen  Register; 
Yonkers  Herald  Statesman;  Mt.  Ver¬ 
non  Daily  Argus;  New  Rochelle 
Standard  Star;  Larchmont  Times; 
Mamaroneck  Daily  Times;  Port  Ches¬ 
ter  Daily  Item,  and  the  White  Plains 
Daily  Reporter. 


ASKED  DRIVERS  FOR  OBITS 

Charlotte  Oboorvor  Uood  Novol 
Safoty  Warniag 

The  Charlotte  (N.  C.)  ObBeroer, 
which  is  cooperating  with  all  other 
daily  newspapers  in  North  and  South 
Carolina  in  an  effort  to  reduce  the 
automobile  accident  death  and  in¬ 
jury  toll  in  the  two  states,  used  the 
following  boxed  story  on  page  1  of 
all  its  editions  on  May  30,  Memorial 
Day: 

“Drunk  Drivers  Asked  To  Leave 
F^jneral  Plans 

“The  Observer  asks  that  persons 
who  intend  to  mix  liquor  with  auto¬ 
mobiles  in  their  Memorial  Day  cele¬ 
brations  please  leave  typed  obituaries 
and  photographs  or  cme  column  cuts 
with  the  city  editor  before  beginning 
the  day’s  observance.  The  clearing 
of  the  accident  stories  thus  will  be 
facilitated  for  the  city  news  staff. 

“Automobiles  already  have  claimed 
a  number  of  lives  in  this  vicinity  this 
year.” 

DAILY  WINS  CAMPAIGN 

An  unusual  newspaper  campaign 
was  concluded  recently  when  the 
Philadelphia  Inquirer  succeeded  in  its 
fight  to  bar  the  sale  of  “hot  dogs”  at 
historic  Valley  Forge.  For  nearly  a 
year  the  Inquirer  directed  editorials 
and  news  stories  at  an  attempt  by 
state  and  park  officials  “to  besmirch 
the  park’s  natural  beauty  by  im- 
sightly  eating  stands.”  At  a  recent 
secret  meeting  the  Valley  Forge  Park 
Commission,  which  had  debated  the 
subject  of  concession  stands  many 
times,  turned  thumbs  down  on  the 
hot  dog  idea. 


MelNTlRE  GIVES  UP  GAVEL 
Allyn  B.  Meintire,  retiring  presi- 
Ijmt  of  the  Advertising  (Tub  of  Bos- 
pn,  turned  over  the  gavel  to  the  in- 
Promg  ixesident,  Philip  J.  McAteer, 
jk  the  weekly  lun(dieon  of  the  organi- 
pti®  Tues^y,  Jime  9.  The  club 
Hr.  Meintire  a  wrist  watch  and 
10  liquor  carafes.  A  humorous  skit 
lyimarting  the  retiring  president’s 
pMt  broadcast  from  London  added 
Rst  to  the  luncheon. 


PERMUTIT  OPENS  N.  Y.  OFFICE 
The  Permutit  Company,  manufac¬ 
turer  and  distributor  of  water-condi¬ 
tioning  equipment,  has  opened  offices 
for  the  sale  of  Air  Devices  Corpora¬ 
tion’s  imit  air-conditioning  equipment 
in  Metropolitan  New  York,  at  330 
West  42nd  Street,  with  Mark  D.  Rowe 
in  charge.  Kenyon  &  Flckhardt,  Inc., 
New  York,  is  advertising  counsel. 


NEW  CIRCULATION  SERVICE 

The  Southern  Circulation  Service 
has  been  established  in  Houston,  Tex., 
by  Chas.  N.  Tunnel  and  associates. 
The  service  has  been  appointed  South¬ 
ern  agents  for  a  national  insurance 
concern  which  issues  policies  for 
building  and  stabilizing  newspapers 
and  periodical  circulation.  It  will 
also  handle  premiums,  contests  and 
promotions  for  carriers,  mailing  de¬ 
partment  supplies  and  will  serve  as 
general  circulation  councilors.  Mr. 
Tunnel  is  editor  and  co-publisher  of 
the  Southwestern  Baker,  and  is  a  past 
president  of  the  National  Business 
Writers’  Association. 


MEXICAN  NEWSBOYS  STRIKE 

A  group  of  200  striking  newsboys  at 
Guadalajara,  Mexico,  halted  distribu¬ 
tion  of  ffie  newspaper  El  Informador, 
June  8,  in  their  demands  for  collective 
bargaining.  The  strikers  surrounded 
the  building  and  would  not  allow  em¬ 
ployes  to  enter  or  leave.  Jesus  Al¬ 
varez  del  Castillo,  publisher,  said  the 
boys  were  not  employes  but  indepen¬ 
dent  merchants  who  buy  the  news¬ 
paper  and  sell  it  for  profit. 


PAPERS  FLOWN  TO  CLEVELAND 

In  order  that  Kansans  who  are  in 
Cleveland  at  the  Republican  conveit- 
tion  may  read  the  news  of  home  at 
their  breakfast  table,  the  Topeka 
(Kan.)  Daily  Capital  has  arrang^  to 
fly  the  papers  to  Cleveland  every 
night  As  soon  as  the  papers  are  off 
the  press  they  are  rush^  to  the  To¬ 
peka  airport,  then  flown  to  Kansas 
City  and  to  Cleveland  by  a  United 
Air  Lines  plane. 


ttNNERLEY  JOINS  DAVIDSON 
^(iidiell  Kennerley,  former  publish- 
'  for  17  years  president  of  the 
wooson  Galleries,  Inc.,  has  become 
•ociated  oath  the  Davidson  Printing 
227  East  45th  street  New 
It  was  Mr.  Kennerley,  who,  21 
>go,  commissioned  Frederic  W. 
to  design  the  famous  “Kenner- 
|v  Ijpe  which  brou^t  international 
*®*  to  its  designer. 


SPECIAL  AFA  EDITION 

Running  20  pages,  the  Boston  Chris¬ 
tian  Science  Monitor  on  June  3  issued 
an  AFA  special  edition  devoted  to  the 
forthcoming  convention  of  the  Adver¬ 
tising  Federation  of  America,  June  28 
to  July  2  in  Boston.  The  edition  told 
of  the  adoption  of  the  “Truth  in  Ad¬ 
vertising”  larinciples  in  Baltimore  in 
1913. 


2,000  ENTERED  CONTEST 

A  short  story  contest,  offering 
weekly  prizes  and  winding  up  with  a 
grand  award,  has  turned  out  to  be  one 
of  the  most  successful  promotion  ven¬ 
tures  the  Akron  (O.)  Beacon  Journal 
has  ever  sponsored.  B^inning  Feb. 
15,  the  daily  published  each  Saturday 
one  short  story  with  $5  as  a  prize. 
On  May  30  the  grand  prize  of  $50 
was  awarded.  Stories  were  limited 
to  1,000  words. 


SOCIAUST  WEEKLY  QUITS 

The  Wisconsin  Leader,  published  in 
Milwaukee  as  official  organ  of  the 
Socialist  party  of  Wisconsin,  has 
ceased  publication  due  to  financial 
difficulties.  It  had  published  only  six 
weekly  issues. 


16  COL.  PHOTO  OF  GOLF  COURSE 
To  aid  golf  fans  to  visualize  the 
layout  for  the  National  Open  Cham¬ 
pionship  at  Baltusrol,  Short  HUls,  N. 
J.,  which  was  played  last  week,  the 
Newark  (N.  J.)  Evening  News  re¬ 
cently  carried  a  IS-ccdumn  aerial 
photograph  of  the  tournament  course. 
Flach  hole  was  clearly  indicated  on 
the  photo  and  shown  to  scale  with 
yard^e  and  par  designated. 


CONDUCTING  TWIN  CONTEST 

The  New  York  Evening  Post  is 
conducting  a  Twin  Contest  which  will 
run  for  15  weeks.  The  newqiaper  will 
publish  individual  photographs  of  24 
children  representing  12  pairs  of  twins 
weekly,  four  to  appear  daily.  Ckav- 
testants  are  requir^  to  submit  their 
entries  weekly.  Cash  prizes  total 
$15,000. 

54  BOYS  VISIT  N.  Y. 

Fifty-four  newspaper  boys  of  the 
Worcester  (Mass.)  Telegram  and 
Gazette,  winners  in  the  newspapw’s 
circulation  contest,  sqient  June  6  and 
7  in  New  York  City.  The  two  days 
were  spent  touring  the  skyscrapers, 
the  theatres  and  Coney  Island. 

RAISES  STREET  SALE  PRICE 

Effective  June  L  the  Mauchester 
(N.  H.)  Leader  and  Union  increased 
its  price  h:c»n  2  to  3  cents  for  street 
sales.  Home  delivery  and  mail  su]>- 
scription  rates  were  also  increased. 
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CLASSIFIED  MEN  MEET  IN  ASHEVILLE 


CREDIT  HEADS  TALK 
MUTUAL  PROBLEMS 


HOW  G.O.P.  CONVENnON 
WAS  COVERED 


L.  B 


Palmer  Streeees  Strict  Enforce* 
ment  of  Rate  Structures  in 
Address  at  Richmond 
Meeting 


(Continued  from  page  4) 


Photographed  at  the  AN CAM  convention  this  week  at  Asheville,  left  to  right: 
G.  N.  Benjamin,  Richmond  Times-Dispatch;  C.  M.  Carroll,  New  York  Times, 
and  A.  T.  Powderly,  Rochester  Democrat  &  Chronide. 


(Continued  from  page  10) 
and  W.  W.  Moores,  of  the  Charlotte 
Observer. 

National  Want  Ad  committee:  W. 
W.  Moore,  chairman;  B.  J.  Dietrich, 
of  the  St.  Louis  Post-Dispatch;  and  J 
H.  Hopkins,  of  the  Philadelphia  In¬ 


quirer. 

PubUcity:  Henry  Connell,  of  the 
Beaumont  Enterprise. 

The  delegates  enjoyed  a  stay  at 
Moimt  Meadows  Inn,  atop  Elk  Moim- 
tain,  as  guests  of  the  Asheville  (N.  C.) 
Citizen-Times. 


AD  COPY  IMPROVING, 
SAYS  N.  Y.  BUREAU 


PRAISES  AMERICAN  PRESS 


Nowspapors  Credited  with  IncresMed 
Censorship  Activity  Md  with 
Greater  Finsuicial  Support 
of  B.B.B. 


Fair  Practice  in  the  Field  of  Mer¬ 
chandise,  publication  of  the  Better 
Buiiness  Bureau  of  New  York  City, 
Inc.,  of  which  Trowbridge  Callaway 
it  president,  and  H.  J.  Keener  is  gen- 
«ral  manager,  features  in  the  issue 
Just  published  a  four  months’  report 
on  the  accuracy  of  advertising  in  New 
York  City. 

Saying  that  retailing  in  New  York 
City  “may  well  congratulate  itself 
upon  the  increase  in  the  accurate  and 
confidence-building  qualities  of  its 
newspaper  advertising,”  the  publica¬ 
tion  notes  that  “the  average  per¬ 
formance  of  advertisers  in  publica¬ 
tions  of  true  and  fair  store  announce¬ 
ments  has  been,  in  recent  months, 
above  former  levels”  and  that  this 
condition  “has  resulted  from  a  triangle 
of  cooperation  between  advertisers, 
newspapers  and  the  Better  Business 
Bureau.” 

One  of  the  abuses  in  retailing  to 
udiich  the  Bureau  has  recently  devoted 
its  attention  with  success,  is  what  has 
be«i  called  the  “stuffed  fiat  racket,” 
in  which  residence  dealers  in  fiuni- 
ture  and  rugs  sell  alleged  bargains  in 
inferior  merchandise  to  the  unwary  on 
such  bases  as  “the  owner  must  sac¬ 
rifice  the  furnishings  of  his  home.” 
Ilie  District  Attorney,  Wm.  C.  Dodge, 
has  already  convicted  one  such  opera¬ 
tor  for  violation  of  the  State  adver¬ 
tising  law.  Through  the  cooperation 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers  of 
New  York,  progress  has  been  made  in 
eliminating  this  type  of  advertising. 

In  a  message  to  the  members  of  the 
Bureau,  on  the  occasion  of  the  14th 
annual  meeting.  President  Trowbridge 
Callaway  said:  “New  York  newspapers 
have  not  only  intensified  the  guardian¬ 
ship  of  the  readers  of  their  advertising 
columns,  but  this  year  also  have  in¬ 
creased  materially  their  financial  sup¬ 
port  of  the  Bureau’s  activities.” 


Professor  Says  International  Discord 
Due  to  Muxzled  Newspapers 

International  discord  is  the  product 
of  a  muzzled  press  according  to  R.  R. 
Barlow,  Associate  Professor  of  Jotir- 
nalism  at  the  University  of  Illinois, 
at  Urbana,  after  a  six  months’  study 
of  European  newspapers. 

Mr.  Barlow  said  in  an  interview 
recently  that  “the  European  news¬ 
paper  reader  is  merely  a  robot  manip¬ 
ulated  by  dictators  and  bureaucrats, 
who  make  him  think  and  act  as  they 
wish.” 

Americans,  on  the  other  hand,  he 
said,  live  in  “the  light  of  knowledge 
and  facts  about  what  is  going  on  in 
the  world  throu^  newspapers  that  are 
free  to  print  the  facts  and  all  shades 
of  opinion.” 

“European  newspapers  are  not  free 
to  keep  their  readers  enlightened,”  he 
said;  “nowhere  in  Europe  are  there 
reporters  comparable  to  the  Ameri¬ 
can  newsman.” 


(By  teltgraph  to  Editoi  &  Publisbei) 

Richmond,  Va.,  June  11 — Repre¬ 
sentatives  of  50  newspapers  attended 
an  all-day  meeting  of  the  newspaper 
group  at  the  Sixth  Credit  Congress 
of  Industry,  incident  to  the  forty- 
first  annual  convention  of  the  Na¬ 
tional  Association  of  Credit  Men  here 
today. 

Speakers  included  L.  B.  Palmer, 
general  manager,  ANPA,  and  Wil¬ 
liam  Ellyson,  advertising  manager, 
Richmond  News-Leader. 

Mr.  Palmer  discussed  benefits  to  be 
derived  from  strict  enforcement  of 
rate  structures  and  terms  of  pay¬ 
ment;  the  necessity  for  scrutinizing 
advertising  contracts  that  have  un¬ 
usual  provisions  incorporated,  and  the 
necessity  for  a  sales-minded  credit 
department  to  permit  proper  expan¬ 
sion  of  sales  with  safe  credit  control. 

Round-table  discussions  included 
qualifications  of  the  modern  credit 
executive,  credit  department  organi¬ 
zation  and  charts,  advertising  agency 
recognition,  local  and  national  agency 
commissions,  cash  discounts,  and  due 
dates. 

Other  floor  discussions  had  to  do 
with  business  service  to  help  the 
small  merchant,  fraud  prevention,  de¬ 
tection  and  punishment;  adjustment 
bureau  services  versus  bankruptcy, 
credit  interchange  reports,  and  col¬ 
lection  services. 

An  elaborate  display  of  credit  and 
collection  forms  evoked  much  interest. 
Delegates  were  welcomed  by  Allen 
Selby,  credit  manager,  Chicago  Daily 
News,  chaiiman  of  the  newspaper 
group,  who  presided. 


casters,  and  food  and  drink  by  tb 
newspapers.  Paul  Bellamy,  editor 
the  Plain  Dealer,  Earle  Martin,  edi. 
tor  of  the  News,  and  Louis  Seltae 
editor  of  the  Press,  saw  to  it  ftJ 
Cleveland’s  merited  distinctiaQ  u  J 
convention  city  was  upheld  for  tfatr) 
guests. 

Solidification  of  the  convmtutJ 
sentiment  for  Landon  shortoied  tiJ 
sessions  by  at  least  one  day  and  ^ 
joumment  is  expected  early  Fridij 
Cleveland  hotels  and  shopketpaJ 
have  probably  realized  all  of  thSTf 
nancial  expectations  from  the  mJ 
that  thronged  hotels  and  pri^ 
homes  to  capacity.  The  city  did  ^ 
get  greatly  excited  over  the 
did  not  raise  rates  for  hotel  ai»pn^| 
dations,  food  or  refreshments,  did 
thoroughly  efilcient  job  in  han/flJ 
the  tremendous  trafiic  and  a 
cent  job  from  a  newspaper  standp^ 

For  the  thousands  of  reporteri^^ 
tographers,  radio  announcers 
technicians,  telegraph  forces, 
week’s  rest  between  now  and 
opening  of  the  Democratic  convendj 
at  Philadelphia  will  be  gratifyoj 
Large  as  has  been  the  press  force  dJ 
tail^  to  Cleveland,  it  is  expected  <<3 
Philadelphia  will  require  an  increu 
of  25  per  cent  ’That  will  be  anodu 
story,  in  which  the  press  will  ptoh 
ably  concentrate  all  its  efforts  a 
making  readable  news  out  of  ionl 
gone  conclusions  and  play  a  leas  coj 
spicuous  part  in  the  outcome  of  ^ 
convention’s  own  business. 


ARMOUR  BOOSTS  UNAGE 


DAILY  REWARDS  CITY’S  YOUTH 


PrtMs  for  Play  and  for  School  Snc- 
coM  Awarded  By  Minneapolis  Star 

Cooperating  with  the  city  Park 
Board,  the  Minneapolis  Star  is  con¬ 
ducting  siuiuner  playground  activities. 
Among  its  stunts  are:  doll-making 


Will  Include  21  Additional  PlaJ 
Cities — Hemrich  Directiag 
Armour  &  Company  is  PEpaniimj 
its  newspaper  advertising  schedules 
include  21  additional  plant  cities,  start 
ing  copy  June  12,  and  running  threJ 
insertions  monthly  imtil  furtto 
tice.  41  newspapers  are  on  the 
which  includes  every  paper  in  tfaJ 
plant  cities  and  copy  relea^  will 
in  two  sizes,  600  and  400  lines. 

“The  Meal  of  the  Month"  will  bi 
featured  with  half  tones,  similar  fa 
the  copy  now  running  in  Chicago  p>- 
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CHANGES  CORPORATE  TITLE 
Hie  name  and  the  capital  set-up  of 
the  Tribune  Publishing  Co.,  of  Terre 
Haute,  Ind.,  publishers  of  the  Star 
and  Tribune,  was  edianged  in  reor¬ 
ganization  papers  recently  filed.  The 
change  allows  further  expansion  of 
the  publishing  business.  Hie  name 
was  changed  to  the  Tribune-Star  Pub¬ 
lishing  Co.,  Inc.  ’Ihe  names  of  the 
directors  were  given  as  follows:  Louis 
F.  Keifer,  A.  C.  Keifer,  Wilson  Nay¬ 
lor  Cox,  Bruce  F.  Failey,  and  F.  B. 
Ijams.  Bruce  F.  Failey,  president  and 
resident  agent,  and  F.  B.  Ijams,  sec¬ 
retary,  signed  the  incorporation  pa¬ 
pers. 


clothes  pins,  prunes,  inner  tubes  and 
potatoes;  city-wide  bike  race  for 
yoimgsters  and  the  first  annual  city 
junior  golf  tournament.  Prizes  will  be 
awarded  by  the  Star  to  the  winners 
of  each  stunt,  with  theatre  parties  for 
all  contestants. 

The  newspaper  also  made  its  semi¬ 
annual  leader^p  and  service  awards 
to  the  outstanding  senior  in  all  Min¬ 
neapolis  high  schools.  Certificates  and 
cash  awards  are  presented  to  students 
selected  by  the  faculty  committee. 
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tribution. 

This  campaign,  directed  by  W.  B 
Hemrich,  advertising  manager,  starts 
out  with  full  page  copy,  one  Sunda; 
each  month.  Later  Friday  was  dva 
en  as  the  best  day  for  inaertioD  t 
boost  local  buying,  and  inseitiisi 
were  made  twice  a  month.  The  sdwl 
ule  has  now  increased  to  three  tioE 
monthly,  with  an  indefinite  nm  abtw 


NEW  ENGLAND  WOMEN  ELECT 

Mrs.  Henry  H.  Meyer  was  elected 
president  of  &e  New  England  Women’s 
Press  Association  at  the  season’s  final 
meeting  in  Boston  recently.  She  suc¬ 
ceeds  Mrs.  Janie  Gordon  Weltman. 
Other  officers  elected  were:  Mrs.  Annie 
Russell  Marble,  first  vice-president; 
Mrs.  Frances  A.  Blanchard,  Boston 
Herald  women’s  club  editor,  second 
vice-president;  and  Mrs.  Sarah  Shields 
Pfeiffer,  secretary. 


EXPANDS  EVENING  EDITION 

The  San  Francisco  Examiner  has 
expanded  its  early  evening  street  edi¬ 
tion  into  a  “double  page  one”  paper 
called  the  Soundphoto  Special.  Fea¬ 
ture  news  and  laige  reproductions  of 
outstanding  photographs  of  the  day 
are  presented  on  the  “A”  page,  which 
is  a  cover  page  for  page  1.  For  home 
editions,  page  one  emerges  to  the 
cover  position. 


FOREIGN  PUBUSHERS  MEET 

More  than  200  publishers  from  1 
countries  have  assembled  in  Looda 
England,  for  the  Intematicmal  Pd: 
Ushers  Congress.  This  is  the  40th  ytt 
of  the  organization’s  existence.  H 
congress  opened  June  8  with  Stank 
Unwin  deUvering  the  presidential  a 
dress.  Among  the  subjects  of  di 
cussion  wiU  be  changes  in  copyii^ 
laws  and  the  exploitation  of  booi 
by  broadcasting. 


8,000  AT  COOKING  SCHOOL 
More  than  8,000  persons  attended 


MONTHLY  SPORTS  CALENDAR 
The  New  York  Herald  Tribune  is 
printing  in  its  editions  on  the  last 
Simday  of  the  month  an  illustrated  pors,  magazines,  books,  circulars,  ^ 
sports  calendar  on  the  back  page  of  Directors  are  G^rge  S.  Willey, 
its  sport  section.  The  calen^  is  a  Star,  Mo.;  John  R  Rush,  Barai^ 


NEW  PUBUSHING  COMPANY 

’Die  Associated  WeekUes  Publish! 
Co.,  St  Joseph,  Mo.,  has  been  r 
corporated  with  $15,000  common  ^ 
and  $5,000  preferred  stock  authort* 
to  publish  a  newspaper  or  new9* 


60,000  ENTERED  CONTEST 

Hie  Philadelphia  Inquirer  recently  —  -r -  - - —  -  - .  - . - — - -  ^ 

the  four-day  cooking  school  recently  awarded  509  prizes  totsding  $25,000  in  dsdly  schedule  of  outstanding  events  Mo.;  and  W.  C.  Willsud,  WillisB^ 

emcluded  by  the  Nassau  Daily  Re-  a  picture  pinale  contest.  More  than  in  sports  both  here  and  abroad  for  the  Gilbert  and  R  L.  McDonald,  ^ 

View-Star,  Hempstead  and  Lynbrook.  60,000  participated.  foUowing  month.  Joseph. 
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c  p.  ADLER  VICTIM  OF 
^EGED  EXTORTION 

DeeeBP®'’*  (!»•)  Time*  Publisher 
Foil*  Suspected  Plot — Frustrated 
Kidnap  Attempt  by  Chicago 
Trio  in  1934 


DRAMATIZE  YOUR  MEDIUM 
ADVERTISING  MEN  TOLD 

{Continued  jrom  page  9) 


Xwo  women  are  being  held  as  sus¬ 
pects  in  an  alleged  extortion  plot  at¬ 
tempted  against  E.  P.  Adler,  publisher 
of  the  Davenport  (la.)  Times  and 
bead  of  the  Lee  Newspaper  Syndicate. 
In  1934  an  attempt  was  made  to  kid¬ 
nap  him  in  Chicago. 

Two  of  four  persons  detained  in  the 
case  on  June  5  were  released  and  po¬ 
lice  have  renewed  questioning  of 
Marie  Dumond,  16,  and  Rosemary 
Sankers,  18,  a  maid  in  the  home  of 
Miss  Dumond’s  father.  The  two  other 
guspects  are  Mrs.  Evelyn  Caffee,  and 
William  Trevor,  a  private  detective 
employed  by  Mrs.  Cnee’s  husband. 

According  to  the  police.  Miss  San¬ 
kers  admitted  making  several  phone 
calls  to  the  publisher.  She  said  she 
made  them  at  Miss  Dumond’s  request, 
who  in  turn  denied  the  statement. 

Adler  received  calls  at  his  home  and 
office  the  afternoon  of  Jime  4.  They 
instructed  him  to  meet  “a  girl  in 
green”  in  front  of  a  theatre  at  8  p.  m., 
“or  the  same  thing  will  happen  to  you 
that  happened  in  Chicago.” 

On  the  morning  of  Feb.  21,  1934, 
Mr.  Adler  frustrated  the  attempt  of 
three  men  in  a  Chicago  hotel  to  kid¬ 
nap  him. 

Hie  publisher  was  attacked  in  a  cor¬ 
ridor  of  the  Morrison  hoteL  One  of 
the  three  men  later  admitted  a  scheme 
to  knock  him  senseless,  pack  his  body 
in  a  trunk  and  carry  him  to  a  south 
side  apartment  and  hold  him  for  $40,- 
000  ransom. 

However,  Adler  tore  loose  from  the 
three  men  and  soimded  the  alarm.  All 
were  caught  later  and  two  were  sent 
to  prison  for  one  to  five  years.  The 
thinl  committed  suicide  in  his  cell. 
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WORKED  DESPITE  INJURY 

L  F.  Roberts,  a  reporter  on  the 
Grand  Island  (Neb.)  Daily  Independ¬ 
ent,  astonished  physicians  and  asso¬ 
ciates  by  reporting  to  work  on  a  Mon¬ 
day  morning  and  going  throu^  an 
entire  day’s  routine  assignments  with 
a  broken  neck.  However,  Roberts 
was  not  aware  of  his  condition.  He 
only  knew  he  was  in  considerable  pain 
and  had  to  carry  his  head  in  a  dis¬ 
torted  position.  'The  day’s  work  ended, 
he  acceded  to  the  pleadings  of  friends 
and  went  to  a  doctor  who  lost  little 
time  in  placing  Roberts’  head  and 
neck  in  a  plaster  cast  Roberts  dove 
into  a  shallow  pool  on  the  Saturday 
previous  and  cracked  his  skull  agtunst 
j  the  bottom.  Undaimted,  he  went  to 
^  “°*ber  pool  on  Sunday,  the  next 
tree  bna  apparently  enjoyed  a  swim. 
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was  limited,  and  one  “never  construc¬ 
tive.” 

In  advocating  a  commission  system 
for  salesmen,  Robert  Corrigan,  Pasa¬ 
dena  Star  News,  declared  he  knew  of 
no  other  industry  where  the  sales  or¬ 
ganization  was  not  compensated  on 
that  basis,  and  asserted  that  as  a  re¬ 
sult  there  was  no  proper  incentive  for 
good  work. 

E.  B.  Brown,  San  Pedro  News  Pilot, 
demonstrated  a  sort  of  “chalk  talk” 
system  by  which  he  acquaints  his 
salesmen  with  the  fundamentals  of 
copy  layout.  Where  the  newspaper 
used  to  tell  complaining  advertisers 
that  the  newspaper  was  simply  de¬ 
livering  the  merchant’s  message,  he 
has  found  it  profitable  to  help  the 
merchant  in  laying  out  his  copy  to 
bring  the  greatest  results.  Newspa¬ 
pers  can  control  the  layout  in  most 
cases,  he  declared. 

Color  possibilities  were  discussed  by 
Howard  Graham,  San  Bernardino 
Sun-Telegram,  who  has  been  printing 
color  for  fom:  years,  and  is  now  aver¬ 
aging  around  200  pages  of  color  copy 
a  year,  much  of  it  extra  linage.  He 
gets  a  flat  additional  price  for  color, 
whether  an  inch  or  a  page,  this  ar¬ 
rangement  being  decided  upon  be¬ 
cause  it  requires  exactly  the  same 
extra  work  to  provide  color  in  an  ad, 
no  matter  what  its  size.  Walter  Marto, 
Monrovia  News-Post,  described  the 
Hat-bed  color  system  the  newspaper 
has  developed,  and  which  was  re¬ 
ported  in  Editor  &  Publisher  for 
March  14. 

Other  speakers  included  Ed  Steams, 
San  Pedro  News  Pilot,  discussing  clas¬ 
sified  and  its  relation  to  display,  in 
which  he  urged  that  display  and  clas¬ 
sified  men  can  work  hand  in  hand, 
even  selling  the  same  accounts  for 
specific  purposes;  James  Metcalfe, 
Riverside  Press-Enterprise,  on  “What 
the  Modem  Adman  is  Reading;”  C. 
W.  Boggs,  Los  Angeles  office  of  Lord 
&  'niomas,  on  “Hie  Publisher’s  Rela¬ 
tion  to  the  Agency,”  Sam  Porter,  Riv¬ 
erside  Press-Enterprise,  and  Reginald 
Taylor,  Anaheim  Bulletin,  on  “Com¬ 
posing  Room  Cooperation.” 

The  Fenger  Hall  cup  for  the  best 
advertising  idea  was  won  by  the  West- 
wood  Hills  Press,  a  weekly,  for  a  vaca¬ 
tion  contest  sponsored  by  the  news¬ 
paper.  A  Metro  Ad  Index,  and  six 
months  service,  was  won  by  the 
Santa  Monica  Outlook  for  the  best 
series  of  merchandising  layouts  pub¬ 
lished.  These  awards  were  annoimced 
at  the  agency  limcheon,  at  which 
Morris  Renter,  San  Diego  Union  and 
Tribune,  was  the  speaker. 

Adjoining  the  convention  hall  was 


an  exhibit  room  for  the  display  of 
entries  in  the  competitions.  A  guest 
exhibit  which  attracted  considerable 
attention  was  the  Des  Moines  Register 
and  Tribune’s  1935  promotion  cam¬ 
paign,  which  won  the  Editor  &  Pub¬ 
lisher  cup. 

Social  events  of  the  three-day  con¬ 
vention  included  a  dinner  and  enter¬ 
tainment  Friday  evening,  a  dinner 
dance  Saturday  night,  and  an  ath¬ 
letic  program  Sunday,  including  golf, 
tennis  and  swimming  events. 


TWO  CINCINNATI  MEN  DIE 


JOURNAL  BUILDING  SOLD 

The  Knoxville  (Tenn.)  Daily  Jour¬ 
nal  building  has  b^n  sold  for  $225,000 
by  the  Prudential  Life  Insurance  Co. 
to  F.  Daly  Sullivan,  president  of  the 
^illivan  Cos.,  manufacturing  techni¬ 
cians  at  Memphis,  it  was  announced 
June  3. 
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Jack  Ryder,  Noted  Baseball  Writer 
and  Rev.  H.  N.  Hildreth,  Columnist 

(.Special  to  Editor  &  Publishes) 

Cincinnati,  June  8. — ^Two  veteran 
staff  men  of  the  Cincinnati  Enquirer, 
journalists  nationally  known  in  their 
respective  lines,  passed  away  Friday 
and  Saturday  of  last  week. 

They  were  Frederick  Bushnell 
Ryder,  65,  known  as  “Jack”  Ryder, 
baseball  editor  of  the  Enquirer  for 
the  last  30  years,  and  the  Rev.  Howard 
N.  Hildreth,  Sr.,  columnist  and  hu¬ 
morist-poet,  who  conducted  a  column 
“Along  Life’s  Detour”  for  the  past  15 
years,  and  wrote  under  the  name  of 
“Sam  Hill.” 

Jack  Ryder  was  bom  at  Oberlin,  O., 
in  1871  and  was  educated  at  Phillips 
Andover  Academy  and  Williams  Col¬ 
lege,  from  which  he  was  graduated  in 
1896.  After  serving  in  the  Spanish 
American  War  and  attempting  to  en¬ 
list  in  the  Boer  war,  he  and  his  brother 
Robert  (the  late  Robert  Ryder  who 
wrote  for  the  Ohio  State  Journal  and 
who  died  last  spring)  opened  a  boys 
preparatory  school  at  Columbus  which 
they  conducted  for  six  years. 

l^liile  there.  Jack  took  a  job  as  the 
first  paid  coach  of  Ohio  State  Uni¬ 
versity.  He  went  to  the  Enquirer  in 
1904  as  successor  to  J.  Ren  Mulford, 
Jr.,  sports  editor  who  went  to  the  old 
Scripps-McRae  League  as  baseball 
critic,  and  wrote  a  d^y  baseball  col¬ 
umn  continuously  for  32  years.  He 
had  previously  bran  on  the  Cincinnati 
Commercial  Tribune.  His  funeral, 
Monday  was  attended  by  members  of 
the  Enquirer  staff  and  the  entire  Cin¬ 
cinnati  baseball  team  with  which  he 


Employers- 
Here’s  Your  Man! 


Thoroughly  trainod  and  EXPERI¬ 
ENCED  man — in  44  statas— hav* 
thair  parsonal,  aducation  and  aipari- 
anca  racords  filad  with  tha  Parsennat 
Buraau  to  ba  utad  at  a  MOMENTS 
NOTICE  from  you.  Diract  contacti 
can  ba  mada  quickly. 

Whan  you  want  a  GOOD  man  in 
thasa  fialds— 

Editorial — daily  and  waokly  nawt- 
papars,  magaxinat  and  businaM 
pa  part; 

Advartising  —  layout  and  dasign, 
copyrighting— agancy  and  pubR- 
cafion; 

Radio— continuity  writing,  program 
directing  and  announcing; 

Publicity— institutional  and  commar- 
cial— 

— ^You'll  find  him  through  tha  Par- 
tonnal  Buraau.  No  chargat  ta  am> 
ployart. 

SELECT  tha  RIGHT  man  for  your 
staff  through— 

Th«  Personnel  Bureau 
el  sigma  DMta  Chi 
136  Exchanga  Ava.  Chicago,  Illinois 


had  traveled  for  30  years.  He  is  sur¬ 
vived  by  his  widow  and  a  step-son. 

The  Rev.  Howard  N.  Hildreth,  Sr., 
joined  the  Enquirer  staff  in  1907  and 
served  on  the  telegraph  desk  and  as 
assistant  Sunday  e^tor  before  he  be¬ 
came  exchange  editor.  After  gradu¬ 
ation  from  high  school  and  a  course 
at  the  Louisville  Baptist  Seminary  he 
was  an  ordained  Baptist  minister.  He 
preached  for  three  years  at  Wauseon, 
O.,  but  resigned  to  become  a  reporter 
on  the  Chicago  Journal.  Later  he  had 
a  post  on  a  stockyards  paper  in  Chi¬ 
cago  from  where  he  went  to  the  En¬ 
quirer.  His  widow  and  a  son  survive. 


DRURY  SUCCEEDS  NICHOLAS 

Kenneth  C.  Drury,  for  the  past  17 
years  a  member  of  the  editorial  staff 
of  the  Victoria  (B.  C.)  Times,  has 
been  appointed  editor  to  succeed  the 
late  B.  C.  Nicholas. 
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York  offices  of  CampTCU  _  Francisco,  died  June 


Rl  nublisher  EDMOND  M.  BURKE 

S.R  .OHR  ROSTER  ERASER  ^ 

Liberty  Loan  Dnre  JSJSs  at  his  home  in  Mt.  Vernon,  Charlbs  P.  He  was  59  years  old.  Mr.  Burke  be- 

Sir  John  Foster  Fraser,  jourmwist  ^  years  he  had  lisher  and  ownCT  of  tte  Bcajord  iina.;  newspaper  career  as  local  ad- 

and  traveler,  died  in  a  London,  mg-  under  the  handicap  of  partial  Doily  Times,  di^  at  his  home  ^  vertising  manager  of  the  Spring^ 

land  hospital,  June  7,  at  the  age  of  67.  While  in  Detroit,  he  was  following  an  illneM  of  five  mon  ^  ^  Sun  from  where  he  went  to  the 

He  was  one  of  the  last  of  the  rp^g  ^  ^  q  j  ^ulford  Co.,  and  later  Survivors  include  his  wife,  ^s.  mra  (Ind.)  Star  and  then  to  In. 


vertising  manager  of  the  Sprint^Wf 
(O.)  Sun  from  where  he  went  to  the 


land  hospital,  June  1,  ai  uic  aiss:  A.*  -- •  While  in  Detroit,  ne  was  louowing  an  nu.c^  — 7  7^  (O.)  Sun  from  wPere  ne  went  to  the 

He  was  one  of  the  last  of  the  rp^g  q  j  ^ulford  Co.,  and  later  Survivors  include  ^5®  Muncie  (Ind.)  Star  and  then  to  In- 

reporters  who  were  sent  to  distot  Detroit  manager  for  the  J.  Walter  Butler,  and  one  daughter.  Miss  C*fh*  djanapolis.  Later  he  became  pat 

parts  of  the  world  to  write  anything  fpjjQUjpgon  agency.  Mr.  Farnsworth  erine  M.  Butler,  who  is  busmess  man-  -  /n\  ? - - 

4-u.a.e.  «arieKA/1  _ «k««  r^coitl  atfpr  of  the  1^1X16$. 


dianapolis.  Later  he  became  pmx  white  5p»{ 

1,0*  - -  inompsoii  - -  - ^  owner  of  the  Dayton  (O.)  Josnal  f" 

they  wished.  credited  with  an  unofficial  record  ager  of  the  Times.  ^f^er  which  he  went  into  the  newt.  SLEditoi 

During  the  World  War  M  came  to  having  successfully  served  an  ad-  JouA  StmaaLAND  Fimj),  79-year-  paper  representation  field.  He  haf  » eta»»>*y 
America  to  assist  in  the  Liters  Loan  client  longer  than  anyone  widow  of  Eugene  Field,  “the  chil-  in  this  field  25  years.  A  daugh-  = 

Drive  and  also  accompanied  Ramsay  ^  business.  ITiis  was  the  firen’s  poet,”  died  June  8  on  her  farm  ter,  Betty  Anne,  and  a  son,  Mack  _ 

MacDonald  to  the  United  States  m  Hiflo  Co.,  of  Plymouth,  near  Heafford  Junction,  Wis.  Burke,  survive.  W 

1929  when  Mr.  MacDonald  Mich.,  for  which  he  handled  adver-  geosce  W.  Kamtack.  34,  reporter,  — - 

formal  conference  with  P^dent  n^ore  than  three  decades.  Meriden  (Conn.)  Daily  Journal,  died  L.  I.  TERCENTENARY  EDITION  ^ 

Hoover  on  napl  reduction  pl^^  Joseph  S  Jackson,  former  sports  June  8  after  a  brief  illness.  He  had  Eight  tabloid  sections,  totalling  IR  "" 

Sir  J<dm  s  ^  adven^  bicvcle  editor  of  the  Detroit  Free  Press,  died  collapsed  on  the  street  a  few  ^ys  pages,  were  issued  by  the  Nautt  =- 
trip  “round  the  world  on  a  oi^  Francisco,  before.  His  wife,  an  infant  daughter.  Daily  Review  and  Nassau  Daily  Star,  , 

vdiich  took  774  da^  Mdwhi^lM  of  Wumonia.  Mr.  Jackson  became  his  mother,  two  brothers  and  a  sister  of  Hempstead-Freeport,  N.  Y.,  in  addi.  r 

scribed  in  his  book.  Round  tne  worm  y  «,rvive.  tion  to  the  usual  news  section,  oe  ‘ 


on  a  Wheel.  r  *u  t  ;iAt-oi-v  1901  eoinf  to  Detroit  from  Provi 

He  was  dtainnan  of  Ute^  R.  I  When  the  Baseball  Writ 

Section  of  the  Faculty  of  Arts,  Lm-  ^  organized  in  IW. 


don  University,  and  member  of  the 
Academie  Diplomatique  IntemaUon- 
ale. 


owner  <rf  the  J.  W.  Po«er  Comply, 
publidiers  of  the  Rock  Islond  (m.) 
Arous,  died  at  her  home  in  Rock  Is¬ 
land,  June  6.  She  was  69.  Mrs.  Pot¬ 
ter  was  stricken  with  a  heart  attack 


sports  editor  of  the  Free  Press  m  survive.  tion  to  Ae  usual  news  ^fion,  oe 

1901,  going  to  Detroit  from  Provi-  Joseph  P  Norton,  68,  a  former  June  3,  in  connection  with  the  T«.  j»Rhii! 

dence,  R.  I.  When  the  Baseball  Writ-  ^  ^^or  of  the  Newark  (N.  J.)  centenary  CelebratoOT  of  Long  1^ - 

ers  Association  was  organized  in  IW,  he^e^  Newark  News  and  Newark  Text  wm  principally  historic^,  il- 

Mr.  Jackson  was  elected  its  first  Evening  Star,  died  June  3  in  St.  Eliza-  lustrated  by  pieties  of  m^y  old  and 

president.  In  1910  he  went  to  Wash-  Hospital,  Union,  N.  J.  He  re-  vanished  scenes  in  the  villages  com-  ^ _ 

_____  ington,  becoming  sports  editor  of  the  ago.  prising  these  newspapers  circulatioB 

MRS  J  W.  POTTER,  SR.  Washington  Post,  returning  to  Detroit  Stephen  Reep  32.  advertising  man-  territory.  An  uni^l  feature  wai 


10  years. 

Reed  Eluott,  39,  formerly  advertis- 


weekly  advertismg  men  m  e  ,  ^  ^  newspaper, 

died  June  4,  at  Ripon,  Wis.,  follow^  ^  publisher  of  ^ 

an  emergency  operaUon  for  appendi-  Arthur  L  Hodeei, 


Reed  Eluott,  JS,  lormeriy  aavcri«-  emergency  operaUon  for  appendi-  "  -j-d  Arthur  L  Hodeei. 

ing  man  ta  ^^^anci^o  B^^^  eitis..  His  wife,  four  chUdren  and  two  Sr^Ae^lr  wt" 


tM-  was  stricken  wim  a  neai.  mg  lumi  m  — - ,  dus.  nis  wue,  lo 

six  weeks  ago.  Following  the  death  Cal.,  and  Palo  Alto,  Cal.,  who  recenuy  brothers  survive, 
of  her  husband  in  1898,  Mrs.  Po^  turned  to  editorial  work  m  a  repori^  George  B.  Shep 
fb»  ase  of  32  with  three  small  dul-  on  the  Stockton  (CaL)  Record,  died  .  .  manaver 


at  the  age  of  32  with  three  small  diil-  on  the  Stockti 
dien,  took  over  the  work  of  publish-  recently  of  p 
ing  the  Argus  and  has  been  active  in  week’s  illness. 


turned  to  editorial  work  m  a  repori^  George  B.  Shephard,  94,  for  30  years 
on  the  Stockton  (CaL)  Record.  Jed  manager  of  the  Financial  and 

recently  of  pneumonia  following  a  chronicle  of  New  York, 

asRAAlr’c  llln^acc  ..  .  .  <•»  1  -nw _  T _  A 


editor  ^  the  Star,  were  members  d 
the  tercentenary  committee. 


ing  the  Argus  and  nas  oeeii  —  weeas  nuMcao.  Medway,  Mass.,  June  4.  He 

its  operation  ever  since.  Tne  Pot^  Edgar  Alucn  Forbes,  64,  editor,  retired  15  years  ago. 
company  also  owns  and  Loomis  (Cal.)  Placer  a  weekly,  thomas  J.  Wentworth,  73,  editor  of 

station  WHBF  She  u  ^  since  1929  di^  May  24.  During  his  Baltimore  Saturday  Review  for  25 


WINS  SWEEPSTAKES  TROPHY 

Winning  one  first,  one  second  and 
two  fourths,  the  Ponca  City  (Okla.) 
News,  published  by  Clyde  E  Mudi- 
more,  amassed  a  total  of  220  points  to 


her  children.  Marguerite  F.,  John  W., 
and  Ben  H.  Potter. 


smee  1929  May  24.  the  Baltimore  Saturday  Review  for  25  win  the  sweepstakes  trophy  given  by 

career  Ire  h^  been  years,  died  June  8  at  his  home.  He  tfig  G.  H.  Meade  Company  in  the 

of  Worlds  Work,  on  Je  sold  his  interest  in  the  Saturday  annual  newspaper  contests  conducted 

of  Leshes  ^d  tod  ,  Review  in  1904  and  tod  traveled  ex-  by  the  Oklahoma  Press  Associalitm 

the.  world  fi^  t  tensively  since  that  time.  and  the  Oklahoma  State  Fair  Asso- 


Mrs.  Esther  F.  Hunt,  88,  daughter  ciation.  Results  were  announced  ^ 


Mltq  M.  R.  LANCSTADTER  j  ^  travel  Review  in  1904  and  tod  traveled  ex-  by  the  Oklahoma  Press  Associalim 

«  Rn^  ^gstadter,  ^  the  Oklahoma  State  Fair  Aao-  _ 

T^^o^StJtoJTiniSSSrA;  54  Mrs.  Esther  F.  Hunt,  88,  daughter  ciation.  Results  were  announcj  ti  ^ 

tanlline  note  into  Chicago  new-  yj^  f^erly  feature  writer  on  the  of  L.  G.  Curtis,  founder  and  first  e^- 

0..  (W^)  “Lt  TSer,  »Zi  !» 

to  the  Chicago  toe  Wtohingten  (D.  C.)  Daily  »>><1  ftf'SieteS  TUrd”ptoa'w^Stto  k 


room  and  later  gained  fame  by  m-  of  heart  trouble  suddenly 

terviewing  John  D.  RockefellCT,  Sr.,  ^bil<»  visiting  her  daughter,  Mrs.  Dex- 
T  Mnrtfan  and  other  _ n _ Ch— Vnl- 


terviewmg  Jonn  u.  xvuhji.cx,a»a^,  while  visiting  ner  daugmer,  mrs.  xrex- 

the  late  J.  Pierpont  Morgan  and  othCT  ^  Keezer,  in  Portland,  Ore.  Fol- 
financial  leaders.  Mrs.  LangstMter  is  jo^nfi^g  her  connection  with  the  Ta- 
credited  with  having  reported  Will^  newspaper,  Mrs.  Mellet  went 

H.  Vanderbilt’s  historic  exciamation,  achieved  prominence  as  a 


“The  public  be  damned.” 

HOWARD  BdANN 

Howard  Mann,  59,  sports  editor  ot 


ter  BO.  tweezer,  m  roriiana,  we.  coi-  nfw  ap  riirfau 

lowing  her  connection  with  the  Ta-  n 

coma  newspaper,  Mrs.  MeUet  went  The  Associated  Press  wll  o^n  “ 
East  and  achieved  prominence  as  a  new  bureau  at  Aumtic  City,  N.  J., 

.  JLm  <wm_  OA  Vks««»Aoii  unll  Ka 


Cherokee  Republican,  published  by  C. 
O.  Doggett,  which  scored  190  points 
with  one  first  and  three  fourths. 


magazine  writer.  She  wrote  “The  effective  June  20.  The  bureau  wll  be 
Ellington  Brat”  and  “Wife  to  Caesar.”  located  in  the  offices  of  the  Press- 

®  _  _  .  .  TT.  _• _  _ ;a1_  TTf  i:*  zxf 


rAUinevon  orat  ouu  w  — - — ^  ^  ^ 

Jaiox  B  Nbvin  Jr  30  assistant  Union  with  W.  F.  Carter,  formerly  of 
Howard  Mann,  59,  sports  editor  of  Pittsburgh  Sun-Telegraph,  the  Trenton  bureau  staff,  serving  as  ties  of  editor  ^d  pubii^er, 

the  Chicago  Daily  News,  died  June  8.  June’ 8  after  a  week’s  illness.  He  correspondent.  It  will  be  under  the  the  death  of  his  father,  Tobias 

St  mide^ent  an  abdominal  operation  f jSLes  B.Xvin,  super^toion  of  J.  C.  Stark,  Newark  elder  Mr.  had  publish^ 

two  weeks  ago.  After  ^aduation  from  ^be  Atlanta  Georgian.  rfiief  of  bureau.  the  paper  smee  1923. _ 


S.  LARSON  NOW  PUBLISHER 

Stanley  Larson,  advertising  and 
business  manager  of  the  Claremoitf  citr 
(CaL)  Courier,  has  assumed  the  du- 
ti^g  of  editor  and  publisher,  followiig  („ 


Kenyon  College  in  1900  he  was  a 
syndicate  feature  writer  for  the  Cleve¬ 
land  Plain  Dealer  and  for  several 
years  sports  editor  of  the  Chicago 
Evening  Post  before  going  to  the  News 
in  1929. 


the  paper  since  1923. 


Supplies  and  Equipment 


#t)itttarp 


JULIUS  BLEYER,  86,  veteran  Mil¬ 
waukee  (Wis.)  newspaperman  md 
member  of  a  pioneer  newspai^  fam¬ 
ily  in  Milwaiikee,  died  at  his  home 
theia  June  8  following  a  strtdte  suf¬ 
fered  June  4.  For  the  last  10  years 
Mr  Bleyer  tod  served  as  a  member 
of  research  staff  of  the  Wisconsin 
News.  He  and  his  twin  brother,  Her¬ 
man,  who  died  in  1924,  started  when 
they  were  14  to  work  for  the  Weekly  ] 
Wisconsin,  one  of  the  forerunners  of 
the  Wisconsin  News.  Since  that  time 
the  brothers  tod  filled  nearly  every 
position  in  the  print  shop  and  edi¬ 
torial  rooms  of  the  newspaper. 

John  J.  OreiiACK,  8L  who  worked 
on  Ae  Columbia  (S.  C.)  State  from 
tto  day  it  was  founded,  died  at  his 
home  Ae  night  of  June  2.  He  was 
foreman  emeritus  of  Ae  newspaper’s 
composing  room,  having  been  retired 
on  full  pay. 


Rebuilt  Presses 


BLACK  AND  COLOR 


SAVE  A  MINUTE 


SCOTT  Modem  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
A  various  capacities,  wiA  substruc¬ 
tures  and  reels  or  floor  fed. 


SCOTT  24  Md  32  page  presses. 
HOB  and  GOSS  32  page  presses. 
HOB  40  page  Simplex  Press. 

HOB  “Super  Speed”  Unit  Octuple 
wiA  substtveture  and  raaia. 
DUPLBX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

HOB  Universal  Unit  (Pancoatt) 
16-Couple  Color  Press. 

AvaHaUs  for  sarly  dslworg 

WALTER  SCOTT  h  COMPANT 


in  •  matrix  and  3rou  will  often  beat  the  other 

fellow  to  the  start. 

Space  Pacldng  Felt  that  is  soft,  tears  easily  and  suys 
put,  will  do  it  for  3rou. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  Eagland  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 


t  <»«■  a  SMtMT. 
Twk  OOm . 


.piiSiaiH.  x  J. 
Wm(  aim  BumI 


CaMe  AMrMs  NENSCO — Woremtar 
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editor  &  PUBLISHER 

Classified  Advertising 

RATES 

situations  <C«»h  with  Order  I 
I  Time  —  .50  per  line 

3  Time*  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  word*  to  the  line 

White  *p»ce  charged  at  *ame  rate  per  line 
in*ertion  a*  earned  by  frequency  of 
awrtioa.  Minimum  *pace,  three  line*. 
Tht  Editor  *  Publisher  reserves  the  right 
n  classify,  edit  or  reject  any  copy. 

Appraising _ _ 

•iZsisals~ uf 'llaiiy  and  weekly  newspaper 
“nrooerlieK  made  on  a  per  diem  fee  bSKis. 

'sEWSPAPER  APPRAISAL  CORP. 

Tine»_Bld(t  TinieK  .><f|  New  )ork 

Newspaper  For  Sale 

sale  county  newspaper  with  largest 
(Msi  weekly  circulation  in  Northern  Vir. 
rini*.  Xo  coinpriition.  EstabliKhed  eince 
li<61.  Only  MiliKiantial  cash  transaction 
will  he  considered.  A.673,  Editor  & 
Pihlisher  _ 


Situations  Wantad 


Situations  Wanted 


Carrier  manager.  Age  27.  Desires  oppor¬ 
tunity  us  district  manager  or  independent 
carrier  manager  with  fast  growing,  ag¬ 
gressive  daily  newspaper.  I»  now  em¬ 
ployed  as  circulation  manager  of  small 
daily.  Three  years’  experience.  Two 
years  with  larger  state-wide  paper.  Uni¬ 
versity  graduate.  Married.  Has  car. 
Prefers  position  in  middle  west.  May 
go  elsewhere.  Salary  expected  $35.00. 
A-638,  E  &  P  Personnel  Service. 

Classified  Manager — 8  years  display,  classi¬ 
fied  experience;  4  years  with  Phils,  clas¬ 
sified  promotion  firm,  worked  on  42 
newspapers  in  14  states.  Single,  27.  Will 
make  connection  only  where  analysfis  of 
present  revenues  indicate  opportunity  for 
substantial  increases.  A-680,  E  &  P 
Personnel  Service. _ _ _ 

College  graduate,  23,  married,  desires  posi¬ 
tion  on  editorial  side  of  newspaper  or 
magaxine.  Near  New  York  City  pre¬ 
ferred.  Hard  worker,  ambitious,  and 
learns  quickly.  Have  written  articles  and 
stories.  Will  take  low  salary.  A-665, 
E  &  P  Personnel  Service. 


-£  Ot  P  Personnel  Service”  at  tht  end  of 
an  ad  m  this  clatsHication  signifies  that  full 
information,  including  photo  and  references, 

is  on  file  tw  oar  office. _ 

'  Mr.  Pnhllaher 

This  May  Interest  Ton  I 
A  young,  successful  college  man,  with  6 
year*  experience  in  retail  advertising  and 
merchandising  for  some  of  America’s 
leading  retailers  is  looking  for  a  two 
fisted  job  (not  position)  in  a  city  under 
150,000. 

This  young  man  lias  done  work  for 
R.  H.  Macy  Co.,  Bonwit  Teller  and  the 
American  Piano  Corp.  under  the  direc¬ 
tion  of  one  of  the  country’s  outs-tanding 
advertising  authorities. 

In  1034  he  organized  his  own  retail 
advertising  service  at  551  Fifth  Avenue. 

Here,  he  served  all  types  of  retail  stores 
ranging  in  sales  volume  from  .$30,000 
annually  to  $500,000.  Because  of  personal 
reasons  he  sold  his  service  in  1936  (April) 
and  is  now  available. 

You  will  be  convinced  that  this  young 
man  can  gain  and  hold  the  confidence 

of  retail  merchants  .  .  .  that  he  is  able  — - - ; - ~  _ _  . 

to  convert  non-advertisers  into  regular  well 

contract  space  user*  .  .  .  that  he  writes  * 


Newspaper  Brokers 


fidge  coast  newspapers  sold,  nought,  una- 
lyicd.  uppriii-cd.  merged.  M.  C.  Moore, 

Beverly  Hills,  C^jif. _ 

**lllng.  mergers,  dailies  and  week- 
liM.  No  listing  charge.  Inulligent, 
esergstie.  confidential.  Feighner  h  Ma- 
p*|ss,  Nashville,  Mich.,  or  111  Old  Hiver 

Wilkes-Barre,  _ _  _ 

hr*  Opportunity.  High  class,  county  seat, 
evraiiig  paper,  middlewest.  Fertile  field, 
food  circulation,  splendid  plant  including 
rrti  estate,  earning  over  10%  net.  Down 
psyment  $25,000.  Owner  will  consider 
selling  interest  now  with  option  to  buy 
balance  later.  J.  B.  .Shale,  Times  Build¬ 
ing.  NewYorY _ 


OaUfomU 

Dallies  and  Weeklies 
I,  DREXLER,  Mill  Valley.  California 
btvspspers  sold,  bought,  appraised,  merged. 
NEWSPAPER  APPRAISAL  CORP. 
Time*  Bldg.,  Times  Sq.  New  York 


Newspaper  Wanted 

NsntM:  Oood  weekly  with  job  plant  in 
EAST.  Genuine  bargain.  Give  full  par- 
tinlars.  A.681,  Editor  &  Publisher. 


Circulation  Promotion _ 

for  food  newspapers  this  27-year-old  insti- 
tafioB  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  (HARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg..  Indinnapoli*. _ 

,  ,  Morrison  Plan 

infl  ODO  ftvspsperdom’s  Leading  Circulation  Builders 
to  the  "That  Plan  That  Pays  and  Proves  It” 


dbyC. 

I  points 
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arenumt 
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ublished 


Write  the  John  F.  Morrison  Company. 

till  Hr  Shops  Bldg.  Des  Moines.  Iowa. _ 

Uadsd  Campaigns  Sncceed— Hudson 
Piisst  A  Associates  World’s  Record  Cir- 
'slstian  Rnilder*  246  Fifth  Avo..  N.Y.O. 


Syndicate  Feature  _ 

llauilled  managersl  "Ballads  of  Classified 
Clara. "  Just  released.  5  inch  S  C. 
Direct*  readers  attention  to  all  avaihible 
clauilcations-.  Reasonably  priced.  Write 
for  specimens.  C-P  Syndicate,  Chronicle 
Bidding,  Houston,  Texas. _ 

_  Phoio-Litbographing 


htr 


«y» 


35. 


I*  Cits  Nosded.  Illustrate  Advertising  lit- 
ersture,  reproduce  letters,  bulletins,  etc. 
Leveit  prices,  $1.50  per  100;  20e  addi- 
I  tisBsl  lOO’s.  Passantino,  250  W.  49tb, 

1  Tie.57644.  _ 

Help  Wanted _ 

The  Most  Logical  IPcy  fo  secure  a  position 
ik  a  newspaper,  magacine  or  allied  business 
through  our  personnel  agency.  Register  to- 
y  for  tht  position  you  seek  by  utilising  these 
>Ptrtttnt  services: 

1.  Registration  niith  E  &  P  Personnel  Ser- 
n  for  sis  months. 

2.  A  i-month  subscription,  or  extension,  to 
imm  &  Pl’blishex. 

I  Three  35-word  "situation"  ads  in  Editob 
iPCIUlHEI. 

4.  Preparation  by  us  of  100  photo-lit  ho  bul- 
fy  l^toul  ycu  with  your  snapshot  thereon. 

ox  ad  now  if  you  seek  a  connection. 
jx*  u  fo  xr  with  $5.00  check  or  money  order 
teoer  all  the  above  services.  A  regufrafton 

tteUI  then  ^  sent  you.  A  below-average 
**f  fee  will  be  charged  when  and  if  a 
»  «  secured  through  our  services. 

K  4  P  PERSONNEL  SERVICE 
Times  Bldg..  Times  Square.  N.  Y.  C. 


copy  that  has  a  fresh,  lively  slant  with 
plenty  of  "cash  regiirter"  pull.  Or  you 
may  not.  You  may  think  he  is  all  wet  .  .  . 
that  his  ideas  are  not  worth  a  hoot.  But 
you’ll  never  know  unless  you  send  for 
him. 

Salary  f  He  is  willing  to  prove  his 
worth.  Bay  "when”  and  he’ll  be  there 
promptly.  Address  .  .  . 

__  A694.  Editor  &  Publisher. 

Advertising  executive,  35,  fifteen  years  ex¬ 
perience  in  advertising  and  sales  promo¬ 
tion  with  agency,  newspaper,  national 
advertiser  and  manufacture.  Now  located, 
Chicago.  Wants  job  with  manufacture  or 
paper  in  town  of  9,500  to  100,000.  Prefer 
opportunity  where  part  interest  might  be 
purchased  in  the  near  future.  A-C79, 

E  &  P  Personnel  Service. 

Advertising  man — age  25.  Single.  College 
graduate.  Seeks  opportunity  in  advertis¬ 
ing  or  promotion  department  of  daily 
newspaper.  Five  years  experience  in  ad¬ 
vertising,  merchandising  and  sales  promo¬ 
tion  work.  Creative  ability,  indef  itigable 
worker.  Pleasing  personality.  A-663, 

■  E  &  P  Personnel  Service. 

Advertiilng  Manager  for  sale;  Price^tag  res- 
Konable.  Married.  Age  32.  6  feet  tall. 

Protestant.  10  years  experience.  Now 

holding  respontrible  position  on  7  day 
paper.  Sterling  references.  Will  inter¬ 

view  during  summer  vacation.  A-684, 

E  &  P  Personnel  Service. 

Advertising  manager  with  15  years  research 
department  and  specialty  store  experience. 
Knows  how  to  overcome  space  selling 

resistance  of  staff.  3)4  years  sales  pro¬ 
motion  manager  country’s  biggest  Con- 

sTimer  Research  Bureau.  Ability  to  over¬ 
come  2nd  paper  inertia.  A-688  E  &  P 
Personnel  Service. 

Advsrtising  Manager  wants  position  where 
his  knowledge,  intelligence,  and  ability 
guarantee  preservation  and  enhancement 
of  existing  accounts  and  development  of 
new  accounts  to  the  newspaper.  Experi¬ 
enced  in  National  with  major  contacts. 
20  years’  experience.  A-666,  E  &  P 
Personnel  Service. 

Adv.-soUcltor-copy  -writer.  is  years^  big 
city  selling  experience,  now  in  show  busi¬ 
ness  and  most  anxious  to  resume  news¬ 
paper  work.  Married,  healthy,  45  years 
of  age  and  will  go  any  good  city  in  south 
or  west.  A-642,  E  &  P  Personnel  Service. 
Artist-Cartoonist,  caricaturist,  portraits,  leF- 
tering,  layouts  (hand),  photo  retouching. 
Box  5,  Bloomington,  Illinois. 

Business  Manner — Unemployed  because  of 
merger.  Middle-aged,  married.  Fifteen 
years’  experience.  Capable.  References. 
Box  A-683.  Editor  &  Publisher. _ 

Circulation  Blanager,  college  graduate,  age 
29,  14  years  circulation  experience,  five 
years  in  managerial  capacity  metropolitan 
area,  plus  three  years  editorial  experience 
wants  interviews  June  20-29  in  Eas-t  or 
Midwest.  Specialized  in  boy  promotion. 
A- 667,  E  &  P  Personnel  Service. 

Classified  Adv.  Manager,  Age  28,  eight 
years  experience.  Now  employed,  but  lop 
has  been  reached.  Outstanding  record  of 
results;  consistent  monthly  gains.  Pre¬ 
fer  opportunity  managing  small  depart¬ 
ment.  Go  anywhere,  ^st  references. 
A-659,  E  A  P  Personnel  Service. 


peFrintendent,  now  employed  on  well 
known  paper,  desires  to  make  change. 
College  education,  handles  men  well  but 
with  publisher’s  interests  paramount.  17 
years  experience  on  daily  newspapers  in¬ 
cluding  every  department  of  composing 
room.  "Under  forty.”  Conference  may 
be  arranged.  A-648.  E  &  P  Personnel 

Service.  _  _ 

Display  advertising  solicitor  or  classified 
advertising  manager.  Age  40,  family.  Now 
in  Chicago.  Has  served  as  classified  man¬ 
ager  of  medium  size  dailies  in  Minnesota 
and  Georgia.  Has  been  display  salesman 
on  Indianapolis,  Kansas  City,  and  Spring- 
field,  Ill.  dailies.  Is  extremely  eager  to 
connect  as  a  display  salesman  on  tough, 
highly  competitive  accounts,  and  will 
prove  his  merit  for  salary  as  low  as  $35 
and  commission  to  start.  References  Doth 
in  the  mid-west  and  East.  A-695,  E  &  P 

Personnel  Service.  _  _ 

Editor-Reporter  with  high-grade  record  of 
service  seeks  position  as  editor  smaller 
daily  or  reporter  big  city  paper.  Fifteen 
years  under  one  metropolitan  chief. 
Graduate  of  school  of  experience,  start¬ 
ing  with  country  weekly.  A-644,  E  A  P 

Personnel  Service.  _  _ 

Editor-Reporter,  Advertisdng  sales,  mer¬ 
chandising,  promotion.  Only  31.  Not  a 
panacea  for  a  publisher’s  ills  but  unique 


Situationa  Wanted 

News  or  Telegraph  Editor:  After  12  years 
well-rounded  experience  (8  on  present 
morning  paper)  including  street,  makeup, 
picture  selection,  all  desks,  temporarily 
night  editor,  1  seek  i>lace  on  evening 
paper  in  west,  with  advancement  oppor- 
tunity.  A-678,  E  A  P  Personnel  Service. 

Newspaper  executive  —  thoroughly  know 
business,  editorial,  advertising  depart¬ 
ments  ;  willing  to  accept  subordinate  posi¬ 
tion  to  get  back  into  field.  Recent  merger 
caused  loss  of  general  managership  on 
successful  daily.  Editorial  writer.  Copy 
reader.  Highest  references  past  employ¬ 
ers.  A-672,  E  A  P  Personnel  Service. 

Newspaper  Publisher  disposing  of  his  news¬ 
paper  interest  seeks  connection  as  general 
manager  or  bus-incss  manager.  Experi¬ 
enced  in  all  departments  of  morning, 
evening,  .Sunday  newspapers.  Pleasing 
personality.  Successful  and  economical 
operator.  Box  A-687.  Editor  A  Publisher. 

Phi  Beta  just  out  of  college  wants  oppor¬ 
tunity  to  show  what  he  can  do.  Usual 
campus  newspaper  experience.  Best  train¬ 
ing  to  date:  President,  strong  dormitory 
organization;  steward  in  charge  of  large 
university  dormitory  dining  room,  .4-677, 
E  A  P  Personnel  Service. 

Reporter,  one  year  experience  small  city 
daily,  also  experienced  radio  announcing 
and  newscaeting.  Eight  months  on  hu¬ 
morous  column,  ran  also  do  sports.  Col¬ 
lege  graduate,  24,  single,  good  refer¬ 
ences,  etc.  Prefer  South  but  go  anywhere. 
A-655,  E  A  P  Personnel  Service. 

Some  Publisher  Needs  This  .\ian.  Seventeen 
years  in  all  phases  of  editorial  work  in¬ 
cluding  photography.  Particularly  well 
qualified  as  writer-photographer,  sports 
editor  or  city  editor.  Experience  and 
knowledge  will  earn  respect  of  staff. 
Write  for  proof.  A-685,  E  A  P  Personnel 
Service. 

Southern  Publisher,  Atte^iom  After  Ih^ 
training  in  editorial  department  of  South¬ 
ern  paper  was  transferred  to  advertising 
staff  because  of  .sales  personality.  Made 
record  which  attracted  chain  organization. 
Have  repeated  successes,  but  am  anxious 
to  move  family  back  South.  Have  satis¬ 
fied  exacting  owners  us  managing  editor, 
advertising  manager,  business  manager  on 
papers  of  30.000  to  150,000.  Know  cir¬ 
culation.  Now  employed.  Capable  of  as¬ 
sisting  in  any  department.  References 
from  each  former  and  present  employer. 
Will  visit  you  at  my  expense.  A-676, 
E  A  P  Personnel  Service. 


experience  qualifies  for  any  such  position.  Unmarried  man,  26,  seven  years’  experience 
'  ■  .........  on  desk  and  street,  desires  job  as  re¬ 

porter.  Now  employed  in  town  of  45,000 
but  wants  change.  Good  nose  and  good 
style.  $30.  Write  A-658,  E  A  P  Per¬ 
sonnel  Service. 


Now  employed  as  trade  editor.  Must  stay 
Metropolitan  urea  for  present.  $40  Bar- 
gain.  A-692,  E  A  P  Personnel  Service. 

Editor-Writer,  31,  college  graduate,  10 
years  experience  newspapers,  handling 
special  desks  and  general  reporting.  Pub¬ 
licity;  business  paper.  Knowledge  adver¬ 
tising  solicitation,  layouts.  Prefer  position 
on  trade  or  business  paper.  Have  steno¬ 
graphic  experience.  Excellent  references. 
Available  immediately.  A-69o.  E  A  P  Per- 
sonnel  Service. 

Editorial — Magazine  or  newspaper.  College 
graduate.  From  columnist  to  editor  in  6 
months  on  small  semi-weekly  paper.  Pre¬ 
fer  editorial  work ;  consider  advertising 
copy-writing.  Agile  mind.  Have  ideas. 
Neat  appearance.  Good  personality. 
A-675,  E  A  P  Personnel  .Service. 


Young  editor  with  experience  of  two  years 
on  New  York  newspapers  and  in"  the 
house  organ  field  des'ires  to  change  con¬ 
nections.  Position  on  small  daily  or 
weekly  or  house  organ  editorship  desired. 
College  graduate.  A-668  E  A  P  Personnel 
Service. 


Mechanical  Equipment  For  Sale 
For  Sale 


Several  electric  linotype  pots. 
Now  operating.  Priced  right.  Will  con¬ 
sider  allowance  on  good  gas  pots.  News- 
Journal,  Middletown,  Ohio. _ 

Editorial  writer  on  newspaper  and  trade  Linotype  Machines — Models  3,  8,  9,  20,  22. 

26.  Model  K  Tnf  ‘-R  ”  111  _ U: _ .t 


magazines  seeks  position  with  organize 
tion  providing  future.  Experienced  re¬ 
porter,  editor  and  make-up  man.  Aged 
22.  Now  in  New  York  but  will  travel. 
Starting  salary  secondary  to  opportunity. 
Flxcellent  references.  A-646,  E  A  P  Per¬ 
sonnel  Service. 


26,  Model  K,  Int.  "B.”  All  machines 
guaranteed.  In  bus-iness  for  over  35 
years.  Terms.  Hoffmann  Machinery,  413 
I.afayette  St.,  New  York. 


Educated,  traveled,  young  man  of  25  with 
good  employment  record  wants  to  start 
on  a  newspaper,  anywhere.  Can  write 
about  anything.  Edited  college  weekly.  2 
years  us  gov’t  statistician.  Salary  second¬ 
ary  to  opportunity.  A-691,  E  A  P  Per¬ 
sonnel  Service. 

Executive  secretary  (young  lady)  8  years 
journalistic.  Literary,  Court  experience. 
Shorthand  160  per  minute.  A-1  references. 

Box  A-693.  Editor  A  Publisher. _ 

Experienced  buiiness  paper  man  now  avail¬ 
able  for  any  type  of  periodical.  Back¬ 
ground  includes  editorial  work,  rewriting 
and  makeup  of  both  text  and  advertising 


Mechanical  Equipment  Wanted 

Wanted — Heavy  duty  dry  mat  roller. 
National  Weeklies,  Inc., 
Winona,  Minnesota 


Photo-Engraving  Equipment  for  Sale 
Engraving  Department  Equipment,  all  stand- 
ard  brands,  new  and  trade-in.  Eati- 
mates  furnished.  E.  T.  Snllebarger  Go., 

116  John  8t.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Milea  Machine  Co., 
18  E.  16th  St.,  N.  Y. 


Newapaper  Suppliea 


pages.  Practical  experience  ae  printer.  Stereotype  and  Preuroom  Supplies — Electric 

Ii*Am;1*av*  w«44*  nil  *«vw*n.n  a#  *wnn  ..  I  n.  _  ILfmawlv  _ "fig >.2 _  a_. 


salesman  thoroughly  familiar 
Wk  food  classification  and  tieup.  Oood 
jention  open  immediately  on  one  of  the 
S'****  growing  papers  in  the  South. 

E”"*«  Box  A- 689.  Editor  A  Publisher. 
D«di  Man  with  specialized  musical 
Pvund,  New  York.  State  qualifica- 


in  dehsil.  A-669,  Editor  A  Publisher. 


Uel 

and  Reporter.  Daily  adjacent  to 
I  City  will  receive  applications 

*’"'•’  positions.  Give  age,  edn- 
experience  and  salary  expected, 
S**  photo,  when  applying.  Box  A-686, 
4  Publisher. 


CAPABLE  MEN 

Promptly  Recommended 
for  Any  Position— 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

pkotBt^  mnd  re/erencM 
on  /ilo. 

E&PPERSONNEL  SERVICE 

another  EDITOR  A  PUBLISHER  servlcs. 
1704  Timee  Bldg.,  Times  Square,  H.  T.  C. 


Familiar  with  all  types  of  engraving, 

A-649,  E  A  P  Personnel  Service. _ 

Fifteen  years  with  leading  newapaper  in 
Penna.  city  of  100,000.  Prodneer  on 
unnsnal  and  special  accounts.  Also  gen¬ 
eral  list.  Seeks  position  advertising 
salesman,  promotion  work,  advertising  or 
general  office.  Available  now.  Refer¬ 
ence*.  Asks  $40.  A-627,  E  A  P  Per- 

sonnel  Service. _ 

Foreign  correspondent,  36,  past  5  years 
Berlin,  Vienna.  Pereonal  contact  to 
practicalW  every  important  statesman. 
Speak  German,  French,  some  Italian. 
Seeks  position  where  can  ntilise  Enro- 
pean  background  experience  ei^er  as 
Washington  correspondent,  foreign  cable 
desk  editor  or  foreign  correspondent 
London,  Berlin,  Paris,  Rome.  Available 
immediately.  A-646,  E  A  P  Personnel 

Service. _ _ 

Managing  Editor — Yonng,  aggressive,  un- 
nsual  executive  ability  and  background. 
Did  outstanding  job  on  one  of  nation’s 
leading  newspaper*.  A-671,  Editor  A 
Publisher. 


Matrix  Scorching  Machines.  Ameriean 
Publishers  Supply,  Box  131,  West  Lynn. 
Maas. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidetuial 

Paimery  Soter  &  Palmer 

Business  Established  In  1199 

350  Madison  Ava.  Now  York 


44 


Editor  Si  Publisher  for  June  13,  1936 


SHffimKlITHIRCir 


around  the  Daily  Worker  office,  armed 
with  a  summons  which  she  was  unable 
to  serve  as  the  editor  evaded  her, 
skulking  in  and  out  of  his  office  by  a 
door  in  the  mechanical  departmmt. 


By  MARLEN  PEW 


These,  I  think,  are  the  only  na¬ 
tional  political  conventions  that  I 
have  not  attended  in  upwards  of  20 
years,  and  I  have  thoroughly  enjoyed 
my  absence  this  week.  There  never 
has  been,  or  could  be,  a  political  con¬ 
vention  half  as  interesting  and  impor¬ 
tant  as  the  stories  about  them  appear¬ 
ing  in  the  metropolitan  press.  Many 
a  time  I  have  sat  numb  from  boredom 
in  some  vast  hall,  listening  for  hours 
on  end  to  vapid,  colorless,  brainless 
and  heartless  babble,  only  to  emerge 
to  the  street  where  a  newspaper  has 
greeted  my  eyes  and  aroused  my 
senses  with  a  display  of  intelligent 
discussion  of  the  event,  with  brilliant 
pictures,  screaming  cartoons  and 
lavish  featvue  coverage  by  clever  men 
and  women  who  know  how  to  make 
whistles  out  of  pig’s  tails. 

I  question  if  there  could  be  a  big¬ 
ger  luxury  than  to  sit  on  one’s  front 
veranda  on  a  soft  Spring  evening, 
reading  the  stuff  and  looking  at  the 
pictiures  turned  out  in  the  press  box 
at  Cleveland.  The  image  far  outshines 
the  model.  The  translation  is  better 
than  the  original.  The  press  box 
makes  the  show. 


family,  class,  corporation,  or  other 
body.  A  libel  upon  a  class  or  group 
has  a  greater  tendency  to  provoke  a 
breach  of  the  peace  or  to  disturb  so¬ 
ciety  as  has  a  libel  on  an  individual, 
and  such  libel  is  pimishable,  even 
though  its  application  to  individual 
members  of  the  class  or  group  cannot 
be  proved.” 

There  are  many  other  precedents 
for  criminal  libel  against  groups,  very 
often  religious  in  character,  but  I  have 
searched  the  records  in  vain  for  a 
case  wherein  a  person  was  criminally 
prosecuted  for  libels  on  a  race. 


There  is  no  known  precedent  for 
the  act  of  Mayor  LaGuardia  in 
issuing  a  warrant,  charging  criminal 
libel,  against  Robert  E.  Eldmondson, 
for  his  alleged  abuse  of  the  Jewish 
race  in  pamphlets  broadcast  for  a 
price  from  a  printing  office  in  New 
York.  Criminal  libel  charges  have  often 
been  brought  in  defense  of  groups 
of  individuals,  institutions,  corpora¬ 
tions  and  sects,  but  it  is  rare  for  the 
chief  magistrate  of  a  commimity  to  use 
his  prerogative  to  demand  the  pun¬ 
ishment  of  an  editor  on  the  ground 
that  he  has  defamed  a  race.  News¬ 
papermen  and  lawyers  everywhere 
will  watch  developments  closely. 

In  his  letter  to  the  District  Attor¬ 
ney,  asking  for  an  investigation  into 
the  alleged  malicious  activities  of  the 
pamphleteer,  the  Mayor  said:  “It  is 
repulsive  to  all  thinking  citizens  that 
religious  prejudice  and  bigotry  and 
racial  hatreds  still  exist  in  this  coun¬ 
try.  It  requires  watchfulness  on  the 
part  of  the  public  officials,  for  the 
simple  reason  that  unless  checked,  this 
type  of  agitation  may  incite  to  a  breach 
of  the  peace  and  public  disorder.  This 
has  been  recognized  for  many  years. 
You  will  find  startlingly  similar  mo¬ 
tives  established  in  the  case  of  Rex  vs. 
Osborne  in  London  as  long  as  1732. 
The  law  laid  down  in  that  case  is  the 
law  today  in  this  country.  Since  the 
offense  of  criminal  libel  is  an  offense 
against  the  public,  in  that  it  may  lead 
to  a  breach  of  the  peace,  it  is  proper 
that  the  criminal  process  should  be 
invoked.” 


The  common  law  of  England  and 
America  is  that  a  criminal  libel 
may  be  published  about  a  family, 
sect,  organization,  corporation  or  any 
group  of  persons  whose  members,  as 
a  result  of  its  publication,  may  be 
incited  to  commit  a  breach  of  the 


peace. 

In  1925  in  Illinois  one  Spielman  pub¬ 
lished  a  defamatory  article  against 
the  American  Legion,  calling  its  mem¬ 
bers  indolent,  venal,  lawless.  The 
court  found  the  publication  libelous, 
and  held:  “The  libel  need  not  be  on 
a  particular  person.  It  may  be  on  a 


I  SEE  that  the  magazine  Fortune  has 
decently  withdrawn  a  charge,  made 
in  a  recent  article  on  affairs  in  Minne¬ 
apolis,  reflecting  on  the  editorial 
honor  of  Walter  Liggett,  victim  of 
Minnesota  gang  politics.  The  mag¬ 
azine  had  said:  “Walter  Liggett,  al¬ 
though  sincere,  sometimes  resorted  to 
questionable  methods  in  financing  his 
small  newspaper,  the  Mid-West  Amer¬ 
ican.”  On  further  investigation,  the 
magazine  found  “imconvincing”  the 
evidence  previously  accepted  that  Lig¬ 
gett  had  engaged  in  a  form  of  black¬ 
mail,  and  its  charge  is  withdrawn  in 
forthright  fashion. 

A  whispering  campaign  to  this  ef¬ 
fect,  conducted  by  Reds  of  Minnesota 
and  New  York,  has  been  the  most  in¬ 
decent  exhibition  of  political  vicious¬ 
ness  known  to  this  writer.  When  Lig¬ 
gett  was  framed  up  on  an  imspeak- 
able  sex  charge,  he  fought  like  a 
tiger  for  his  honor  and  won  out  in 
open  court.  TTie  frightful  experience 
did  not  intimidate  him,  and  he  an¬ 
nounced  he  would  continue  to  cru¬ 
sade  for  the  impeachment  of  Gov. 
Floyd  Olson.  A  few  days  later  he  was 
put  on  the  spot,  in  the  presence  of  his 
wife  and  child,  his  lips  forever  sealed. 
TTiere  was  no  conviction,  and  I  doubt 
if  there  ever  will  be  one,  at  least  imtil 
the  grip  of  the  Minneapolis  Reds  is 
broken  by  the  forces  of  good  govern¬ 
ment.  Of  course,  there  had  to  be  some 
reasonable  explanation  of  such  an  out¬ 
rage,  and  the  radicals  of  the  North¬ 
west,  closely  associated  with  the  rad¬ 
icals  of  New  York,  took  up  the  cow¬ 
ardly  cry  that  the  editor  had  been  a 
blackmailer,  courting  the  dangers 
which  go  with  that  trade.  But  t^re 
was  no  evidence  to  support  the  charge, 
and  I  have  been  unable  to  find  any 
in  many  months  of  inquiry.  Liggett 
was  desperately  poor,  unable  even  to 
raise  a  bail  bond  when  arrested, 
whereas  blackmailers  usually  have 
money.  Mainly,  he  was  a  man  of 
principle,  constantly  sacrificing  for 
his  idealism,  and  such  men  do  not 
blackmail,  no  matter  how  desperate 
their  straits. 

Mrs.  Liggett,  now  in  New  York,  re¬ 
cently  applied  to  the  District  Attorney 
for  a  warrant  for  the  arrest,  on  a 
criminal  libel  charge,  of  the  editor  of 
the  Daily  Worker,  local  Communist 
newspaper.  That  newspaper  published 
the  blackmail  charge  and  alro  printed 
references  to  Mrs.  Liggett  which  she 
considers  libelous.  These  were  in 
connection  with  her  pathetic  attempt 
to  raise  sufficient  hm^  to  pay  off  her 
late  husband’s  debts  and  transport 
her  children  to  New  York.  The  Red 
paper  said  that  Mrs.  Liggett  was 
“exploiting  her  husband’s  murder.” 
The  frail  little  wonum,  unable  to 
employ  a  lawyer,  sat  for  two  weeks 


Mrs.  Liggett  has  also  demanded 
that  the  Civil  Liberties  Union,  of 
which  Roger  Baldwin  is  director  and 
Harry  F.  Ward  is  president,  admit  her 
to  the  next  meeting  of  its  board  to 
make  a  statement  about  the  failure  of 
that  organization  to  render  help  to 
her  husband  when  he  was  fitting  for 
his  reputation  and  life. 

In  a  letter  to  Mr.  Ward,  she  said: 
“The  crooked  political  machine  which, 
so  far  as  your  organization  cared, 
could  have  railroaded  my  husband  to 
jail  for  20  years,  had  him  assassinated. 
And  now,  with  the  aid  of  the  Com- 
mimist  United  Front,  they  are  stab¬ 
bing  at  Walter  throu^  the  grave’s 
supposed  protection,  keeping  up  a 
barrage  of  slander  against  the  man 
they  killed  because  he  could  not  be 
bought  or  intimidated.”  Mrs.  Liggett 
has  charged  that  the  Civil  Liberties 
Union,  through  its  main  office,  not  only 
refused  to  aid  her  husband’s  fight, 
but  allegedly  informed  inquirers  that 
the  reason  the  Union  did  not  back 
Liggett  was  lack  of  confidence  in  his 
personal  character.  Roger  Baldwin  re¬ 
cently  told  me  that  the  Union  did  not 
act  for  Liggett  because,  under  its 
rules,  it  could  not  participate  in  a 
criminal  case  which  did  not  have  any 
direct  connection  with  civil  liberty. 
Mrs.  Liggett  points  out  that  the  crim¬ 
inal  case  was  directly  related  to  the 
editor’s  single-handed  fight  against 
the  Olson  machine  in  Minnesota.  She 
also  says  she  can  prove  that  persons 
calling  at  the  Union  headqua^rs  in 
New  York  were  told  unofficially  that 
the  Union  believed  Liggett  guilty  of 
the  sex  charge  and  that  he  drank 
whisky  to  excess. 

Hie  situation  has  interested  me  be¬ 
cause  of  the  amazing  callousness  of 
persons  involved  and  because  it  in¬ 
dicates  that  radicals  of  this  day  can 
abuse  power  as  viciously  as  the  soul¬ 
less  public  exploiters  they  denounce. 


such  selection.  Philosophies,  ad«^l 
ture,  educational  worlu  and 
biographies  are  among  the  best 
T^e  good  Siunmer  editing  rule 
for  as  mudi  bright,  light,  happ^ 
fascinating  feature  as  can  be  cro«^ 
into  the  spaces  that  are  pretty  s(a«4 
be  claimed  by  the  politicians  if 
editor  and  his  crew  do  not 
guard  and  firmly  defend  the 
of  the  reader  to  have  someth  mg, 
sides  the  eternal  partisan  argi^H 
People  have  to  be  told  what  tliek> 
sues  are,  what  men  are  saying  of 
political  situation,  of  course,  ^  ^ 
lions  of  them  also  are  entitled  to  ifc 
tures  that  feed  the  spirit,  ticUt’Bi 
fvmny  bone,  make  life  a  bit  brigii^ 
for  the  plodding  masses. 


COVERING  THE  U.  S.  FQt 
FOREIGN  READERS 


The  recent  election  of  HmU 
Butcher,  U.  S.  corresponds  kr 
the  London  Daily  Herald,  to  aetki 
membershipk 


Among  city  dwellers,  especially 
discouraged  workers,  the  escape 
impulse  is  a  lively  passion  at  this  time 
of  the  year,  and  ought  to  be  catered 
to  by  well-edited  newspapers.  People 
who  can  only  day-dream  of  the  sub¬ 
urban  or  deep  country  scene,  chained 
as  they  are  to  their  city  jobs,  at  least 
can  find  a  measure  of  comfort  in 
newspapers  that  reflect  the  romance 
of  the  great  outdoors  in  text  and  pic¬ 
tures. 

The  other  day,  on  page  2  of  New 
York  Times,  I  noticed  a  reproduction 
of  a  magnificent  photograph  of  Mount 
Rainer,  her  snow-capped  peak  rising 
14,408  feet  above  sea  level,  with  a 
foreground  of  attractive  verdure  and 
camp  sites  fit  to  make  any  city-bound 
person  leap  with  joy.  The  picture, 
made  three-columns  wide,  did  not 
illustrate  where  the  body  fell,  or  the 
extent  of  some  new  devastation,  and 
there  was  no  Maltese  cross  to  mark 
any  spot — it  was  just  a  lovely  piece 
of  photographic  art,  depicting  a  glori¬ 
ous  American  scene,  and  was  printed 
to  stimulate  the  spirits  of  ordinary 
folks  who  must  take  vacation  joys 
vicariously. 

I  think  that  editors,  more  than 
might  be  imagined,  are  selecting  ma¬ 
terial  these  days  with  an  eye  to  the 
season.  Hiere  is  little  doubt  that  light 
romance  beats  heavy  tragedy  in  the 
hot  season,  at  least  among  intelligent 
people.  Morons  will  eagerly  feed  on 
gang  murders  and  morbid  sex  stuff 
the  year  through,  but  I  have  a  notion 
that  readers  possessed  of  the  dommon 
sensibilities  revolt  at  such  a  diet  in 
the  nice,  clean  Summer  time,  and 
enjoy  turning  to  the  decencies  in  their 
reading. 

Certainly,  the  book  market  reflects 


Hakold  Butchek 


the  Explorsri 
Club,  New  Y«k, 
is  but  furtkii 
evidence  of  ha 
passion  ftr 
travel. 

Heisespedriy 
proud  of  tk 
honor,  partki- 
larly  since  V9h 
jalmur  StefaM- 
son,  the  dWn- 
guided  ezjdsm, 
proposed  him  far 
membership  ad 


because  it  climaxes  a  great  (M  d 
travel  over  the  globe  in  purait  d 
the  feature  stories  which  are  his  de¬ 
lict  as  distinct  from  the  inevifahk 
day-by-day  cable  news. 

When,  in  1921,  Mr.  Butdier  wafahid 
the  Aquitania  leave  Liverpool  on  her 
maiden  voyage,  he  had  an  urgi  to 
follow.  He  was  then  a  reportir  m 
the  Wallasey  Chronicle. 

In  a  few  months  he  was  in  Hh 
York  City  where  he  specialiai  in 
free-lance  work  for  the  Simday  nmn- 
papers  when  he  was  lucky,  he  mfs. 
and  “holding  down  other  perfseth 
honest  but  not  very  profitabte  bosd- 
and-butter  jobs  more  fascinafing  to 
contemplate  in  retrospect  than  inIlfs^ 
tice.”  All  the  while  he  was  coim- 
pondent  for  the  London  Echo. 

“I  became  United  States  conm* 
pondent  for  the  London  Daily  HanU 
in  1930  largely  because  I  was  far 
man  on  the  spot  and  because  a  fa* 
articles  previously  published  in  fast 
now  extremely  powerful  Labor  pipa 
— over  2,000,000  daily,  except  Sundign 
— had  revealed  the  ri^t  ‘slants  v 
things,”  Mr.  Butcher  tells. 

“In  that  same  year  I  roads  ay 
first  trip  to  Russia,  flying  from  London 
to  Moscow.  Hie  year  before  I  hs* 
covered  one  of  the  early  flints  on  fae 
England-India  airway  by  a  trip  fnw 
London  to  Karachi.  Except  in  nv 
years  of  extreme  poverty  I  had  ^ 
dulged  my  wanderlust.  I  ‘did’  Anmw* 
from  coast  to  coast  in  1925;  I 
round  the  world  in  1927. 

“I  repeated  the  world  trip  by 
slightly  different  route 
after  my  marriage  to  Miss 
Van  Dyke  Ford,  of  East 
N.  J.,  a  most  charming  American 
in  June,  1934.  ‘Round  the  W( 
with  a  Wife’  was  the  title  of  the 
of  articles  I  did  for  the  li' 
Echo;  the  title  for  my  first  serias 
been  ‘Round  the  World  with  a 
case.’  I  preferred  the  wife! 

“The  remaining  passion  of  my 
apart  from  journalism  and  tiassi  b 
the  Association  of  Foreign  Pre*  Of' 
respondents,  particularly  the 
Sheet  by  whi(^  we  keep  our  roensk* 
informed  about  what  all  of  ui  ■* 


doing.” 
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•  •  •  Ton  Can  Connt  on  IntertYpes 


Intertypes  are  time-savers.  That  is  one  reason  why  so  many 
important  newspapers  have  bought  Intertypes  recently. 

Take,  for  example,  Automatic  Centering.  Think  of  the  time- 
savings  which  this  one  Intertype  feature  will  effect  in  the 
course  of  a  busy  day’s  work!  Automatic  Quadding,  too, 
saves  a  lot  of  time.  Likewise  Automatically  Justified  Inden¬ 
tions,  Finger-Flip  Changes  of  Type,  Low-Slug  Quadding, 
and  the  new  Four-Magazine  Intertypes  —  all  of  these  and 
many  other  Intertype  featiures  are  important  time-savers. 

And  finally.  Intertype  simplicity  of  design  is  perhaps  the 
most  important  time-saver  of  all— -because  it  means  depend¬ 
able,  continuous  production  and  freedom  from  trouble  dur¬ 
ing  critical  moments. 

When  equipped  with  Intertypes  you  are  prepared  for  all 
emergencies— including  every-day  peak  loads  that  occur  in 
every  newspaper  composing  room.  With  Intertypes  you  are 
also  equipped  to  make  a  good  showing  on  the  cost  sheets, 
due  to  quick  changes  from  one  t3rpe  to  another,  fast  compo¬ 
sition,  and  a  minimum  of  non-productive  time. 


Hr  IN  •rl%N  EXriA  lOlO  and  IDfAl 


;TEP  ahead  with  INTERTYPE 


When  Every  Minute  Counts 
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CLINE  REELS 

and 

AUTOMATIC  ELECTRIC  TENSIONS 

...are  the  Standard  tor  High  Speed  Presses 


The  Reasons  Hundreds 
are  in  use . 

The  reels  are  simple,  rugged,  easy  to  operate. 

Adjustments  for  roll  size  can  be  made  quickly. 

Patent  chuck  and  margin  control,  permitting 
quick  and  positive  adjustment. 

Correct  design  of  motors  and  control. 

No  connection  between  the  reels  and  tension, 
therefore  new  rolls  may  be  chucked  in  the 
reel  spindles  without  disturbing  tension. 


The  tension  is  applied  by  means  of  stationary  straps 
bearing  on  the  web  as  it  leaves  the  roll.  This 
eliminates  trouble  due  to  bad  cores,  loosely  wound 
and  lop-sided  rolls. 

The  tension  is  automatic  -  the  straps  are  wound  up 
with  a  constant  pull  by  the  Cline  Patented  Torque 
Motor.  This  is  controlled  by  the  current  in  the  motor 
and  is  adjustable  at  a  station  on  the  press. 


The  tension  automatically  increases  when  the  press 

r 

speed  is  decreased. 

Eighty  watts  is  the  maximum  current  used  by  the 
motor. 

The  tension  straps  may  be  quickly  dropped  away 
from  the  roll  by  pressing  an  "off”  button. 

The  straps  form  a  backing  that  permits  slow  speed 
flying  pasters  to  be  made. 


THE  SIMPLEST,  SAFEST,  SUREST  TENSION  FOR  ANY  TYPE  OF  PRESS 


Cline  High-Speed  Paster  device  may  be  added  to  this  tension  to  provide  the  simplest, 
surest,  safest  high-speed  paster. 


This  equipment  is  used  in  the  newspapers  having  the  largest  circulation  and  running 
their  presses  at  the  highest  speed  in  the  U.  S. 

Cline  Electric  Mfg. Co. 

jMAIN  OFFICE:  211  W.  WACKER  DRIVE.  CHICAGO,  ILL. 


Western  Office 

CROCKER  FIRST  NAT’L  BK.  BLOG. 
SAN  FRANCISCO.  CALIF. 


Eastern  Office 

220  EAST  42nd  ^REET 
NEW  YORK  CITY 


r 
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HOUSE-CLEANING’  CUT  COMPOSING  COST 


we  considered  were  definitely  old 
fashioned,  ugly  or  little  used  by  the 
advertisers. 

“Then  we  carefully  studied  the 
newspaper  files  over  a  two  week  pe- 
noted  that  some  did  not  ap- 
pear  at  all,  that  others  were  so  limited 
in  use  as  not  to  justify  their  retention 
and  a  few  were  used  by  14-line  ad- 
vertisers  to  attract  attention  to  their 
small  occasional  ad  by  producing  a 
prominent  ugly  spot  on  the  page.  The 
evidence,  not  opinion,  was  submitted 
to  the  business  manager,  who  ap- 
proved,  wiUi  two  or  three  exceptions, 
the  elimination  of  this  list  some 
sixty  borders,  and  the  purchase  a 
few  modem  Ben-Day  Borders.  As  a 
I  L  result  we  now  have  72  rules  and  bor- 

ders — 23  of  which  are  on  the  Linotype, 
on  the  Ludlow  and  47  on  the  Mono- 
type  Material  Mak^  machine.  On 
return  to  the  office,  I  hope  to  take 
Cha»  H.  Ruth  a  second  bite  into  these  borders  and 

see  their  final  number  less  than  50 
opening  his  well-received  address  be-  which  should  be  ample  for  any  corn- 
fore  the  ANPA  mechanical  conference  posing  room. 

in  Chicago  recently.  “We  are  particularly  anxious  to  re- 

Tfow  the  first  and  most  important  duce  the  number  of  Linotype  borders 
duty  of  a  coordinator  is  to  learn  all  cast  since  the  operation  is  slow,  con- 
po^le  about  the  factors  he  is  to  stitutes  special  work  for  a  Linotype 


Seven  merhanical  men  at  the  ANPA  ronference  in  Chicago  diacuss  electrical 
etching  at  the  Johnstone  Electric  booth.  Left  to  right:  Dott  Orr,  Springfield, 
Mo.;  W.  C.  Reno,  Bill  Taylor  and  Pat  Morrison  of  the  Kansas  City  Journal- 
Post;  Walter  Masters  and  Elddy  Cadden,  Los  Angeles  Times.  In  the  rear, 
Bert  Conner,  Ft.  Smith  (Ark.)  American-Times-Record. 


ttention  on  the  Snapped  in  the  ANPA  mechanical  exhibit  hall:  Levi  White,  Pt.  Huron  Times 
e  for  maintain-  Herald;  A.  W.  Brown,  Cleveland  Plain  Dealer,  and  A.  N.  Dickerson,  Rapid 
ep  track  of  a  Roller  Company,  Chicago. 

ders  th^  are  “in  niy  opinion,  we  do  not  need  mulated  on  top  the  type  indicated  that 

it  much  more  ^^is  multiplicity  of  borders.  Yoiu:  na-  the  printer  was  wrong.  However,  we 

mark-up  Md  tional  accoimts,  speaking  by  and  large,  investigated  the  printer’s  claim  that 
dispense  with  borders  entirely.  They  the  tyrpe  was  active  and  the  results 
and  adds  un-  represent  large  buyers  of  space  and  were,  at  times,  most  amusing.  We 
are  experts  on  advertising  trends,  found,  for  example,  one  font  of  24  pt. 
were  ^rhai»  Then  there  are  your  department  foimdiy  type  covered  with  dust  that 
TT  stores.  They  too  employ  real  talent  used  t^ee* letters  (ETZ)  to  form  the 

Upon  looking  ^  prepare  copy.  Usually  a  simple  equivalent  of  a  signature  cut. 

rule  covers  their  requests.  Who  then  “So  overboard  went  this  font,  along 
uses  these  ‘fawncy’  borders.  A  study  with  outline  letters,  shaded  letters,  or- 
of  your  own  newspaper  will  give  you  namental  initials  and  similar  junk 
the  answer  and  perhaps  incline  you  type  that  had  been  cluttering  the 

to  simplify  your  border  manufacture  composing  room  for  years.  When  this 

and  storage  by  placing  many  of  your  housecleaning  started  we  had  some 
matrix  slides  away  in  lavender.  500  fonts  of  type — not  counting  dupli- 

“Now  for  type.  How  much  concen-  cations — on  the  Linotype,  Ludlow, 
trated  intelligent  study  has  been  given  Monotype  and  foundry  cast  This 
your  type  faces  in  the  past  five  or  ten  initial  housecleaning  reduced  the 
years?  When  new  faces  are  demanded  fonts  from  500  to  341. 
by  the  advertisers  they  are  added.  “Hien  we  made  a  type  analysis.  We 
But  do  you  endeavor  at  the  same  time  did  this  by  taking  the  file  for  our  larg- 
to  discard  any?  est  week  during  the  Christmas  adver- 

“Last  fall  we  installed  12  modem  tising  period;  Friday,  December  13th 
ad  stands.  Elach  had  twelve  type  cases  to  Thursday,  December  19th,  a  total 


composing  room  occupies  expensive  none  with  less  than  50,  most  with 
IP»ce  and  hums  with  activity.  Think  about  75,  and  one  with  94  published 
the  waste  in  storing  a  little  or  never  in  their  specimen  book. 


IV 
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The  Premier  Rotary  Shaver  attracts  the  attention  of  a  group  at  the  1936 
Mechanical  Conference  at  the  Palmer  House.  Left  to  right:  W.  J.  Lofstedt, 
Premier  Mfg.  &  Sales  Co.,  Portland,  Ore.;  R.  H.  Mott  of  the  same  company; 
A.  W.  Cochrane  of  the  Sta-Hi  Company;  C.  L.  Sampson,  president  and  Hugo 
Rend,  superintendent,  of  the  Sampson  Electrotype  Company;  C.  C.  Baker, 
of  Sta-Hi;  Melvin  Metker,  Ft.  Wayne  (Ind.)  News-Sentinel;  D.  H.  Parker, 
Montreal  Star;  G.  F.  Law,  Portland  (Ore.)  Journal. 


New  England  Newspaper  Supply  Company  put  real  appeal  in  its  Mechanical 
Conference  presentation  this  year  by  bringing  Mary  Alice  Roland  of  Boston  to 
the  Palmer  House  where  she  was  “Miss  New  England  for  1935.”  Others  in  the 
picture  are  W.  F.  Grenier,  of  the  Supply  company;  Miss  Roland;  Scotty  Camp¬ 
bell  of  the  New  England  Supply  Company,  and  H.  B.  Taylor,  Durham  (N.  C.) 

Herald-Sun. 


each  issue.  These  page  lists  were  then 
totalled  to  show  how  many  lines  of 
each  type  was  used  in  each  issue  and 
then  the  issue  figures  were  tabulated 
imder  each  day  and  carried  across  to 
a  grand  total  for  the  week.  This  final 
tabulation  gave  us  a  general  picture 
of  the  use  we  were  making  of  our 
type  faces  and  of  course,  we  could 
refer  to  the  marked  copies  of  the 
newspapers  to  obtain  any  detail  de¬ 
sired. 

“As  a  result  of  this  type  analyses 
we  learned  some  surprising  facts — 


that  the  two  lines  which  appear  be¬ 
tween  the  head  rules  on  page  1,  viz: 

‘Entered  as  Second  Class  Matter 

Post  Office,  Washington,  D.  C.’ 
were  the  only  two  lines  of  6  pt  De- 
vinne  appearing  in  the  paper  each 
day.  We  are  now  using  agate  (5^  pt. 
Ionic)  and  naturally  no  one  has  no¬ 
ticed  the  difference. 

“Between  these  same  two  head  rules 
on  page  1  appeared  a  line  indicating 
that  we  were  a  member  of  the  Asso¬ 
ciated  Press.  Tfiis  single  line  was  set 
ui  7  pt  Gothic.  Tfie  type  analysis  in¬ 
dicated  the  use  of  but  one  line  of  7 
pt  Gothic  per  day.  This  AP  line  was 
it  So  that  was  the  end  of  7  pt  Gothic 
in  our  plant 

“We  have  the  Cooper  family  of  type 
from  12  to  84  pt  and  our  analysis  in¬ 


dicated  that  its  use  was,  with  very 
few  exceptions,  confined  to  prices; 
mostly  on  drug  and  grocery  ads.  We 
decided  to  eliminate  the  Cooper  com¬ 
pletely  from  the  linotypes,  12  to  24  pt. 
and  to  retain  only  the  figures,  period, 
dollar  and  cent  niarks  on  the  Ludlow 
in  sizes  12  to  84  pt  Hie  Cooper  Italic, 
which  we  had  on  the  Linotype,  on  12 
and  14  pt  we  eliminated  entirely. 
Also,  Cooper,  to  my  mind,  is  not  an 
artistic  face  and  ^e  less  used  the 
better  the  paper  appears. 

“Our  survey  indicated  that  Caslon 
Old  Style  was  little  used  by  the  ad¬ 
vertiser.  However,  from  24  to  48  pt. 
it  was  used  by  the  news  department 
for  heads  or  banners.  So  we  elimin¬ 
ated  the  Caslon  Old  Style  in  54,  60  and 
72  and  if  we  can  later  prevail  upon 
the  news  department  to  use  Trucut 
Caslon  as  a  substitute  we  can  elim¬ 
inate  the  entire  family  of  (Caslon  Old 
Style. 

“We  had  available  on  the  Linotype, 
the  Benedictine  in  10, 12, 14  and  18  pt. 
and  Benedictine  Italic  in  10,  12  and  14 
pt.  There  was  some  use  made  of  it  but 
not  sufficient  to  warrant  its  retention 
and  particularly  when  the  Cloister 
Bold  and  Cloister  Bold  Italic  was 
available  throughout  a  range  of  12  to 
72  pt.  So  Benedictine  was  discon¬ 
tinued. 


‘“Hiere  were  other  faces  so  nearly 
alike  that  only  an  expert  could  tell 
the  difference  in  the  smaller  sizes.  For 
example:  we  pulled  proofs  of  8  to  10 
pt  Bodoni  ^Id  and  Bodoni  Bold 
Italic  and  compared  them  with  proofs 
of  8  and  10  pt.  Caslon  Bold  and  Cas¬ 
lon  Bold  Italic.  The  difference  was  so 
slight  as  not  to  warrant  keeping  both. 

So  we  eliminated  the  8  and  10  pt.  Bo¬ 
doni  Bold  and  Bodoni  Bold  Italic  and 
thus  emptied  two  more  linotype  mag¬ 
azines.  If  an  advertiser  is  using  Bo¬ 
doni  Bold  in  the  larger  sizes  and  de¬ 
sires  Bodoni  Bold  in  8  or  10  pt,  for 
body  type,  we  can  substitute  the  Cas¬ 
lon  Bold  and  the  dfect  is,  for  all  prac¬ 
tical  purposes,  the  same. 

“Likewise  we  emptied  two  mag¬ 
azines  of  8  and  10  pt.  Century  Ex¬ 
panded.  The  Ionic  will  substitute 
nicely. 

“Also  we  had  two  fonts  each  of  12 
and  14  pt.  Century  Expanded.  Our 
survey  disclosed  that  in  the  420  pages 
studied,  we  set  during  that  week  476 
lines  of  12  pt.  and  594  lines  of  14  pt. 
One  font  of  each  is  enough.  Two  more 
magazines  emptied. 

“Already  sufficient  illustrations  have 
been  given  to  indicate  how  we  went 
about  eliminating  in  a  practical  and 
intelligent  manner,  vmnecessary  type 
faces. 

“The  type  anaysis  also  disclosed  the 
fonts  that  were  overworked.  For  ex¬ 
ample,  during  the  test  week  we  set 
1915  lines  of  8  pt.  Tempo  Medium  with 
Tempo  Heavy,  1530  lines  of  10  pt. 
Tempo  Medium  with  Tempo  Heavy, 
1445  lines  of  12  pt.  Tempo  Medium 
with  Tempo  Heavy,  1848  lines  of  8  pt. 
Tempo  Light  with  Tempo  Bold.  These 
fonts,  and  some  others,  were  over¬ 
worked  so  we  ordered  an  extra  font 
to  relieve  the  load. 

“Some  of  you  may  figiure  that  1800 
lines  for  one  machine  in  7  nights  of 

7  hours  is  not  much  of  a  load.  True 
it  is  less  than  1  line  per  minute.  But 
please  remember  that  advertising 
loads  are  not  constant  over  the  week. 
One  night  called  for  566  lines  of  the 

8  pt.  and  another  for  but  93  lines.  And 
it  is  the  peak  load  we  must  provide 
for.  Also,  if  we  spend  all  night  set¬ 
ting  ad  guts;  when  are  we  going  to 
assemble  them?  Also,  do  not  forget 
tliere  are  two  or  three  other  mag¬ 
azines  on  the  machine  demanding  that 
type  be  set. 

“Oiu:  objective  is  to  be  able  to  set 
most  of  the  ad  guts  in  about  four 
hours  in  order  to  provide  ample  time 
for  the  other  operations. 

“We  have  three  model  21  Linot3rpes 
^^dth  split  magazines.  Each  machine 
carries  three  magazines.  The  two  bot¬ 
tom  ones  are  seldom,  if  ever,  changed. 
The  type  analysis  enabled  us  to  de¬ 
termine  which  six  fonts  should  remain 
“up”  at  all  times.  In  addition  to  these 
six  magazines  that  remain  “up”  we 
have  29  auxiliary  magazines  contain¬ 
ing  various  faces  from  18  pt.  to  36  pt. 


that  operate  on  Model  21  maehinci 
“We  always  proceeded  on  the  thstn 
that  a  keyboard  machine  was, 
question,  the  fastest  and  most  effidon 
method  of  setting  type.  By  obi«n. 
tion  we  found  this  to  be  untnie.  lU. 
ads  will  call  for  but  one  display^ 
of  a  particular  type.  Let  us  assun*  k 
is  COATS  $24.50’  with  the 
perior  figures.  The  operator  picks  a 
the  copy,  sees  that  the  magashe  k 
not  “up,”  rises,  removes  top  raagi^ 
and  places  it  in  the  storage  rack, 
he  finds  the  magazine  desired, 
it  in  position  on  the  linotype 
steps  over  to  sort  boxes  for 
figvnes,  then  is  seated  and  tap#, 
keyboard,  inserts  the  superior  ' 
by  hand,  perhaps  does  s<Hiia 
spacing  and  then  casts  the  1i«e. 
tainly  this  is  far  too  many 
in  order  to  obtain  the  facility  of  _ 
ing  some  8  or  10  keys  for  keykih 
operation.  The  study  of  our  te 
analysis  disclosed  such  operatk^Ql 
we  duplicated  the  offending  d^|| 
matrices  on  the  Ludlow. 

“The  Mergenthaler  Linotype  Cm 
pany  also  made  a  t3rpe  analysis  forts 
It  was  less  detailed  than  ours  but  qdh 
practical,  and  it  was  of  mudi  serria 
in  checking  our  independent  findii^ 
They  too  recommended  the  use  of  tk| 
Lu^ow  (already  in  our  plant)  or  A!] 
Purpose  Linotype  for  these  occasioni 
display  lines 

“We  have  43  Linotype  ma«4ihi^| 
Prior  to  the 
and  agate  ma 
two  of  advertising 


tji^  anaysis  all  mJ 
chfiaes  also  had  coeod 


faces.  C!oue4 
quently  news  production  wu  cos. 
stantly  interrupt  by  fioomMB  skJ 
needed  a  line  or  two  or  a  paragnpl 
for  advertising  corrections.  Thest  kJ 
terruptions  seriously  interfered 
production  of  news  and  classified, 
a  result  of  our  type  analysis,  and 
elimination  of  fonts,  we  now  haselq 
machines  (in  addition  to  head 
chines,  which  contain  only  news  bo^ 
type  and  agate.  The  third  magarii^ 
on  each  of  these  machines  is  vsost 
Consequently  we  have  15  maddned 
that  can  now  concentrate  on  news  anil 
classified  production.  Four  of  th^ 


lonK 


empty  magazines  have  been  filled  witii  build 
oiu-  news  body  type  and  hung  on  the  were 
wall  near  ad  machines  so  that  in  evenf  busk 
of  imusual  news  pressure  they  can  bejCoL 
made  quickly  available. 

“The  fonts  of  advertising  faces  weejness 
rearranged  on  the  machines,  based  odIous  n 
the  type  analysis,  so  that  the 
of  advertising  tjrpe  is  now  quite  evedyj 


decla; 


iUon  ) 
Fen 


distributed.  The  number  of  availaUastruc 


comp 

uniqi 

.shaft 


faces  have  been  reduced  to  300  and  «e 
hope  to  maintain  it  at  that  figure  1^ 
always  attempting  to  eliminate  a  nuis- 
ber  of  faces  equal  to  those  we  add  will  of  th< 
the  changing  styles  and  the  request  serve 
of  ad  writers. 

“Now  it  is  my  feeling  that  it  woul^res 
p>ay  many  of  the  larger  newspapefoylij 
offices  to  make  a  typ>e  analysis  as  mai^epai 
(Continued  on  page  X) 


At  the  Nelson  Roller  booth  in  Chicago,  left  to  right:  Thos.  F.  Schafer,  Ft.  i 
JournaUJaxette;  Wm.  J.  K.  KnolL  H.  B.  Ronse  &  Co.;  W.  Guy  McWiBj^ 
Washington  (Pa.)  Observer  &  Reporter;  M.  P.  Tanner,  Lynchburg 
&  Advance;  J.  F.  Pesdirtz,  Des  Moines  Register  &  Tribune;  H.  L  1^ 
Davenport  (la.)  Times;  F.  S.  Barr,  Nelson  Roller  Co. 
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„  -  71  ::t:  ::j  Texas 

Longview  News,  Austin  American-Statesman  and  Lubbock  Dailies  Make  Heavy  Investment  in 

Modern  Buildings  and  New  Equipment 


lome  of  the  Lubbock  (Tex.)  Morning  Avalanche  and  Lubbock  Evening  JournaL 


New  $200,000  plant  of  the  Longview  (Tex.)  News  and  Journal. 


Three  important  plants  are  in  and  wash  rooms  are  on  a  balcony  in  and  weekly  newspaper  features,  tubulars  of  latest  design,  will  be 
various  stages  of  construction  in  the  composing  room  and  at  the  top,  R.  E.  Richards  is  advertising  man-  located  in  the  basement.  TTie  presses 


1  various  stages  of  construction  in  the  composing  room  and  at  the  top, 
Texas.  The  Longview  Morning  Jour-  set  back  on  three  sides,  are  the  pub- 
_  nal  and  Long-  lisher’s  suite,  managing  editor’s  office 


the  composing  room  and  at  the  top,  R.  E.  Richards  is  advertising  man-  located  in  the  basement.  The  presses 
set  back  on  three  sides,  are  the  pub-  ager,  Louis  F.  Hart  managing  editor,  may  be  synchronized  to  print  36,000 
lisher’s  suite,  managing  editor’s  office  Jimmie  S.  Payne  news  editor,  L.  R.  or  more  32-page  papers  per  hour. 


News,  Carl  L. 
Estes,  publisher. 


Daily  and  offices  of  East  Texas  Oil,  a  trade  Spain 


foreman,  with  whatever  color  combinations 


journal  published  by  Col.  Estes. 


Charles  Brill  press  foreman  and  H.  E.  might  be  desired.  Complete  new 


Interoffice  telephones  and  Lamson  Watson  superintendent  of  commercial  stereotyping  equipment,  also  of  latest 


held  a  formal  conveyors  connect  all  offices  and  the  printing  department.  design,  will  be  installed, 

opening  of  their  built-in  ducts  for  the  cooling  system  The  Austin  Statesman  will  observe  The  business,  advertising,  circula- 

new  plant,  at  314  are  also  used  for  heating  the  building  its  65th  year  of  publication,  and  the  tion,  and  editorial  departments  and 

East  Methvin,  in  winter.  Austin  American  its  22nd  year,  by  the  composing  room  will  be  located 


East  Methvin,  in  winter.  Austin  American  its  22nd  year,  by 

May  31.  The  exterior  of  the  building  is  of  moving  into  their  new  quarter- 

Re presenting  dark  brick  set  off  by  spandrels,  grilles  million-dollar  plant, 
an  investment  of  and  trim  of  cast  aluminum  and  the  The  new  structure,  consisting  of 
$200,000,  the  severe  facade  is  flanked  by  two-story  three  stories  and  basement,  is  nearly 
plant  is  housed  vertical  colunms  of  opal  glass,  illumi-  ready  for  occupancy.  Of  modern  de- 


oving  into  their  new  quarter-  on  the  street  floor.  The  two  floors 
illion-dollar  plant.  will  furnish  the  publishing  company 

The  new  structure,  consisting  of  with  23,000  square  feet  of  floor  space, 
ree  stories  and  basement,  is  nearly  New  steel  furniture  and  fixtures 
ady  for  occupancy.  Of  modern  de-  will  be  installed  in  all  departments. 


in  a  completely  nated  from  within,  bearing  the  names  sign,  of  brick  and  stone  construction.  The  American  and  Statesman,  with 


C.  F.  WoxTHXM  air  -  conditioned  of  the  newspapers. 


the  new  building’s  first  floor  and  occupancy  of  their  new  quarters,  will 


n  e  w  s  paper  The  plant’s  physical  equipment  in-  basement  will  house  the  plant  of  the  adopt  a  new  type  dress — 7-pt.  Ex- 
Details  of  the  structure  eludes  16-page  Duplex  tubular  press,  American  Publishing  Company,  which  celsior  on  7%-pt.  slug.  The  compos- 


ere  worked  out  by  Carl  F.  Worthen,  Miehle  book  press,  four  Linotjrpes,  publishes  the  American  and  States^ 


dbusiness  manager  and  associate  of  rule  caster,  Ludlow  head  setting  ma- 


'ol.  Estes,  and  the  result  has  been  chine,  and  various  platen  presses  in  Statesman 


and  the  Simday  American- 


ing  room  will  be  equipped  with  a 
battery  of  nine  Mergenthaler  Lino¬ 
type  machines,  a  new  full-page-size 


declared  to  be  a  model  of  compact-  the  commercial  printing  department.  The  two  top  floors  have  been  leased  electric  proof  press,  a  new  ATF  saw, 

bess  and  efficiency,  combining  numer-  Associated  and  United  Press  day  and  to  departments  of  the  Texas  state  and  other  modem  equipment. 

bus  new  departures  in  both  construe-  night  wires  provide  the  news  service,  government.  The  new  building,  designed  by  C.  H. 


tion  and  arrangement, 
f  Fenestrated  con- 
£  struction  in  the 
t  compo.sing  room,  a 
S  unique  plate  glass 
■shaft  at  the  front  j 
of  the  building  to  i 
l!  serve  both  busi-  j 
ness  office  and  I 
it  pressroom  and  " 

E  skylights  for  each  I 
C  department  on  the  j 
main  floor  provide  | 
niaximum  day-  I 
"  light  illumination  j" 
■*hich  is  matched  I 
I  by  indirect  li^t-  j 
>ng  at  night.  j 

Five  different  ► 
evels  are  included  * 
m  the  building,  | 

tand  stereo-  |r 
rooms,  cir-  T 
and  mail-  I- 
Mms,  paper  T 
e  and  file  L 
being  in  the  f 
ent  Com-  i 
!  room  and  T 
ercial  print-  I 
P®rtment  are  | 
ound  level;  L 
Jbusiness  office, 
teletype, 

0  ^rtising,  j  o  b 
^office  and  job 
^  departments 
on  the  same 
•oor.  Bindery 


in  addition  to  NEA  and  leading  daily 


UltStOTTPC,  d'BALCONT  AIMVt  IjOA  MOCxi 


IAiS.CPiW'fSIiliO  I 

tOVIPMtMT  I 


5LCOND  TLOOR  PLAKJ 


Floor  plans  of  the  completed  Longview  News  building. 


(vemment.  The  new  building,  designed  by  C.  H. 

New  presses,  two  16-page  Duplex  Page,  Austin  architect,  and  con¬ 
structed  by  Moore 

3  Construction  Com- 

1 _ pany  of  Austin, 

*  '  "I  I - n]  will  furnish  the 

I  I  I  American  Pub- 

j  ROOT  j  lishing  Company’s 

I  I  j  125  employes  with 

—  I  -  ample  and  com- 

! '  i  i  modious  space. 

The  new  building 

pRiMTiNC  i  ’  I  is  located  in  the 

heart  of  Austin’s 
I  business  section, 

_ 1 1  b  of  easy  access  to 

'  I  ' -  ; '  city,  coimty,  state 

6ovt  J06  siocul  !  I '  federal  de- 

I  I  I  i  partments. 

BsrrrJ  eoor  j.  In  the  “wide  open 

I '  IT  I  rn  spaces”  of  West 

AWtRIIMNoi  I  , _ ,  m  '■ 

f  1  Cnri  1__J  LLi  bmation  daihes  of 

T  I  ‘ - ‘  a  city  of  27,000 

■  ] - 1  1  ^  "■  ^  “city  edit”  a  terri- 

|l  „Lssorr^  I  I  ornct  Lt  I  »-  i  ^ 

ii  S  L_| _ fl  ornct  I  o  : 

,  m2  I  I  "■  IJ  U|  o  ,  bock  Morning 

J _  i  j  I  ^^  Ri-ctPTiou  ^  I  j  Avalanche  and 

W  II  j  ■  I  I  q  U'q‘1  !  Lubbock  Evening 

- I  T  'T|  Journal  have  a 

touip,J_f  I  i  -i-ouNGt-  !  ^  I  new  building. 

— fcjjj  IL — L|  '  T  J-  -J  Two  stories  in 

^ height,  the  new 
Avalanche  -  Jour¬ 
nal  building  has 

DR  PLAKJ  THIRD  FLOOR.  P  LA  N-  recently  been 

Y  y  V  «  completed  at  a 

- - -  cost  of  $35,000  — 

Longview  New*  building.  erected  about  the 


possibilities  of  pictures  in  connection  WILD  “WESTERNERS”  MEET 

with  their  advertisements.  This  has  ,  ,  „  „ - T"  — 

provided  a  source  of  revenue  for  the  John  Hami  Honored  at  TeatiaMiU 
engraving  department.  Dinner  in  Chicago 

In  a  town  Ae  size  of  Kingsport,  11,-  “Longhorn”  John  Harm,  prodoctioa 
914,  according  to  the  1930  census,  manager  of  the  Chicago  News,  sm 
there  is  not  an  over-abundance  of  spot  guest  of  honor  at  a  “Western  Roundup 
news  pictures.  However,  where  spot  Dinner”  tendered  by  45  old  friend 
news  breaks  is  covered  by  pictures,  from  the  Pacific  Coast  and  Southimt 
The  Times  has  found  the  most  effec-  city  newspapers,  at  the  Medinah  Club, 
tive  way  of  making  the  readers  of  the  May  23. 

paper  ‘picture-conscious’  is  through  Days  when  he  was  first  woikkg 
the  society  pages.  Each  Sunday  a  for  the  development  of  wood  mats  sod 
half-page  layout  of  society  cuts  has  tinkering  with  early  MerganAihn 
been  used  with  excellent  results  from  were  recalled  with  joy  and  noise 
the  readers’  viewpoint.  all  “the  boys”  who  decked  themsdsn 

The  problem  of  making  a  half-page  out  in  straw  sombreros,  coubpy 
layout  with  plates  limited  to  eight  by  chaps,  and  campfire  ditties. 

10  inches  was  at  first  a  test  of  in-  After  pioneer  newspapering  Md 
genuity.  However,  by  making  a  group  been  thoroughly  reviewed,  Mr.  Han^ 
of  plates  and  putting  them  together  publisher.  Col.  Frank  Knox,  his 
much  in  the  manner  of  a  jig-saw  puz-  aging  editor,  Hal  O’Flaherty,  and  k 

zle,  surprising  results  have  been  ob-  business  manager,  Dempster  iitt- 

tained.  Due  to  the  fact  that  most  peo-  Murphy,  took  turns  telling  diril 

pie  in  a  small  town  are  more  or  less  stories  of  his  western  airs  in  a  Ck. 

picUire-shy,  the  Times  was  at  first  cago  plant,  and  mechanical  ingenoMb 

tubular  press  and  five  Linotype  ma-  lacking  in  pictures  for  this  type  of  he  devis^  to  meet  mechaalMl 

chines,  while  the  display  adverfising  feature.  However,  by  tying  up  with  “trouble.” 

~  *  the  local  pictxire  studios  and  other  Among  others  present  were:  Ar- 
studios  which  have  made  pictures  in  thur  White,  publisher,  San  oicfoj 
King^rt,  commercial  prints  are  be-  Union-Tribune;  Ed  Aheam,  genenl 

_  _  _  _  -  „ _ „  „  '  *  '  .  ’  mechanical  superintendent,  the  Heant 

_ _ , _ _ _ ^ _  equipment,  the  new  building  has  the  The  result  is  The  Times  already  has  Newspapers;  A.  L.  Fish,  general  man. 

Mr.  Prouty  is  general  manager  of  business,  advertising  and  mechanical  several  hundred  photographs  in  its  ager.  Salt  Lake  Telegram  and  Trib- 

■  ~  ■■  ■  ■  ...  .  .  -  j  -u.ij  une;  Fred  M.  Youngs,  inventor  of  the 

Monocork  blanket;  Walter  Masten, 

second  floor.  Modem  furnishings,  in-  ity  of  plates  turned  out  by  the  engray-  production  manager,  Los  Angeles 

Ed  Gadden,  superintendat. 


Conaniction  nears  completion  on  the  new  building  for  the  Austin  (Tex.) 

American^tatesnuut.  This  is  bow  the  plant  looked  June  1. 

old  one-story  structure  without  miss¬ 
ing  a  single  edition. 

Plans  for  the  new  home  were  _  _ 

sketched  by  Parker  F.  Prouty  and  department  draws  upon  Meyer-Both, 

Chas.  A.  Guy,  present  operators  of  Stanton  and  the  Chicago  Daily  Trib- 
the  property,  and  carried  to  comple-  une  for  its  art  work.  _  .  . 

tion  by  Contractor  W.  G.  McMillan  With  the  latest  indirect  lighting  ing  obtained  from  each  porfrait  made, 
the  early  part  of  this  year.  «  ’  ” 

i: .  7 _  „  ■  _  ' 

the  papers  and  Mr.  Guy,  editor  and  departments  lodged  on  the  lower  floor 
publisher.  Hugh  R.  Norman  is  adver-  and  the  editorial  department  on  the 
tising  manager  of  both  papers;  Chas. 

W.  Ratliff  and  Chas.  C.  Watson,  Jr.,  eluding  rubberoid  flooring  and  all¬ 
managing  editors  of  the  Journal  and  steel  furniture,  feature  the  downstairs 
the  Avalanche,  respectively,  Roy  S.  offices  of  Mr.  Prouty  and  the  upstairs 
Watts  is  mechanical  superintendent  office  space  of  Mr.  Guy. 
and  O.  A.  Woody,  circulation  man-  The  papers  print  from  10  to  22 
ager.  The  papers  employ  over  60  pages  twice  daily  and  from  26  to  36 
persons.  The  mechanical  department  pages  Sunday. 


work  as  well  as  line  etchings  which  wUliams,  Cline  Electric  Co.,’  Sat 
will  stand  close  scrutiny.  Francisco;  Ken  Gregg,  production 

The  engraving  department  is  manager,  San  Diego  Union;  Ted 
equipped  with  an  eight  by  ten  camera  Shea,  production  manager,  Worcester 
with  an  f.8  anastigmatic  lense,  a  motor  (Mass.)  Gazette;  Fred  Hudson,  ftv 
driven  etching  machine,  small  rout-  duction  manager,  Hearst  Newsp^m; 
ing  machine,  plate  printing  lamp  (all  Bert  Conner,  press  superintendent  ft 
Tasope  equipment),  bench  saw  and  Smith  (Ark.)  American  -  Record; 
other  odds  and  ends.  All  of  the  news  Scotty  Campbell,  New  England  Sup- 
camera  equipment  used  by  the  Times  ply  Company,  and  William  Branda, 
belongs  to  the  writer  which  includes  California  IriJc  Company. 

a  Graflex  camera,  f.4fi,  314  by  414;  - 

and  an  Eastman  Kodak  Vollenda  (f3.5  PURCHASE  BY  U.  S. 

which  provides  an  amply  fast  lens  for  The  world’s  largest  printing  plmi, 
candid  work,  also  two  enlargers,  one  the  U.  S.  Government  Printing  Of- 
taking  care  of  the  larger  negatives  flee,  last  month  placed  an  order  for 
with  three  and  one-half  diameter  en-  four  Intertypes  and  a  large  assort- 
largements  and  the  other  giving  10  ment  of  Intertype  matrices.  Three  of 
diameters  to  negatives  from  the  Vol-  the  new  machines  are  Model  C  thr«- 
lenda.  magazine  Intertypes,  while  the  fourA 

Other  papers  with  small  circulation  is  a  Model  F  “mixer”  machine.  All 
cuid  restricted  finances  for  experi-  four  machines  are  equipped  with 
menting  may  find  the  addition  of  a  Intertype  Automatic  Quadding 
small  photo-engraving  plant  will  be  Centering  Device,  with  Low-Su^ 
one  of  the  biggest  assets  they  could  Quadding.  This  order  follows  an  in- 
add  to  the  paper  because  it  has  been  stallation  of  six  Model  F  “mixer”  In- 
proved.  tertypes  nearly  a  year  ago. 


SMALL  CITY  MANAGING  EDITOR  FINDS 
MODEST  ENGRAVING  PLANT  A  HELP 


Reginald  L.  Wood 


IMPROVEMENTS  TOTAL  $15,000 


The  Albuquerque  Journal  and  Tribune  are  enjoying  the  comfort  H 
expansion  in  their  remodeled  building  at  424  West  Gold  Avenue,  Albe- 
querque.  New 

Mexico.  The  old  I  — — 


Remodelling  totalled  $15,000 


ANN  ARBOR  NEWS  DEDICATES  BUILDING 


rpHE  new  home  of  the  Ann  Arbor  The  walls  are  of  plaster  painted 
1  Daily  News,  which  was  formally  light  biiff  in  tones  that  step  up  from 
opened  to  the  public  on  May  21,  stands  the  wainscoting  to  the  ceiling,  each  grained  and  matched  walnut, 
as  a  b'gh  point  in  newspaper  plant  step  being  divided  by  a  stripe  of  sil-  * —  ■"  ^ - - 

^velopment. 

For  more  than  30  years,  George  G. 

Booth,  president  of  the  Booth  News¬ 
papers,  Inc.,  of 

B  which  the  Ann 
Arbor  Daily 
News  is  a  part, 
has  been  giving 
thought  to  the 
matter  of  pro¬ 
viding  newspa¬ 
pers  with  quar¬ 
ters  and  facilities 
that  would 
enable  them  to 
produce  fine 
newspapers. 

„  „  ,,  The  “Modem 

C.  c  iNLiY  American” build¬ 
ing  is  two  stories  but  has  four  floors, 
including  basement  and  mezzanine.  The 
structure  is  one  of  re-enforced  con¬ 
crete  up  to  and  including  the  second 
Boor,  "^e  roof  and  supporting  columns 
are  of  structural  steel  with  structural 
steel  trusses  encased  in  fireproof  ma¬ 
terial.  The  roof  composition  is  a 
metal  deck  laid  over,  supported  by, 
and  welded  to  the  structural  steel¬ 
roofing  frame.  On  top  of  the  roof 
decking,  there  is  an  inch  of  cork  in¬ 
sulation,  and  over  this  is  a  foiur-ply 
20-year  tar  and  gravel  covering. 

Ihe  exterior  is  of  Bedford  Indiana 
buS  limestone,  selected  especially  for 
uniform  color,  density,  and  texture, 
and  rubbed  with  carbonmdiim  stone 
to  a  smooth,  white,  marble-like  finish. 

Large  window  openings  extending 

nearly  the  height  of  the  building  give  recessed  in  the  ceiling  and  a  plate  of 
a  column  arc  effect.  The  sashing  on  flashed  opal  glass  supported  by  a  dull 
the  exterior  is  all  of  aluminum  on  the  chromium  grille  2%  inches  below  the 
main  elevations,  with  the  material  of  ceiling.  They  produce  an  intensity 
the  spandrels  between  the  windows  of  18  foot-candles  throughout, 
and  in  the  base  course  of  black  art  The  display  advertising  department 
panite.  Cast  aluminum  panels,  bear-  is  separated  from  the  circulation. 


a  paneled  from  the  black  art-base  to  as  those  including  a  broad  range  of 

the  ceiling  in  American  straight-  informational  subjects.  A  special  fea- 

■  t.  Fumi-  ture  that  is  planned  is  to  have  a  large 

ture  is  of  French  walnut  of  period  collection  of  Michigana.  The  depart- 

ver  leaf  running  around  the  entire  design,  made  in  Grand  Rapids;  chairs  ment  of  Library  Science  of  the  Uni¬ 
room  in  line  with  the  muntin  bars  are  upholstered  in  tan  leather,  and  versity  of  Michigan  has  prepared  a 

of  the  aluminiun  window  sash.  the  carpet  is  a  twist  weave  of  deep  basic  purchase  list  of  books  for  the 

ideal  newspaper 

the  rear 

used  because 

^  as 

B  I*  P  I  Locker  rooms,  A.  W.  Stage 

T  ^  ^  I  s,h  o  w  e  r  room, 

1  m|Hi  t  I  wash  rooms,  and  toilets  on  the  mezza- 

V  ^  nine  are  also  walled  with  ceramic  tile. 

The  composing  room  extends  the 
full  width  of  the  building,  having 
large  on  the 

on  the  west.  It  is  50  by  58  feet,  free 
Full  view  of  the  two-story  Ann  Arbor  Daily  News  Building.  from  posts,  and  offers  2,900  square 

AU  the  offices  m  the  bmlding  copper  shade  to  match  the  surround-  G^S”dif“ 

acoustically  treated,  with  the  flooring  mgs. 

in  heavy  linoleum.  Rubber  tile  has  The  editorial  department,  presided  space  ^ 

been  us^  in  the  center  aisle  of  the  over  by  Editor  A^Smr  W.  Stace,  is  eont^g  a  3M  watt  la^  JHie^ 
main  floor.  The  entire  plant  has  been  on  the  second  floor.  The  entrance  ^  ^  ^ 

constructed  to  give  the  best  arrange-  to  the  news  room  is  through  a  lobby  ^  ©nsi  y,  so  us  ^e  n 

ment  for  natural  lighting;  artiflcial  marked  off  by  a  coimter  with  black  ^  ^ 

illumination,  however,  is  furnished  art  marble  top  and  paneled  with  select  ^ 

ik - k,.;i^;„^  k..  1 — .k;.  sists  of  lanunated  wood,  1%  inch 
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counter  fronts  of  American  straight- 


The  New  Library 


Pressroom  and  Receiving  Room 


Ann  Arbor  News  Room 


Portion  of  Composing  Room 
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WHY  6  OUT  OF  9 


New  York 

Herald-Tribune 

G-E  Press  Drives 

G-E  Stereotype  Heating 

Units 


The  New  York  Timet 

G-E  Press  Drives 

G-E  Stereotype  Heating 

Units 


Joumol-Every  Evening 

(Wilmington,  Del.) 

G-E  Stereotype  Heating 
Units 


The  Sheboygan  Press 

G-E  Press  Drives 


Amsterdam  Evening 
Recorder 

G-E  Press  Drives 


The  Evening  Tribune 

(Homell,  N.  Y.) 

G-E  Press  Drives 


Winners  in  1936  Ayer  Typo¬ 
graphical  Exhibition:  Top, 
dailies  ol  50,000  and  more 
circulation;  middle,  10,000  to 
50,000;  bottom,  less  than  10,000 


/ 
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AYER  AWARD  WINNERS 
CHOSE  C-E  EQUIPMENT 


Of  the  nine  newspapers  that  won  1936  Ayer  awards^ 
six  use  General  Electric  equipment.  And,  too,  many  of 
the  newspapers  that  won  Honorable  Mention  rely 
upon  C-E  equipment  to  help  them  speed  the  printed 
word  —  attractively  -  to  the  public. 

Here  are  some  of  the  reasons  why  these  and  others  of  the  nation's  out¬ 
standing  newspapers  chose  C-E  press  drives  or  C-E  stereotype-heating  units 
in  equipping  their  plants: 


Complete  Press  Drive 
and  Control  Systems 

Convenience  of  dealing  with  one  manufacturer 
for  complete  press-drive  equipment,  from  motors 
and  control  to  paper-break  detectors  and  wire 
and  cable.  Reputation  of  General  Electric 
equipment  for  reliable  performance.  This  has 
been  established  in  hundreds  of  newspaper 
press-drive  installations.  G-E  research  and  en¬ 
gineering  have  made  possible  new  standards 
in  press-drive  reliability,  smoothness,  and 
efficiency  by  the  perfecting  of  such  equipment 
as  two-speed  drive  motors,  Thrustor  operated 
brakes,  and  air-cooled  resistors. 


Fast,  Economical, 
Stereotype-heating  Units 

The  use  of  G-E  cast-in  immersion  heating  units 
has  been  a  revelation  to  many  newspapers, 
where  these  units  have  made  possible: 

1.  Uniformly  printed  sheet 

2.  Dependability  of  operation 

3.  Better  plates 

4.  Less  waste  metal 

5.  Clean,  quiet,  more  comfortable  working 
conditions 

Installation  is  simple:  it  can  be  completed  dur¬ 
ing  a  single  week  end,  without  interrupting 
production  schedules.  General  Electric  Co., 
Schenectady,  New  York. 


CIRCULATION 

DIVISION 

I. 

II. 


1936  ATER  AWARDS 


FIRST 

SECOND 

THIRD 

N.  Y.  HERALD-TRIBUNE 

THE  N.  Y.  TIMES 

THE 

WASHINGTON  POST 

TRENTON  EVENING 

JOURNAL-EVERY 

THE 

SHEBOYGAN  PRESS 

TIMES 

EVENING 

(Wilmington,  Dei.) 

III. 


AMSTERDAM  EVENING  THE  BELOIT 

RECORDER  DAILY  NEWS 


THE  EVENING  TRIBUNE 
(Hornell,  N.  Y.) 
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NEW  HOME  OF  VINELAND  DAILY 


HOUSE-CLEANING  CUT 
COMPOSING  COSTS 

(Continued  from  page  IV) 


of  them  have  from  400  to  500  type 
faces  listed  in  their  specimen  book. 
One  paper,  here  in  Chicago,  has  more 
than  600  faces  listed  as  contrasted 
with  about  225  on  the  Des  Moines 
Register  &  Tribune  which  evidently 
has  done  a  good  job  of  housecleaning 
and  exercised  excellent  judgement  in 
considering  their  type  needs. 

“We  are  also  heavy  users  of  basing 
material.  For  electro  and  similar 
needs  we  base  with  full  sized  stereo 
base,  shaved  after  mounting,  to  the 
proper  thickness.  In  the  ad  alleys  we 
have  both  high  and  low  stereotype 
base  in  widths  of  W\  1”  and  2”  and 
from  1  to  8  columns  in  length.  This  is 
saved  and  used  over  and  over. 

“We  had  a  reverse  zinc  cut  made, 
deeply  etched  which  repeated,  over 
and  over,  like  a  pattern,  ‘High  Base — 
Save — Do  Not  Cut’ — and  the  same  for 
low  base.  Mats  were  made  from  these 
zinc  cuts,  solid  base  poxu-ed  and 
shaved  on  one  side  to  the  proper  base 
thickness  and  then  cut  into  pieces  as 
indicated  previously.  This  labels  each 
piece  as  “High”  or  “Low”  base,  cau¬ 
tions  the  printer  to  ‘save’  it  when 
cleaning  out  the  forms  and  is  a  check 
on  the  floormen  who  are  inclined  to 
saw  the  base.  Sometimes  it  is  sawed 
to  non-standard  sizes  but  on  the  whole 
this  operates  qa*te  effectively. 

“Smaller  ba^g  material  is  cast  on 
the  Monotype  material  making  ma¬ 
chines.  In  low  base  we  use  only  2  pt 
and  6  pt.  On  high  base,  6,  12  and  24 
pt  It  is  cast  or  sawed  into  labor  sav¬ 
ing  lengths. 

“We  purchased  about  six  cabinets 
for  less  than  $40  each,  each  holding 
100  3-column  galleys.  ‘Ihe  galley  slots 
are  numbered  from  1  to  600.  The  ends 
of  the  galleys  are  stamped,  with  steel 
dies  and  then  filled  in  with  red  paint 
which  makes  them  easy  to  read. 

The  stamping  for  example — 

178  6H  24  PICA 

“This  indicates  that  the  galley  be¬ 
longs  in  galley  rack  No.  178,  that  it 
contains  6  pt  high  slugs  and  that  they 
are  24  picas  long.  The  material  man 
can  thus,  through  the  use  of  an  index 
(copy  attached),  check  off  the  ma¬ 
terial  needed,  and  go  directly  to  the 
galleys  required  and  carry  the  ma¬ 
terial  in  a  3-column  galley  truck  to 
the  stands  for  distribution.  When  he 
returns  these  galleys,  if  more  than 
half  emptied,  he  replaces  them  in  the 
galley  rack  open  end  out.  This  con¬ 
stitutes  a  signal  to  the  monotype  men 
that  the  galley  needs  replenishment 
He  carries  it  into  the  monotype  room, 
fills  it  and  returns  it  with  the  num¬ 
bered  end  of  the  galley  exposed. 

“We  are  still  studying  and  attempt¬ 
ing  to  assist  our  foreman  through  sim¬ 
plification  of  materials,  elimination  of 
abuses,  time  studies,  etc.,  and  our  ef¬ 
forts  have  bourne  fruit  in  reduced 
costs.  There  may  be  exceptional  fore¬ 
men  who  can  improve  these  ‘post- 
ponable  factors’  along  with  the  rou¬ 
tine  work  but  sudi  foremen  are  ex¬ 
ceptional  and  it  represents  a  heavy 
burden.  With  payrolls  in  large  news¬ 
paper  composing  rooms  running  from 
$400,000  to  a  million  dollars  annually 
there  is  a  fertile  field  on  which  to  sow 
some  understanding,  intelligent  and 
cooperative  seed.  If  you  will  interest 
yourselves  in  these  ‘postponeable  fac¬ 
tors’  of  composing  room  operation  you 
should  reap  a  i»t>fitable  harvest  for 
your  publi^ers.” 

PLANT  TO  EXPAND 

The  Joxunal  Printing  Co.,  publisher 
of  the  Stevens  Point  (Wis.)  Daily,  has 
purchased  the  propei^  at  116  North 
Third  street,  adjoining  the  building 
now  occupied  by  the  Journal. 


Above  is  a  photo  of  the  new  hnilding  of  the  Vineland  (N.  J.)  Times,  recently 
occupied.  The  exterior  of  the  fireproof  hnilding  has  colonial  lines.  Present 
equipment  of  the  daily,  an  outgrowth  of  the  weekly  Vineland  Times,  includes 
three  Intertypes,  a  Ludlow,  two  Miller  saws  and  a  Duplex  flat-bed  rotary  press. 


RECENT  UNOTYPES  INSTALLED 
Linotypes  recently  have  been  in¬ 
stalled  by  the  Progressive  Farmer  and 
Southern  Rurolist,  Birmingham,  Ala.; 
Tallassee  -(Ala.)  Tribune;  Courier- 
Democrat,  Russellville,  Ark.;  Glen¬ 
dale  (Ca^.)  News-Press;  Longmont 
(Colo.)  Ledger;  Morning  Light,  Trini- 
^d,  Colo.;  Army  and  Navy  Register; 
Cordele  (Ga.)  Dispatch;  West  Side 
News,  Chicago;  Galena  (Ill.)  Ad¬ 
vertiser;  Kewanee  (HI.)  Star-Cou¬ 
rier;  Piatt  County  Journal,  Monti- 
cello.  Ill.;  Indianapolis  Commercial; 
New  Albany  (Ind.)  Ledger;  Cedar 
Falls  (la.)  Daily  News;  McPherson 
(Kan.)  Daily  Republican;  Morehead 
(Ky.)  Independent;  Eunice  (La.)  New 
Era;  Minden  (La.)  Webster  Review; 
Rayne  (La.)  Tribune;  Blanchard 
(Mich.)  Banner;  Grand  Rapids 
(Minn.)  Herald-Review;  Holdingford 
(Minn.)  Herald;  Greenville  (Miss.) 
Democrat-Times;  Summit  (Miss.) 
Sun;  Haverstraw  (N.  Y.)  Rockland 
County  Times;  New  York  Times; 
Zebulon  (N.  C.)  Record;  Minot 

(N.  D.)  News;  Gospel  Herald,  Cleve¬ 
land;  Woodward  (Okla.)  County 
Journal;  Albany  (Ore.)  Democrat- 
Herald;  Easton  (Pa.)  Daily  Express; 
Clearfield  (Pa.)  Progress;  Tyrone 
(Pa.)  Herald;  Chattanooga  Free  Press 
(three  machines) ;  Union  City  (Tenn.) 
Daily  Messenger;  Austin  (Tex.) 
American  and  Statesman;  Briscoe 
County  News,  Silverton,  Texas; 
Charleston  (W.  Va.)  Dispatch;  Bewick 
(N.  S.)  Register;  La  Voix  Du  Nord, 
‘Timmins,  Ont.,  Canada;  Northern 
Miner,  Toronto,  Ont.,  Canada;  Hono¬ 
lulu  Star-Bulletin. 


NELSON  OPENS  N.  Y.  OFFICE 
Carl  F.  Nelson,  president  of  Nelson 
Roller  Company,  representing  Dayton 
Rubber  (Com¬ 


pany  in  supply¬ 
ing  newspapers 
with  Dayco- 
Stayput  rollers, 
has  opened  a 
New  York  City 
office  in  the 
Daily  News 
Building.  Mr. 
Nelson  was  for¬ 
merly  sales  rep¬ 
resentative  for 
B.  F.  Goodrich 
Company  and  is 
now  engaged  in 
selling  a  synthetic  roller  for  news¬ 
paper  presses.  His  headquarters  are 
in  Tribune  Tower,  CHiicago.  He  plans 
to  divide  his  time  between  the  Chi¬ 
cago  and  New  York  offices. 


C.  F.  Nklsoh 


Accurately  shaved  plates 
insure  better  printing 


Hoe  PBECISION 


anti-friction  bearing 

SHAVIMS  MACHINES 


jor  flat  and  curved  plates  contribute  vitally  to  better  printing. 
They  save  makeready  time  and  reduce  wear  on  press  blankets  and 
printing  rollers.  Hoe  Shaving  Machines  are  built  to  machine  tool 
accuracy.  Push-button  control  insures  greater  operatiitg  convenience 
and  safety.  They  are  the  finest,  fastest  aitd  most  accurate  plate 
shaving  machines  manufactured.  Send  for  details. 


“BLACK  UGHT’’  ON  POSTER: 


Fluorescent  Ink  for  Litkorh 
Invented  by  Two  Youths 

Discovery  of  a  fluorescent  ioh  {, 
lithography  purposes  was  disdosed,. 
cently  at  Berkeley,  Cal.,  whan 
mett  B.  Switzer,  as  guardian,  siay 
contracts  calling  for  royalty  paym** 
to  his  sons  for  use  of  the  new  prodAl 
by  the  Continental  Lithography^P 
Cleveland,  O.  The  inventors  are 
ert  Switzer,  22,  and  his  bro^ 
Joseph,  20.  ^ 

The  development  enables  produeid 
of  posters  readable  in  the  £rk 
out  the  use  of  any  illumination 
that  in  the  quality  of  the  ink,  it 
learned.  In  addition,  it  presages 
boards  which  will  glow  at 
While  the  invention  hints  the 
sibility  of  eventual  production  dtba 
newspaper  that  can  be  read  in 
dark,  at  present  the  luminosity  is 
tainable  only  through  lithograidiy, 
father  stated.  ’  ja 

High  school  chemistry  work  by  tH 
younger  brother  developed  into  an  i 
terest  in  “black  li^t”  and  his  studi 
caused  Robert  Switzer  to  aid  in  i 
work  that  led  to  the  develc^ment™ 
an  ultra-violet  light  source,  EmmS 
Switzer  said.  His  sons  are  now™ 
Cleveland  where  thefr  researdi 
eludes  attempts  to  produce  nuM 
colors  that  stand  dayli^t 
enable  satisfactory  use  of  the  proc«M 
on  billboards,  he  said.  To  date  soo 
colors  have  proven  satisfretory,  bi_ 
the  problem  is  to  find  more  shsM 
which  will  glow  at  night  without  oM 
fering  loss  of  their  fluorescent 
when  subjected  to  the  sun’s  rayi 
the  daytime. 

Posters  for  theatre  lobbies  and  kl 
night  clubs  already  have  proven  sail 
factory  for  the  use  of  the  Rowing  ^ 
it  was  stated. 


CONSTRUCTION  IS  BEGUN 

Waukesha,  Wis.,  June  5 — ^Wrecking 
operations  have  been  started  on  the 
site  of  the  Waukesha  (Wis.)  Free¬ 
man’s  new  three-story  bxiilding  for 
which  ground  will  be  broken  early  in 
June.  According  to  present  plans  the 
new  building  will  be  completed  about 
October  15,  and  by  November  1,  the 
Freeman  will  have  moved  to  its  new 
home,  leaving  the  present  building 
which  it  has  occupied  since  1914. 

The  new  building  will  be  of  stone 
and  brick  construction.  The  front 
will  be  entirely  of  stone  with  a  black 
granite  trim.  Pilasters  will  be  of 
brick. 


R.  HOE  &  CO..  INC.  910  East  139th  Strswt  (at  East  Rivsr).  Nsw  York  City 
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MORLEY 

MATS 


They  require  minimum 
moulding  pressure  .  .  . 
will  not  break  down  type 
or  cuts  .  .  .  prolong  the 
life  of  moulding  blankets 
.  .  .  and  give  deep,  clean- 
cut  impressions  that  pro¬ 
duce  clean-printing 
stereos. 


Mill  -  conditioning  gives 
them  exactly  the  neces¬ 
sary  shrink.  They  scorch 
quickly,  and  release 
easily  without  need  of 
oil  or  powder. 

You’re  probably  using 
them;  but  if  not,  write 
to-day  for  samples. 


MORLEY  button 


Manufacturing  Compaif 

Portanaoutli,  New  HasiptU* 

N«w  Y*rk  OMub,  44  Em*  9*^ 
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RUBBER  NEWSPAPER  PRESS  ROLLERS 

are  now  said  to  be  obsolete,  their  place  having  been  taken  by 
rollers  made  of  SYNTHETIC  RUBBER  compounds  such  as 
DUPRENE. 

We  believe  the  Press  Room  is  more  interested  in  what  a  Roller 
will  do  than  in  knowing  how  it  is  made  or  the  materials  that 
go  into  it. 

We  use  NATURAL  RUBBER,  SYNTHETIC  RUBBER,  DU¬ 
PRENE,  and  all  the  other  materials,  and  employ  all  the  proper 
methods  and  machinery  necessary,  to  produce  Rollers  suitable 
for  use  on  a  Printing  Press;  and  they  are  sold  for  that  purpose 
and  bought  with  that  object  in  view. 

They  are  not  ordered  because  advertising  space  can  be  traded 
for  them,  nor  are  they  ordered  for  fear  that  advertising  con¬ 
tracts  will  be  cancelled.  They  have  merit  of  their  own. 

WE  MAKE 

RUBBER  or  SYNTHETIC  RUBBER  ROLLERS  for  aU  posi¬ 
tions  on  the  press — the  best  there  are. 

NON-MELTABLE  COMPOSITION,  FABRIC  COVERED,  for 
DISTRIBUTOR  or  FOUNTAIN  ROLLERS.  Better  than 
rubber  for  Ink  Distribution,  cost  less,  and  will  last  for  years. 

BINGHAM- MANHATTAN 
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RUBBER  FABRIC  COVERED 

ROLLERS 


MM’L  BINGHAM'S  SON  MFG.  CO. 
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CINCINNATI 

CLEVELAND 

OSHVILLE 


CHICAGO 
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DETROIT 
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HOUSTON 


INDIANAPOLIS 
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ensation  Among  A.N.P.A. 


'  - r  LINOTYPE  •) 


LINOTYPE 


ta  m 


Optic-Aid  Front.  Designed  to  increase  operating 
efficiency  by  eliminating  distracting  motion  and 


reflections  in  front  of  operator's  eyes. 

0  Unit  Control.  Gear  shift  change  of  action  from 


main  to  auxiliary.  Operator  remains  seated. 


Blue  Streak  Shift.  One  effortless  turn  of  the  handle 
is  all  that  is  needed  to  shift  magazines.  Weight  is 
counterbalanced  by  large,  flat,  spiral  springs.  Friction 
is  reduced  to  a  minimum  by  liberal  use  of  ball-  and 
roller-bearings  throughout  the  shifting  mechanism. 


MERGENTHALER  LINOTYPE  COMPANII 


NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE.  LIMITED,  TORONTO. 


B 


I  MECHANICAL  EXECUTIVES 


Two  features  impressed  them  particularly:  The  One- 
Tum  Shift  which  shifts  magazines  with  one  effortless 
turn  of  the  handle;  and  the  Optic-Aid  Front  which 
eliminates  the  eye-and-nerve-stroin  of  distracting 
movements  and  reflections  in  the  operator's  field  of 
vision.  It  has  a  no-glore  finish. 

But  these  ore  only  two  of  the  74  features  that  con¬ 
tribute  to  increased  production  and  easier  mainte¬ 
nance.  See  them  all.  The  Blue  Streak  Linotypes  ore 
now  on  display  at  the  nearest  Linotype  Agency. 


"Hove  you  seen  the  Blue  Streak  Linotypes?"  That 
was  the  greeting  among  visitors  at  the  recent 
AJNf.P.A.  Mechanical  Conference  in  Chicago.  And 
before  the  Conference  was  over,  practically  every 
man  there  had  seen  them. 

The  exhibit  room  at  the  Chicago  Agency  was 
aowded  throughout  the  Conference.  Plant  execu¬ 
tives  were  enthusiastic  in  their  praise  and  hailed  the 
Blue  Streak  Linotypes  as  another  great  forward  step 
in  efficient  composing-room  operation. 


LINOTYPE 


74  FEATURES  OF  THE 
BLUE  STREAK  LINOTYPES 

OpltB>Aid  Front 
OM-ltuB  Shift 
lafeivluij  Koyboord 
-Ml  Control 

.  iMolring  Cbannol  Entronco  CoatroUod  irom  Soot 
I  h^provod  RoTolTlng  Front  Mochonism 
[.  VMioi-Shift  on  tho  tfixon 
Mvorool  Kniio  Block 
f  Mroiaol  Eloctor 
I  lock  for  AunUiccrr  Mofoxinoo 
Control  oi  AuxiUoriM  irom  Oporotor'i  Soot 
Antomotlc  Mortrix  Guard  on  AuxUlory  Sido 
Front  RomoTol  of  all  Magoxinoo 
Six4lold  Disk  (Optional  EquipnMnt) 

Antomotlc  Font  Distinauishor 
IMract-Uno  Assomblor  Slid#  Rotum 
^Bprorod  Spacoband.  16%  Stronger 
BoBOToblo  Double  "e"  Derice 
Vertical  Mouthpiece  VRper 
Down-Stroke  Kniie  Wiper 


FlexlbtoPITbbe 

Quick  BemoToble  Kerboard  Rubber  Rolls 

Complete  Bonk  of  Key  Bors  RemoToble  as  a  Unit 

Complete  Set  of  Key  Rods  RemoToble  os  o  Unit 

Keyboord  Cams  Quickly  RemoToble 

Keyboord  Rigidly  Supported  at  Both  Ends 

Antomotlc  Sorts  Stacker 

Keyboord  and  Spaceband  Lock 

Assembling  EleTotor  Matrix  Lug  Supporting  Rail 

Adjustable  Pot  Leg  Bushings 

Adjustoble  Spacebond  Key 

Inclined  Galley 

Eosy  Acftustoble  LiL  Vise  law 

Ball  Bearing  Assembling  EleTotor  Duplex  Rails 

Slow-Speed  Assembler 

Short  Line  Sofety 

Self-Adjusting  Assembler  Chute  Finger 
DeliTery  Slide  Long  Finger  Hinged 
One-Rece  Motrix  Retaining  Fowls 
Line  DeliTery  Carriage  Clamp 
EleTotor  TVonsfer  SUde  Finger 
Wide  Quod  Box 

Adjustable  Intermediote  Channel  Front  Plate 

PoeitiTe  Spaceband  DeliTery 

Hinged  Assembler  Entrance  CoTer 

Composition  Assembler  Entrance  Buffer 

Distributor  Shifter  Slide  with  Cushion  Spring 

Second  EleTotor  Guide 

Anchored  Chonnel  Entrance  Portitions 

Automatic  Distributor  Clutch  with  Spiral  Automotlcn 

Loteral  Adjustment  of  Distributor 


PoeitiTe  Slug  LeTer 

Spaceband  Pawl  Clearing  DeTice 

Em.  En.  Thin  Space  Releose 

Auxiliary  Line  Safety 

Blank  Slug  DeTice 

New  Pot  Pump  Plunger  Sleeee 

Woter-Cooled  Mold  IRsk 

Quick-Change  Liners 

Sectional  Distributor  Bars 

ImproTod  lustiiication  Bar  and  Brace 

Oilers  Added  to  Oil  Holes 

Sturdy  Foundation  VRth  Extra  Wide  Bose 

SeU  Quadder  (Low-Slug  Quodding  Optionol) 

Llnolite  Magosines 

Wide  Auxiliary  Magosines 

Self-Oiling  Bearings 

UniTersol  Adjustable  Copy  Holder 

Endless  Matrix  DeliTery  Belt 

Composition  T^oys  for  PI  Motrices 

Straight-Line  Assembler  DtIts 

Assembler  Slide  Anti-Friction  Roller-Bearing 

TwoRpeed  Distributor  DrlTO 

Assembler  Slide  Adjustoble  Clamp 


BROOKLYN,  NEW  YORK 


HEPRESENTATIVES  in  the  principal  cities  of  the  world 
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IOWA  CONFERENCE  IS 
ALL-MECHANICAL 


NEBRASKA  PAPER  IN  NEW  QUARTERS 


MACKEY  MERGENTHALER  HEAD 


Edward  C.  Funk  Named  President 
at  Waterloo  Meeting — Giegengack 
Report*  on  Innovation*  at 
Government  OCBce 


iBy  teUgraph  to  Edito*  &  Publishek) 

Waterux),  Iowa,  June  9. — The  Iowa 
Daily  Newspaper  Composing  Room 
Executives  closed  their  tenth  annual 
conference  here  Tuesday  with  election 
of  Edward  C.  Fxmk,  foreman  of 
composing  room  of  Waterloo  Daily 
Courier,  as  president  succeeding  Leo 
J.  Carle,  Mason  City.  The  conference 
will  meet  next  June  at  Iowa  City. 

Guy  Chappell,  mechanical  superin¬ 
tendent  of  Iowa  City  Press  Citizen,  was 
named  vice-president,  and  Paul  F. 
Kamler,  composing  room  foreman  of 
the  Clinton  Herald,  was  re-elected 
secretary-  treasurer. 

All  mechanical  branches  of  news¬ 
paper  publishing  were  incorporated 
in  the  conference  for  the  first  time 
and  the  name  changed  to  Iowa  Daily 
Newspaper  Mechanical  Conference. 

Enthusiastic  “Question  Box”  forums 
occupied  a  major  portion  of  the  pro¬ 
gram  and  solved  many  mechanical 
problems.  Rubber  rollers  and  the 
advantages  of  12-em  columns  received 
favorable  comment  A  plea  for  aboli¬ 
tion  of  individualized  style  by  news¬ 
papers  and  a  return  to  English  as 
taught  by  school  systems  of  coimtry 
was  soimded  on  meeting  floor. 

Executives  pointed  out  that  a  highly 
individualized  style  was  a  serious 
handicap  to  composing  and  proofread¬ 
ing.  They  declared  a  style  which 
would  embody  common  sense  English 
would  contribute  greatly  to  newspaper 
improvement 

A.  E.  Giegengack,  Public  Printer  of 
United  States,  addressed  the  confer¬ 
ence  Monday,  describing  the  size,  value 
and  product  of  United  States  Govern¬ 
ment  Printing  Office. 

Giegengack  said  most  important 
new  process  to  be  introduce  into 
Government  Printing  Office-  has  been 
adoption  of  a  single  metal  formula 
for  all  type  and  slug-casting  and  for 
making  of  stereotype  plates. 

C.  H.  McDonald,  Kansas  City,  traffic 
engineer  of  the  central  division  of  the 
Associated  Press,  explained  operation 
of  teletyx>e  printers,  and  E.  G.  Carey, 
advertising  manager,  Waterloo  Courier, 
entertained  with  remarks  on  “My 
Relationship  with  the  Mechanical  De¬ 
partment.” 

Leo  P.  Loomis,  publisher  of  Mason 
City  Globe-Gazette,  presided  as  toast¬ 
master  at  banquet  Monday  night 
Brief  talks  were  given  by  Jacl^n 
McCoy,  general  manager  of  Waterloo 
Courier;  Leon  Link,  composing  room 
superintendent  of  Des  Moines  Register 
&  Tribune,  and  Charles  A.  Sumner, 


Norman  Dodge  Become*  Ckairmea  *1 
Board — Wa*  Pre*ideBt  Eight  Yean 
Relinquishing  the  heavy  duties  of 
the  presidency  because  of  continuing 
ill  health,  Norman  Dodge  was  made 
_ chairman  of  the 


New  and  enlarged  home  of  the  ScoUsbluff  (Neb.)  Tribune.  Dong  Werner, 
editor  of  the  Tribune,  ie  in  the  foreground. 


Kansas  City,  Mo.,  secretary  of  the 
International  Stereotypers  and  Elec¬ 
trotypers  Union. 


PRINTERS,  ARTISTS  PARTNERS 


HOWARD  APPEARS  RE-ELECTED 


Official  Canva**  of  I.T.U.  Election 
Result*  Not  Complete 

Charles  P.  Howard,  president  of  the 
International  Typographiced  Union, 
held  a  majority  of  7,644  over  Hugh  B. 
McGann  of  Houston,  Texas,  in  a  final 
unofficial  tabulation  of  returns  from 
the  recent  election  of  union  officers. 

Howard,  seeking  re-election,  re¬ 
ceived  28,150  votes  to  20,506  for  Mc¬ 
Gann  when  the  tabulation  was  made 
from  630  of  the  union’s  more  than  700 
local  organizations. 

Other  candidates  on  the  administra¬ 
tion  ticket  with  Howard  also  had  sub¬ 
stantial  majorities. 

The  official  canvass  began  June  8 
and  annoimcement  of  the  vote  is  ex¬ 
pected  early  in  the  week  of  June  15. 


Architect  Addresses  Empire  State 
Graduating  Class 

iSpecial  to  Editos  &  Publishes) 
Ithaca,  N.  Y.,  June  5. — Fourteen 
graduates  of  the  Empire  State  School 
of  Printing  received  certificates  today 
from  Director  John  W.  Baker  at  the 
15th  commencement  in  the  Ithaca 
Hotel.  They  were  told  by  William  O. 
Dapping  of  Auburn,  chairman  of  the 
committee  on  education.  New  York 
State  Publishers  Association,  that 
“you  have  learned  something  other 
than  mere  mechanical  work”  and 
were  advised  to  “go  out  and  maintain 
the  record  this  school  has  established.” 

Walter  King  Stone,  assistant  profes¬ 
sor  of  architecture  at  Cornell,  the 
principal  speaker,  discussed  illustra¬ 
tions  in  publishing  and  said  that  the 
artist  and  the  man  who  deals  in  type 
are  partners. 


I^oard  at  a  (U. 
rectors  meeting 
of  the  Mergen. 
thaler  Linot]rp( 
Company  Jun, 
5.  Joseph  T. 
Mackey,  fgg 
eight  years  ex- 
ecutive  vice- 
president,  wai 
elected  president 
of  the  company. 
The  board 
j.  T.  Mackey  chairmanship 
has  been  vacant 
since  the  death  of  P.  T.  Dodge,  father 
of  the  new  chairman.  Norman  Dodgt 
has  been  president  eight  years. 

Mr.  Mackey  has  been  with  T.in^ 
type  41  years,  working  up  from  i 
beginning  as  office  boy.  In  1907  ht 
was  the  treasurer’s  assistant  and  in 
1915  was  made  assistant  secretary  and 
treasurer.  In  1917  he  became  sec¬ 
retary  and  treasurer. 

C.  H.  Griffith,  elected  vice-presi¬ 
dent  in  charge  of  typographic  de¬ 
velopment,  has  been  with  ffie  com¬ 
pany  for  30  years  and  since  1916  at 
assistant  to  the  president. 

George  A.  Schwaninger,  newly 
elected  treasurer,  has  previously 
served  the  company  as  heed  of  its 
works  accounting  activities. 


NEW  S.  F.  LOGOTYPE 

Adoption  of  a  pictorial  masthead  fer 
late  evening  editions  is  a  new  feature 
of  the  San  Francisco  CaU-BuUetis. 
Logotype  carries  a  waterfront  view. 


SAVE 


Houn  with 


the  ROUSE  Band  Sow 


For  Better  Preaework 


VULCAN 


]  PRESS  BLANKETS 
I  INKING  ROLLERS 
MOLDING  BLANKETS 


Writ*  for  Booklet 


Kufeon  Money-Saving 
Products  for  Newspapers 


VULCAN  PROOFING  CO. 

1  1st  Avs.  sad  SSdi  SL,  Brooklya,  N.  T. 
I  SesMl*,  Wash.,  Ralph  Lsbsr  Co.,  lac. 


IN  38  SECONDS  ThalRousa'Btnd  Saw  will  cut  dan 
17  inches  of  slugs  of  UNEQUAL  measurs.  It  aiSr 
matically  selectslslug  lengths,  aligns  them  iiutaiMl> 
feeds  without  adjustment  and  cuts  to  exact  mesas* 

EASY  AND  FAST  The  Flouse  Band  Saw  ia  saw  » 
operate  end  almost  automatic  in  pe-formanoe.  SpseW 
guide  cast  in  slug  indicatet  measure  selection  and  8* 
saw  does  the  rest  Eliminatei  tsdioua  sitiini  d 
gauge  and  tawing  a  few  slugs  at  a  time. 


ND  EXPENSIVE  MACHINE  CHANGES  The  Rna 
Band  Sew  it  sold  complete  with  all  equipment  near 
sary  to  operation  with  two  machines.  No  madissiel 
changes  are  necessary  on  line  caatint  machina.  SP* 
cial  vice  jaw  is  part  of  the  equipment  furnished. 

SEND  FDR  CIRCULAR  A  note  on  your  MiwWd 
will  bring  details  and  prioee,  without  any 
to  you.  Write  NOW. 


H.  B.  ROUSE 

2212  Ward  Sf. 


&  CO* 

Chk:*9*<  * 
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new  units  in  operation 

Rickmond  New*  Leader  Make*  Larfe 
Hoe  Installation 

The  first  line  of  the  Richmond  (Va.) 
News  Leader’s  new  press  units  went 
into  operation  May  25,  turning  out 
papers  at  the  rate  of  40,000  per  hour, 
a  capacity  twice  as  great  as  that  of 
the  old  presses. 

The  new  press  weighs  180  tons,  and 
was  built  by  R.  Hoe  &  Co.  It  in¬ 
cludes  a  color  attachment  by  which 
two  colors  in  addition  to  black  may 
be  printed  without  reprocessing  the 
paper.  The  equipment,  plus  inci- 
doitals,  will  cost  approximately 
$400,000. 

As  soon  as  the  new  press  is  “broken 
in,”  the  old  line  which  it  is  replacing 
will  be  dismantled  and  moved  out  of 
the  building  and  a  second  new  press 
will  be  installed. 

REORGANIZATION  COMPLETE 

Thomas  R.  Jones,  president  of 
American  Type  Fotmders,  Incorpo¬ 
rated,  has  annotmced  that  the  assets 
and  properties  have  been  returned  to 
the  old  company  and  the  reorganiza¬ 
tion,  begun  in  October  1933,  is  now 
complete. 

CHANGES  IN  COLUMBUS 

Jack  McCampbell,  stereotype  fore¬ 
man  for  the  Columbus  (O.)  Citizen, 
will  become  stereotype  foreman  for 
the  Columbus  (O.)  Dispatch,  June  8. 
L  T.  McQueeney,  formerly  of  the 
Washington  Evening  Star,  D.  C.,  is 
the  new  engraving  foreman  of  the 
Dispatch. 

TRIES  BLEED  PAGE 

A  bleed  page  was  used  for  the  first 
time  in  Springfield,  Mass.,  recently 
sdien  the  Springfield  Union  carried 
a  department  store  advertisement  in 
the  new  makeup. 


SWEDISH  PAPER  BUYS  GOSS  PRESS 

Erik  AKERLUND,  publisher  of  one  of  Sweden’s  largest  daily  newspapers, 
the  Stockholm  Tidningen,  and  Swedish  consul-general  to  Austria,  has 
just  completed  a  coast  to  coast  toiu:  of  the  United  States,  and  sailed  for  his 
native  land.  He  was 
so  impressed  during 
his  national  survey 
with  the  progress 
of  newspaper  pub¬ 
lishing  here  that  he 
placed  an  order  for 
six  new  Goss  High 
Speed  Anti  -  Fric¬ 
tion  units  and  two 
folders,  and  left  his 
son  OUie  at  the 
Goss  plant,  to  sup¬ 
ervise  final  con¬ 
struction,  and  to 
follow  the  press 
shipments  over 
their  all  water 
route  from  Chicago, 
through  the  Great 
Lakes  and  St.  Law¬ 
rence  River  to 
Sweden. 

Mr.  Akerlund 
purchased  his  Mr.  Akerlund  beside  his  new  press. 

Stockhom  publish¬ 
ing  interests  from  Ivar  Kruger,  the  internationally  famous  match  king.  The 
Tidningen  boasts  a  daily  circ^ation  of  150,000  and  a  Simday  edition  of 
175,000  which  makes  it  Sweden’s  foremost  daily.  The  Afton  Bladet,  after¬ 
noon  edition,  has  a  slightly  smaller  circulation.  Because  Swedish  papers  carry 
less  advertising,  the  price  per  copy  is  about  6c.  For  this  reason,  people  buy 
fewer  newspapers,  and  only  one  edition  daily  is  required. 


PM  FEATURES  LINOTYPE 

The  current  issue  of  PM,  the  maga¬ 
zine  for  production  people  and  art 
directors,  features  the  story  of  the 
Linotype,  which  50  years  ago  this 
summer,  in  the  plant  of  the  New  York 
Tribune,  began  a  typographic  refor¬ 
mation  which  spread  round  the  world. 


WEVER  GOES  TO  DAYTON 

W.  W.  Wever,  for  a  number  of  years 
with  the  Scripps-Howard  Newspapers, 
and  for  the  last  four  years  with  the 
Columbus  (O.)  Citizen  as  mechanical 
superintendent,  has  accepted  a  simi¬ 
lar  position  with  the  Dayton  Daily 
News. 


PRINTING  CRAFTSMEN  ELECT 
New  England  District  of  Interna¬ 
tional  Association  of  Printing  House 
Craftsmen  at  annual  session  in  Provi¬ 
dence,  R.  I.,  May  17,  elected  Thomas 

A.  'Fully  of  New  Haven,  Conn.,  presi¬ 
dent;  Joseph  W.  Kearney,  Boston, 
Basil  M.  Parsons,  Providence,  and 
Charles  F.  Hamilton,  Springfield,  vice- 
presidents;  and  Ernest  Hall,  Worces¬ 
ter,  secretary- treasurer. 

$200,000  PRESS  PURCHASE 

A  total  of  $200,000  worth  of  Goss 
high  speed,  anti-friction  printing 
presses  have  been  sold  to  the  Indian¬ 
apolis  (Ind.)  Star,  for  delivery  No¬ 
vember  1.  Nine  units  with  three 
pairs  of  folders  constitute  the  new 
equipment.  The  contract  was  han¬ 
dled  by  vice-president  and  treasurer, 

B.  F.  Lawrence,  for  the  Star  and 
Sales  Manager  R.  C.  Corlett  for  Goss 
Printing  Press  Company,  Chicago. 

ROCK  HILL  HERALD  MOVING 

A  group  represented  by  A.  W. 
Huckle,  editor  and  publisher  of  the 
Rock  HiU  (S.  C.)  Herald,  has  pur¬ 
chased  the  Barber-Sykes  building,  one 
of  Rock  Hill’s  best  business  locations. 
The  building  will  be  occupied  by  The 
Herald  Publishing  Company. 

PLANT  READY  JULY  IS 

Ground  has  been  broken  for  a  new 
plant  for  the  Van  Nuys  (Cal.)  News, 
facing  the  civic  center  of  the  Los 
Angeles  suburban  district  city.  The 
plant  will  occupy  a  site  50  feet  by 
110  feet,  and  will  be  ready  in  mid- 
July. 

HOW  TO  SELECT  FACES 

Intert3rpe  Corporation  has  issued  a 
handy  32-page  booklet  on  how  to  se¬ 
lect  type  faces,  adding  quite  frankly, 
“especially  Intertype  faces.” 


iESThtW* 

juipiTwA 

No 

machine  **■ 


YOU’LL  NEVER  KNOW. . . . 


the  Efficiency,  Economy  or  Speed 
of  the  FORM-O-SCORCH  ma¬ 
chine  until  you’ve  tried  it  in  your 
own  plant.  Forms  and  Scorches 
mats  perfectly  in  one  operation. 
- - 

Write  for  details  of  free  trial  offer. 


AMERICAN  PUBLISHERS  SUPPLY 


BOX  131 


WEST  LYNN,  MASS. 
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152  DAILY  PAPERS  OFFERING  GRAVURE 


The  following  tabulation,  prepared 
by  the  business  survey  dq>art- 
ment  of  the  Chicago  Tribune,  shows 
that  141  newspapers  in  the  United 
States  offer  color  rotogravure  adver¬ 
tising.  The  tables  were  compiled  from 
Feb.,  1936,  issue  of  Standa^  Rate  & 
Data  Service  and  information  supplied 
by  Ch^vure  Service  Corporation. 

Hie  term  “regular”  is  used  in  the 
following  tables  to  differentiate  be¬ 
tween  rotogravure  pictorial  and  roto¬ 
gravure  magazine  sections  which  are 
a  weddy  feature  of  individual  news¬ 
papers  and  such  “group”  supplements 
as  This  Week  and  also  syndicated 
tabloid  rotogravure  supplements 
whi(^  are  not  a  regular  feature  but 
are  bought  and  circulated  only  on 
those  occasions  when  an  advertiser 
desires  to  use  colorgravure.  The  ta¬ 
bles  follow: 

11  Newspapers  Which  Offer  Sepia 
Only  m  Rbguiar  Rotogravure 
Section 

News-  Section 
City  paper  Issued 

Los  Angeles,  Cal.  Times  Sun. 

San  Francisco,  CaL  Chronicle  Sun. 

Atlanta,  Ga.  Constitution  Sun. 

Peoria,  DL  Star  Sun. 

B’ort  Wayne,  Ind.  News- 

Sentinel  Sat 
Louisville,  Ky.  Courier- 

Journal  Sun. 

New  Bedford,  Mass.  Standard- 

Times  Sun. 

Harrisburg,  Pa.  News  Sat 

Providence,  R.  I.  Journal  Sun. 


[Editors  Note:  This  is  the  secoivd  of  a  series  of  statistical  tabulations  on 
availability  of  newspaper  color  advertising  facilities.  This  article  deals  with 
newspapers  which  offer  rotogravure  and  colorgravure  advertising.] 


BREAKDOWN: 


S«ctiont 

Isauad  SacUon*  Sactions  _ 

Daily  or  lasuad  Issuad  Nat 
Sunday  Saturday  Sunday  Total 
2  9  II 

20  20 


Harrisburg,  Pa. 
Providence,  R.  I. 
Houston,  Texas 
Seattle,  Wash. 


Times  Sun. 

News  Sat 

Journal  Sun. 

Chronicle  Sun. 

Times  Sim. 


20  Newspapers  Which  Offer  Sepia  and 
Color  in  Regular  Rotogravure 
Section 

Denver,  Colo.  Post  Sun. 

Hartford,  Conn.  Courant  Sun. 

Washington,  D.  C.  Star  Sun. 

Chicago,  HI.  Tribune  Sim. 

Des  Moines,  la.  Register  Sun. 

Boston,  Mass.  Globe  Sun. 

Springfield,  Mass.  Union  and 


Detroit  Mich. 
Minneapolis,  Minn. 
St  Paul,  Minn. 


Kansas  City,  Mo. 

Newark,  N.  J. 
Albany,  N.  Y. 

Buffalo,  N.  Y. 

New  York,  N.  Y. 
Rochester,  N.  Y. 

Syracuse,  N.  Y. 

Toledo,  Ohio 
Philadelphia,  Pa. 


Post  Sun. 

Courant  Sun. 
Star  Sun. 

Tribune  Sun. 
Register  Sun. 
Globe  Sun. 

Union  and 
Republican  Sun. 
Free  Press  Sun. 
Tribune  Sun. 
Dispatch  and 
pioneer 

Press  Sun. 
Journal-Post  Sun. 
Star  Sun. 

Call  Sun. 

Knickerbocker 
Press  Sun. 
Courier- 
Express  Sun. 
News  Sun. 

Democrat  & 
Chronicle  Sun. 
Post- 

Standard  Sun. 
Times  Sun. 

Inquirer  Sun. 


Svpia  only  in  rocular  Roto  Soction .  2  9  II 

So^a  and  color  in  regular  Roto  Section .  20  20 

Sapia  and  color  in  roffular  Roto  Section  and  sepia  only 

In  regular  Roto  Mafasine  Section .  I  1 

Sepia  and  color  in  both  regular  Roto  Section  and 

regular  Roto  Magazine  Section .  2  2 

Sepia  and  f»lor  in  reirular  Roto  Magazine  Section —  1  1 

Sepia  and  color  in  reralar  roto  section  and  sepia  and 

color  in  “This  Week”  roto  macazine  supplement. .  I  14  IS 

Sepia  and  color  in  “This  Week”  Roto  Macazinc  sup¬ 
plement .  ..  3  3 

Seipia  and  c»lor  in  “This  Week”  roto  magazine  and 
color  available  in  Syndicated  Tabloid  Roto  Section 

supplement .  2  2 

Sepia  only  in  regular  roto  section,  but  color  available 

in  Syndicated  Tabloid  Roto  Section  supplement. . .  7  7 

No  regular  roto  section  but  color  available  in  Syndi¬ 
cate  Tabloid  Roto  Section  supplement .  90  90 

NET  TOTAL .  90  3  59  152 

Sepia  is  available  in  57  newspapers  with  “regular”  sections. 

Sepia  is  available  in  S  additional  newspapers  with  “group”  supplements. 

Sepia  is  available  in  62  newspapers  (total). 

Colorgravure  is  available  in  39  newspapers  with  “regular”  sections. 

Colorgravure  is  available  in  102  additional  newspapers  with  “group”  and  “syndicated” 
supplements. 

Colorgravure  is  available  in  141  newspapers  (total). 


90  Newspapers  Which  Have  No  Reg¬ 
ular  Rotogravure  Section  But  Color 
Available  in  Syndicated  Tabloid 


Town  Newspaper 

Galveston,  Tex . News  and 

Tribune 


1  Newspaper  Which  Offers  Sdia  and 
Color  in  Regular  Rotogravure  Sec¬ 
tion  AND  Sepia  Only  in  Regular  Roto 

Magazine  Section 

New  York,  N.  Y.  Times  San. 

2  Newspapers  Which  Offqi  Sepia  and 
Color  in  Both  Regular  Rotogravure 

Magazine  Section 
St  Louis,  Mo.  Post 
New  York,  N.  Y.  Dispatdi  Sun. 
Herald 

Tkibune  Sun. 

1  Newspaper  Which  Offers  Sipia  and 
Color  in  Regular  Roto  Magazine 
Section 

New  York,  N.  Y.  Mirror  Sun. 


News- 

City  paper 

Washington,  D.  C.  Post 
Atlanta,  Ga.  Journal 

Chicago,  m.  News 

Indianapolis,  Ind.  Star 

Baltimore,  Md.  Sun 

Boston,  Mass.  Herald 

Detroit  Mich.  News 

St  Louis,  Mo.  Globe 


Omaha,  Neb. 

Buffalo,  N.  Y. 
Cincinnati,  O. 
Cleveland,  O. 
Pittsburg,  Pa. 
Milwaukee,  Wis. 


Sun  Sun. 

Herald  Sw. 

News  SttL 

Globe 

D«nocrat  Son. 

World- 

Herald  San. 

Times  Sun. 

Enquirer  Sun. 

Plain  Dealer  Sun. 
Press  Sun. 

Journal  Sun. 


Rotogravure  Section  Supple- 

Gary,  Ind . . 

...Post  Tribune 

MENT  Which  Is 

Distributed 

Grand  Rapids,  Mich. 

.  .Press 

With  Daily  or  Sunday 

Greensboro,  N.  C... 

. .  .News 

Editions 

Greenville,  S.  C..... 
Hagerstown,  Md.... 

. .  .News 
. .  .Herald  Mail 

lown 

newspaper 

Hammond,  Ind . 

..  .Times 

Allentown,  Pa . 

..Call 

Harrisburgh,  Pa.  . . 

. . .  Telegraph 

Amarillo,  Tex . 

. .  Globe  News 

Houston,  Tex . 

...Post 

Asheville,  N.  C . 

. .  Citizen  Times 

Huntington,  W.  Va. 

. .  .Herald 

Atlantic  City,  N.  J.  . 

. .  Press 

Dispatch 

Austin,  Tex . 

. .  Statesman 

Jackson,  Mich . 

. . .  Citizen 

Bay  City,  Mich . 

.  .Times 

Jackson,  Miss . . 

. . .  Clarion 

Beaumont,  Tex.  ... 

...Enterprise  & 

Ledger 

Journal 

Jacksonville,  Fla.  .. 

. . .  Times 

Binghamton,  N.  Y.  . . 

.  .Press 

Union 

Boise,  Ida . 

. .  Statesman 

Jamaica,  L.  L . . 

. . .  Press 

Bridgeport,  Conn.  . . 

. .  Herald 

Johnson  City,  Tenn. 

.  .Press 

Charleston,  S.  C..... 

. .  .Post  and  News 

Joplin,  Mo . 

. .  .Globe 

Courier 

Kalamazoo,  Mich.  . . 

. .  .Gazette 

Charleston,  W.  Va... 

. .  Gazette 

Kansas  City,  Kans.. 

. .  JCansan 

Charlotte,  N.  C . 

. .  Observer 

Knoxville,  Tenn.  .. 

...Journal 

Chattanooga,  Term.. 

...Times 

Lancaster,  Pa . 

, . .  .News 

Columbia,  S.  C . 

.  .State 

Lexington,  Ky . 

. . .  Leader 

Columbus,  0 . 

. .  .Dispatch 

Lima,  O . 

, . .  News 

Dayton,  O . . 

. .  .Journal 

Lincoln,  Neb . 

. .  .Journal 

Deemtur,  Ill . 

...Herald  Review 

Little  Rock,  Ark.  . . 

. .  .Gazette 

Durham,  N.  C . 

...Herald  Sun 

Macon,  Ga . 

. .  .News 

E.  St.  Louis,  Ill . 

. .  Journal 

Telegraph 

El  Paso,  Tex. . 

. .  .Times 

_ 

— 

Erie,  Pa . 

. .  .Dispatdi 

15  Newspapers  Which  Offer  Sepia  and 

Herald 

Color  in  Regular 

Rotogravure  Sec- 

Evansville,  Ind . 

. . .  Courier 

TioN  AND  Sepia  and  Color  in  Roto 

Flint,  Mich . 

.  ..Journal 

Magazine  Supplement  (“This  Week”) 

Fort  Smith,  Ark.  . . 

...Times  Record 

News-  Section 

Fort  Wayne,  Ind.  . . . 

. .  Journal 

City 

paper  Issued 

Gazette 

Birmingham,  Ala. 

News  and  Age 

Fort  Worth,  Tex.. . . 

...Star  Telegram 

Herald  Sun. 

3  Newspapers  Which  Offer  Sepu  aiq 
Color  in  Roto  Magazine  Supplembit. 

(“This  Week”) 

Memphis,  Tenn.  Commercial 

Appeal  Sun. 
Minneapolis,  Minn.  Journal  Sun. 
Philadelphia,  Pa.  Record  Sm. 

2  Newspapers  Which  Offer  Sipu  An 
Color  in  Roto  Magazine  Supplemzht 
(“This  Week”)  &  Ck>L0R  Availabu  n 
Syndicated  Tabloid  Rotogravure  Sec¬ 
tion  Supplement 

Dallas,  Tex.  News  Sun. 

New  Orleans,  La.  Item  Tribune  Sun. 

8  Newspapers  Which  Offer  Snu 
Only  in  Regular  RoroGRAVintz  Sectur 
But  Color  Available  in  Syndicatd 
Tabloid  Rotogravure  Section 
Supplement 

Peoria,  Ill.  Journal- 

Transcript  Sun. 

Terra  Haute,  Ind.  Tribime  and 

Star  Sun. 
Duluth,  Minn.  News- 

Tribime  Sun. 
Syracuse,  N.  Y.  Herald  Sun 
Akron,  O.  Times-Press  Sun 

Youngstown,  O.  Vindicator  Sun 
Scranton,  Pa.  Scrantonian  Sun 
Houston,  Tex.  Chronicle  Sm. 

Madison,  Wis . State  Jounal 

Manchester,  N.  H . Leader 

Miami,  Fla . Herald 

Mobile,  Ala . Press  RegiON 

Monroe,  La . World  News 

Star 

Montgomery,  Ala . Advertiser 

Muske^ee,  (jkla . Phoenix 

Nashville,  Tenn . Banner 

Norfolk,  Va. . Virginian  P9ol 

Oakland,  Cal . Tribune 

Oklahoma  City,  Okla..OklahomaR 

Paducah,  Ky . Sun  Demooirt 

Phoenix,  Ariz . Gazette-Ba- 

publican 

(.Continued  on  page  XVH) 

CORRECTIONS  ON  E  A  P 
COLOR  USTING 
¥  AST  month  Editor  &  Pubusb- 
^  er’s  Equipment  ^vuw  rtn 
a  listing  of  daily  newspapers  of¬ 
fering  nuHof-color  advettisiag 
space  to  advertisers.  Following 
are  omissions  and  additions  whiek 
have  been  snbmitted  since  that 
date.  Please  cat  out  and  paste 
these  on  the  May  listing: 

The  McKeesport  (Pa.)  Doily 
News  is  equipped  to  print  three 
colors  and  black. 

The  .Ardmore  (Okla.)  Daily 
Ardmoreite  has  been  mmung 
black  and  one  color  for  the  poK 
year  and  will  continue  to  ofer 
this  service. 

The  BlackweU  (Okla.)  Tribuss 
offers  black  and  one  color. 

The  New  York  Daily  Mursr 
has  facilities  permitting  the 
printing  of  black  and  one  color 
run-ofq>aper  with  limit  of  Sf 
^  pages. 

The  Creston  (la.)  News-Aissr 
tiser  has  recently  introdneed  the 
printing  of  black  and  one  coIol 
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The  R.  Hoe  &  uo.  plant  was  re¬ 
cently  a  scene  of  heightened  ac¬ 
tivity  with  the  visits  of  numerous 
people  prominent  in  rotogravure 
printing  circles,  as  well  as  representa¬ 
tives  of  the  mechanical  staffs  of  sev¬ 
eral  large  newspaper  publications, 
inspecting  the  new  combination  roto¬ 
gravure  and  newspaper  press  (shown 
above)  which  Hoe  company  is  now 
chipping  to  the  Consolidated  News¬ 
papers,  Ltd.,  Sydney,  Australia. 

This  press  incorporates  five  Hoe 
Super-Ftoduction  Multi-Color  Grav¬ 
ure  Press  Units  arranged  to  operate 
in  combination  with  a  Hoe  4-Unit 
Superspeed  Octuple  Press. 

The  5-Unit  Rotogravure  end  is  of 
the  latest  Hoe  Super-Production  de¬ 
sign  and  similar  in  construction  to  the 
13  units  recently  furnished  and  in¬ 
stalled  in  the  plant  of  Neo-Gravure, 
New  York  City. 

Coupled  to  the  above  rotogravure 
press  in  line  arrangement  are  four 

HIDDEN  TRAINING 


One  line  in  the  assembler  another 
waiting  to  cast,  and  stiU  another  on 
the  second  elevator  bar,  with  the  keys 
udden  from  sight  by  a  keyboard  cover, 
i*  not  diflBcult  when  a  student  operator 
learns  the  touch  system  in  the  right 
wty,  Sam  Wake.  South  Dakota  State 
college  printing  student,  can  keep  this 
«P  all  day  without  fatigue.  E.  B. 
Harding  is  composing  machine  instmc- 
tar. 

152  PAPERS  OFFER  ROTO 

(CcnttHued  from  page  XVI) 

Town  Newspaper 

Port  Arthur,  Tex . News 

Portland,  Me . Telegram 

®«ine,  Wis . Journal 

_  Times 

naleigh,  N.  C . News  & 

Observer 

"^ond,  Va . News  Leader 

™«unond,  Va . Times 

D  , ,  Dispatch 

m . Star  Reg. 

c  Republic 

^®Diego,  Cal . Union 

**inaw,  Mich . News 


Hoe  Straight  -  Pattern  Superspeed 
Units  with  a  Double  Former  Super¬ 
speed  Folder  mounted  on  extra  heavy 
design  cast-iron  substructure,  de¬ 
signed  for  tmdemeath  paper  roll  feed 
and  equipped  with  the  Hoe  Floating 
Roller  Automatic  Tension  Devices. 

This  combination  press  will  pro¬ 
duce  at  high  speed  an  extensive  va¬ 
riety  of  rotogravure  and  letterpress 
products,  either  separately  or  com¬ 
bined.  The  letterpress  portion  will 
produce  up  to  64  pages  in  black  and 
the  rotograv\ire  end  will  produce  up 
to  16  pages,  half  of  which  may  be  in 
color  and  half  in  monotone,  thus  pro¬ 
ducing  a  completely  associated  prod¬ 
uct  up  to  80  pages. 

The  folder  is  equipped  with  a 
stapling  device  so  that  all  products 
may  be  stapled.  This  device  is  in¬ 
tended  primarily  for  stapling  tabloid 
products  in  book  form  which  may  be 
either  in  letterpress  or  rotogravure,  or 
both  combined. 

Town  Newspaper 

Shreveport,  La . Times 

South  Bend,  Ind . News  Times 

Springfield,  Ill . State  Journal 

Springfield,  Mo . News-Leader 

Springfield,  O . Sim 

Tampa,  Fla . Tribime 

Topeka,  Kans . Capital 

Tulsa,  Okla . World 

Utica,  N.  Y . Observer  Dispatch 

Waco,  Tex . News  Tribune 

Times  Record 

Waterbury,  Conn . Republican 

Wheeling,  W.  Va . News 

Wichita,  Kans . Beacon 

Wichita  Falls,  Tex.... Record  News 
Times 

Wilkes  Barre,  Pa . Independent 

Winston  Salem,  N.  C..  Joumal 

Sentinel 

LUDLOW  INSTAIXATIONS 

Ludlows  have  been  installed  by 
the  following  newspapers:  Gulfport 
(Miss.)  Daily  Herald;  Howell  (Mfich.) 
Republican  -  Press;  Merrill  (Wis.) 
Daily  has  added  an  Elrod  as  has  the 
Stuart  (Fla.)  Daily  News. 


tinGUe 

PRESS  BLANKETS 


Newtpoper 

Ma9aiiiM 


Felt 

PH  NUNC  BlANlfl 
t-ushuMi 

PRINTING  BIANKTT 

P0UNDA^10^] 

PR  NTiNG  bunut 


I  DRAW  SHEET 


Writ*  for  Minpio*  and  prico*  > 

TINGUE,  IROWN  &  CO. 

NIW  YORK:  11B  2lfb  Street 

CHICAOO: 


Bill  Sandlin  Speaking 

"Coming  with  the  Miami  Herald  during  the  Florida  Boom 
Days  in  1925  and  inheriting  Ludlow  equipment,  I  was 
of  the  opinion  at  that  time  that  this  system  could  not 
economically  handle  the  demands  for  display  type— but 
in  those  hectic  days  it  was  a  case  of  use  what  we  had, 
and  change  later. 

"After  operating  the  Ludlow  system  for  some  months, 

I  became  convinced  that  I  was  wrong  in  my  original  at¬ 
titude,  having  found  that  the  Ludlow  system  is  not  only 
more  economical  and  faster,  but  withstands  dry  mat 
pressure  better  than  any  of  the  display  type  systems 
with  which  I  am  familiar. 

"I  have  investigated  from  every  angle  other  systems 
of  display  type,  and  my  findings  impel  me  to  unhesitat¬ 
ingly  recommend  the  Ludlow. 

"The  Miami  Herald  during  the  winter  months  is  con¬ 
fronted  with  two  major  mechanical  problems.  First:  Ad¬ 
vertising  linage  more  than  doubles.  Second:  The  com¬ 
posing  room  force  more  than  doubles,  each  year  with 
a  more  or  less  different  crew.  I  find  that  the  simplicity 
in  operation  of  the  Ludlow  is  of  immeasurable  value  in 
this  fluctuation  of  linage  and  change  of  force. 

"Developments  and  mechanical  improvements  on  the 
Ludlow  in  the  past  few  years  make  possible  the  use  of 
types  in  the  60  pt.,72  pt.,and  84  pt.cap  sizes,  with  fig¬ 
ures  up  to  and  including  144  pt.,with  a  better  face  and 
more  solid  slugs.  This  gives  us  a  more  complete  range 
of  types  for  all  classes  of  display  composition. 

"Our  installation  of  the  Model  F  Electric  Elrod  about  a 
year  ago  has  proven  its  value  in  giving  us  a  better  qual¬ 
ity  strip  material  and  in  the  use  of  36  pt.  for  base  mate¬ 
rial,  both  zinc  and  stereotype,  we  find  a  more  even 
height,  which  gives  us  better  print,  with  economical 
production." 

W.  B.  SANDLIN 

Mechanical  Superintendent,  The  Miami  Herald 

LUDLOW  TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue  +  +  +  Chicago,  Illinois 

Set  in  Ludlow  Mandate  and  members  of  the  Tempo  family. 
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Goi-.  Up.  Cut.  Lo.t 
Coiuciou.neM  of  Accident  Powi- 
bihtie.— Stereotypew  Ordered  Out  of  Oxford. 


w 


By  B,  F,  GARRITY 

!><«  if  »n.  ho™,  by  U,.  doctor  fld, 
a  lost-time  accident 
the  man  does  not  return  to 
work  the  next  If  he  fails  to  re¬ 
port  for  work  the  next  morning,  then 
o^  record  is  broken  and  the  lost- 
time  accident  is  chalked  up  against 
department. 

1,  A  of  the  campaign 

boards  ^de 
and  placed  in  each  department 


September  1931  because  the 
number  of  days  lost,  due  to  lost-time 
accident^  was  becoming  very  costly 
to  the  offire  and  we  were  threatened 
with  M  mcrease  in  our  insurance 
rate  if  something  was  not  done  im¬ 
mediately  to  try  to  reduce  the  num- 
oer  of  accidents  in  our  plant. 

In  1930  we  had  seven  lost-time  ac- 
cidente  with  a  total  number  of  311 


dayslostS^dieendoH^i^llS  toVm^ 

SfVthe  lost-time"^^ci:t  P- 


- - -  use  ciiu  oi  we  nad 

m^^  to  get  the  lost-time  cases 
down  to  five  but  the  days  lost  had 
^  ^  '^ith  24  doctor  cases, 

iiut  from  tlm  time  on  our  record 
shows  a  rapid  improvement 
In  1932  we  were  not  able  to  reduce 
the  lost-time  accidents  which  re- 
^ed  at  five  but  the  days  lost  were 
and  the  doctor  cases  from  24  to 


sible.  On  these  'boards  there  was 
P«mt^  the  number  of  days  with- 
out  a  lost-tune  accident.  Under 
3  space  where  we 
Muld  shde  m  numbers.  These  num- 
tere  are  about  five  inches  high  and 
som^ne  is  appointed  in  each  depart¬ 
ment  to  1^  the  total  one  figure  Si 
day  imM  there  is  a  lost-time  accideS 
in  this  D _ ..1  -  ^ 


A  action  of  the  print  shop  of  the 

is  fn  Linotype 

18  used  to  compose  the  daily  newsiu^ 

^r,  menus  and  programs.  Accousti 
^otex  wallhoard  sifences*  the  Te« 


ana  me  uoctor  cases  from  24  to  dav  unHl  •  T  .  “8^  each 

11  cases.  Of  course,  during  this  vear  in  tnie  ^  fost-time  accident 

the  production  hours,  which  are  reallv  naH^  department  Recently  one  de¬ 
hours  of  exposure,  w;re  rSuT^llr^  I  ^  ®  1.348  and 

60,000  to  55%0.  «  «  from  ^me  other  departments  have  totals 

In  1037  1—.  .i.  . .  almost  as  much  as  this  _  .e 


60,000  to  55,000. 

lost-time  accidents 
able 

to  get  through  this  year  with  only  two 
WMt-time  accidents  which  caused  27 
^ys  lost  and  13  doctor  cases.  The 
hoi^  of  exposure  also  showed  a  drop 

to  soSoo®"  it  dowi 

Dui^  1934,  regulating  our  year 
froni  October  which  was  oiu:  first  full 
month  for  the  Safety  Council  to  be  in 
action,  in  OnfyvK..-  mo. 


aimoo* -  uiieniB  nave  totals 

almost  as  much  as  this.  By  wav  of 

w’  iaat  year 

foUot!?^  ^  ‘^^Pa^ents  were  as 

Composing  .  iqo 

. -- 

. . 1,024 

r'hoto  Engravmg  .  1,348 

Job  .  ■" 

. IS 

.1,2*  course,  toe  department  with 


-- —  .w.  ...c  .wciy  v.,ouncu  to  be  in  i  — T  r  «cp«nment  with 

action,  to  October  of  1934  we  were  a  small  number 

*^°“8b  this  12  month  pe-  which,  in  a  w^ 

Tia  lost-time  accidSs  to  op^ 

“  ‘*‘^*°*‘  cases  and  without  a  lost-time 

during  this  period  we  showed  an  to-  o  , 

^aSe  m  hours  of  exposure  of  4,000.  er^^n^®  CouncU  was  op- 

exposure  hours  have  gone  f  ^®“'  decided  to  issue 

UD  hnt  .1 —  u —  a  plan  organ.  The  circulation  man 


---  — nours  nave  gone 

dL-e^L.^“*  ^''®  ‘'°''*biued  to 

•  ®”t  steps  that  were  taken  to 

c^paign  was  to  form  a 
composed  of  the  heads 
‘*®Pa>;tment  with  toe  business 

Sr* 


affotTfoi.  ®  ,  circuianon  man- 

toSSf  to»fT^  “P  ^  of 

interest  that  have  come  up  at  this 

monthly  meeting  and  toe  report  on 
wy  new  aoad«.te.  Thfa 

Wb^T'“M"i*  md  dis- 


—  ......  Hiyiiudiieni  cnairman.  trihnf.™,!  *  — ,, — \  maiaune  ana  dis- 

^(to  month  one  member  of  the  builrfJ^  \  aU  departments  to  the 

to®  whole  plant,  reporting  at  our  next  where  boys  are  contto- 

monltoy  meeting,  which  is  held  toe  ^Ibng  off  trucks  or  getting  to- 

^  month,  any-  been  atoir!^™®-.^®*  bas 

dung  that  he  had  seen  that  he  felt  w 

WM  at  all  dangerous.  ^ bad  only  been  operating  a  short 

At  this  next  meeting  his  report  was  hnr^  ®  '^®^  bad  metal 

read  and  the  hazard  that  he  reported  b)J^  ^®  ®*®^type  room  where  a 
was  gone  over  thoroughly  an^dis  ?P®"’  *be  metal  runnine 

cu^;  after  which  iT  wm“L2S  ®  !  ^®«  ®nd  into  toHES? 

>^etoer  anything  should  be  doM  a®”®  *be  main  reasons  why 

When  the  report  had  been  1932*^™®^  niany  lost-time  days  in 
tooroughly  gone  over  and  the  sug-  lotvinJ^®i,“*“”®^*®^y  P“*  “i  the  fol- 
g^tions  no^  it  is  turned  over  to  thnf”^  changes.  The  men  were  told 
Ae  mec^i^  superintendent  It  is  shoes*^i^!t  '^®“‘  high 

then  up  to  torn  to  see  that  these  sub-  tT’  *  oxfords.  ^ 

g^tions  are  carried  out  The  suggS-  leBortK^®*"!.®^  instructed  that  the 


P"*  of  tbeir  body 
The  supe^tendent  of  our  enaSvl 
mg  room  then  got  to  touch  with  the 
^ur^ce  company  who  investigated 
M  ^  diat  etoytenf  S 

^onde  could  be  used  to  place  of 

Mythmg  with  better  results  and  at 
Ae  doing  away  with  a  very 

r,!^i  *"  ^  department.  ^ 
Guards  from  to  time  are  added 
to^erent  machines  because  the  in¬ 
spector  ^ppens  to  notice  them  where 
everybody  else  has  missed  up  on  it 
or  else  a  belt  has  brXn  Sd  ?ust 
“™®on®.  Special  is- 

bmushed  the  head  of  these 
departments  with  instructions  to  put 

oUt  '"0"fb  wito- 

out  a  lost-time  accident  If  there  is 

^  accid^t  to  this  department  driving 
Ae  month,  it  is  fiUed  to  with  a 

Durtog  the  operation  of  the  Safetv 
CouncU  we  have  been  able  to  mS 
such  M  unprovement  to  the  number 

p<»ny  Cud  not  raise  our  ratAc  Kh* 
year  to  year  when  a  blanket  raise  h^ 
put  into  effect  at  least  SS  we 
have  gone  along  at  our  old  rate  whito 
means  quite  a  saving  to  dollars. 


FOUR  NEW  intertypes 

Foim  new  machine  models  k 
been  mtroduced  by  the  Intertyl  J*** 
poration.  Each  of  these  meSjf,?*’ 
four  mam  magazines,  to  which  ^ 
be^d^  four  side  maga^*^*^ 
quired,  thus  givmg  a  capacity  of  ^ 
^^®s  on  the  machine  # 
doubles  the  matrix  capacity  of  tk^ 
present  Models  F  and  G  and 
the  capacity  of  Models  C  f?**' 
Olr^-a^  per  cent  hw^C’d.’ 
senbes  these  new  modeU  as  WW 
Four-Magazme  Model 
purpose  news  and  ad  machtoe^^ 
nes^four  standard  90-channel 

Four-Magazine  Model  F 
For  straight  ^tter.  food  adlS: 
etc.  Carries  four  standard  90-to^lS’ 
magazines.  »u-channe| 

Foim-Magaztoe  Model  G  (Mixers 
Combmation  text  and  display^' 
^me.  Carries  two  standard  ^ 
^annel  magazines  and  two  wide 
channel  magazines.  ®®  ^ 

Four-Magazine  Model 
magazme  headletter  and  display  ^ 
chine.  Carnes  four  wide  72  chamui 
magazines.  channel 


COMPLETES  INSTALLATION 

Chicago  Tribune  has  comuletri 
ms^ation  of  the  final  G.^^ 
mute  m  its  $1,250,000  order  pE 
tbrre  years  ago,  reports  John  Park 
production  manager.  All  pressed 
eqmpped  to  print  four  colST-^! 
necessary  changes  in  thf  oS 
presses,  for  four  color  work  wij^ 

^mple^  within  a  month,  VSeS: 

smd.  The  new  Ime  of  presses 
iq^  ^uipment  installi^wS 

,  bigh-speed  imits,  seven 
Iders  and  ^  color  decks.  In  addi- 
tion  one  folder  and  one  color  ^ 

With  *°A?®  21  prm 

Sbun?®*®  ®‘*‘bbons,  the  Chicago 
r“bune  now  musters  a  total  ofSl  ' 
bi^-speed  press  units,  ten  fddi 
and  seven  color  decks. 


7:  . - -  ''«***~  uuu  me  sunes* 

we  have  to  go  to  a  considerable  ex- 
P^  m  changing  things  around.  A 


bdow  *;  “ri.  „ 

sug^ted  at  this  time  that  they  b»re 

SrL"“'5  •“*= 

te5ion  E^eat  Pr™. 


SOLO  AIR  SHOTS  EASY 

mindSd°iLr“®'‘t  P®™bts  air- 
minded  photographers  to  make  their 

Sfr  o/T^  without  the  neces- 

a^rt-SlrS 

that  fits  over  the  top  of  the 


DOS  ENGRAVING  EQUIPMENT 

adS  (N.  J.)  Preu  ha, 

®*^  Photographic  and  en. 
^ying  ^uipment,  including  i 
Pbo^phic  dark  room  coStel 
*'^®lopmg  and^^ 

deigned  to  K?^®*®  dewo 

^  operated  by  one  maa 

™"’'jfactured  by  the 
^dard  ^graving  Equipment^ 
^y.  The  entire  outfit— dark  room, 
Pboto  envying  camera,  prin^E^ 
^e,  whirling  machine,  etclSma- 
saw  ’  h*f"aoe  and  powdering  cabinet 

beveler,  prwfS 

rTo^^  accommodaK 

Dla[^  12  X  35.  Halftones,  color 

oan  be  made  up  to  10  x  14. 


foUowed  out  with  3  oSi"1iS5>  SiJS  ™P- 

is  what  we  consider  a  lost-  ^ 

tune  If  a  man  is  injured  to  Siy  In  this  same  deS- 

Jf“  hte®d*^*"^  *^®  superintended  ®®««^®s  were^. 

of  ^  department  This  supertoten-  w  ti  *  men  running  the  saw 

tendel!?°7^  *®  “?®banical  superto-  the  *®  has  to  dross 

tended  of  the  accident  and  he.  ff  he 

i^id  “  "®®®®«n^.  makes  out  an  aIv^v7®K.^*”'^  benzol  had 
jeadent^report  and  send  the  man  to  S^^onS^  ^ 

If  this  man  does  not  return  to  work  to  ere  SR  tii^t 


'USJ 


1 0£peivoABie 

f  UWfOMM 


,ertified 

I>RY  MATS 


pressure  in 
moldii^,  save  time  in 
■cor^n^  and  cast  wiA 
loss  heat.  Reliable  for 
dry  mat  ne^. 


_ 

czannED  my  mat  ookkmuiion 

kj«E  MAMSOfI  NW  YMK.  N.  Y. 

mam  m  TW  ILS.A. 


No.  22 

VANDERCOOK 

Proof  Press  Shortens  the 
Time  to  Make-Up  Boni 


The  No.  22  Vandercook  Electric  Pro 
Kress  pr.nts  good  proofs  of  straight  maf? 
«nd  ads  .n  galleys  up  to  10"  x  26 
por  minute. 

<n^k®  ®*'’’''inates  the  proving  ds'i 

m  hazardous  where  time  is  valuaWs.  1 
®  "?  details  of  operation  a* 

ecent  prices  on  the  No.  22  Vanderesoi 
Electric  Proof  Press,  write  for  th«n  nov 


Vandercook  &  Sons.  Inc, 

^14  North  Kilpatrick  Av#..  Chicago, 


Editor  &  Publisher  for  June  13,  1936 
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TO  TELL  UTHO  STORY 

CUvelAod  Group  OrgMiiMS  Litho* 
graph  Expoaition 

To  tell  the  story  of  modem  offset 
litiiography,  a  group  of  leading  Cleve¬ 
land  UAographers,  under  the  chair- 
nianship  of  Carl  F.  Moellman,  presi¬ 
dent  of  the  Continental  Lithograph 
Corporation,  have  organized  the  Ex¬ 
position  Lithograph  Company  for  the 
installation  of  a  Harris  two-color  41  x 
54  offset  press  which  will  be  operated 
hy  the  group  during  the  hundr^  days 
of  the  Great  Lakes  Elxposition  to  be 
held  in  Cleveland,  beginning  July  1. , 

Members  of  the  committee  are:  i 
John  Kuentz,  treasurer,  the  Central 
Lithograph  Company;  Carl  F.  Moell- 
man;  Leonard  E.  Solomon,  secretary- 
treasurer,  the  Crane-Howard  Litho¬ 
graph  Company;  George  Morgan,  vice- 
president,  the  Morgan  Lithograph 
Company;  Percy  N.  Calvert,  presi¬ 
dent  and  treasurer,  the  Reserve 
Lithograph  and  Printing  Company. 

H.  A.  Porter,  vice-president,  the 
Harris  Seybold  Potter  Company,  has 
been  appointed  a  member  of  the 
committee  representing  the  press 
manufacturer. 

The  press  will  be  used  for  the  pro¬ 
duction  of  lithographed  matter  under 
actual  shop  operating  conditions  and 
will  be  one  of  the  ways  in  which 
Cleveland  will  show  to  the  world  the 
many  things  manufactured  and  sup¬ 
plied  in  the  greater  Cleveland  area. 

Location  of  the  exposition  is  at 
Lakeside  Exhibition 


PORTABLE  NON-OFFSET  GUN 


and  without  changing  or  affecting  the 
colors. 

The  equipment  is  based  on  a  imique 
principle — a  free- flowing  liquid  is 
atomized  by  the  “gun”  and  instantly 
dries  while  in  the  air,  falling  upon  the 
sheet  in  the  form  of  microscopic  par¬ 
ticles  which  act  as  the  protective 
cushion. 

In  a  test  in  one  pressroom,  the  gim 
was  used  on  a  sheet  46  inches  wide 
delivering  16,000  sheets  per  day.  One 
gallon  of  fluid,  costing  approximately 
$1.00,  lasted  10  days. 


DETROIT  FREE  PRESS  EXPANDS 

The  Detroit  Free  Press  has  ordered 
five  new  Intertypes,  including  four  of 
the  new  “fotir-deckers”  recently  an- 
noimced  by  Intertype.  Three  of  the 
new  machines  are  four-magazine 
Model  C’s,  one  is  a  four-magazine 
Model  G,  carrying  both  standard  and 
wide  display  magazines,  and  the  fifth 
is  a  wide-magazine  Model  H  display 
Intert5q)e. 

HOST  TO  UNION  MEETING 

Lynn,  Mass.,  Typographical  imion. 


local  120,  will  act  as  host  for  the  con- 
voition  of  the  New  England  Typo¬ 
graphical  union  at  the  Jime  21-23 
meeting.  The  Hotel  Preston,  Swamp- 
scott,  has  been  reserved. 

NAHMENS  MIDWEST  MANAGER 

Paul  M.  Nahmens  has  been  ap¬ 
pointed  midwest  manager  with  head¬ 
quarters  in  Chicago  by  the  Printing 
Appliance  Corporation  of  New  York 
City.  Mr.  Nahmens  was  with  the 
Monotype  and  Monomelt  company  for 
a  long  period. 


Announcing  the  POWER-LIFT  FORM  FILE 


Now  comes  this  start¬ 
ling  and  revolutionary 

Composing  Room 
Space 
Economizer 

16  forms  and  chases 
filed  in  space  not 
much  larger  than  one 
form. 

Any  form  instantly 
available  by  a  touch 
of  the  control  lever, 
raising  or  lowering 
filing  positions  to  truck 
level. 

COMPLETE  STORY 
FOR  THE  ASKING 


ins  the 
>  Bonk 


sctric  Pro-' 
light  matt? 
'  X  26“-^ 

roving  da;*! 
valuabla- 
aeration  a** 
Vandeft*** 
r  them 


C  OME  problems  of  offsetting,  smudg- 
O  ing  and  sticking  are  said  to  be 
eliminated  conveniently  and  at  low 
cost  by  a  new  type  of  portable  “gun” 

(above)  which  delivers  a  microscopic 
cu^on  of  harmless  powder  between 
printed  sheets.  The  new  “gim”  is  a 
product  of  the  Binks  Manufacturing 
Cmpany,  Chicago,  and  will  be  dis- 
tobuted  by  American  Type  Founders, 

“liaabeth,  New  Jersey. 

This  new  method  of  offset  elimina- 
makes  the  delays  and  expense  of 
dqi-sheeting  unnecessary,  according 
to  the  annovmcement,  even  when 
ow^rinting  solids,  varnish  or  metal- 
have  also  shown  that 
tbe  invisible  “powder-cushion”  causes 
no  cha^e  in  the  printing  character- 
Jfhcs,  “feel,”  or  clean  appearance  of 

t^sheets  so  treated.  It  has  been  GT'  21 TJT  TV! 

nsed  on  as  many  as  five  super-im-  ®  iN 

posed  colors,  each  color  being  treated  _  _ 

**Parately,  without  any  noticeable  1020  CROCKER  STREET 
«»ount  of  the  compound  on  the  sheet  LOS  ANGELES,  CALIF. 


STAHI  NEWSPAPER  SUPPLY  COMPANY.  INC. 


417  OREGONIAN  BLDG. 
PORTLAND,  OREGON 


GLASS  BRICKS  TO  ELIMINATE  WINDOWS 


without  necessity  of  other  safeguards,  tile,  with  plaster  above  to  the  ceiling,  tured  terra  cotta  panel,  with  a  fU«ip 
The  press  arrangement  is  also  In  the  production  departments,  the  symbolic  of  the  many  methods  em- 

unique  and  fits  in  with  the  entirely  wall  area  above  the  brick-tile  will  be  ployed  in  the  gathering  and  dig. 

modem  arrangement  of  the  building,  of  smooth  light-colored  brick.  semination  of  news. 

The  press  will  be  a  24-page  Goss  with  Interior  partitions  will  be  of  glass  On  either  side  of  the  sculptured 
two  color  imits,  and  with  a  sub-  brick.  All  door  frames  will  be  steel,  panel  will  be  a  separate  mottf,  ooe 

structure  holding  the  paper  rolls.  all  door  surfaces  will  finish  flush  so  half  representing  agriculture,  for 

The  substructure  will  be  in  the  that  no  protruding  wood  casings  or  Iowa,  and  the  other  representiiy 

ai  trim  molding  will  be  used.  All  ceil-  education,  for  Iowa  City,  seat  of  the 

ings  will  be  finished  in  accoustical  State  University  of  Iowa, 
sound-absorbing  material.  More  than  $75,000  will  be  spent  f« 

The  lobby  will  be  finished  in  wal-  new  equipment.  New  office  equip- 

nut  paneling  with  chrome-metal  trim  ment  will  be  furnished  throu^uut 

for  counter,  railings,  and  stairways,  the  building,  in  offices  and  editorial 

The  ceiling  of  the  lobby,  which  will  and  advertising  rooms.  A  completa 

rise  two  stories,  will  have  a  cove  to  new  library  filing  system  for  engrav- 

conceal  lighting  imits.  ings,  mats,  clippings  and  pictures  will 

The  main  entrance  will  be  in  the  be  purchased  also, 
center  of  the  building  leading  to  the  New  mechanical  equipment  to  be 
S  two-story  public  lobby  and  general  purchased  includes: 

m  f  1  UV.  11  U  24-page  Goss  Unitube  press  with 

^  To  the  east  of  the  lobby  will  be  the 

>  '  news  room  and  editorial  offices,  and  ^  .  . 

to  the  west  the  advertising  depart-  typesettmg  machines, 

ment.  Ludlow  line-caster. 

From  the  main  lobby  a  stairway  One  Elrod  material-maker. 
^^^^B|||[B  will  lead  to  a  mezzanine.  On  the  One  material-maker,  in  addition  to 

_ BBBiBBW  second  floor  is  located  the  publisher’s  Elrod. 

office,  directors’  room,  and  a  confer-  Complete  stereotyping  equipment, 
ence  room  with  ample  space  for  including  metal  pot,  router,  plate 
future  expansion.  caster,  scorcher. 

The  rear  half  of  the  building  will  Four  steel  type  cabinets, 
contain  the  mechanical  department.  One  photo-engraving  camera, 

composing  room,  stereotyping  depart-  ^  ^o^d  from  the  accom- 

ment,  pre^,  mailing  room,  and  car-  panying  floor  plans  that  the  prodnc- 
rier  boys  r^m.  Locker  rooms,  system  will  be  so  arranged  as  to 
washroms,  and  showers  for  pr^uc-  allow  a  single  complete  line  of  pro- 
tion  department  employes  will  duction  throughout  the  plant,  from 

locatM  on  a  n^zzm^e  “Mr.  This  ^he  advertising  and  editorial  rooms 


Front  view  of  the  architect’s  drawing  for  the  new  hnUding  of  the  Iowa  City  (la.) 
Preu^itizen,  a  $125,000  structure  embodying  latest  developments  of  design  and 
construction.  Work  was  started  recently. 


;c  PAPjr.Mr*<' 


PUBUC  LOBBY 


insulated  against  heat  in  summer  and 
cold  in  winter.  This  is  especially 
helpful  to  the  production  depart¬ 
ments,  and  allows  the  storage  of  a 
new:q>rint  supply  in  the  basement 


First  floor  plan  of  the  new  building  of  the  Iowa  City  (la.)  Press^Uiten.  The  drawing  demonstrates  the  single  !••• 
production  arrangement  of  the  editorial  and  mechanical  departments.  Boxes  marked  ‘future”  in  mechanical  dep*(*' 

ment  are  spaces  provided  for  future  expansion. 


new  $100,000  PLANT 
COMPLETED  IN  N.  C. 


Igli  Point  Enterprise  Dedicetes 
Model  Structure  of  Cast  Stone 
— Indirect  Lichting  a 
Feature 


High  Point,  N.  C.,  June  S— The 
High  Point  Enterprise  formally 
opei^  its  new  $100,000  home  recently. 
Throughout  the  day  visitors  were 
escorted  through  the  new  structure 
by  members  of  the  various  depart- 


inents  and  the  operations  connected 
with  the  publication  of  a  daily  paper 
explained  to  them. 


Among  the  several  thousand  visitors 
were  a  number  of  publishers  from 
cities  in  Piedmont  Carolina.  Numer¬ 
ous  telephone  calls  and  telegrams  of 
congratulation  were  received  during 
the  day. 

The  new  structure  is  located  across 
the  street  from  the  old  plant  and  on 
the  main  street  of  the  city. 

Combining  beauty  as  well  as  utility, 
it  is  one  of  the  most  complete  news¬ 
paper  plants  in  the  section,  and  defi¬ 
nitely  sets  new  standards  of  efficiency 
in  the  utilization  of  space. 

Occupancy  of  the  new  steel  and 
stone  structure  followed  closely  ob¬ 
servance  of  the  paper’s  golden  anni¬ 
versary.  The  building  is  two  stories 
high  and  contains  spacious  quarters 
for  all  departments.  Hie  business  and 
advertising  departments  are  located 
on  the  groimd  floor,  as  is  the  press¬ 
room.  On  the  second  floor  are  the 
news  and  editorial  departments,  the 
executive  offices  and  composing  room. 

The  front  of  the  building  is  of  cast 
stone.  Large  windows  provide  ample  ...... 

li^t  and  an  indirect  lighting  system  highly  satisfactory, 
has  also  been  installed.  Speed  with  whic 

New  furnishings  to  match  the  in-  complete  lines  may 
tenor  also  have  been  installed.  mortises  or  angle  li 


To  learn  about  a  most  modem 
method  that  should  be  in  your 
composing  room.  Write  and  tell 
us  just  three  things — number  of 
line  casting  machines  and  maga¬ 
zines  in  your  plant;  number  of 
operators  employed  per  24 
hours;  and  wage  rate  per  week. 
That’s  all. 


New  High  Point  Elnterprise  Plant. 


SHELL  CAST*  LUDLOW  LINES  AROUSE 
INTEREST  AS  TIME-SAVERS 


C'tONSIDElRABLE  interest  was  ere-  down  the  center  along  the  place  where 
^  ated  recently  by  C.  E.  Woodard,  the  mold  slot  comes  in  contact  with 
composing  room  foreman  of  the  Akron  the  plate.  On  the  cast,  the  metal  is  in- 
(O.)  Beacon  Journal,  when  he  dis-  jected  through  these  holes  to  form  the 
played  samples  of  shell  casts  made  on  shell  cast  against  the  matrices  inserted 
Ludlow  equipment  by  means  of  a  per-  in  the  regular  manner  in  the  stick. 

High  spaces  between  words  hold  the 
line  intact  after  casting. 

The  holes  are  drilled  in  the  brass 
plate  with  a  No.  58  drill  and  are 
countersunk  nearly  through  from  the 
side  which  locks  against  the  mold. 
This  causes  the  shell  cast  to  break 
away  easily  from  the  slug  body  on 
the  retraction  of  the  mold.  The  mat¬ 
rices  are  then  lifted  from  the  stick,  the 
shell  cast  separated  from  them  and  the 
line  or  figure  is  ready  to  be  dropped 
into  the  mortise. 

The  finished  shell  cast,  if  laid  on  the 


Upon  receipt  of  this  informa¬ 
tion  we  will  prepare  and  place 
in  your  hands  a  most  interesting 
proposition  —  one  you  cannot 
afford  to  ignore. 


ipment, 

>  plate 


ned  bf 
lort,  IiL, 
e 

)emocTtt 
[uscotiM 
Cwrter, 
raid,  and 


TYPOGRAPHICAL  ELECTIONS 


L  T.  U.  No.  40,  St.  Joseph,  Missouri: 

Heniy  Johnson,  St.  Joseph  Gazette, 
president;  Jess  Neww,  St.  Joseph 
Catholic  Tribune,  vice  -  president; 

Harry  Hopkins,  St.  Joseph  News- 
Preu,  secretary- treasurer. 

L  T.  U.  No.  9,  Buffalo,  N.  Y.:  John 
Forster,  president;  Harry  V.  Hamil¬ 
ton,  vice-president;  E.  Harry  Herbert, 
financial-corresponding  secretary;  Al¬ 
bert  G.  Mullenihoff,  treasurer;  Philip 

r  •,  _  _  _ _ 

G.  Pempsell,  delegate. 

L  T.  U.  No.  13,  Boston:  John  C.  Lang, 
vice-president  and  acting  president. 

L  'T.  U.  No.  103,  Newark:  Frank  L. 

Neudoerffer,  Newark  Sunday  Call,  — *,  — -  •• — —  - — 

president;  Robert  W.  Dolson,  Newark  records  through  the  New  York  State 
News,  financial  secretary;  Charles  A.  barge  canal  system  by  13%  hours. 
Knapp,  Newark  Star-Eagle,  treasurer; 

FW  H.  Hebeler,  Newark  Ledger,  re- 
COTder. 

L  T.  U.  No.  90,  Richmond,  Va.;  R.  Lee 
Woody  and  H.  O.  Burks,  delegates. 

I.  T.  U.  No.  8,  St.  Louis: 
r  ’  c: _ _ 

Cavanaugh  and  Carl  Buetschow, 

Herman  F. 


SS  NEWSPRINT  LAUNCHED  vious  cuttings  of  this  face,”  sai( 
A  second  motor  vessel  to  carry  Griffith,  assistant  to  the  presic 
newsprint  from  the  Donnacona  Paper  the  Mergenthaler  organization. 
Company  mills  at  Donnacona  to  New- 

_  and  other  American  centers,  was 

Hurcomb,  recording  secretary;  Mark  launched  from  the  Davie  Shipbuild- 
"  "  ....  ^  jjjg  Yards  in  Lauzon  recently  and  was 

christened  the  “S.  S.  News  Carrier.” 

The  new  craft  is  a  duplicate  of  the 
“S.  S.  Donpaco,”  which  was  put  into 
service  last  year,  and  which  broke  all 


ORDERED  AUTOPLATE 

The  Los  Angeles  Illustrated  Daily 
News  and  Evening  News  have  in¬ 
stalled  a  new  Pony  Autoplate,  or¬ 
dered  last  winter  when  the  former 
Post-Record  became  the  Evening 
News. 


is  used  by  progressive  Publish¬ 
ers  and  Commercial  Printing 
Houses.  The  U.  S.  Government 
Printing  Plant,  with  over  1000 
magazines,  uses  the  “KLEAN- 
O-MA'F’  Process  with  complete 
satisfaction,  —  also  many  news¬ 
papers.  Write  us  today  and 
keep  in  mind  that 

“KLEAN-O-MAT’  Process  is 
the  only  way  to  clean  both 
magazines  and  mats  in  30  min¬ 
utes. 


WEEKLY  CHAIN  MOVES 

The  Griscom-Woodyard  Publica¬ 
tions  Incorporated,  owners  and  pub¬ 
lishers  of  16  weekly  newspapers  on 
A.  W.  Long  Island,  have  moved  their  entire 
mechanical  facilities  to  Glen  Cove, 
ex-  L.  I.,  New  York,  into  the  old  Post 
Office  building.  Bronson  W.  Griscom 
is  president  and  publisher  of  the  or- 

- - - —  ganization.  Henry  Hanson,  secretary 

U.  No.  104,  Birmingham:  Jack  of  the  Long  Island  Typographical 
'  . Union,  will  be  mechanical  superin¬ 

tendent. 


Brandeweide,  Charles  Meyer,  W.  J. 


ecutive  committeemen;  ... . 

Bemer,  M.  F.  Keenoy,  H.  M.  Horn  and 


Hofer,  del^ates. 

M.  Gregory,  Birmingham  Age-Herald, 
president;  S.  A.  Frazer, 


vice-presi- 

- - „cretary  and 

^**surer;  J,  C.  Henderson,  Birming- 
^  News  and  W.  A.  Smith,  Age- 
berald,  delegates. 

installs  ENGRAVING  UNIT 

Ihe  Rockland  County  Journal  News, 
Jvack,  N.  Y.,  has  installed 


NEW  UNOTYPE  BOOKMAN 

The  Mergenthaler  Linotype  Com¬ 
pany  has  introduced  Linotype  Book¬ 
man  with  italic  and  small  caps  in 
sizes  from  6  to  14  point.  The  7,  8,  9, 

_ ^  10  and  12  point  sizes  are  ready  now, 

%®ck,  N.  Y.,  has  insured  a  complete  and  the  6,  11  and  14  point  sizes  will 
Paatographic  and  photo-engraving  de-  be  completed  soon.  “Linotype  Book- 
Partnient.  man  represents  a  composite  of  all  pre- 


NATIONAL 
PRINTING  APPLIANCE 
CORPORATION 


For  QUALITY 

EFFICIENCY 


ECONOMY 


60  Hudson  Street  New  York 
Western  Union  Building 


MASTER  ETCHING  MACHINE  CO. 

DREXELBL.DG.  PHILADELPHIA.  PA 


England's  Mammoth  New  Newsprint  Machine  in  Photos 


PILE  OF  LOGS  ready  to  be  transformed  Into  paper  at  the  mills  of  Messrs. 
Edward  Lloyd,  Ltd.,  at  Sittingbourne,  Kent,  England,  where  a  gigantic 
new  machine  producing  2,500  miles  of  30-inch  paper  per  week  has  been 
installed.  Makers  of  this  new  machinery  are  said  to  have  a  large 
order  for  machinery  to  be  used  In  a  new  plant  to  be  built  on  the  River 
Mersey  near  Warrington. 


PULP  in  huge  stacks  Is  seen  after  the  grinding  and  baling  process.  The 
complete  machine,  recently  installed,  weighs  2,000  tons.  An  initial  fil 
of  lubricating  oil  to  set  the  machine  In  operation  required  4,000  gallons. 
The  new  equipment  Is  500  feet  long. 


SPRAYING  OF  LOGS  with  water  is  done  immediately  after  being  un¬ 
loaded  from  the  ships  at  the  docks.  This  process  makes  them  slide  easily 
down  the  chutes  into  the  manufacturing  plant  where  England's  latest 
machine  is  producing  1,200  tons  of  standard  newsprint  per  week  at  1,400 
feet  a  minute. 


TESTING  FOR  TRUE  RUNNING  is  done  after  the  newsprint  has  reached 
its  final  stages.  Here  two  men  are  checking  the  completed  produd. 
A  dead  weight  of  1 50  tons  is  applied  on  the  rollers  which  calendar  the 
paper,  and  the  winder  and  super-calendar  are  said  to  be  the  world's 

largest. 


MIXERS,  where  after  being  transferred  from  the  water  trough,  the  logs 

are  mechanically  ground  to  pulp.  The  cost  of  this  new  equipment,  with  PRIVATE  RAILWAY  Is  owned  by  Messrs.  Edward  Lloyd  to  convey  the 
boiler  house,  powerhouse,  preparation  plant  and  all  other  auxiliary  reels  after  cutting  and  wrapping.  The  narrow  gauge  railway  Is  seen  In 
equipment  was  over  $7,000,000.  operation  here. 
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ENGRAVING  UNION  PRAISED 


ANN  ARBOR  NEWS 
dedicates  plant 

(Continued  /rom  page  V//) 


STREAMLINING  SAWS,  NOW 


CHART  FOR  COPY  FLOW 


Unique  Plan  of  Mutual  Aid  Beats 
Depression  Influences 

The  International  Photo-En^avers 
Union  met  unemployment  during  the 
depression  in  a  way  seldom  found 
among  American  labor  imions,  by  a 
unique  plan  of  mutual  aid  greatly 
superior  to  govenunental  relief  in 
amotmt  and  also  morale. 

Furthermore,  the  photo-engraving 
industry  has  shown  steady  gains  in 
the  average  amoimt  of  weekly  wages 
and  the  number  of  imion  members 
employed  in  the  past  two  years. 

These  facts,  accompanied  with 
praise  for  the  union’s  method 
and  resoturcefulness  of  plant  owners, 
are  contained  in  a  case  study  just 
published  in  the  first  amuial  volume 
of  Susequehanna  University  Studies. 

The  study  was  made  by  Dr.  Charles 
A.  Leese,  chairman  of  the  business 
administration  department  of  Suse¬ 
quehanna  University,  Selinsgrove,  Pa., 
and  is  titled,  “Significant  Experiences 
of  the  Philadelphia  Photo-Engravers 
During  the  Depression.” 

Dr.  Leese  compiled  tables  showing 
that  the  85  local  unions  of  the  Inter¬ 
national  Association  paid  total  \mem- 
ployment  benefits  of  approximately 
$6,000,000  from  1930  through  1935,  in 
addition  to  the  usual  sick  and  death 
benefits.  The  approximately  9,000 
members  also  supported  through  na¬ 
tional  assessments  three  other  funds, 
tuberculosis  benefits,  group  insurance 
premiums,  fimeral  benefits. 

Unemployment  benefits  paid  by  all 
of  the  local  imions  for  the  year  end¬ 
ing  May  31,  1935,  decreased  roughly 
$400,000  over  the  previous  year,  while 
employment  rose  to  56.1  per  cent  com¬ 
pared  to  41.1  per  cent  for  the  year  Lanston  Monotype  Machine  Company 
ending  May  31,  1934.  reflects  a  growing  stability  in  finan- 

At  the  same  time  average  weekly  cial  condition  of  Monotype  customers, 
wages  rose  from  $56.98  to  $58.50  among  as  well  as  within  the  company  itself, 
members  of  the  Philadelphia  Local.  Losses  arising  from  bad  debts  and  re- 
Photo  -  engravers  of  Philadelphia  sale  of  recovered  equipment  were  only 
newspapers  are  higher  paid  than  those  106  per  cent  of  net  sales  during  the 
in  commercial  or  gravure  plants  by  past  fiscal  year. 

$3  to  $6  per  week.  Newspaper  photo-  Net  earnings  of  Monotype  were 
engravers  are  now  earning  within  $4  $220,556.32,  or  $4.17  per  share  as  com- 

per  week  of  the  all-time  high  of  pared  with  $1.67  for  the  year  ending 

$66.08,  which  was  paid  in  1930.  Feb.  28, 1935.  Total  assets  of  the  com- 

In  his  general  survey  of  the  Indus-  P^^^y  listed  as  near  ending  Feb.  28, 
try.  Dr.  Leese  says  photo-engraving  Mr.  Best’s  outlook  on  the  equipment 

^ _ _  _  is  centered  in  New  York,  Philadel-  situation  is  sirauned  up  in  this  para- 

room  ^  also  been  ]^anned  for  a  Originated  by  Joseph  Eastabrook,  Phi®  and  Chicago  where  about  50  per  ^r^ph  from  his  report: 

:»tl  assembly  room,  where  the  mechanical  superintendent,  the  Utica  ®®nt  of  the  engraving  plates  of  the  „  ,  renew  oi^  expre^ion  of  con- 
lUs  are  paneUed  with  first  page  Observer-Dispatch,  the  scheme  aims  country  are  made.  fidence  m  Ae  prmtmg  mdust^,  wluch 

ilrices  of  newspapers  throughout  to  facilitate  and  increase  composing  •>«»  iNru  ma^'uine-c  rtortE-DE-n  ^  a  ^  a  tt. 

5  United  States  and  from  foreign  room  production.  2M.INCH  MACHINES  ORDERED  contouod  depr^ion  toward  *e  re- 

untries.  The  graph,  shown  here,  consists  of  ,  ^h®  Ontario  Paper  Co.  h^  given  establishment  of  normal  operation. 


OHN  A.  BURKE,  production  man¬ 
ager,  the  Gannett  Newspapers,  is 


SHOWS  FIRM  CONDITIONS 


12  pL,  18  pt.,  24  pt,  and  30  pt.  At  the  extreme  right  of  the  graph 
entire  building  is  heated  by  a  are  spaces  to  write  in  the  number  of 
s>bal  heating  system,  with  an  auto-  machines  setting  the  copy  during  each 
control  on  radiation  as  well  as  period  of  the  day.  As  each  classifica- 
control  air-conditioned  sys-  tion  of  copy  is  set,  the  “copy  cutter” 
**»  of  two  parts;  one  for  records  the  time  consumed  by  draw- 

*  offices  and  one  for  the  industrial,  ing  a  line  from  the  time  such  copy 

kckley  papers  buy  GOSS 

A  four-deck,  single  width  Goss  - - 

’es  with  complete  stereotype  equip-  REVISED  SIGNATURES 

has  been  piu'chased  by  the  Both  of  Los  Angeles’  evening  pa- 
Newspapers  Corporation  for  pers  have  revised  their  front-page 
e  new  $75,000  plant  of  the  Raleigh  appearance  with  the  introduction  of 
Post-Herald,  Beckley,  new  signatures.  The  Herald  and  Ex- 
■  The  new  press  has  a  32-page  press  has  adopted  for  its  final  edition 
P*city  ^d  will  be  installed,  ready  a  signature  in  reverse  type  against  a 
f  operation  by  fall.  The  press  room,  page-wide  night  panorama  of  the  city, 
rtotyping  department  and  news-  The  Evening  News  has  adopted  as  its 
-  *  room  will  be  on  the  permanent  signature  for  all  editions 

"Tid  floor  of  a  four-story,  modern,  simply  the  words  “Evening  News”  in 
M>roof  building.  Wame-Tucker-  shaded  letters,  with  a  drawing  of  a 
^■18.  Charleston,  W,  Va.,  are  the  camera  in  a  black  circle  separating 
^'tects.  the  words.  ‘ 


Editor  &  Publisher  for  June  13, 


BEF.  stack  9 

THE  MODERNIZED  NEWSPAPER  calls  for 
MODERNIZED  MECHANICAL  SUPERVISION 

Changes  and  improvements  in  the  Mechanical  Department  of  daily 
newspapers  are  arriving  thick  and  fast.  “Efficient  Speed  in  Produc¬ 
tion,”  is  the  watchword.  EDITOR  &  PUBLISHER’S  Monthly  EQUIP¬ 
MENT  Review  spread-eagles  this  field. 

In  the  Composing  Room  •  •  • 

—new  machine  composition  and  casting  devices— new  type 
faces  more  easily  read.  We’ve  chronicled  all  sorts  of  new 
gadgets  to  speed  news  to  the  readers. 


•  ••  In  the  Stereo  Department 

—new  devices  to  cut  the  minutes  of  rolling  and  molding 
time.  The  Equipment  Review  has  carried  comments  and 
suggestions  by  big  shot  stereo  men  on  efficient  methods 


In  the  Press  Room  •  •  • 

—latest  developments  in  rollers,  inks,  motors,  pasters  and 
all  problems  involved  in  the  handling  of  news  print  and 
waste  paper  have  been  reported  each  month.  Color  print¬ 
ing  run-of-paper,  comic,  gravure  and  magazine  section  have 
had  their  share  of  discussion. 


EQUIPMENT  REVIEW 

comes  with  EDITOR  &  PUBLISHER  each  month 

EDITOR  &  PUBLISHER’S  Monthly  EQUIPMENT  REVIEW 
provides  vigorous  and  valuable  articles  each  month.  Regular  reading  will  save  time,  as  well 
as  money,  and  will  keep  you  informed  of  every  new  development.  Nowhere  else  is  the  news 
of  the  field  so  thoroughly  reviewed.  Everything  hetalded  in  its  editorial  and  advertising 
columns  is  of  interest  to  every  mechanical  department  head. 


DON’T  MISS  ANY  TIPS  TO  MODERNIZATION.  READ  THE  EQUIPMENT  REVIEW  REGULARLY. 


